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Journalists  Had  Stellar  Roles 
in  Current  Congress  Session 


Gannett's  Drive  Helped  Kill  Court  "Packing' 
Experience  Helpful  to  Score  of  Newsmen-Low- 
makers  . . .  Editorials  Jammed  "Record" 

By  JAMES  J.  BUTLER 

WASHINGTON  CORRESPONDENT  EDITOR  &  PUBLISHER 


WASHINGTON,  D.  C.,  Aug.  4 — Drawing  upon  experience  gained  in  treating 
poblic  questions  as  members  of  the  Fourth  Estate,  newspapermen  within 
■d  outside  the  ranks  of  Congress  figured  importantly  in  framing  legislation 
in  die  session  now  coming  to  a  close. 

When  the  history  of  the  ill-fated  Supreme  Court  reform  program  is  written, 
the  name  of  Frank  E.  Gannett  perhaps  will  stand  out  as  the  individual,  out- 
■de  official  life,  who  contributed  most  to  its  rejection.  Publisher  Gannett 
lasted  early  in  the  ranks  of  the  opposition,  l^ough  his  newspapers,  in 
irieases  to  the  press  generally,  and  by  direct  communication  to  members  of 
Ctagress,  whom  he  circularized  several  times  during  the  debate,  Mr.  Gannett 
’•■ducted  a  campaign  of  education  against  “packing  the  coiurt,”  which  was 
j^Berously  quoted  by  senators.  He  relied  successfully  upon  logic  and  refused 
to  be  drawn  into  vituperative  exchanges. 

Editorials  Qaotod 

Hb  and  other  editorial  observations 
•  die  bill  filled  hundreds  of  pages 
d  the  Congressional  Record.  Both 
■pporters  and  foes  sought  to  buttress 
tar  arguments  by  a  showing  that 
Iriilic  opinion,  as  reflected  in  edi- 
ttoial  pages,  supported  their  stand. 

Ifaally  the  practice  became  so  ex- 
taave  as  to  attract  the  attention  of 
ie  joint  committee  on  printing.  That 
•■i^ttee  decreed  “cluttering”  of  the 
word  with  editorial  matter  must 
dsp,  and  in  pursuance  of  that  deci¬ 
de  Representative  Robert  F.  Rich 
hdituted  a  one-man  campaign  to 
hr  the  record  to  editorials.  Since 
m  objection  was  sufficient  to  keep 
Mt  any  matter  not  a  narrative  of 
«iMt  transpired  on  the  floor,  he  was 
Urly  successful  in  his  aim. 

Mr.  Gannett’s  personal  efforts  to 
kk  the  court  reform  bill  were  sup- 
PVled  by  a  strong  editorial  campaign 
h  his  15  dailies.  Cartoons  drawn  by 
Bner  R.  Messner,  of  the  Rochester 
tkm-Union  staff,  were  serviced  to 

•B  cities  having  Gannett  papers.  co  wv  c  r  mmctt 

Cartoonist  Messner  is  a  native  of  FRANK  E.  GANNETT 

Mxhester.  Besides  his  newspaper 

Vs^  he  finds  time  to  do  a  syndicated  several  months  ago  to  authorize  coin- 
idonin,  teach  at  his  home  town  art  age  of  a  commemorative  50-cent  piece 
■hool  and  draw  cartoons  for  the  Re-  marking  the  300th  anniversary  of  the 
fiblican  National  Committee.  founding  of  Norfolk,  Va.  He  was 

The  most  fiery  assaults  upon  the  complimented  but  embarrassed  later 
4toirt  program  by  a  member  of  Con-  when  the  first  coin  minted  was  pre- 
W**s  came  from  Senator  Carter  Glass,  sented  to  him  at  public  exercises,  and 
■nior  m«nber  of  the  national  legis-  he  learned  for  the  first  time  that  it 
kive  body  in  point  of  age,  and  pub-  bore  his  likeness. 

Idler  of  Ae  Lynchburg  (Va.)  News  a  former  Secretary  of  the  Treasury 
told  Advance.  Glass  fought  as  hard  (under  Woodrow  Wilson),  Senator 

Kt  this  bill  as  he  had  in  favor  Glass  has  been  the  author  of  many 
ny  other  measures  sponsored  by  financial  measures.  His  bill,  passed  at 
h#  party  chief.  He  assailed  both  the  this  session,  continued  the  Recon- 
Wgram  and  the  intentions  of  its  struction  Finance  Corporation  in  ex- 
l<®aors.  istence.  As  a  Senate  conferee  on 

Foas  Esftam  Gloss  almost  every  important  appropriation 

Illustrating  the  esteem  in  which  the  bill  at  this  session  of  Congress,  he 
kdisher-lawmaker  is  held,  even  by  has  had  a  hand  in  re-writing  mea- 
ii  political  foes,  he  was  one  of  the  sures  providing  billions  of  dollars  in 
lt»t  men  invited  by  the  President  to  government  expenditure.  Senate  and 
fine  with  the  latter  after  the  judicial  House  conferees  act  after  both  Houses 
Jkigram  was  discarded.  have  voted,  and  not  infrequently 

f  Senator  Glass  introduced  a  bill  change  bills  to  reflect  their  own  ideas 


on  matters  of  finance.  Formal  ratifi¬ 
cation  usually  follows,  although  there 
are  cases  on  record  where  the  con¬ 
ferees  have  been  overruled. 

Byrd  Program  Important 

Like  Glass,  the  junior  Senator  from 
Virginia,  Harry  F.  Byrd,  is  a  pub¬ 
lisher,  Democrat,  and  luke-warm  ad¬ 
vocate  of  New  Deal  reform  policies. 
He  publishes  the  Harrisonburg  News- 
Record  and  the  Winchester  Star. 

Senator  Byrd  has  had  a  part  in 
writing  farm  legislation,  but  his  prin¬ 
cipal  effort  has  been  directed  at  gov¬ 
ernment  department  reorganization. 
Discarding  the  Brownlow  report  as 
the  basis  for  re-grouping  federal 
agencies,  he  has  prepared  his  own 
program  in  cooperation  with  Brook¬ 
ings  Institution.  If  Senator  Byrd 
succeeds  in  this  move,  little  of  Presi¬ 
dent  Roosevelt’s  plan  for  reorganiza¬ 
tion  will  be  translated  into  law.  Both 
in  cost  and  in  control  of  power,  the 
program  advanced  by  this  publisher- 
senator  is  regarded  one  of  the  most 
important  brought  before  Congress 
in  a  generation.  Byrd  claims  his  rec¬ 
ommendations  will  cut  the  expense 
of  agency  functioning,  and  guard 
against  centralization  of  control  in 
the  White  House.  He  is  especially 
vigilant  to  see  that  the  latter  does 
not  happen.  The  Virginian  looks  for 
a  vote  on  his  proposals  at  the  next 
session  of  Congress. 

SkewdowR  aa  Slt-Dowat 

Senator  Byrd  is  endeavoring  to 
force,  indirectly,  a  declaration  by 
Congress  on  the  subject  of  sit-down 
strikes.  He  has  introduced  a  bill  call¬ 
ing  upon  the  United  States  to  reim- 
biuse  a  producer  of  Smithfield  hams 
for  losses  resulting  from  failiure  of 
the  post  office  department  to  deliver 
a  shipment  of  hams  to  workers  im¬ 
prisoned  in  a  “struck”  plant.  Sit- 
downers  barricaded  the  doors  and 
stared  menacingly  at  postmen  who 
were  about  to  enter  the  factory  with 
meats  sent  by  mail.  The  postmen  did 
not  call  twice,  and  the  hams  were 
never  delivered.  If  Congress  voted 
to  reimburse  the  farmer,  that  action 
will  involve  a  declaration  that  it  is 
the  duty  of  the  post  office  depart¬ 
ment  to  pass  through  picket  lines  and 
make  delivery,  something  that  de¬ 
partment  now  denies. 

Senator  Bjrrd  is  author  of  a  reso¬ 
lution,  still  pending,  to  require  gov¬ 
ernment  bureaus  to  remain  within 
their  appropriations,  barring  them 
from  additional  grants  imder  defi¬ 
ciency  appropriation  bills. 

While  Senators  Glass  and  Byrd  are 
of  one  mind  on  most  important  ques¬ 


tions,  it  is  notable  that  when  the 
former  introduced  a  bill  to  continue 
RFC,  the  latter  sponsored  one  for  its 
abolition. 

Vandanbarg  \m  19407 

Senator  Arthur  H.  Vandenberg  of 
Michigan,  Republican,  former  editor 
and  publisher  of  the  Grarid  Rapids 
Herald,  labors  under  a  handicap.  He 
may  be  the  next  Republican  nominee 
for  President,  and  because  of  that 
fact  his  every  utterance  is  scrutinized 
for  hidden  political  motive  and  his 
political  adversaries  constantly  re¬ 
mind  the  public  of  the  part  he  may 
play  in  1940. 

But  that  circiunstance  does  not  slow 
Vandenberg’s  activity.  He  has  been 
the  Senate’s  most  forceful  critic  of 
the  Wagner  Labor  Relations  Act.  His 
demands  for  corrective  legislation, 
which  would  require  labor  to  assume 
responsibility  proportionate  to  the 
benefits  it  receives  under  that  statute, 
is  expected  to  take  the  form  of  stat¬ 
ute  next  year. 

Vandenberg’s  attack  on  the  Black- 
Connery  labor  standards  bill  threw 
that  measure  into  doubt  in  the  clos¬ 
ing  days  of  Congress. 

Although  his  foes  say  he  was 
elected  on  a  declared  leaning  toward 
the  New  Deal,  he  has  developed  into 
the  principal  foe  of  Rooseveltianism. 
Considered  by  many  the  cream  of 
the  Republican  oratorical  crop,  his 
position  as  the  spearhead  of  opposi¬ 
tion  to  White  House  policies  made 
him  an  important  personage  in  the 
75th  Congress. 

Wrote  Maay  Bills 

Vandenberg’s  bill  to  place  all  post¬ 
masters  imder  civil  service  with  the 
candidate  receiving  the  highest  grade 
assured  of  the  appointment,  is  be¬ 
lieved  by  many  to  be  responsible  for 
President  Roosevelt’s  later  order  in¬ 
stalling  that  system. 

The  Michigan  senator  is  author  of 
legislation  to  require  strict  neutral¬ 
ity;  to  take  the  profits  out  of  war; 
to  bar  the  shipment  of  munitions  out 
of  this  country;  to  take  a  census  of 
unemployment;  to  cut  relief  expendi¬ 
tures;  to  require  local  responsibility 
for  taking  care  of  the  unemployed. 
He  also  is  sponsor  of  a  proposed 
amendment  to  the  United  States  con¬ 
stitution  barring  child  labor,  an 
amendment  drafted  in  a  manner 
which,  he  believes,  overcomes  objec¬ 
tions  to  the  one  which  has  been  be¬ 
fore  the  states  for  a  dozen  years. 

Senator  Arthur  Capper  of  Kansas, 
a  Republican,  owns  and  publishes  the 
Topeka  (Kans.)  DaUy  Capital,  and 
campaigns  in  Washington  for  the 
right  of  District  of  Columbia  citizens 
to  vote,  and  for  liquor  prohibition. 
At  each  session  of  Congress  he  intro¬ 
duces  bills  to  stop  advertising  of 
liquor  by  barring  from  the  mails  any 
publications  carrying  such  copy.  He 
sees  no  hope  for  early  enactment. 

Capper  Also  Active 

His  was  one  of  the  first  bills  to  bar 
products  of  child  labor  from  inter¬ 
state  commerce.  He  also  is  laboring 
for  an  amendment  to  apportion  con¬ 
gressional  representation  on  the  basis 
of  a  population  coimt  excluding 
aliens.  Under  such  a  count  the  in¬ 
dustrial  east  would  have  fewer  con¬ 
gressmen;  Kansas  and  other  agricul¬ 
tural  states  would  have  more. 

Another  Capper  bill  would  make  it 
a  criminal  offense  to  pay  ransom  for 
return  of  kidnaped  persons.  Still  an- 
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SERVING  NOTICE  FEELING  THE  HEAT  REACHING  FLOOD  STAGE  A  CLUB  THAT  CANT  BE  IGNORED 

Four  exampUs  of  GanneH  cartoon  campaign  opposing  Suprama  Court  expansion.  These  and  numerous  others  ware  all  drawn  by  Elmar  R.  Messnar  of  Rochester  Timas-Union. 


other  would  protect  newspaper  con¬ 
fidences  in  federal  courts. 

Senator  Josiah  Bailey  of  North 
Carolina  publishes  the  Baptist  Re¬ 
porter,  a  sectarian  newspaper  of  huge 
circulation  founded  by  his  father.  A 
Democrat,  but  no  New  Dealer,  he  has 
been  in  the  forefront  in  the  fi^t 
against  the  court  bill,  against  the 
Black-Connery  labor  standards  bill, 
and  against  anti-lynching  legislation. 
His  assertion  on  the  latter  measime, 
“If  it  would  drop  the  national  total 
of  lynchings  by  one,  I  would  vote  for 
it,”  rings  through  the  argument  re¬ 
peatedly  made  by  Southern  senators. 
Senator  Bailey  opposed  the  Copeland 
food  and  drug  bill  in  debate,  and  is 
still  opposed  to  it 

Nye  Uidaeafred 

Republican  regulars  say  Senator 
Henry  Cabot  Lodge,  Massachusetts 
Republican,  former  New  York,  Bos¬ 
ton,  and  Washington  reporter,  will 
“be  heard  from”  at  the  next  session. 
True  to  senatorial  custom,  he  has 
taken  no  part  in  debate  on  important 
questions  during  his  first  year  and  is 
not  authoring  major  bills  at  this 
session. 

Senator  Gerald  P.  Nye  of  North 
Dakota,  Republican,  who  has  pub¬ 
lished  newspapers  in  several  cities  of 
his  home  state  and  in  Iowa,  will  be 
content  if  he  can  bring  about  legisla¬ 
tion  in  two  important  fields  which 
now  occupy  most  of  his  attention. 
He  is  the  ^nate’s  No.  1  advocate  of 
law  to  take  the  profit  out  of  war,  and 
in  recent  weeks  he  has  become  No.  1 
critic  of  the  National  Labor  Relations 
Board.  Nye  tried  hard  to  have  the 
Senate  legislate  on  these  subjects  at 
this  session  but  failed.  However,  he 
is  undaunted  and  will  try  again  next 
year.  His  complaint  against  the  labor 
board  charges  unfairness  in  decisions 
and  faUure  properly  to  interpret  the 
letter  and  intent  of  the  law. 

Senator  Joseph  C.  O’Mahoney  of 
Wyoming,  who  was  city  editor  of  the 
Cheyenne  State  Leader  before  he 
went  into  active  politics,  was  one  of 
the  leaders  among  the  Democrats  op¬ 
posing  President  Roosevelt’s  court 
bill.  He  likewise  was  one  of  the  ju¬ 
diciary  committee  group  that  worked 
out  the  final  compromise  and  pre¬ 
sented  the  “procedural”  bill. 

New  Approach  to  Labor 

O’Mahoney  is  author  of  the  inter¬ 
state  licensing  bill,  a  measure  which 
would  require  corporations  operating 
in  interstate  commerce  to  procure 
federal  charters.  Conditions  of  the 
charter  and  continued  corporate  ex¬ 
istence  would  be  acc^tance  of  wage, 
hour,  and  other  labor  conditions 
written  by  a  federal  bureau.  Until 
the  labor  standards  act  was  drafted, 
the  corporate  licensing  bill  was  con¬ 
sidered  in  administration  circles  a 
logical  successor  to  the  rejected  Na¬ 


tional  Industrial  Recovery  Act.  On 
that  theory  it  received  much  support 
from  the  Senate  leadership. 

The  new  approach  to  labor  ques¬ 
tions  projected  in  the  Black-Connery 
bill,  coupled  with  O’Mahoney’s  defec¬ 
tion,  is  believed  to  have  ended  chance 
of  adoption  of  his  bill. 

Many  present  and  former  newspa¬ 
permen  are  members  of  the  House. 
Unlike  senators,  members  of  the 
lower  and  more  numerous  branch  of 
Congress  have  difficulty  in  distin¬ 
guishing  themselves,  due  to  cloture 
rules.  Party  leaders  and  committee 
chairmen,  none  of  whom  is  a  former 
newspaperman,  divide  time  for  de¬ 
bate  among  themselves  and  report 
out  bills  in  their  own  names,  regard¬ 
less  of  who  is  the  original  sponsor. 

Fame  for  Ex-Nowsmea 

Some  former  journalists,  however, 
manage  to  penetrate  that  wall  and 
emerge  from  comparative  anonymity 
with  an  idea  that  arrests  national  at¬ 
tention.  One  of  these  is  Democratic 
Representative  Louis  Ludlow  of  In¬ 
dianapolis,  Ind.  He  was  elected  to 
Congress  while  he  was  Washington 
reporter  for  the  Columbus  Dispatch. 

Ludlow’s  bill  to  require  a  refer¬ 
endum  before  war  may  be  declared, 
except  in  case  of  invasion,  is  known 
ui  every  commimity  of  the  United 
States.  He  has  received  thousands 
of  indorsements  from  women’s  clubs, 
civic  organizations,  and  individuals. 
Newspaper  editorials  have  been  in 
the  hundreds.  His  attempts  to  have  a 
vote  on  the  bill  have  been  unsuccess¬ 
ful  thus  far,  but  he  counts  on  public 
demand  to  bring  sufficient  pressure 
next  year  for  a  test. 

Representative  J.  Will  Taylor,  Ten¬ 
nessee  Republican,  and  publisher  of 
the  Lafollette  Times,  distinguished 


himself  at  this  session  with  a  series 
of  restrictive  inunigration  bills  which 
has  foimd  favor  particularly  in  the 
southern  states. 

SpoRiors  Bankraptcy  Raform 

Representative  Walter  Chandler, 
formerly  a  reporter  for  the  Knoxville 
Sentinel,  later  in  the  practice  of  law, 
has  sponsored  the  first  thoroughgoing 
revision  of  the  national  bankruptcy 
law  attempted  since  that  statute  was 
finally  adopted  in  constitutional  form. 
The  Chandler  bill  has  been  reported 
by  the  House  judiciary  committee  and 
is  on  the  calendar  for  action. 

Representative  A.  N.  Phillips  of 
Connecticut,  who  publishes  the 
Darien  Review,  a  weekly,  and  who 
admits  he  is  personally  annoyed  by 
criticism  appearing  in  the  “big  city” 
press,  has  a  bill  to  require  publishers 
to  print,  in  toto,  the  replies  made  by 
any  official  to  published  articles. 
Plfillips  is  a  Democrat. 

A  wide  range  of  interest  is  reflected 
in  bills  introduced  by  Representative 
Thomas  F.  Ford,  Democrat,  of  Cali¬ 
fornia,  former  literary  editor  of  the 
Los  Angeles  Times.  His  measures  in¬ 
clude  proposals  for  creation  of  a 
camp  for  colored  troops,  a  national 
program  for  flood  control,  and  a  bill 
to  make  Ijmching  a  federal  offense. 

Representative  John  S.  McGroarty, 
California  Democrat,  who  has  a  back- 
groimd  of  three  decades  on  the  Los 
Angeles  Times,  has  been  identified 
with  old-age  pension  legislation  since 
he  came  to  Congress.  Original  sponsor 
of  the  Townsend  bill,  he  has  more  re¬ 
cently  introduced  a  modified  version 
of  that  measure  and  hopes  it  will  lib¬ 
eralize  the  Social  Security  Act.  An¬ 
other  McGroarty  bill  would  abolish 
the  Indian  Bureau. 

Strict  neutrality  with  embargo  “of 
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everything”  in  time  of  war  abroad, 
is  projected  by  Republican  Represen¬ 
tative  Harold  Knutson  of  Mimesota, 
publisher  of  the  Wadena  Pioneer 
Journal.  Knutson  has  been  allied  with 
every  peace  move  inaugurated  since 
he  first  same  to  Congress,  prior  to 
the  World  War.  He  lost  his  seat  for 
advocacy  of  neutrality  in  those  days, 
but  was  returned  later  on  a  platform 
pledging  him  to  the  same  policy. 

Representative  Francis  H.  Case  of 
South  Dakota,  Republican,  and  pub¬ 
lisher  of  the  Custer  County  Chron¬ 
icle,  has  introduced  three  bills  to 
amend  the  Social  Security  Act,  and 
three  proposals  for  constitutional 
amendments.  Among  the  latter  is  a 
referendum  on  war,  a  provision  that 
Indian  citizens  shall  be  coimted  in  ap¬ 
portioning  representatives  to  Congress, 
and  a  determination  that  the  Suixerae 
Court  shall  consist  of  not  more  than 
nine  members,  two-thirds  of  whom 
must  be  in  agreement  before  an  act 
of  Congress  shall  be  declared  uncon¬ 
stitutional. 

Only  Gaildsnaa  Sole* 

Farmer  -  Laborite  Representative 
Henry  G.  Teigan  of  Minnesota,  asso¬ 
ciate  editor  of  the  Minnesota  Leader 
at  St.  Paul,  and  the  only  member  of 
the  American  Newspaper  Guild  in 
Congress,  favors  social  legislaticm  in¬ 
cluding  a  Congressional  investigation 
of  the  cause  and  cure  of  unemploy¬ 
ment.  His  bill  to  that  end  is  pending. 
Teigan’s  resolution  resulted  in  show¬ 
ing  of  the  Republic  Steel  riot  film, 
and  another  brought  about  continu¬ 
ance  for  two  years  of  the  Federal 
Emergency  Relief  Administration.  He 
looks  for  early  action  on  a  measure  to 
liberalize  wages  and  hours  for  vet¬ 
erans  hospital  employes. 

One  of  the  most  active  newspaper- 
legislators  is  Representative  Dudley 
Allen  White,  Republican,  of  Ohio.  He 
is  editor  and  manager  of  the  Norwalk 
Reflector- Herald  emd  vice-president 
of  the  Sandusky  Register  and  Stor- 
Joumal.  His  bills  include:  a  new  cMd 
labor  amendment  which  recognizes 
and  seeks  to  overcome  legitimate  ob¬ 
jections  to  the  amendment  now  before 
the  states;  a  prohibition  against  rm- 
procal  trade  agreements  with  nations 
in  default  on  war  debts,  until  they 
present  a  plan  for  amortization;  in¬ 
quiry  into  violence  in  strikes,  and  a 
law  making  such  violence  a  federal 
offense;  inquiry  into  the  exportation 
of  scrap  iron  to  warring  nations. 

LENSMEN  BEATEN 

Japanese  troops  beat  American  pho¬ 
tographers  on  the  head  and  pusl^ 
them  about  as  they  were  attempting 
to  make  pictures  of  troop  movements 
in  Peiping  Aug.  5,  according  to  the 
Associated  Press.  Japanese  photog¬ 
raphers  were  allowed  to  take  shots 
without  interference. 


august 


19  3  7 


Tom  Griscom  James  H.  Armistead  Percy  Priest 


Ray  Learner 


Charles  Moss 


W.  S.  Howland 


Uashville  Dailies  Hail  Success 
of  “No  Publicity”  Agreement 


City  Wide  Ban  on  "Pufis"  Completes  First  Year  .  .  . 
More  Space  for  News  Provided  . . .  Pact  Increases 
Pulling  Power  of  Ads  .  . .  Cooperation  Improved 


COMPLETION  OF  A  FULL  YEAR  ness  houses  which  thereby  received  ment  drive  by  the  Nashville  realty 
of  operation  under  a  mutually  free  advertising  of  their  name  almost  men,  one  part  of  which  was  to  be  a 
worked  out  and  closely  observed  “no  daily.  show  staged  to  create  interest  in  bet- 

publkity  agreement”  or  more  pro-  Howl  from  All  Sidot  ter  homes.  As  the  better  homes  show 

pjriy  called  a  “publicity  control  plan”  The  protests  claimed  that  elimina-  had  a  good  deal  of  public  interMt 
hiS  convinced  the  news  and  adver-  tion  of  the  name  of  the  “Joe  Gish  was  to  be  sponsored  by  an  entire 
tang  staffs  of  the  three  Nashville,  Shoe  Dealer  Terrors,”  etc.,  from  business  group  and  no  individual,  it 
Icon.,  dailies  of  the  value  to  the  sporting  news  would  kill  amateur  was  agreed  to  handle  the  news  con- 

newspapers  and  their  readers  of  sport  in  Nashville.  From  all  sides  ceming  it  as  news  and  within  boimds 

binning  the  “puff”  type  of  publicity,  came  the  howl  that  no  teams  would  reason.  This  proved  very  satis- 
Piwious  to  the  signing  of  the  pub-  be  able  to  get  backing  unless  the  factory,  with  adequate  coverage  given 

lidty  control  agreement  on  July  24,  sponsors  got  their  names  in  print  and  no  waste  of  space. 


1S3S,  by  James  G.  Stahlman,  publisher  daily, 
of  the  Banner,  and  Lit  J.  Pardue,  in  attempting  to  work  out  this  changes  or  formal  action,  but  was 
thn  receiver  of  the  Tennessean  solution  satisfactorily,  operation  of  merely  a  hashing  over  of  ideas  and 
.lewspapers,  this  type  of  useless  pub-  the  publicity  control  plan  ran  into  a  discussion  of  such  matters  as  one 
lidty  had  been  so  abused  in  Nash-  its  first  snag.  As  the  result  of  in-  paper  getting  too  generous  on  the 
viUe  that  at  times  nearly  a  third  of  complete  exchange  of  information,  a  visit  to  Nashville  of  an  insurance 
4e  Sunday  nev/spaper  space  was  misimderstanding  arose  between  the  company  executive  and  of  another 
ukea  up  by  it.  Tennessean  newspaper  editors  and  paper  going  too  far  on  a  concert 

The  control  plan,  as  signed  by  Mr.  the  Banner  editors  over  a  modifies-  series.  Incident^ly,  the  iMurance 
Stahlman  and  Mr.  Pardue,  was  worked  tion  of  the  rule  banning  names  of  company  executive  whose  visit  was 
out  in  a  series  of  conferences  between  team  sponsors  to  allow  the  season  given  an  over  generous  puff  is  now 

the  news  and  advertising  heads  of  then  closing  to  be  ended  with  the  old  publisher  of  the  Tennessean  News- 

ie  Banner,  the  Tennessean  and  the  names.  This  misunderstanding  was  papers  and  the  paper  which  erred 

Etening  Tennessean  (see  Editor  &  not  serious  and  was  readily  ironed  was  the  Banner. 

Publisher,  Aug.  1, 1936).  After  various  out  between  the  editors  involved  and  Sporti  "PufFi”  Eliminated 

kmks  had  been  ironed  out,  the  the  two  publishers  by  laying  all  the  This  first  conference  was  typical  of 

roughly  drafted  plan  was  submitted  cards  on  the  table  and  talking  the  the  good  cooperative  feeling  imder 

to  the  two  publishers,  who  made  whole  sports  situation  over,  with  the  which  the  publicity  control  agreement 

some  revisions.  The  final  draft  rep-  advice  and  assistance  of  the  sports  has  been  operated  both  in  letter  and 

losented  the  application  of  details  editors.  spirit. 

worked  out  as  narticularly  adapted  to  The  decision  was  not  to  let  down  After  this  conference,  in  which  all 


This  first  conference  produced  no 


spirit. 

worked  out  as  particularly  adapted  to  The  decision  was  not  to  let  down  After  this  conference,  in  which  all 
the  Nashville  field.  the  bars,  and,  as  most  of  the  news  agreed  to  keep  the  lid  clamped  shut 

Operation  "Very  SatUfactery"  ni®''  concerned  felt  sure,  amateur  on  sports  puffs,  especially  wrestling, 
Tbose  who  prepared  the  agreement  did  not  wither  on  the  vine  but  the  plan  was  operated  through  the 

and  who  have  had  the  job  of  putting  continue  to  develop.  winter  with  fewer  slips  on  the  part 

i:  into  very  satisfactory  operation  "Ironing  On*"  Conference  of  advertisers  or  news  editors. 

(hiring  the  first  year  were  the  two  After  several  months  of  operation.  In  the  spring,  a  second  conference 
a(ivertising  heads,  Tom  Griscom,  ad-  during  which  all  three  newspapers  was  held,  particularly  to  discuss  ama- 
'■ertising  director  of  the  Tennessean  had  been  guilty  of  slight  slips  on  teur  theatricals,  the  professional  the- 
Newspapers,  and  James  H.  Armistead,  stories  largely  because  of  unfamiliar-  atres  and  news  given  to  theatrical 
advertising  manager  of  the  Banner,  ity  with  the  new  plan,  the  editors  and  productions  (road  shows)  appearing 
and  the  news  executives  of  the  pa-  advertising  men  decided  that  wrinkles  at  the  Ryman  auditorium,  a  non-profit 
pets,  Percy  Priest,  managing  editor  could  be  smoothed  out  and  any  ruffled  organization.  The  general  idea  adop- 
af  the  Tennessean,  Ray  Learner,  man-  feelings  unruffled  by  an  informal  con-  ted  was  to  give  all  worthwhile  ama- 
aging  editor  of  the  Evening  Tennes-  ference  to  talk  over  the  first  trial  of  teur  productions  an  adequate  an- 

»»n,  Charles  Moss,  managing  editor  the  plan.  Accordingly,  a  meeting  of  noimcement  and  then  a  story  or  pic- 

®d  William  S.  Howland,  general  all  concerned  was  held  at  the  Nash-  ture  on  the  day  of  opening.  The  same 
('vws  editor  of  the  Banner.  ville  University  Club  and  the  ball  general  idea  was  adopted  for  the  road 

More  severe  in  its  curb  on  pub-  tossed  back  and  forth  across  shows,  with  the  advisability  of  an 

lidty  than  other  agreements,  the  table  with  no  holds  barred.  interview  with  prominent  actors  or 

IWiville  control  plan  was  a  shock  Among  the  subjects  discussed  was  producers  left  to  the  judgment  of 

ta  those  accustomed  to  "mooching”  a  forthcoming  real  esta  e  develop-  the  editors  involved. _ 

itve  space  in  the  Nashville  papers  — __  ___  ___ __ 

^  it  was  put  into  effect  July  27,  RIVAL  DAILIES  INCREASE  PRICE  20  PER  CENT 

1326.  It  was  announced  by  all  three  INCREASED  SUBSCRIPTION  RATES  became  effective  Aug.  1  by  joint 
with  a  front  page  statement  action  of  the  two  daily  newrpapers  at  Eureka,  Cal.  The  new  rate  is  90  cents 
^  by  the  two  publishers.  The  ^  rnc'th.  a  2  '  per  ce“t  gain.  United  action  was  taken  by  the  rival  Humboldt 
ilte  published  in  and  the  Humboldt  Times,  both  of  Eureka.  In  explanation  of  “an 

First  action  that  is  taken  as  a  necessity”  because  of  increased  production  costs,  the 

the  so-called  “amateur”  sports  ^lewspapers  stated  the  former  rates  had  been  in  effect  for  18  years  and  cited 
'^es,  particularly  baseball,  where  changes  in  the  quality  and  value  of  their  products  over  that  pieriod  of  time. 
^  had  been  the  custom  to  give  almost  “Hundreds  of  other  newspapers  have  taken  the  same  action  and  many  others 
’®hinited  space  to  any  league  of  are  contemplating  it,”  a  joint  statement  said.  “A  few  may  avoid  it  by  sacri- 
'**»s,  generally  sponsored  by  busi-  ficing  quality,  but  we  do  not  believe  our  readers  favor  that  alternative,” 


the  bars,  and,  as  most  of  the  news  agreed  to  keep  the  lid  clampied  shut 
men  concerned  felt  sure,  amateur  on  sports  puffs,  especially  wrestling. 


of  advertisers  or  news  editors. 

In  the  spring,  a  second  conference 


After  this  conference,  the  manage¬ 
ment  of  The  Tennessean  newspapers 
changed  when  Silliman  Evans  be¬ 
came  publisher,  but  the  agreement 
has  continued  in  force,  being  oper¬ 
ated  by  the  same  men  in  advertising 
and  news  departments  as  previously. 

The  news  staff  generally  have 
found  the  publicity  control  plan  to 
be  a  great  boon  in  eliminating  the 
former  nuisance  of  useless  puffs  and 
in  allowing  more  space  for  legitimate 
news.  There  has  been  no  indication 
of  an  desire  on  their  part  to  modify 
the  agreement  along  the  “easing  up” 
line. 

Endorsed  by  Advertisers 

Advertising  staffs,  also,  after  the 
solicitors  came  to  realize  that  they 
no  longer  would  have  to  be  bothered 
with  requests  to  get  a  story  in  the 
paper,  have  found  the  agreement  of 
value.  It  is  pointed  out  that  some 
advertising  actually  has  been  devel¬ 
oped  as  a  result  of  the  agreement. 

Heads  of  the  two  advertising  staffs 
sum  up  the  first  year’s  operation  as 
follows: 

Tom  Griscom,  advertising  director, 
the  Tennessean  Newspapers:  “Twelve 
months  operation  under  a  ‘no  pub¬ 
licity  agreement’  has  given  ample 
time  to  determine  whether  or  not  the 
idea  is  a  good  one  from  a  permanent 
standpoint.  In  our  case,  it  has  worked 
well  and  the  success  of  the  plan  in 
Nashville  has  been  due  to  the  whole 
hearted  acceptance  by  the  newspa¬ 
pers. 

“Advertisers  who  have  objected  to 
the  elimination  of  puffs  and  editorial 
commercials  have  been  in  the  minor¬ 
ity.  The  larger  advertisers  endorse  it, 
and  are  genuinely  pleased  when  they 
I  can  legitimately  furnish  news. 

;  “The  plan  divorces  advertising 
I  salesmen  from  the  time  wasting, 

I  trouble  making  pursuit  of  ‘news’. 

!  Each  salesman  on  our  staff  sings  the 
;  praises  of  ‘no  publicity’.  So  far  as 
•  their  choice  is  concerned,  it  is  a 
t  permanent  fixture.” 

Was**  Elimi*a**«l 

5  James  H.  Armistead,  advertising 
>  manager,  the  Banner:  “The  first  year 
-  of  operation  imder  a  publicity  control 
1  agreement  between  the  Nashville 
newspapers  has  largely  eliminated  the 
waste  of  space  on  needless  ‘puff  pub- 
f  licity’  and  therefore  has  increased  the 
P  readability  of  both  advertising  and 
t  editorial  matter. 

j  “It  has  greatly  improved  the  pre¬ 
viously  strained  relationship  between 
[I  advertising  and  news  departments, 
t  After  the  purposes  of  the  agreement 
,  were  understood,  it  was  accepted  in 
g  good  faith  by  the  Nashville  adver- 
tisers.  The  formerly  rather  frequent 
requests  for  publicity  made  to  solici¬ 
tors  have  become  very  infrequent. 

®  “Through  the  elimination  of  ‘puff’ 
stories,  the  pulling  power  of  adver- 
tisements  has  been  increased. 

“It  is  our  intention  to  carry  on  this 
agreement  in  the  fine  spirit  of  co¬ 
operation  and  mutual  interest  dis¬ 
played  for  the  first  year.” 


ITALY  SEIZES  PAPERS 

Marco  Aurelio,  Italian  humorous 
newspaper,  published  in  Rome,  has 
been  seized  by  the  Italian  govern¬ 
ment  for  having  printed  a  cartoon 
with  a  caption  criticizing  British  For¬ 
eign  Secretary  Anthony  Eden.  Two 
other  papers,  Stamrta  and  Gazzetta  del 
Popolo,  have  also  been  seized  for 
making  forecasts  about  a  speech 
Premier  Benito  Mussolini  intends  to 
make  at  the  end  of  military  maneuv¬ 
ers  in  Au'ust. 

GROSS  PROMOTED 

William  J.  Gross,  chief  editorial 
writer  of  the  Ft.  Wayne  (Ind.)  News- 
Sentinel  for  the  past  13  years,  has  been 
named  editor  in  charge  of  the  edi¬ 
torial  page,  effective  Aug.  1. 


EDITOR  &  PUBLISHER 


S.  S.  Normandie  Needed  to  Carry 
Would-Be  Writers  of  Yacht  Races 


By  JOHN  EIERAN 

JUST  EXACTLY  how  many  qualified 
yachting  writers  and  unqualified 
landlubbers  with  typewriters  showed 

_ up  at  Newport  to 

cover  the  races 
for  the  America’s 
Cup  deponent 
sayeth  not.  There 
were  too  many  to 
count  and  they 
were  running  in 
all  directions  at 
once.  But  Jim 
Robbins  of  the 
New  York  Times 
and  Bill  Taylor 
of  the  New  York 
John  Kleran  Herald  Tribune, 

the  t  w  o  -  m  a  n 
deep-sea  committee  selected  by  the 
Coast  Guard  authorities  to  help  them 
sort  out  press  applications  on  the 
assignment,  said  there  were  1,203 
applications  for  200  places  available 
aboard  the  Coast  Guard  cutters  Argo 
and  Chelan,  the  sea-going  press  boxes 
for  the  series. 


Mr.  Kieran's  antira  nawtpapar 
caraar  has  baan  spant  on  tha  Naw 
York  Timas,  which  ha  joinad  in  1915 
as  a  sports  writar.  Ha  has  covarad 
numarous  championship  avants,  includ- 
inq  tha  last  thraa  intarnational  yacht 
racas,  and  has  tha  privilage  of  choos¬ 
ing  his  own  assignments.  Ho  vaarad 
into  newspapor  work  aftar  roading  law 
and  taaching  school  in  up-stata  Now 
York  following  his  graduation  from 
Fordham  Univorsity  in  1912.  Two 
brothors  are  members  of  the  Times 
staff,  James,  a  political  writer,  and 
Leo,  who  does  aviation  news. 


the  publicity  department  of  TWA, 
and  Lincoln  Werden  and  yours  truly 
of  the  New  York  Times. 

The  starting  time  for  the  race  was 
12:40  p.m.  so  the  plane  took  off  a 
little  after  high  noon  and  in  a  few 
minutes  overtook  the  spectator  fleet 
bustling  along  toward  the  starting 
buoy  nine  miles  off  Brenton  Reef.  I 
hauled  out  my  portable  typewriter, 
set  it  on  my  knees,  and  tapped  away 
while  we  circled  over  the  sea,  watched 
the  boats  gather,  picked  out  Ranger 
and  Elndeavour  II  and  saw  them  get 
off  to  a  start  with  the  Sopwith  boat 
having  a  slight  lead.  By  Coast  Guard 
regulations  we  kept  up  about  1,000 
feet  and  all  planes  were  supposed  to 
circle  to  the  left  to  prevent  collisions 
but  a  couple  of  smaller  planes  got  out 
of  line  and  the  Coast  Guard  air  pa¬ 
trol  came  shooting  down  to  brush  the 
wayward  pilots  out  of  the  forbidden 


To  keep  away  the  usual  “chiselers”  themselves  all  around  the  rail  at  the 
and  gate-crashers,  each  reporter  on  to  the  considerable  inconveni- 


ueo,  wno  aoei  ay.ai.on  new..  Obscured  Fiuith 

After  watching  the  start  we  in  the 
Chelan,  which  had  the  whole  forward  Douglas  Skyliner  scooted  back  to 
end  roped  off  for  the  exclusive  use  of  Providence,  landed  at  the  airport  and 
photographers  after  the  first  day.  went  to  town  to  have  lunch  and  file 

.  j  early  copy.  Burrus  Jenkins,  who  had 

It  seems  that  on  the  ffrst  day  some  completed  his  sketch  before  we 

yach^g  enthusi^te  from  Nova  Scotia 

who  had  wangled  their  way  aboard  in  York  and  finished  his  sketch  en 

some  fashion  came  ear  y  and  plated  ^ 

themselves  all  around  the  rail  at  the  _ . _ .  ...  _ 


the  assignment  had  been  notified  well 
in  advance  that  a  letter  from  the 


each  reporter  on  ^  ^ 

l.te  m  U.,  aftemoon  m  hop,,  of 

lettor  from  the  !“L„  m...  “1  ‘he  <>>'  tolah.  But,  aa  returning 


m  aavance  mat  a  letter  irom  tne  ranhprq  who  woro  thu«!  nushpd  into  ®  ^  ooipii.  aa  iciuioois 

m^ging  editor  of  his  paper  to  the  row  at  the  besfpart  of  the  Coast  Guard  pilots  at  the  air^rt  had 


officer  in  command  of  the  Coast  Guard  picture-making  and,  even  at  - “““  X""*"  “““ 

press  boats,  stating  that  the  reporter  ^j^at,  had^  no  place  wLreon  to  rest  see  nothing  except  a  gray 

had  been  assigned  officially  to  cover  cameras  while  shooting.  "'if  all  ^ound  us  as  we  soared  over 


told  us,  fog  had  come  rolling  in  and 


the  races,  would  be  the 


where  the  returning  racing  sloops 


„  f  ’  *•  I,  *  ♦  u  addition  to  the  two  Coast  Guard  must  have  been 

non  for  a  ticket  to  the  press  boats.  ^  i  j  xu  j-  r  .u  *““*1  nave  oeen. 

So  we  all  came  armed  with  such  let-  cutters  placed  at  the  disposition  of  the  Monday  I  went  along  with  the  boat- 
ters  and  surrendered  them  at  a  packed  ere  were  p  anes  ®  ^P  riders  on  the  Chelan.  The  trip  was 

meeting  the  ni^t  before  the  first  race  reporters,  broadcasters,  pl^ogreph-  supposed  to  start  at  10:30  but  the 
in  one  of  the  basement  rooms  of  the  f  ®  news-reel  men.  The  Coast  start  was  delayed  a  trifle— as  usual— 

Viking  Hotel  in  Newport  Guard  air  patrol  (two  amphibians)  ^^d  it  was  a  trip  of  well  over  an  hour 

u  AMiu.  reported  that  there  were  20  commer-  to  the  starting  buoy.  We  had  folding 

n«T«i  riiiea  to  attic  cJjJ  planes  over  the  starting  mark  the  camn  chairs  nlac(>d  alon?  thp  rails 

The  wails  of  the  disappointed  who  day  of  the  first  race,  July  31.  ^  ^  ®  ^ 

were  pushed  aside  or  crowded  out  Sow  Start  from  Plant 

filled  the  night  with  fury  but  even  This  observer  decided  to  a< 


Saw  Start  from  Plano 


and  aroimd  the  decks.  Some  of  the 
boys  put  their  typewriters  on  hatches 


imea  am  mgm  wim  out  even  This  observer  decided  to  accept  an  and  any  other  place  of  vantage  and 

invitation  to  fly  the  first  day,  so  while  tapped  away.  Some  of  them  had  their 
up  to  325  fret  in  len^  and  the  Chelan  ^le  main  brigade  filed  down  to  Briggs  typewriters  on  their  knees.  But  it 
f  1.°"®  4.U  M  larg^.  It  would  have  wharf  a  few  of  us  went  by  auto  to  was  hard  to  typewrite  with  the  boat 
^en  the  Normandie  or  the  Queen  ^j^e  Rhode  Island  State  Airport  about  bobbing  and  weaving  and  the  wind 
Mary  to  cai^  out  to  the  races  all  miles  outside  Providence  and  blowing  the  paper  around  in  the  type- 

th^  deluding  to  go  as  reporters,  climbed  into  a  big  TWA  Douglas  Sky-  writer.  Most  of  the  morning  men 
*  ^  ^  The  party  included  four  broad-  simply  made  penciled  notes  and 

up  to  the  attic,  nrnstly  with  reporters  casters,  Burris  Jenkins,  who  drew  one  worked  them  up  later  on  land  in  the 
who  were  paying  from  $8  a  day,  smgle,  famous  sketches  up  in  the  air,  press  headquarters  set  up  by  Western 

for  a  room  and  it  ran^  h^h  as  $15  Mikkelson  of  Associated  Press,  Union  and  Postal.  But  the  afternoon 

° j  bath.  Food  j^ck  Miley  of  the  New  York  Daily  men  and  the  news  service  men  and 

imme^  crowd  that  ]\fews,  Caswell  Adams  of  the  New  the  British  writers  who  were  cabling 
roll^  m  for  the  ya^tu^  festivities  York  Herald  Tribune,  Harris  Hull  of  bulletins  had  to  keep  pegging  away 


made  it  hard  to  get  Down  along 
Tliames  Street,  which  is  the  strolling 
street  for  bay-front  traffic.  Western 
Union  and  Postal  Telegraph  had  set 
14>  press  headquarters  in  big  rooms 
laid  out  with  tables  and  benches  and 
typewriters  and  wires  and  telephones 
— the  same  set-up  that  a  traveling  re- 
porter  finds  at  big  fights  and  world 
series  and -golf  championships  and  so 
on.  Naturally,  the  first  thing  the 
newcomers  did  at  Newport  on  this 
strange  assignment  was  to  ask  the 
first  acquaintance  they  met  “Where’s 
Western  Union?”  or  “Where’s  Postal?”,  ^ 
and  after  that  it  would  be  easy.  The 
veterans  already  on  the  ground  would  v'N 
be  full  of  information  and  good  ad-  •.v'' 
vice.  , 

“Soa-Goiag  Frast  toxat" 

The  night  before  the  first  race  word  ■ 
was  passed  around  that  the  Coast  V, 
Guard  boats  that  were  to  serve  as 
sea-going  press  boxes,  the  Argo  and 
Chelan,  would  push  off  from  Briggs’  ^ 
Wharf,  Newport,  at  10.30  a.m.  The  « 
Argo  was  the  smaller  boat  but  more  ,1 
select.  Only  real  yachting  experts 
were  allowed  to  go  on  that  boat,  ^ong 
with  some  broadcasting  chaps  who 
had  expert  advice.  The  literary  pro¬ 
letariat  were  placed  aboard  the  roomy  ^ 


MAKING  READERS  SEE  RED— INK 


'hi.  — 

•'b'b' 


•‘5'^ 


Sf.  Louis  Post- 
Dispatch  graphically 
portrayed  the  size  of 
the  U.  S.  deficit  Aug. 
2,  when  it  printed 
this  cartoon  by  Fitz¬ 
patrick  with  the  defi¬ 
cit  figures  in  brilliant 
red.  Rest  of  cartoon 
was  black. 


and  batted  out  copy  as  best  they 
could  on  the  rolling  deep,  reporting 
the  progress  of  the  race  blow  by  blow 
or  irming  by  inning,  so  to  q>etk 
Official  details  were  relayed  by  megaJ 
phone  from  the  New  York  Yacht 
Club  committee  boat. 

Experts  Harassed 

With  the  race  over,  it  was  a  long 
haul  back  home  to  Briggs  Wlu^-. 
sometimes  the  boys  didn’t  get  in  until 
8  p.m.  or  thereabouts  —  and  there 
would  be  the  rush  for  the  Western 
Union  and  Postal  headquarters  where 
everybody  went  to  work  thumping 
typewriters  and  the  non-experu 
pestered  the  lives  out  of  the  hara..^ 
experts  by  demanding  instantaneous 
service  in  explaining  technical  points 
of  the  day’s  sailing  match  and  defini¬ 
tions  of  various  gadgets  aboard  the 
big  sloops.  It  was  pretty  late  wh«i 
most  of  them  went  out  to  find  food. 
And  it  took  some  finding!  The  town 
was  crowded  and  the  hotel  people 
gave  no  thought  to  saving  any  of  the 
good  dishes  for  hard-working  news¬ 
papermen,  who  were  late  reaching  the 
dining  room.  The  evening  paper  man, 
who  had  been  filing  bulletins  and 
“add  leads”  from  the  scene  of  battle, 
had  early  dinners  and  then  worked 
far  into  the  night  to  be  ready  for  the 
next  day.  And  so,  “da  capo,”  that’s 
how  a  yacht  race  is  covered. 

The  New  York  Times  had  six  men 
covering  the  event:  Jim  Robbins  (a 
real  expert),  John  Rendel,  Clarence 
(Ike)  Lovejoy,  Lincoln  Werden,  W. 
Hazard  (society)  and  yours  truly. 
The  New  York  Herald  Tribune  had 
Bill  Taylor  (another  qualified  ex¬ 
pert),  Everett  Moris,  Howard  White 
(society),  Caswell  Adams  and  Sports 
Editor  George  Herbert  Daley.  This 
wanderer  sighted  Alan  Gould  of  AF 
and  Henry  McLemore  of  UP  and  Joe 
Wiliams  and  Joe  King  of  the  Netc 
York  World-Telegram  and  the  two 
seagoing  Perrys,  father  and  son,  Law¬ 
rence  and  Glen,  and  grand  old  Dun¬ 
can  Curry  and  amiable  Bill  Corum 
of  the  Hearst  forces  and  about  every¬ 
body  except  Grantland  Rice  who 
probably  couldn’t  tear  himself  loose 
from  the  golf  links. 

NEWSMEN  EXEMPTED 

Not  Included  in  Bill  to 
Register  Propagandists 

Washington,  D.  C.,  Aug.  4— News¬ 
paper  correspondents,  including  those 
representing  papers  in  countries 
where  dictators  are  sole  judges  of 
what  the  press  may  print,  are  ex¬ 
empted  from  the  provisions  of  the 
McCormack  bill,  passed  by  the  house 
this  week,  which  requires  registra¬ 
tion  of  all  foreign  propagandists. 

Representative  John  McCormack  of 
Massachusetts  explained  he  was  care¬ 
ful  to  see  that  the  bill  was  so  framed 
as  to  cover  only  those  persons  whose 
mission  it  is  to  publi^  propaganda 
in  the  interests  of  a  foreign  govern¬ 
ment  Gathering  and  writing  news 
for  publication  abroad  does  not  come 
within  the  definition,  he  assured. 

Registration  with  the  secretary  of 
state,  and  filing  of  copies  of  all  con¬ 
tracts,  or  statements  setting  out  the 
names  of  employers,  purposes  of  em¬ 
ployment,  and  compensation,  are  re¬ 
quired. 

The  bill  has  gone  to  the  senate 
where  McCormack  expects  concur¬ 
rence  before  adjournment. 

RACE  SALES  NIL 

Circulation  managers  of  New  York 
dailies  reported  this  week  that  the 
international  yacht  races  had  not  in¬ 
creased  sales.  They  said  that  the  <wy 
gain  was  in  Newport,  R.  I.,  so  slight 
it  was  not  worth  counting. 
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fHAT  ARE  THE  VARIOUS  fac-  in  the  same  position  in  which 
tors  influencing  the  decrease  in  were  in  the  two  previous  years, 
automobile  newspaper  linage  since  In  1935  for  the  first  time,  at  th 
1J29?  quest  of  the  President  and  the  I 


ules,  therefore,  for  the  fail  months 

^  •  ■  f  m  1 1  ■  ^*1 1  *  were  much  under  plant  capacity.  But 

Special  Tells  Factors  Slowing 

pre-announcement  copy  used  in  news- 

f  mm  m  T  *  papers  and  followed  by  good-size  an- 

Flow  of  Automobile  Linage 

they  found  themselves  unable  to  meet 

Series  of  Unexpected  Events  Has  Kept  Production  the  demand,  "nie  r^uit  was  an  im- 

^  mediate  cessation  of  newspaper  ad- 

.•agging  Behind  Demand  .  .  .  Newspapers'  vertuing  until  such  time  as  the  pro¬ 

duction  should  result  in  dealer  stocks 

Flexibility  Brought  Cancellations  which  needed  newspaper  advertising 

to  move  them.  Before  this  point  was 

JY  F.  B.  reached,  labor  began  its  organization 

JOHN  B.  WOODWARD,  INC.,  DETROIT  OFFICE  drive  in  Detroit.  Then,  as  you  know, 

followed  months  of  industrial  unrest. 

in  the  same  position  in  which  they  much  more  than  they  would  in  the  The  factories  were  quiet  anH  each 
were  in  the  two  previous  years.  fall  or  winter.  comnanv  reported  thousands  of  im- 


Series  of  Unexpected  Events  Has  Kept  Production 
Lagging  Behind  Demand  .  .  .  Newspapers' 
Flexibility  Brought  Cancellations 


BY  F.  B.  ETTER 


JOHN  B.  WOODWARD,  INC.,  DETROIT  OFFICE 


ere  m  the  two  previous  years.  fall  or  winter.  company  reported  thousands  of  im- 

In  1935  for  the  first  time,  at  the  re-  jt  not  until  March  or  April  that  filled  orders.  Again  newspaper  linage 


U29’  quest  of  the  President  and  the  Labor  dealers  were  properly  stocked.  Then  suffered.  A  bit  later,  I  will  point  out 

Perhaps  the  test  way  would  be  to  Department,  introduction  of  the  new  began  a  new  wave  of  buying  which  how  we  believe  this  strike  situation 

trace  chronologically  the  story  of  au-  models  was  scheduled  for  the  fall,  once  more  sent  orders  soaring  above  can  be  used  to  good  advantage  by 

tcmotive  advertising  in  the  period  be-  There  never  had  been  much  of  a  de-  production  capacity.  The  result  was  newspapers  in  reselling  manufactur- 


ginning  in  1929. 


mand  for  new  cars  in  the  autumn  a  decrease  in  newspaper  advertising  ers  on  their  media. 


At  that  time,  the  industry  was  at  its  months.  What  little  advertising  had  orieinallv  planned  by  the  makers.  -n,.,*  ^  i 

•ak.  Boom  conditions  had  developed  hpen  donp  that  timo.  wa«  dnna  tn  th»  general  picture  up 


peak.  Boom  conditions  had  developed  been  done  at  that  time,  was  done  to 
in  automotive  markets,  creating  a  clean  up  old  models  in  preparation 


In  order  to  change  over  for  the  1936  ateut  AeV^nt  "j4t 


in  automotive  markets,  creating  a  dean  up  old  models  in  preparation  models,  it  was  necessary  for  the  fac-  “le  preseni  ume.  jusi  now 

great  optimism  among  manufacturers,  for  the  introducUon  of  the  new.  Man-  tories  to  close  down  about  the  mid-  companies  ^  reachmg 

^  result  was  that  each  company  not  ufacturers  were,  therefore,  skeptical  ^^01  jSv  At  the  time  of  this  ^®  '^‘'®f®  *®“'.  ‘^®®^®” 

as_ to  the  orders  which  they  would  re-  change-ove?.  dealers  had  disposed  of  joa?  tl 


ily  increased  the  number  of  makes  ceive  during  September,  October,  and  ^  majority  of  the  cars  which 

tum^  out.  November.  In  addiUon  to  this,  was  been  delivered  to  them.  The  re- 

Advertismg  appropriations  were  the  fact  that  the  decision  to  announce  g^ere  was  no  summer  ad- 

constantly  mounting  to  meet  the  ex-  in  October  was  not  made  in  time  to  v-rtisins  and  no  clean-uo  conv 

tremely  stiff  competition.  There  were  enable  them  to  change  over  so  that 

in  the  field  a  large  number  of  auto-  they  might  fully  stock  dealers  before  Makers  Again  Cautions 

mobile  companies.  Newspapers  were  the  announcement  date.  With  the  introduction  of  the  1937 

the  chief  medium  utilized.  Large  The  result  was  that  little  advertis-  models  in  the  fall  of  last  year,  manu- 


1937  stock.  Several  companies  are 
using  copy  this  year  much  later  than 
they  have  in  the  past  two  or  three. 
It  does  not  appear  probable  that  there 
will  be  any  “clean-up”  problem  in 
1937,  but  at  least  it  is  quite  probable 


copy,  running  from  1,500  lines  to  full  ing  was  planned  during  the  autumn  facturers  scented  labor  difficulties, 
page,  was  the  rule  rather  than  the  months  in  newspapers.  The  advertis-  They  had  already  had  a  forecast  of 
aception.  ing  programs  of  most  companies  called  this  in  severe  labor  troubles  through- 


With  the  introduction  of  the  1937  that  newspaper  advertising  schedules 
models  in  the  fall  of  last  year,  manu-  will  be  carried  by  some  companies 


through  the  summer  months. 

Fawtr  Makes  Now 

There  is  another  factor  which  may 


siejj  me  maiimae.u.e.o  YYoa  .vy  scBSon  a  supporuns  proHram  in  iia-  many  insianceb.  xneiciuic,  in  nidB.inK  _ i _ 

crease  copy  size.  With  each  reduc-  tional  magazines.  In  some  instances,  commitments  for  parts  and  materials  ^ 

lion  in  a  factory’s  output,  the  coopera-  notably  the  lower-priced  cars,  radio  for  1937  models  they  had  been  ex-  pvistirnr  wero  tVi  f 
live  advertising  fund  likewise  dropped,  programs  likewise  were  purchased.  tremely  cautious.  All  signs  pointed  “  u  «  j-a  i  ^ 

n  ..  .  _  ..  ..  .  J1.1-  •  100-7  larger  number  of  different  makes  of 

How  Magazino.  Benoiitod  Autumn  Demand  Surprising  to  a  record-breaking  year  m  1937,  but  automobiles.  For  instance,  there  was 

It  became  necessary,  therefore,  for  The  reaction  of  new-car  buyers  to  extended  labor  trouble  would  j^^th  Oldsmobile  and  Viking*  both 

the  manufacturer  to  scatter  his  ap-  the  fall  announcement  was  instantane-  mean  a  sharp  reduction  m  the  total  Oakland  and  Pontiac*  both  'stude- 
propriation  so  that  it  perpetuated  the  ous.  Orders  began  to  pour  in  for  number  of  units  which  could  be  built  baker  and  Rockne,  and  several  others, 
name  of  the  car  over  as  large  a  ter-  dealers  at  a  far  more  rapid  rate  than  ond  marketed.  On  top  of  this,  mariy  jt  readily  understood  that  each 
ritoiy  as  possible,  even  though  it  the  factories  could  fill  them.  Much  m^ufactmers  were  not  conaple^y  make  of  car  and  each  additional  corn- 
reached  the  attention  of  a  much  of  the  advertising  which  had  been  sold  on  the  fall  ^ouncement.  -me  additional  linage.  For 

smaller  number  of  people.  The  result  planned  for  newspapers  was  never  lact  that  there  had  been  large  fall  jogtance  Pontiac  this  vear  will  sell 
was  a  tremendous  decrease  in  news-  scheduled  because  the  managements  sales  in  1935,  after  the  introduction  of  200  OOO  automobiles  T^ere  were  in 
paper  space  where  a  large  coverage  believed  that  there  would  be  a  slump  the  1936  models,  had  not  conclusively  jggq  .x  ,  in 

might  be  obtained,  and  a  correspond-  jn  the  spring  and  that  they  would  convinced  them  that  the  fall  market  •  ^  ,  sharing  in  the  -sama  ?no  nnn 

ing  increase  in  national  magazines,  then  need  their  advertising  money  would  continue.  Production  sched-  iTven  if  nnnrlitinno 

whose  circulation  covered  the  entire  _ market.  Even  if  condibons  had  b^n 


country,  although  they  did  not  pre¬ 
tend  to  gain  the  attention  of  as  many 
readers  as  could  be  obained  by  a 
newspaper  in  a  given  district. 

In  1929  very  little  of  the  automo¬ 
tive  advertising  dollar  was  spent  in 
the  national  magazine,  and  even  less 
on  the  radio. 

In  the  lean  years,  however,  radio 
had  made  rapid  strides  in  advertis¬ 
ing  fields  where  the  product  was  of¬ 
fered  for  sale  at  a  selling  price  of 
comparatively  small  amount.  For  in¬ 
stance,  toothpaste,  cereals,  and  other 
similar  products  reported  tremendous 
increases  as  a  result  of  radio  programs. 

When,  therefore,  in  1934  automobile 
sales  showed  a  marked  increase  two 
other  media  had  gained  footholds.  The 
first  was  the  national  magazine  be¬ 
cause  it  had  carried  the  load  for  auto¬ 
mobile  advertisers  during  the  depres¬ 
sion,  and  second  the  radio,  because  of 
its  success  in  other  fields. 

Uadarastimatad  tha  Market 

In  almost  every  instance,  however, 
newspapier  appropriations  were  set  up 
for  1935  and  subsequent  years  which 
would  have  given  them  a  much  larger 
percentage  of  the  money  spent  than 
they  actually  received.  There  were 
many  reasons  for  this.  Prominent 


they  actually  received.  There  were  NEW  ORLEANS  STAFF'S  TRIO  OF  TWINS 

many  reasons  for  this.  Prominent  parenh  of  the  New  Orleani  States  staff  with  their  three  sets  of 

among  them,  was  the  fact  that,  almost  ^oys.  Left  to  right,  the  children  and  parents  are*.  Edward  E.  Agnelly, 

without  exception,  the  manufacturers  photographer,  and  Mrs.  Agnelly  behind  Floyd  J.  and  Bruce  L.,  aged  9;  Alfred  A. 
underestimated  the  car  market  which  Theriot,  copy  reader,  and  Mrs.  Theriot  seated  with  five-month-old  Louis  Pierre.  Ill,  and 
Would  be  theirs  in  1935  and  1936.  In  Alfred,  Jr.,  and  Philip  G.  Muth  reporter,  and  Mrs.  Muth  with  Donald  Charles  and- 
1937  labor  difficulties  have  placed  them  David  Philip,  aged  4. 


the  Scime  this  year  as  they  were  then 
from  a  competitive  standpoint,  Pon¬ 
tiac  would  not  use  the  same  linage  in 
selling  the  200,000  units  as  was  used 
in  1929  by  the  three  or  four  com¬ 
panies  which  covered  the  same  field. 

Now  if  we  may  go  back  for  a  min¬ 
ute  to  radio.  Particular  advance  has 
been  made  by  this  advertising  medium 
in  the  last  twelve  months.  Expendi¬ 
tures  have  been  larger  in  this  field 
than  ever  before.  In  many  instances, 
companies  which  a  few  yecirs  ago 
would  not  have  even  considered  radio, 
have  spent  a  very  large  amount  of 
their  appropriation  in  that  way. 

Exacutivat  DHFcr  on  Radio 

In  the  discussions  we  have  had  with 
factory  executives  and  with  agency 
men  we  discover  that  there  is  a  wide¬ 
spread  difference  of  opinion  as  to  the 
value  of  the  radio  to  an  automobile 
advertiser  in  actually  selling  his  prod¬ 
uct.  Surveys  made  by  agency  and  by 
factory  have  convinced  many  automo¬ 
bile  men  that  radio  lacks  the  most  im¬ 
portant  single  factor  in  the  sale  of 
the  modem  motor  car.  This  factor  is 
eye  appeal — the  appearance  of  the  car. 
lire  modem  motorist  has  come  to  feel 
that  he  cannot  go  far  wrong  from  a 
mechanical  standpoint  in  the  piuchase 
of  any  motor  car  offered  for  sale  today. 

Up  imtil  a  few  years  ago,  it  was  the 
mechanical  features  of  a  car  which 
(Continued  on  page  43) 
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Mowrer  Heads  Board 
of  Press  Society 

Chicago  Daily  News  Editor  Elected  by 
Professional  Editorial  Group — Drive  for 
Members  Continues 


PAUL  SCOTT  MOWRER,  editor  of 

the  Chicago  Daily  News,  was  elected 
chairman  of  the  Provisional  Board 
of  Governors  of 
the  American 
Press  Society, 
&.ug.  4.  He  re¬ 
ceived  four  of 
seven  votes  cast 
by  the  board, 
the  remainder 
going  to  Dorothy 
Thompson,  New 
York  Herald 
Tribune  Syndi¬ 
cate  writer. 

The  present 
board  represents 
the  regions  into 
which  the  organization  now  reaches. 
It  is  not  the  administrative  board. 
This  board  will  be  elected  by  the 
membership. 

Within  the  next  few  weeks  the  so¬ 
ciety  will  hold  a  city-wide  meeting 
in  New  York  for  the  purpose  of  or¬ 
ganizing  a  local  section.  More  than 
1,200  cards  are  to  be  sent  to  known 
friends  and  sympathizers,  it  was  stated 
this  week. 

At  the  time  of  the  announcement 
of  the  election,  the  American  Press 
Society  also  revealed  that  inquiries 
as  to  admittance  have  increased  above 
the  100  a  week  mark  reported  last 
month. 

Inquirict  from  Gvild  Uaits 

Many  of  the  inquiries  and  applica¬ 
tions  are  from  present  and  former 
members  of  the  American  Newspaper 
Guild,  according  to  the  society.  On 
Aug.  2,  it  was  stated,  an  inquiry  was 
receiv^  from  the  president  of  a  guild 
unit  asking  for  “all  available  informa¬ 
tion”  because,  the  writer  said,  “our 
guild  is  one  of  the  disgruntled  units 
that  has  taken  exception  to  the  ac¬ 
tions  of  the  ofiBcers  of  the  ANG.” 

This  letter,  it  was  pointed  out  by 
Oliver  Holden  of  the  New  York  Times, 
organization  chairman  of  the  Ameri¬ 
can  Press  Society,  is  one  of  eight 
from  guild  \mit  officers  who  asked  for 
similar  information.  In  addition  to 
these  inquiries,  Holden  said,  there 
have  been  postcard  communications 
from  officers  of  15  other  guild  units 
asking  for  membership  applications. 
All  of  these  queries  have  been  an¬ 
swered  by  a  circular  which  reads: 

Text  of  Circelor 
“Dear  Friend: 

“Discussion  is  in  progress  in  a  large 
number  of  American  Newspaper  Guild 
units  throughout  the  country  as  to  the 
advisability  of  shifting  their  affilia¬ 
tion  to  the  American  Press  Society 
to  preserve  gains  made  by  the  units 
prior  to  the  St.  Louis  convention. 

“It  is  argued  that: 

“1.  The  American  Newspaper  Guild 
b  rapidly  dbintegrating  ^oxigh  loss 
of  membership. 

“2.  If  the  CIO,  Spanish  War,  Labor 
Party,  office  worker-expansion  and 
other  measures  adc^ted  at  St  Louis 
stand,  the  guild  no  longer  represents 
the  bulk  of  American  newspapermen 
and  women. 

“3.  Even  if  the  pending  referendum 
repudiates  these  measures,  the  guild 
will  not  be  able  to  survive  the  blow 
to  its  reputation  dealt  it  by  its  manip¬ 
ulators,  a  condition  which  will  in¬ 
crease  the  difficulty  of  obtaining  or 


holding  members  and  contracts. 

“4.  There  b  the  grave  prospect,  too, 
that  members  of  the  guild  will  be 
entangled  in  a  bitter  conflict  with  the 
newly  launched  AFL  editorial  union. 

Welcomes  Guild  Units 

“The  American  Press  Society  is 
barred  by  its  constitution  from  any 
outside  commitments  or  alliances  and 
its  administrative  machinery  is  de¬ 
signed  to  prevent  any  clique  from 
getting  control  of  it  by  packed  meet¬ 
ings,  fake  majorities  or  other  devious 
methods.  ‘Local  sections’  of  the 
American  Press  Society  are  virtually 
autonomous  units,  free  to  act  locally 
for  the  benefit  of  their  members  as 
they  see  fit,  within  the  limitations  of 
the  APS  constitution,  which  bars  any 
group  from  action  which  might  em¬ 
barrass  or  entangle  other  groups  and 
the  society  as  a  whole. 

“The  damage  to  the  guild  b  being 
done  by  its  own  leaders — not  by  the 
American  Press  Society.  Guild  unib 
which  desire  to  affiliate  with  the  APS 
are  welcome,  but  they  will  have  to 
take  the  initiative,  as  the  APS  has  no 
paid  organizers  and  has  no  desire  to 
enroll  any  guild  members  who  are 
satisfied  with  the  acts  of  the  St.  Louis 
convention.  I  shall  be  glad  to  co¬ 
operate  and  supply  information  when 
asked.” 

In  addition  to  the  membership  in¬ 
quiries,  Holden  said,  there  have  been 
a  number  of  letters  from  non-guilds- 
men  asking  for  advice  and  in  several 
instances  for  “protection”  from  staff 
workers  endeavoring  to  force  them  to 
affiliate  with  the  guild  and  to  drop 
all  connections  with  the  American 
Press  Society. 

Editor  Chorqos  Sobotogo 

The  city  editor  of  a  New  England 
daily,  not  a  member  of  the  American 
Press  Society,  made  a  special  trip  to 
New  York  to  explain  that  hb  work 
was  being  sabotaged  because  he  re¬ 
fused  to  join  the  guild.  He  explained 
in  a  telephone  conversation  with 
EIditor  &  Publisher  thb  week  that  on 
one  occasion  copy  containing  libelous 
matter  was  sent  to  the  composing 
room  without  having  been  submitted 
to  him  or  passed  by  the  copy  desk. 
The  copy,  he  said,  was  headed  by  his 
name  in  an  attempt  to  place  responsi¬ 
bility  for  the  libelous  comments  with 
him.  Fortunately,  he  explained,  the 
libel  was  detected  by  a  proofreader. 

Another  letter  began: 

“We  need  help.  The  guild  has 
started  a  concentrated  drive  here  and 
some  of  us  have  been  suffering  in 
silence  and  feel  that  the  time  has  come 
for  defensive  action.” 

Members  Aeoeymous 

“Because  of  the  intimidation  to 
which  some  of  the  society  members 
have  been  subjected,”  Holden  said, 
“the  society  has  made  it  a  practice 
not  to  announce  the  names  of  mem¬ 
bers.  We  are  looking  forward  to  the 
day,  however,  when  our  members  will 
let  us  publish  the  full  Ibt  of  mem¬ 
bers.” 

Because  of  a  recent  request  from  a 
newspaper  in  a  city  of  more  than 
100,000  asking  the  American  Press 
Society  to  recommend  one  of  its  mem¬ 
bers  for  a  position  as  editorbl  di¬ 
rector,  with  a  free  hand  on  the  edi¬ 
torial  page,  and  numerous  other  re- 


E  D  I 

quesb  to  recommend  men  for  other 
^itorial  positions,  an  employment  of¬ 
fice  will  be  set  up  in  New  York  soon, 
Holden  added.  Similar  offices  are 
planned  in  large  cities  throughout  the 
country. 

AD  DEPTS.  MERGED 

Barkdull  in  Charge  of  Times 
and  Herald  in  Capital 

Washington,  D.  C.,  Aug.  4 — Walter 
D.  Barkdull,  who  has  been  advertis¬ 
ing  head  of  the  Washington  Times  for 


Walter  D.  Barkdull  H.  "Happy"  Robinson 


the  past  three  and  one-half  years,  has 
been  placed  in  charge  of  advertising 
of  both  the  Washington  Herald  and 
the  Washington  Times.  Merger  of  the 
advertising  department  of  both  news¬ 
papers  is  a  step  in  the  coordination 
program  developed  by  Mrs.  Eleanor 
M.  Patterson  as  lessee  of  the  Hearst 
units  in  Washington. 

Before  going  to  the  capital,  Bark¬ 
dull  was  associated  with  newspapers 
in  Des  Moines,  Toledo,  Cincinnati,  and 
Baltimore.  He  was  president  of  the 
Washington  Advertising  Club  in  1934. 

H.  “Happy”  Robinson,  for  the  past 
33  years  in  the  Hearst  service  cover¬ 
ing  14  states  in  the  interest  of  circu¬ 
lation,  has  been  named  circulation  di¬ 
rector  of  the  Herald  and  the  Times. 

In  1930  when  Mrs.  Patterson  be¬ 
came  editor  and  publisher  of  the 
Washington  Herald,  Robinson  was 
brought  here  from  Boston  as  circula¬ 
tion  manager  of  that  newspaper.  With 
lease  to  Mrs.  Patterson  of  the  Times, 
Robinson  has  been  appointed  to  handle 
circulation  for  that  paper  in  addition 
to  his  duties  with  the  Herald. 

$20,000  LIBEL  SUIT 

Atlantic  City,  Aug.  2.  —  Albert 
Zugsmith,  publisher  of  the  Atlantic 
City  Daily  World,  has  filed  a  $20,000 
libel  suit  against  Lewis  M.  Herrmann, 
publisher  of  the  weekly  Atlantic  City 
News,  as  a  result  of  one  of  the  edi¬ 
torial  squabbles  between  the  two. 
Zugsmith  recently  was  appointed  a 
captain  of  lifeguards  in  Ventnor,  and 
Herrmann’s  publication  contained  a 
comment  allegedly  implying  that  po¬ 
litical  connivance  was  responsible  and 
that  Zugsmith  wanted  to  use  the  uni¬ 
form  for  his  “personal  pleasure.” 
Herrmann,  who  has  been  chairman 
since  inception  of  the  annual  frolic 
of  the  National  Headliners’  Club,  ad¬ 
mitted  accepting  service  of  papers. 

MILL  EXPANSION 

Manitoba’s  Pine  Falls  pulp  and  pa¬ 
per  mill  will  be  improved  to  the 
extent  of  $813,000,  increasing  capacity 
of  the  mill  49  tons  to  300  tons  daily, 
officials  announced  at  Winnipeg.  The 
extension  program  would  result  in 
reduction  in  cost  of  newsprint  by 
$1.72  a  ton.  The  proposed  expendi¬ 
ture  is  part  of  the  Abitibi  Power  & 
Paper  Company’s  reorganization  plans 
to  be  presented  to  bondholders  of 
the  company  October  15. 

MARKS  10th  YEAR 

The  Pittsburgh  Sun-Telegraph,  Aug. 
2  devoted  24  columns  to  mark  the  10th 
anniversary  of  its  first  publication 
under  that  name. 
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REPORT  ON  FREE  t 

PAPERS  SUBMITTED 

The  Fact-Finding  Committee  of  the 
Audit  Bureau  of  Circulations,  headed 
by  H.  H.  Kynett,  chairman  of  the  i 

Committee  on  Auditing  Controlled 
Circulations,  released  to  business  pa¬ 
pers  on  July  16  a  brief  analysis  of^ 
results  of  the  questionnaires  sent  to  I 
some  1,700  representative  advertisers 
and  advertising  agencies  who  use 
business  papers.  | 

The  work  was  done  pursuant  to  the  ! 
action  of  the  1936  ABC  convention  at  I 
which  time  the  Business  Paper  Divi-  ! 
sion  was  said  to  have  decided  upon  ‘ 
the  advisability  of  developing  some  j 
sort  of  bureau  audit  of  so  I  1 
called  “free,”  or  “controlled  cir- 
culations.” 

Answers  Summarized 

This  summary  of  the  answers  to  the 
questionnaires  from  advertisers  and 
agency  members  was  submitted  to  the 
directors  at  the  meeting  of  the  board 
at  the  Seigniory  Club,  Monte  Bello, 
Quebec,  Ontario,  Canada,  June  27  and 
28  last  and  is  now  released  to  busi¬ 
ness  paper  publishers  for  an  ex¬ 
pression  of  their  views  on  the 
subject. 

No  formal  committee  report  will  be 
made  to  the  membership  until  the 
ABC  convention  in  Chicago  in  Oc¬ 
tober. 

The  committee  named  by  President 
P.  L.  Thomson  and  headed  by  Mr. 
Kynett  has  been  at  work  for  some 
months  on  the  problem  and  includes 
four  publishers,  two  advertisers  and 
two  agents  as  follows:  H.  H.  Kynett, 
Philadelphia;  F.  R.  Davis,  Schenec¬ 
tady;  D.  J.  Hanson,  Chicago;  G.  S. 
Hilldreth,  Philadelphia,  and  Eben 
Griffiths,  H.  E.  McCandless,  A.  W. 
Morrison  and  Roger  L.  Wensley,  New 
York. 

CENSORS  AID  PRESS 

Help  Newsmen  Send  Dis¬ 
patches  from  Chinese  Front 

With  fighting  centering  in  the 
northern  part  of  China,  foreign  corre¬ 
spondents  reporting  the  crisis  have 
b^n  given  valuable  assistance  by  the 
Chinese  censors,  who  are  doing  all 
they  can  to  help  newspapermen  dis¬ 
patch  their  information  from  that  re¬ 
mote  section  through  the  Shanghai 
bottleneck. 

The  censors  have  concerned  them¬ 
selves  more  with  aiding  reporters 
than  they  have  in  any  actual  investi¬ 
gation  of  outgoing  dispatches.  To 
date,  there  has  been  no  interference, 
foreign  newspapermen  being  free  to 
write  what  they  see  and  learn.  How¬ 
ever,  a  strict  censorship  of  the  Chinese 
newspapers  has  been  continued. 

Miftouri  Graduate  Aids 

Hollington  Tong,  graduate  of  the 
University  of  Missouri  School  of 
Journalism  and  former  reporter  on 
the  old  New  York  World,  is  chief  of 
the  Government  department  con¬ 
cerned  with  news.  He  sees  dispatches, 
but  he  devotes  himself  to  assisting, 
not  impeding,  the  efforts  of  corre¬ 
spondents. 

Inauguration  of  this  system  was  due 
to  Mme.  Chiang  Kai-shek,  wife  of  the 
Generalissimo,  whose  American  edu¬ 
cation  and  wide  knowledge  of  the 
methods  of  dissemination  of  news  led 
her  to  urge  its  adoption. 

News  transmission  across  the  Pa¬ 
cific  from  China  is  by  wireless  and 
cable  from  Shanghai,  mostly  by  wire¬ 
less  to  San  Francisco  via  Manila,  ^e 
chief  source  of  delay  has  been  gettog 
the  news  from  Peiping,  Nanking, 
Tientsin  and  such  points  by  land 
telegraph,  telephone  and  wireless  into 
Shanghai. 
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“M.  E.  With  a  Headache”  Asks 
A  New  Deal  In  News 

Finds  Desk  Men  Under  Delusion  Wire  News 
Is  Sacred  . . .  Financial  and  Editorial  Are 
Most  Overrated  Pages 

By  TOM  HANES 

MANAGING  EDITOR,  NORFOLK  LEDGER-DISPATCH 


telegraph,  telephones,  radio  and 

leg  men  pour  a  constant  stream 
of  so-called  news  into  our  offices. 

Everything  from 
a  cat  hght  in  the 
nearest  alley  to 
a  crisis  in  the 
Orient  is  cov¬ 
ered  thorough¬ 
ly.  Reams  of 
paper  are  piled 
upon  the  desk. 
It’s  all  there,  and 
it’s  up  to  us  to 
evaluate  it.  We 
have  it — and  now 
what  in  the  Hell 
Tom  Hanes  are  we  going  to 

do  with  it? 

And  before  you  answer  that  ques¬ 
tion,  ask  yourself  some  others.  For 
instance  who  are  the  readers  and 
sdiat  is  the  mental  age  of  your  cus¬ 
tomers? 

If  you  find  the  right  answer  you 
probably  won’t  have  the  nerve  to  do 
anything  about  it  For  instance  most 
of  our  publishers  are  interested  in 
financial  news  and  big  business.  Any 
story  dealing  with  those  subjects  is 
important  to  publishers,  and  I  am 
afraid  many  of  us  in  managing  edi¬ 
tors’  chairs  are  making  up  papers  to 
please  the  boss  instead  of  trying  to 
get  out  a  rag  to  help  the  circulation 
manager.  Of  course,  it  doesn’t  hurt  to 
keep  the  boss  pleased. 

Two  Most  Overrated  Paget 

As  far  as  circulation  is  concerned 
the  two  most  overrated  pages  in  the 
paper  are  financial  and  editorial.  Back 
in  1928  when  the  world  had  a  Wall 
Street  complex,  the  publisher  of  a 
certain  paper  decided,  on  advice  of  his 
friends  who  were  also  big  business 
men,  to  spend  a  lot  of  money  on  a 
financial  page.  He  hired  a  hot-shot 
writer  in  New  York,  bought  a  special 
wire,  opened  up  the  paper  and  bally- 
hooed  the  improvement  to  the  skies. 
The  page  was  a  great  success,  enjoyed 
immensely  by  the  bankers,  brokers, 
some  merchants  and  a  few  suckers, 
but  the  publisher  had  a  sad  awaken¬ 
ing.  Circulation  figures  showed  him 
his  friends  were  not  buying  any  extra 
papers,  and  neither  were  the  ribbon 
counter  clerks. 

We  get  ourselves  hot  and  bothered 
about  editorials — those  great  moulders 
of  public  opinion.  Filled  with  high- 
sounding  phrases,  coated  with  culture 
and  dunked  in  dictionaries,  our  edi¬ 
torial  writers  attempt  to  direct  the 
destinies  of  city,  state,  nation  and  the 
whole  wide  world. 

Drawing  fat  salaries  cuid  puffed  with 
self-esteem  they  pride  themselves  on 
their  ability  to  write  literature  that 
appeals  to — other  editorial  writers. 
Titty  are  so  high  in  the.  air  that  the 
clouds  prevent  them  from  seeing  the 
ground  where  the  customers  live. 
Consequently  the  masses  don’t  read 
our  editorial  pages.  So  when  our  edi¬ 
tors  write  something  designed  to  in¬ 
fluence  hoi  poUoi,  it’s  read  by  no  one 
except  the  people  who  are  capable  of 
ttttking  up  their  own  minds  anyhow. 


Herewith  is  Mr.  Hanes'  address,  "Unscram¬ 
bling  the  News  Report:  Some  Managing 
Editors'  Headaches,"  ghen  at  the  recent 
annual  summer  meeting  of  the  Virginia 
Press  Association  at  Marion,  Va.  Son  of  a 
Methodist  minister,  Mr.  Hanes  served  in 
the  Navy,  1917-18,  joined  the  Montgomery 
(Ala.)  Journal  staff  in  1919  and  later  was 
city  editor,  Montgomery  Advertiser,  and 
sports  editor,  Birmingham  (Ala.)  Ledger. 
He  became  sports  editor  of  the  Ledger- 
Dispatch  in  1920  and  has  been  managing 
editor  since  June,  1936.  He  also  says  of 
himself:  "Broke  nose  in  football,  broke 
ankle  in  baseball,  broke  jaw  fighting;  broke 
teeth  in  basketball;  broke  neck  bowling  and 
now  stay  broke  trying  to  beat  other  guys 
at  bridge  and  golf." 

Sports  First  in  Survey 

And  if  you  think  I’m  talking 
through  my  helmet,  let  me  give  you 
the  result  of  a  survey  completed  in 
my  town  last  week.  We  listed  five 
special  pages  and  asked  people  on  the 
street  to  list  them  in  one-two-three 
order  of  preference.  Here’s  what  we 
got: 

First,  by  a  big  margin — Sports. 

Second — Comics. 

Third — ^EJditorial. 

Fotorth — Financial. 

Fifth — Society. 

The  editorial  page  costs  more  to 
produce  than  sports  and  comics  com¬ 
bined. 

We  are  not  advocating  the  abolition 
of  editorial  and  financial  pages.  Both 
are  essential  to  good  balance,  but  we 
have  called  attention  to  their  pop¬ 
ularity,  as  compared  with  other  pages, 
to  enable  us  to  decide  upon  the  type 
of  news  that  has  the  greatest  general 
appeal.  When  you  think  in  terms  of 
general  appeal  you  must  think  in 
terms  of  the  average  reader — and  in 
terms  of  his  mental  age. 

So  now  we  know  some  of  the  things 
the  public  doesn’t  enthuse  about.  Now 
let’s  shift  from  the  negative  to  the 
positive  side. 


Sex,  Weather  Best  Topics 

I  have  always  had  a  sneaking  sus¬ 
picion  that  the  customer  likes  to  read 
about  things  that  affect  him  directly, 
about  persons  whom  he  knows  per¬ 
sonally  or  by  reputation  and  about 
circumstances  which  surround  him  or 
some  person  in  his  class. 

And  now  how  about  the  things  that 
affect  this  fellow  directly?  Our  guess 
is  that  the  two  top-ranking  subjects 
in  this  category  are  sex  and  weather. 
I  have  never  foimd  anybody,  regard¬ 
less  of  his  age,  who  wouldn’t  talk 
about  either  or  both  of  these  inter¬ 
esting  topics  until  long  after  the  cows 
have  come  home — and  been  milked. 

The  weather  is  mighty  important  if 
you  intend  to  go  fishing,  conduct  a 
sales  campaign,  buy  an  electric  ice¬ 
box,  plan  a  picnic,  polish  your  auto¬ 
mobile,  plant  a  crop,  have  youir  clothes 
pressed  or  play  cards.  And  since 
the  weather  does  affect  all  of  us,  one 
way  or  another,  we  like  to  read  about 
it. 

The  same  goes  for  sex.  It’s  some¬ 
thing  that  you  can’t  down  by  ignoring 
it,  because  it  will  be  with  us  always — 
I  hope.  A  sex  story  doesn’t  necessari¬ 
ly  imply  sordidness.  Sex  has  a  number 
of  sub-divisions  including  romance, 
love,  engagements,  marriages,  divorces, 
breach  of  promise  suits  and  births. 
Yes,  sex  is  quite  important  in  the 
news.  If  the  Duke  of  Windsor  hadn’t 
had  it  he  would  be  King  of  England 
and  we  wouldn’t  have  sold  so  many 
abdication  extras. 

Notable!  Always  Interesting 

About  pttrsons  known  personally  or 
by  reputation  to  the  reader.  Amelia 
Earhart,  Dizzy  Dean,  Clark  Gable, 
Franklin  Roosevelt,  the  mayor  of  the 
town,  the  chief  of  police  and  the  fel¬ 
low  who  lives  next  door  are  interest¬ 
ing  to  the  subscriber  and  almost  any¬ 
thing  they  do  is  well  worth  describ¬ 
ing  in  the  paper. 

Circumstances  affecting  the  average 


CHIEF  MORNING  EAGLE  TAKES  A  RIDE 

Following  his  arrival  at  Calgary,  Alberta,  recently,  where  he  was  made  a  chief  of  the 
Blackfoot  Indian  tribe,  George  H.  Lyon,  editor  of  the  Buffalo  Times,  was  ushered 
through  the  town  to  his  hotel  in  a  travois  in  ceremonious  fashion.  He  descended  from 
a  train  expecting  to  make  a  speech  but  was  surprised  by  a  group  of  yipping  cowboys 
and  Indians  who  lassoed  him  and  took  him  for  the  ride  shown  above. 


reader  make  news  for  us,  provided  the  I 
circumstances  are  localized  sufficiently.  i 
The  term  "Social  Security”  went  over 
the  head  of  the  average  shop  girl  \m-  | 
til  we  explained  that  she  had  to  con¬ 
tribute  seven  cents  a  week  from  her  ' 
earnings.  Now  she  understands.  The  | 
statement  that  the  community  fimd  ! 
drive  fell  short  of  its  objective  doesn’t  j 
arouse  the  average  customer  imtil  he 
sees  pictures  of  himgry  babies,  ragged  i 
parents  and  hopeless  derelicts  in  his  I 
own  commxinity.  | 

Having  decided  upon  the  type  of 
news  that  we  would  like  to  publish 
in  oiu*  paper,  let  us  now  take  a  look 
at  the  stuff  that’s  piled  upon  the  desks. 
From  the  wire  service  we  have  the 
following  items: 

Tokyo  charges  China  with  ag¬ 
gression — 1,000  words. 

Adjournment  may  complicate 
court  appointment — 750  words. 

Gold-silver  yardstick  still  far 
distant — 350  words  with  table. 

Bilboa  measure  provides  farm 
study — 400  words. 

Security  aide  cites  problems — 

200  words  with  adds,  leads,  cor-  , 
rections  and  inserts  to  come. 

500  Words  About  Toothpicks 

Tearing  ourselves  away  from  these 
thrilling  stories,  we  now  dig  into  the  | 
startling  local  items  that  our  brilliant  ' 
yoimg  reporters  have  produced.  We  | 
find  the  following: 

The  Department  of  Commerce 
representative  reports  that  the 
Egyptian  ewe  tree  is  used  to  make 
toothpicks — 500  words,  mimeo¬ 
graphed. 

The  Mayor  has  issued  a  proc-  i 
lamation  declaring  July  4  a  legal  - 
holiday — 350  words,  all  quoted.  I 

The  secretary  of  the  chamber  of  j 
commerce  has  issued  a  booklet —  I 
10,000  words,  all  in  booklet. 

Police  Officers  Shultz,  O’Brien, 
Ginsburg,  Jones,  McCarthy,  Smith 
and  Finklebmg  participated  in  the 
arrest  of  a  colored  man  suspected 
of  having  stolen  two  cuemnbers — 
2,500  words  with  statements  and 
photographs  of  arresting  officers. 

So  we’re  back  where  we  started. 
We  have  the  news.  What  shall  we  do 
with  it? 

I  say  throw  it  into  the  waste  basket 
and  have  a  new  news  deal.  But 
that  won’t  happen.  Our  telegraph  edi¬ 
tors  will  continue  to  believe  that  any¬ 
thing  transmitted  over  the  wires  is 
the  Bible,  Koran,  Monroe  Doctrine, 
Law  of  Nature  and  Emily  Post’s  edicts 
all  rolled  into  one. 

Wire  Matter  Net  Sacred 
One  of  our  biggest  headaches  is 
caused  by  desk  men  who  suffer  from 
the  delusion  that  the  wire  stuff  is 
sacred.  Instead  of  playing  up  sub¬ 
jects  that  actually  interest  them,  they 
headline  stories  that  other  newspapers 
are  headlining  because  other  news¬ 
papers  are  headlining  them. 

In  justice  to  the  wire  services  I 
must  say  that  they  cover  everything 
well  in  the  first  few  paragraphs,  but 
your  average  telegraph  editor  can’t 
believe  it.  He  esm’t  bring  himself 
aroimd  to  chopping  those  precious 
pieces.  He’d  rather  give  you  a  lot 
about  one  thing  instead  of  a  little 
about  everything. 

More  than  a  year  ago  we  inaugu¬ 
rated  a  campeugn  against  rimning 
over  stories  from  page  one  to  the 
inside  pages.  We  believe  that  a 
story  that  can’t  be  covered  fully  in  a 
column  on  page  one  is  big  enough  for 
an  extra. 

If  you  will  check  your  average 
paper  carefully  you  will  see  that  90 
per  cent  of  the  rimovers  could  have 
been  avoided  by  the  simple  expedi¬ 
ent  of  lopping  off  those  last  few  para- 
(Continued  on  page  49) 
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Slayer's  Captor 
Got  Thrill 
of  a  Lifetime 

Police  Reporter  Tells 
How  He  and  Ccanerman 
Nabbed  Confessed  Triple 
Murderer 
By  ROBERT  C.  DUNN 

Police  Reporter,  Le  Crowe 
(Wit.)  Tribune 

(By  telegraph  to  EoiTom  &  Publishe«) 
LA  CROSSE,  Wis.,  Aug.  4— The  cap¬ 
ture  today  of  Jens  Thompson,  34, 
Albert  Lea,  confessed  slayer  of  the 
three  Lukes  brothers  on  adjoining 
farms,  and  a  fugtive  since  July  22, 
gave  me  next  to  the  biggest  thrill  of 
my  lifetime.  I  covered  hun  with  a 
diminutive  revolver  and  accepted  his 
surrender  in  a  hillside  thicket  east  of 
Houston,  Minnesota,  exactly  12  days 
after  the  murders  had  bwn  com¬ 
mitted. 

My  greatest  thrill  was  the  realiza¬ 
tion  that,  with  the  aid  of  Jim  Lien- 
lokken,  our  sports  editor  and  camera¬ 
man,  I  had  scored  the  greatest  news 
beat  ever  known  in  this  area. 

We  had  extras  on  the  street  within 
a  few  moments  after  Thompson’s  cap¬ 
ture,  and  had  every  village  in  south¬ 
eastern  Minnesota,  covered  with  news¬ 
boys  before  the  prisoner  had  been 
locked  up. 

Used  Bloodhounds 

When  I  left  the  Clifford  Peterson 
farm  to  go  into  the  hills  with  the 
bloodhoimds,  Lienlokken  remained  be¬ 
hind  to  keep  in  touch  with  our  office. 
A  few  minutes  later,  when  I  returned 
with  the  three  other  members  of  my 
party,  and  with  Thompson,  Lienlok¬ 
ken  was  in  direct  commimication  with 
the  office.  The  story  was  a  simple 
matter. 

We  entered  the  woods  about  twenty 
minutes  after  Thompson  had  been 
sighted  entering  them.  Elmer  Hill, 
a  posseman,  pointed  out  the  himted 
man’s  tracks  and  the  rest  was  up  to 
the  dogs. 

George  Brooks,  owner  of  the 
hoimds,  passed  the  leash  of  his  oldest 
dog  back  to  me.  “We’ll  save  him  for 
the  finish,”  he  said. 

Brooks  led  the  way  with  one  dog. 
Hill  was  second,  I  was  third.  An 
unarmed  farmer  trailed  behind  us. 
Deputies  and  sheriffs  of  three  coun¬ 
ties,  as  well  as  state  officers  were 
spread  out  over  the  hill  around  us  to 
cut  off  all  avenues  of  escape.  We 
entered  a  gully,  crossed  a  fence,  and 
we  were  almost  upon  the  man.  We 
did  not  know  it,  though,  the  dogs 
were  trained  not  to  bay  or  leap  upon 
their  quarry. 

Huutud  Him  for  Wook 

Brooks  headed  up  the  right  hand 
slope  with  his  dog,  and  mine,  faith¬ 
ful  old  Ted,  followed.  But  he  turned 
off  into  the  hazel  brush  thicket  and 
jerked  me  after  him.  It  was  as  I 
raised  myself  from  a  crouching  to  a 
standing  position  that  I  peered  down 
into  Thompson’s  eyes. 

I  had  been  assigned  to  cover  the 
man  hunt  on  July  29,  when  it  was 
definitely  learned  that  Thompson  was 
in  the  woods  somewhere  directly 
across  fhe  river  from  La  Crosse. 

On  the  first  day  I  joined  the  posse 
we  scoured  the  countryside  in  that 
area  for  the  slayer.  On  the  next 
day  we  were  just  one  hour  behind  him 
all  day  as  the  dogs  and  men  trailed 
him  through  a  deeply  wooded  section 
further  west. 

I  was  within  twenty  feet  of  him  that 
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day,  but  never  realized  it  He  was 
well  hidden.  He  laughingly  told  me 
about  it.  He  also  said  that  he  could 
easily  have  shot  me  as  well  as  Hill 
on  the  day  we  found  him.  “I  didn’t 
want  to  kill  anyone  else,”  he  said. 
“Amen,”  I  added. 


NELSON  POYNTER 
TO  MINNEAPOLIS 


Nelson  P.  Poynter,  until  recently 
editor  and  publisher  of  the  Columbus 
(O.)  Citizen,  Scripps- Howard  paper, 

_  this  week  was 

appointed  busi¬ 
ness  manager  of 
the  Minneapolis 
Star,  evening 
paper  of  which 
John  Cowles  is 
president  and 
Davis  Merwin  is 
publisher. 

John  Thomp¬ 
son,  who  has 
combined  the 
duties  of  busi¬ 
ness  manager 
with  those  of 
editor  and  general  manager,  remains 
editor  and  general  manager. 

Son  of  Paul  Posmter,  publisher  of 
the  St.  Petersburg  (Fla.)  Times  and 
Sullivan  (Ind.)  Times,  graduate  of 
Indiana  University,  class  of  1924,  and 
holder  of  a  Master  of  Arts  degree 
from  Yale,  the  Star’s  new  business 
manager  has  had  wide  newspaper  ex¬ 
perience. 


Nelson  Poynter 


Began  on  Svllivan  Times 

He  began  newspaper  work  on  the 
Sullivan  Times  as  a  reporter.  After 
being  graduated  from  college  he  was 
a  reporter  on  the  Washington  Daily 
News  and  then  served  for  a  time  on 
the  Japan  Times  in  Tokyo.  Return¬ 
ing  to  this  country  he  bought,  op¬ 
erated  and  sold  two  dailies,  first  the 
Clearwater  (Fla.)  Sun,  then  the 
Kokomo  (Ind.)  Dispatch.  In  1930  he 
joined  the  Scripps-Howard  organiza¬ 
tion  as  an  advertising  solicitor  on 
Cleveland  News,  later  going  to  Wash¬ 
ington  to  become  business  manager  of 
Washington  News.  In  1935  he  went 
to  Columbus  as  editor  and  publisher 
of  the  Citizen. 

He  resigned  from  the  Citizen  in 
May  of  this  year. 

In  1936  Mr.  Poynter  delivered  the 
Mellett  Memorial  Lecture  at  the  Uni¬ 
versity  of  Minnesota. 


MORIN  TO  TOKYO 

(By  telegraph  to  Editob  &  Publisher) 

San  Francisco,  Aug.  4  —  Reiman 
Morin  has  arrived  here  preparatory 
to  sailing  to  become  chief  for  the 
Associated  Press  bureau  at  Tokyo. 
Morin’s  assignment  will  enable  re¬ 
assignment  of  James  B.  Mills,  now 
at  Tokyo.  Morin  has  been  with  the 
Los  Angeles  bureau  for  several 
years,  previously  serving  the  AP  in 
the  Orient. 


CHICAGO  SIN  SIGN 

IN  PROMOTING  ITS  new  serial,  “Sin 

for  Short,”  written  by  Vida  Hurst, 
the  Chicago  American  utilized  the 
marquee  sign  at  the  Elrlanger  theater. 
This  is  believed  to  be  the  first  time  a 
newspaper  has  used  a  theater’s  mar¬ 
quee  sign  for  promoting  a  serial  story. 
The  blazing  electric  sign  attracted 
unusual  attention,  according  to  Roy 
E.  Topper,  American  circulation  pro¬ 
motion  manager,  who  remarked; 
“  ‘Sin  for  Short’  is  really  not  only  a 
grand  story,  but  an  ideal  title  for  ex¬ 
ploitation.”  The  American  is  also 
distributing  small  mirrors  on  the  back 
of  which  is  printed;  “Look  and  See 
‘Sin  for  Short’”  and  broadsides  with 
the  intriguing  headline;  “Can  a  man 
really  love  a  red-head  one  day  and  a 
blonde  the  next?”  The  story  started 
Aug.  2  in  the  American. 

N.  W.  GOLF  TOURNEY 

The  summer  meeting  and  golf  tour¬ 
nament  of  the  Northwest  Daily  Press 
Association  will  be  held  at  Fawcett’s 
Breezy  Point  Lodge,  Pequot,  Minn., 
Aug.  20  and  21,  it  was  announced  this 
week  by  Roy  Ring,  secretary  of  the 
association.  An  attendance  of  more 
than  100  is  expected.  The  Fargo  (N. 
D.)  Forum  Trophy  will  again  be  the 
major  prize.  N.  D.  Black  of  the 
Forum,  donor  of  the  cup,  won  the 
trophy  in  1934.  R.  W.  Hitchcock, 
Nibbing  (Minn.)  Tribune,  was  the 
winner  in  1935  and  Max  H.  White, 
publisher  of  the  Winona  (Minn.)  Re¬ 
publican  Herald  and  president  of  the 
association,  captured  the  cup  in  1936. 
The  association  will  furnish  the  run¬ 
ner-up  trophy. 

OFFERS  $2,500  REWARD 

Walter  E.  O’Hara,  publisher.  Provi¬ 
dence  (R.  I.)  Star-Tribune,  is  offer¬ 
ing  a  $2,500  reward  for  information 
leading  to  the  arrest  and  conviction 
of  the  murderer  of  Dr.  George  W. 
Webster  of  Providence  whose  slaying 
three  weeks  ago  is  still  baffling  police. 


REPORTER  STARTS  ON  POLAR  TRIP 

LINDSAY  HOBEIN,  of  the  Milwaukee  Journal  staff,  left  Aug.  4  on  a  polar 
trip,  traveling  on  the  Nascopie,  supply  ship  of  the  Hudson’s  Bay  Co.,  which 
is  making  the  company’s  268th  annual  trip  to  its  fur  posts  among  the  Eskimos. 
This  year  the  ship  will  go  as  far  north  as  Craig  Harbor,  Ellesmere  Island, 
near  Thule  in  Greenland,  and  will  found  a  new  post  on  Belot  strait,  where 
no  white  man  has  been  for  103  years.  Mr.  Hoben,  who  is  a  world  traveler 
and  has  written  stories  of  tmusual  trips,  was  tendered  a  farewell  by  friends 
and  associates  before  leaving  Milwaukee. 


TORONTO  GETS  MECHANICAL  CONFERENCE 

TWEILFTH  ANNUAL  CONFERENCE  of  the  Mechanical  Depairtment  of  the 
American  Newspaper  Publishers  Association  will  be  held  at  the  Royal  York 
Hotel,  Toronto,  Jime  6,  7,  and  8,  1938,  it  was  announced  this  week  by  W.  E. 
Wines,  manager  of  the  department  It  will  be  the  first  meeting  ever  held  in 
Canada.  The  Toronto  Convention  Association  has  assured  U.  S.  exhibitors 
that  there  is  no  duty  on  exhibits  entering  Canada.  No  program  plans  have 
yet  been  made. 


Sheriff  Beats 
and  Toils 
Two  Reporters 

Legal  Action  Planned 
Following  Attack  on  Writen 
by  Official  Who  "Blew  Up" 
Over  Press  Criticism 

(By  telegraph  to  Editor  &  Publishir) 

MADISON,  WIS.,  Aug.  4— Cedric 

Parker  and  Paul  Wagner,  reporten 
for  the  Madison  Capital  Times  and 
Wisconsin  State  Journal,  respectively, 
were  beaten  and  jailed  by  an  angry 
sheriff  at  Prarie  Duchien,  Wis.,  while 
covering  the  Harold  Best  slaying  case. 

They  were  in  the  little  community 
on  the  Missisippi  to  cover  a  hearing 
on  an  order  to  exhume  the  body  erf  an 
uncle  of  the  boy  suspect,  sou^t  to 
determine  whether  his  death,  natural 
or  unnatural,  was  linked  to  the  mur¬ 
der  of  Best’s  sister,  for  which  he  is 
held. 

Parker  and  Wagner  said  the  assault 
by  the  sheriff  was  improvoked.  Short¬ 
ly  after  they  had  entered  town  they 
went  to  the  jail  for  pictures  of  the 
Best  boy.  'The  sheriff  was  eating 
when  they  entered. 

Sheriff  "Blew  Up" 

“There  won’t  be  any  pictures  to¬ 
day,”  Sheriff  White  said  coming  out 
of  the  dining  room,  “the  papers 
haven’t  been  giving  us  a  square  deal 
They’ve  been  writing  dirty  stories 
about  me  in  this  case.” 

The  writers  said  they  had  not 
written  any,  but  the  sheriff  told  them, 
it  was  said,  “to  get  the  hell  out  of 
here.” 

The  men  started  to  leave,  but  the 
sheriff,  Oliver  White,  blocked  their 
way  it  was  said,  and  demanded  their 
names.  The  reporters  told  their  last 
name,  but  didn’t  think  it  was  the 
sheriff’s  business  what  their  first  ones 
were.  Incidents  happened  quickly 
next,  the  the  sheriff  “blew  up,”  it  was 
related. 

In  Cell  for  Hour 

Parker  was  hit  on  the  jaw,  loosoi- 
ing  a  tooth,  and  was  knocked  down, 
kicked  and  bruised.  The  Journal  man 
ducked  one  blow,  but  was  struck  in 
the  kidneys  as  White  forced  the  pair 
into  a  cell.  They  were  released  a^ut 
an  hour  later. 

Both  Wagner  and  Parker  phoned 
stories  to  catch  their  papers’  final. 

The  reporters  after  conferring  with 
attorneys  decided  to  file  suit  against 
the  sheriff  on  three  counts,  assault 
and  battery,  false  arrest  and  false 
imprisonment.  Damages  to  be  asked 
were  not  fixed. 

HEARST  APPEALS 

U.  S.  Tax  Board  to  Hear 
Motion  Aug.  18  at  Capital 

Washington,  D.  C.,  Aug.  4—1116 
United  States  Board  of  Tax  Appeals 
will  conduct  a  hearing  here  Aug.  18 
on  the  motion  of  William  Randolph 
Hearst  to  dismiss  the  action  in  which 
the  Commissioner  of  Internal  Rev¬ 
enue  is  seeking  to  collect  alleged  de¬ 
ficiency  taxes  for  1929  and  1930. 

Hearst’s  petition  for  redetermina¬ 
tion  of  the  amounts  which  the  gov¬ 
ernment  claims  are  still  due  was 
filed  Sept.  18,  1935.  The  taxes  in  con¬ 
troversy  are  $508,466.46  for  1929  and 
$32,496.06  for  1930.  In  additiixi  to 
protesting  the  assessments  on  the 
grounds  that  the  revenue  collector 
erroneously  computed  the  levies,  the 
publisher  contends  that  he  is  entitled 
to  refunds  for  both  years.  He  claims 
overpayment  of  $99J!39.66  for  1929 
and  $103,372.10  for  the  following  year. 
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Rich?  Yes — but  this  man  measures  his  wealth  i 
His  castle  of  dreams  has  become  reality.  He 
hotel,  or  multi-family  dwelling,  but  in  a  sine) 
Before  him  stretches  a  lifetime  of  joyful  livine, 
countless  days  with  friendly  neighbors,  a  lov 


market  ...  at  one  of  the  lowest  advertising: 
costs  per  reader  in  the  United  States. 

The  Bulletin’s  circulation,  521,057  for  1936, 
is  all  net  paid.  It  far  exceeds  the  circulation  of 
any  other  Philadelphia  daily  newspaper,  morn¬ 
ing  or  evening,  one  of  the  largest  daily  circu¬ 
lations  in  the  nation  .  .  . 

The  largest  daily  newspaper  circulation  in 
.America  obtained  without  prizes,  premiums  or 
subscriber  contests. 

For  42  years  The  Bulletin  has  continued  to 
L'row  into  the  fabric  of  Philadelphia  home  life. 
It  is  bought  on  merit  alone  .  .  .  because  people 
prefer  to  read  it. 

This  unusual  reader  interest  and  confidence 
make  it  a  carefully-read,  thoroughly-read 
family  newspaper.  Assures  advertising  the 
greatest  opportunity  of  being  seen  ...  of 
receiving  attention  and  confidence! 

Let  your  Advertising  Agency  tell  you  of  the 
interest  with  which  Philadelphians  will  read 
your  advertising  story  in  The  Bulletin. 
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boon  to  the  merchant,  the  manufacturer  .  .  . 
the  whole  of  business  and  industry.  His 
purchases  are  a  barometer  of  prosperity. 

Philadelphia  has  more  of  these  single-family 
home  dwellers  than  any  other  city  of  the 
Western  World.  More  than  all  the  boroughs 
of  New  York  City  and  Buffalo  combined! 
More  than  Chicago  and  St.  Louis! 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  They  comprise  the  great¬ 
est  market  of  individual  homes  in  America. 

And  fortunately  for  the  advertiser,  one 
home  newspaper  —  The  Evening  Bulletin  — 
reaches  almost  every  family  in  this  vast  home 


^UULL  hnd  him  everywhere — this  man 
with  an  individual  home.  In  small  towns, 
busy  villages,  great  cities!  His  single-family 
home  may  be  modest  or  stately,  but  its  comfort 
and  beauty  are  his  chief  concern.  Pride  of 
ownership  dwells  in  his  soul  .  .  .  inspires  him 
to  spend  for  his  home,  generously,  continuously. 

His  thinking,  planning,  buying  differ  from 
the  apartment  or  hotel  dweller.  The  five  o’clock 
business  curfew  transforms  him  into  a  home 
craftsman,  a  gardener,  a  man  with  a  house 
to  paint  or  insulate  .  .  .  one  with  a  home  to 
refurnish,  modernize. 

His  eagerness  for  home  improvement  is  a 
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New  Wirephoto  Receivers 
Put  Into  Use  by  AP 

Set  40  Inches  High  Called  Development 
Comparable  to  Portable  Transmitter  .  .  . 
Operates  on  Any  Telephone  Circuit 


CONTINUING  ITS  DEVELOPMENT 
of  the  field  of  telephotography,  the 
Associated  Press  announced  this  week 
a  Wirephoto  receiving  set  standing 
only  40  inches  high — about  the  size 
of  a  radio  cabinet. 

Hiis  newest  development  in  the  sci¬ 
ence  of  transmitting  pictures  by  wire 


AP  engineers,  using  an  entirely 
novel  design,  said  that  the  largest 
picture  laboratory  in  the  country  made 
an  examination  of  the  pictures  pro¬ 
duced  and  pronmmced  them  superior 
in  tone  quality  and  in  tone  numbers 
to  the  present  system. 

Elnlargements  can  be  made  with  or 


Wirephoto  receiving 
set  standing  40'  inch* 
es  high  being  put 
into  use  by  Asso¬ 
ciated  Press.  Twenty- 
eight  are  now  in 


into  a  new  era,  AP  engineers  say. 

More  than  70  AP  members  now  use 
Wirephoto.  Other  members  benefit 
from  the  speed  of  moving  pictures  by 
wires  through  the  Telemat  service, 
which  is  a  service  of  news  picture 
mats  made  from  Wirephoto  pictures. 

The  new  receiver,  McCambridge 
stated,  doubles  the  field  of  Wirephoto 
since  it  may  be  installed  in  cities 
connected  with  the  Wirephoto  net¬ 
work  through  telephone  call  operation. 

J.  R.  Hearst  Aids  Ship 
Grounded  in  Fog 

When  the  steamship  Yankee,  re¬ 
turning  from  the  first  roimd  of  the 
America  Cup  yacht  races  at  Newport 
last  Saturday  night  grounded  on  a 
sand  reef  off  Montauk  point,  John  R. 
Hearst,  president  of  the  New  York 
Journal- American,  was  in  command 
of  the  first  rescue  vessel  to  reach  the 
stricken  ship. 

Mr.  Hearst’s  73-foot  cruiser.  Pi¬ 
rate,  was  docked  at  the  Montauk 
Yacht  Club,  to  which  its  owner  be¬ 
longs,  when  word  came  from  a  mem¬ 
ber  of  the  Yankee’s  crew  that  the 
ship  was  in  distress.  Mr.  Hearst  im¬ 
mediately  rounded  up  his  crew  of 
four  men  and  put  out  to  sea  to  stand 
by  if  he  was  needed.  When  he 
reached  the  YcUikee,  he  foimd  all 
aboard  calm,  and  he  managed  to  take 
off  42  persons. 

Women  and  children  were  taken  off 


first,  but  when  Mr.  Hearst  returned 
for  a  second  load,  he  found  that  the 
ship  had  cleared  the  reef. 

FILES  $100,000  LIBEL 

Mayor  Robert  E.  Greenwood,  of 
Fitchburg,  Mass.,  has  filed  suit  for 
$100,000  against  George  H.  Godbeer, 
publisher  of  Fitchburg  Sentinel,  and 
another  suit  for  a  similar  amount 
against  Sentinel  Printing  Co.  for  al¬ 
leged  libel  in  publication  of  a  letter  in 
which  Greenwood  was  accused  of  hav- 
ing  violated  state  laws  and  city  ordi¬ 
nances  in  connection  with  recent  dedi¬ 
cation  of  a  new  high  school.  The 
letter,  written  by  the  executive  com¬ 
mittee  of  the  Fitchburg  Tax  Payers 
Association,  accused  the  Mayor  (rf 
technical  violations  of  the  law  in  ex¬ 
pending  more  than  $5,000  for  enter¬ 
tainment  at  the  dedication. 

ON  NEWiUlK  STAFF 

Adolph  Gottesmann,  formerly  as¬ 
sistant  classified  manager  of  the  Long 
Island  Daily  Press,  has  been  named 
classified  manager  of  the  Newark 
(N.  J.)  Ledger  and  assumed  his  du¬ 
ties  there  Aug.  4.  He  will  retain  ac¬ 
tive  supervision  of  the  resort  and 
travel  advertising  of  the  Staten  Island 
Advance,  the  Long  Island  Daily  Press 
and  the  Newark  Ledger,  all  operated 
under  the  management  of  S.  I.  New- 
house. 
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was  conceived,  designed  and  built  by 
technicians  in  the  AP  laboratory, 
working  under  the  direction  of  W.  J. 
McCambridge,  assistant  general 
manager,  and  H.  M.  Biele,  chief 
engineer. 

The  new  machine  already  has  been 
fully  tested  and  is  being  put  into  regu¬ 
lar  operation  immediately,  McCam¬ 
bridge  said. 

The  new  receiver  is  a  development 
comparable  to  the  introduction  of  the 
portable  Wirephoto  transmitter  over 
a  year  ago,  which  doubled  AP  pic- 
tiire  coverage  by  wire  at  that  time, 
it  was  stated.  Twenty-eight  portable 
transmitters  are  now  in  service. 

Mere  Aveiloble  Sees 

Eight  months  of  intensive  research 
and  experimentation  in  the  Associ¬ 
ated  Press  laboratory  resiilted  in  the 
novel  pictiue  receiver.  Additional 
machines  will  be  available  in  the  near 
future. 

Hie  quality  of  pictures  received  in 
the  tests  compares  favorably  with  the 
regular  Wirephotos  received  on  the 
large  stationary  machines — with  cer¬ 
tain  advantages  in  favor  of  the  smaller 
machine,  according  to  McCambridge. 
Pictures  under  the  new  setup  may 
be  delivered  to  member  papers  par¬ 
ticipating,  as  large  as  a  full  page  or 
a  double  truck  when  needed.  The 
time  consiuned  in  transmission  of  any 
picture  when  the  complete  rearrange¬ 
ment  is  in  effect  will  ^  eight  minutes. 
Scanning  lines  are  inperceptible  to 
the  eye  even  in  the  largest  double 
page  pictures,  he  says. 

Hie  new  machine  eliminates  the 
necessity  for  an  elaborate  control  bay 
and  stands  only  40  inches  high.  It  is 
three  feet  wide  and  two  feet  deep. 

Like  the  portable  transmitter,  the 
receiver  will  operate  on  any  telephone 
circuit  and  on  any  available  electric 
curr^it. 

Apparatas  Simplified 

A  number  of  new  tedmical  prin- 
c4>les  are  embodied  in  the  small  re¬ 
ceiver  and  it  differs  radically  from 
anything  heretofore  devleoped,  includ¬ 
ing  simplification  and  condensation  of 
the  present  apparatus,  according  to 
McCambridge. 


without  the  captions  which  are  trans¬ 
mitted  with  the  picture. 

The  AP  engineering  and  research 
department  was  inaugurated  two  years 
ago,  with  the  advent  of  Wirephoto. 

No  synchronization  is  necessary  be¬ 
tween  stations,  the  individual  driving 
mechanisms  being  su£5ciently  constant 
in  speed  to  make  that  unnecessary. 
How  constant  that  speed  must  be  is 
understood  when  it  is  explained  that 
in  transmission  the  tiny  beam  of  light 
travels  a  total  of  12,000  inches  over 
the  surface  of  the  picture  and  ends 
up  within  a  64th  of  an  inch  or  less 
of  the  pre-determined  end  point.  This 
fine  degree  of  accuracy  is  achieved 
by  controlling  the  driving  motors  with 
a  vibrating  tuning  fork  which  does 
not  vary  its  frequency  or  pitch  by 
more  than  one  10,000,000th  of  the 
rate  of  speed  desired. 

Elimiaotes  Coatrol  Bay 
The  radical  design  of  the  receiver 
makes  possible  its  small  size  and  the 
elimination  of  the  control  “bay,”  an 
integral  part  of  the  stationary  sending 
and  receiving  set. 

Transmission  of  pictvues  by  wire, 
already  commonplace,  has  progressed 
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In  the  city  of  Worcester  alone  the  Telegram-Gazette  con¬ 
centrates  an  average  net  paid  daily  circulation  more  than 
TWICE  the  TOTAL  circulation  of  any  other  Worcester 


daily. 
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Ctjr  of  Worcester  1 7 vyO  1 1  Cty  Grculation 

For  3  Months  Ending 
March  31,  1937 

Of  all  newspaper  buyers  in  the  city  of 
Worcester  buy  the  Telegram  or  Gazette 

The  Worcester  Market  can  be.  cultivated  through  the  Tele¬ 
gram-Gazette  ALONE.  No  other  medium — or  combination 
of  mediums — can  add  materially  to  the  coverage  already 
enjoyed  by  Telegram-Gazette  advertisers. 

In  the  city,  in  the  suburbs,  among  readers  of  all  kinds  and 
classes,  the  Telegram-Gazette  is  the  dominant  merchandis¬ 
ing  factor.  And  has  been  for  many  years. 
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And  of  this  total  circulation  of  114,098 — MORE  THAN 
100,000  is  concentrated  in  the  city  of  Worcester  and  Wor¬ 
cester’s  average  18-mile  retail  trading  zone.  Population 
433,287. 
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Comparisons  That  Are  Convincing 

A  graphic  picture  of  the  great  volume  of  retail 
business  done  in  Washington,  D.  C.,  is  given  in 
the  figures  prepared  by  the  Washington  Board 
of  Trade  and  I  hiited  States  Census  of  Business. 

These  figures  indicate  that  the  total  volume  of 
retail  business  in  Washington  is  greater  than 
that  in  the  States  of  New  Mexico,  Utah  and 
Wyoming  combined;  while  also  it  exceeds  that 
of  any  one  of  lo  other  States. 

This  survey  places  W ashington,  with  a  total  of 
more  than  $331,()00,()()0  of  retail  business,  as  the 
eighth  largest  retail  market  in  the  United 
States. 

The  unusually  high  and  steady  per  capita 
spendable  income  in  Washington  makes  the 
Washington  Market  a  specially  desirable  one  to 
cultivate — and  it  is  so  easily  and  economically 
done,  for  only  ONE  newspaper  is  needed — 

THE  STAR,  with  its  directly  controlled  home 
delivered  circulation,  Evening  and  Sunday. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 


New  York  Office  With  Sunday  Morning  Edition 

DAN  A.  CARROLL 

1 10  E.  42nd  Sf.  WASfflNGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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^ko%t  “Takei. 


JAMES  H.  SKEWES  of  Meridian, 

Miss.,  finds  time  in  addition  to  op¬ 
erating  his  five  newspapers,  the  Meri¬ 
dian  Star,  Laurel  (Miss.)  Leader-Call, 
Evanston  (Ill.)  News-Index,  Peru 
(Ill.)  News-Herald  and  Crawley  (La.) 
Signal,  to  hold  other  offices  in  the 
business  world,  to  serve  as  director 
of  the  Southern  Newspaper  Publish¬ 
ers’  Association,  to  be  active  in  Rotary, 
fraternal,  chiirdi  and  civic  circles, 
and  participate  in  other  community 
affairs. 

Consequently  a  delegation  of  the 
local  chapter  of  the  Daughters  of  the 
Amerk»n  Revolution  visited  Mr. 
Skewes  and  advised  him  he  had  been 
elected  an  honorary  member.  “Sign 
here,”  requested  the  spokesman. 
“But,”  she  added,  “there  is  the  all- 
important  requirement.  Did  one  of 
your  ancestors  fight  in  the  Revolu¬ 
tionary  War?”  “Yes,”  replied  the 
publisher,  as  he  hurriedly  affixed  his 
signatiire,  “but,”  he  added  to  his  sec¬ 
retary  as  the  delegation  left  the 
room,  “he  fou^t  on  the  British  side.” 


GETTING  OUT  HIS  NEWSPAPER 
didn’t  stop  J.  H.  Willard,  publisher 
of  the  Tyler  County  Booster,  Wood- 
ville,  Tex.,  from  taking  a  Rocky 
mauntain  vacation.  “It  was  easy 
when  the  wife  (my  star  reporter)  and 
I  made  up  our  minds  tliat  nothing  was 
going  to  ^x>il  our  vacation,”  said  the 
publi^ier  at  Salt  Lake  City,  Utah. 

“We  just  printed  the  paper  two 
weeks  ahead,  got  it  ready  for  mailing 
and  hopped  into  oiu*  car  for  the  trip 
north.  You  sea^  we  knew  about  local 
news  and  what  social  events  were 
scheduled— 80  we  wrote  them  up  in 
advance'," 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  13-14 — West  Texas  Press 
Ass’n,  annual  convention, 
Sweetwater, 

Aug.  16 — International 
Photo  Engravers’  Union  of 
North  America,  St  Louis,  Mo. 

Aug.  26-27 — Indiana  Demo¬ 
cratic  Editorial  Association, 
summer  meeting,  French  Lick, 
Ind. 


Writers  Invited  to  Pick 
Miss  America,  '37 


ordered  doughnuts  and  coffee  from 
Thompson’s  just  in  case  anyone  had 
missed  breakfast. 

A  new  chap — we’ll  call  him  Smith — 
was  first  to  show  up.  A  waiter  had 
just  finished  placing  the  sinkers  and 
coffee  on  the  tables.  The  waiter  asked 
Smith; 

“Do  you  suppose  they  will  want 
anything  else?” 

“Hell,  yes.  Bring  me  bacon  and 
eggs.” 

“How  about  the  others?” 

“Bring  20  orders  of  bacon  and  eggs.” 

When  Hall  arrived  he  was  sm*- 
prised  to  see  the  repast. 

“Who  ordered  this?”  asked  Hall. 

“I  did,”  Smith  admitted. 

Smith  got  the  check — and  now 
Smith  isn’t  working  on  the  Enquirer 
any  more. 


Atlantic  City,  N.  J.,  Aug.  4 — The 
writing,  publishing  and  art  worlds  are 
well  represented  in  Atlantic  City’s  bid 
for  big  names  to  judge  its  Miss  Amer¬ 
ica  Contest  to  be  held  next  month. 

Edward  Curtis,  chairman  of  the 
Judge’s  Committee,  annoimced  this 
week  that  the  following  had  been  in¬ 
vited  to  participate  as  judges  of  the 
beauty  contest:  O.  O.  McIntyre,  Rob¬ 
ert  Benchley,  Garret  Garrett,  Boake 
Carter,  Mary  Roberts  Rinehart,  Mar¬ 
garet  Mitchell,  Mrs.  Eleanor  Ciuthrie 
Neff,  beauty  editor  of  Harper’s  Ba¬ 
zaar;  Walter  J.  Reagles,  art  director 
of  General  EJectric;  Max  Factor,  Cecil 
B.  De  Mille,  Jefferson  Machamer, 
Dean  Cornwall,  McClelland  Barclay, 
George  D.  Petty,  Vincent  Trotta,  Jolm 
Held,  Jr.,  Beatrice  Lillie,  Eva  Le 
Gallienne,  Katharine  Cornell,  Paul 
Whiteman  and  George  M.  Cohan. 


Eoitok  &  Publisher  will  pay  $2  fur  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


SUIT  DISMISSED 

The  libel  suit  of  David  E.  Green  of 
Cleveland  as  trustee  for  the  estate  of 
Calvin  G.  Sutliff,  Lockport  financier, 
against  the  Lockport  (N.  Y.)  Union 
Sun  and  Journal,  has  been  dismissed  in 
federal  court  in  Buffalo.  The  action 
grew  out  of  an  alleged  erroneous  re¬ 
port  of  a  lawsuit  in  which  the  plain¬ 
tiff  was  involved.  Damages  to  the 
extent  of  $100,000  were  sought. 


“WE  GET  SOME  mighty  funny  atufl 
sometiines  from  our  rural  corre¬ 
spondents,”  writes  a  state  editor,  “but 
the  prize  paragraph  which  has  come 
into  our  office  in  a  long  time  was 
from  a  village  a  few  miles  away.  The 
item  read  (his  way: 

“  'Mrs.  Blar^  has  presented  the  Buy 
Scout  troup  with  a  stuffed  bam  owl 
in  memory  of  her  late  husband.'  ’’ 


TO  BROADCAST  nGHT 

Arthur  Kudner  agency.  New  York, 
announced  this  week  that  Buick  had 
signed  with  National  Broadcasting 
Company  for  radio  rights  to  the  next 
heavyweight  championship  fight — ^the 
Joe  Louis-Tommy  Farr  battle — at  the 
Yankee  Stadium  Aug.  26. 


THIS  IS  NEWS'  Advertiser  likes  pied 
ine  in  ad! 

One  day  laat  weak  the  (ulluwmg 
claalAed  ad  appeared  in  the  Toledo 
Blade. 

GET  2-SPOOL- ITUS 
Thuuaamfe  Have  It  Millions  Want  It 
Let  Us  Baplaui  SlSl  Cherry, 
llie  EUmiaatur  at  Sewing  Ills. 

Pi  •  •  •  4  .  .  ewi  S  M’Qm  .  .i  • 
Neat  day  the  advertiser  called  up 
end  sailed  that  the  line  be  left  in 
he  thought  N  added  to  ihe  mystery' 
And  it's  teen  running  every  day  aimv 
s  s  s 


L#qv«  all  yoar  carat  boliiad  .  .  .  aa|oy 
yoarcoH  tlMraaqlily. 


IN  HIS  “ABOUT  TOWN  column  in 
the  Kansas  City  Star,  Landun  Laird 


Yoa'va  ooNilaq  ta  worry  aboaf  at  far 
at  talot  In  tb#  Imperfoaf  PORT  WAYNI 

marltaf  ara  concaroad  ...  if  your  copy 
It  appooring  in  Tbo  Forf  Woyno  Nowt- 


No  Longer  an 
Experiment — but 
a  Proven  Fact! 


TIMES  M.  E.  ABROAD 

Edwin  L.  James,  managing  editor 
of  the  New  York  Times,  sailed  Aug. 
4  for  a  six  months’  vacation  in  Eu¬ 
rope.  He  plans  to  meet  his  family  in 
Paris  and  with  them  tour  France, 
Austria,  Germany  and  England.  Mr. 
James  has  been  ill  since  early  May. 

Bruce  Rae,  assistant  managing  edi¬ 
tor,  will  take  Mr.  James’  place  while 
he  is  abroad. 


The  experimental  stage  in 
developing  a  reasonably 
priced  TELEPHOTO 
SERVICE  is  past.  .  .  .  To¬ 
day  and  every  day.  Acme 
Newspictures,  Inc.,  with 
its  T  E  L  E  P  H  O  T  0  ma¬ 
chines  placed  at  strategic 
points  from  coast  to 
coast,  serves  a  rapidly 
increasing  list  of  client 
papers  throughout  the 
country,  with  its  fast 
TELEPHOTO  PRINT 
AND  MAT  SERVICE. 


Prints  or  mats  are  made 
from  pictures  transmitted 
by  wire  and  rushed  to 
client  papers  from  the 
nearest  TELEPHOTO  re¬ 
ceiving  unit.  Acme'i  cU- 
enls  receive  world-wide 
coverage  with  unexcelled 
speed  and  quality. 


FROM  THE  SCENE  OF 
ACTION.  TO  CLIENT 
PAPERS.  IN  THE  FA.ST- 
EST  POSSIHl.E  TIME. 


HAVE  ACME’S  TELE- 
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JAMES  H.  SKEWES  of  Meridian, 
Miss.,  finds  time  in  addition  to  op¬ 
erating  his  five  newspapers,  the  Meri¬ 
dian  Star,  iMurel  (Miss.)  Leader-Call, 
Evanston  (Ill.)  News-Index,  Peru 
(HI.)  News-Herald  and  Crawley  (La.) 
Signal,  to  hold  other  offices  in  the 
business  world,  to  serve  as  director 
of  the  Southern  Newspaper  Publish¬ 
ers’  Association,  to  be  active  in  Rotary, 
fraternal,  churdi  and  civic  circles, 
and  participete  in  other  community 
affairs. 

Consequently  a  delegation  of  the 
local  chi^ter  of  the  Daughters  of  the 
American  Revolution  visited  Mr. 
Skewes  and  advised  him  he  had  been 
elected  an  hcmorary  member.  “Sign 
here,”  requested  the  spokesman. 
“But,”  she  added,  “there  is  the  all- 
important  requirement.  Did  one  of 
your  ancestors  fight  in  the  Revolu¬ 
tionary  War?”  “Yes,”  replied  the 
publi^ber,  as  he  hurriedly  affixed  his 
signature,  “but,”  he  added  to  his  sec¬ 
retary  as  the  delegation  left  the 
room,  “he  fou^t  on  the  British  side.” 

•  •  • 

GETTING  OUT  HIS  NEWSPAPER 
didn’t  stop  J.  H.  Willard,  publisher 
of  the  TylCT  County  Booster,  Wood- 
ville,  Tex.,  from  taking  a  Rocky 
meimtain  vacation.  “It  was  easy 
when  the  wife  (my  star  reporter)  and 
I  made  up  our  minds  that  nothing  was 
going  to  ^)oil  our  vacation,”  said  the 
publisher  at  Salt  Lake  City,  Utah. 

“We  just  printed  the  paper  two 
weeks  ahead,  got  it  ready  for  mailing 
and  hopped  into  our  car  for  the  trip 
north.  You  sea^  we  knew  about  local 
naws  and  what  social  events  were 
scheduled — eo  we  wrote  them  up  in 
advance!" 

•  «  « 

“WE  GET  SOME  mi^ty  funny  stuff 
sometimes  from  our  rural  corre¬ 
spondents,”  writes  a  state  editor,  “but 
the  prize  paragraph  which  has  come 
into  our  office  in  a  long  time  was 
from  a  village  a  few  miles  away.  The 
item  read  Giis  way: 

“  ‘Mrs.  Black  has  presented  the  Boy 
Scout  troup  with  a  stuffed-  bam  owl 
in  memory  of  her  late  husband.’  ” 

•  •  • 

’THIS  IS  NEWS!  Advertiser  likes  pied 
Ihie  in  ad! 

One  day  last  week  the  following 
clasified  ad  a{^ared  in  the  Toledo 
Blade: 

GET  2-SPOOL-ITUS 
Thousands  Have  It — ^Millions  Want  It. 
Let  Us  Explain.  3151  Cherry. 

The  Eliminator  of  Sewing  Ills. 

P&  •  •  •  4....ewi  5  06’Qm....z..6 
Next  day  the  advertiser  called  up 
and  asked  that  the  line  be  left  in — 
he  thought  it  added  to  the  mystery! 
And  it’s  been  running  every  day  since. 
*  «  « 

IN  HIS  “ABOUT  TOWN”  column  in 
the  Kansas  City  Star,  Landon  Laird 
recently  passed  this  one  along. 

Ellison  Phillips,  Kansas  Citian,  tells 
of  his  father,  Charley  Phillips,  re¬ 
cently  completing  a  big  building  in 
Denver  and  advertising  —  “Venetian 
blinds  in  every  apartment” 

It  appeared  in  the  Denver  papers 
in  thin  manner: 

“Venetian  blonds  in  every  apart¬ 
ment.” 

The  columnist  concludes  the  story 
with — “And  1,500  persons  turned  up 
to  take  a  look  that  afternoon.” 

•  •  * 

CITY  CIRCULATION  salesmen  had 
beoi  summoned  to  the  Cincinnati 
Enquirer  at  7:30  a.  m.  for  a  breakfast 
pep  meeting  on  the  launching  of  a 
“Dawn-to-Midnight”  drive  for  sub¬ 
scriptions. 

A1  Hall,  CTity  Sales  Manager,  had 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  13-14 — West  Texas  Press 
Ass’n,  annual  convention, 
Sweetwater. 

Aug.  16 — I  nternational 
Photo  Engravers’  Union  of 
North  America,  St  Louis,  Mo. 

Aug.  26-27 — Indiana  Demo¬ 
cratic  Editorial  Association, 
summer  meeting,  French  Lick, 
Ind. 


ordered  doughnuts  and  coffee  from 
Thompson’s  just  in  case  anyone  had 
missed  breakfast. 

A  new  chap — we’ll  call  him  Smith — 
was  first  to  show  up.  A  waiter  had 
just  finished  placing  the  sinkers  and 
coffee  on  the  tables.  The  waiter  asked 
Smith: 

“Do  you  suppose  they  will  want 
anything  else?” 

“Hell,  yes.  Bring  me  bacon  and 
eggs.” 

“How  about  the  others?” 

“Bring  20  orders  of  bacon  and  eggs.” 

When  Hall  arrived  he  was  sur¬ 
prised  to  see  the  repast. 

“Who  ordered  this?”  asked  Hall. 

“I  did,”  Smith  admitted. 

Smith  got  the  check — cuid  now 
Smith  isn’t  working  on  the  Enquirer 
any  more. 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  nut  be  returned. 


TO  BROADCAST  nGHT 

Arthur  Kudner  agency.  New  York, 
annoimced  this  week  that  Buick  had 
signed  with  National  Broadcasting 
Company  for  radio  rights  to  the  next 
heavyweight  championship  fight — ^the 
Joe  Louis-Tommy  Farr  battle — at  the 
Yankee  Stadium  Aug.  26. 


Writers  Invited  to  Pick 
Miss  America,  '37 

Atlantic  City,  N.  J.,  Aug.  4 — The 
writing,  publishing  and  art  worlds  are 
well  represented  in  Atlantic  City’s  bid 
for  big  names  to  judge  its  Miss  Amer¬ 
ica  Contest  to  be  held  next  month. 

Eldward  Curtis,  chairman  of  the 
Judge’s  Conunittee,  announced  this 
week  that  the  following  had  been  in¬ 
vited  to  participate  as  judges  of  the 
beauty  contest:  O.  O.  McIntyre,  Rob¬ 
ert  Benchley,  Garret  Garrett,  Boake 
Carter,  Mary  Roberts  Rinehart,  Mar¬ 
garet  Mitchell,  Mrs.  Eleanor  Guthrie 
Neff,  beauty  editor  of  Harper’s  Ba¬ 
zaar;  Walter  J.  Reagles,  art  director  I 
of  General  Electric;  Max  Factor,  Cecil 
B.  De  Mille,  Jefferson  Machamer, 
Dean  Cornwall,  McClelland  Barclay, 
George  D.  Petty,  Vincent  Trotta,  Jolm 
Held,  Jr.,  Beatrice  Lillie,  Eva  Le 
Gallienne,  Katharine  Cornell,  Paul 
Whiteman  and  George  M.  Cohan. 

SUIT  DISMISSED 

’The  libel  suit  of  David  E.  Green  of 
Cleveland  as  trustee  for  the  estate  of 
Calvin  G.  Sutliff,  Lockport  financier, 
against  the  Lockport  (N.  Y.)  Union 
Sun  and  Journal,  has  been  dismissed  in 
federal  court  in  Buffalo.  The  action 
grew  out  of  an  alleged  erroneous  re¬ 
port  of  a  lawsuit  in  which  the  plain¬ 
tiff  was  involved.  Damages  to  the 
extent  of  $100,000  were  sought. 

TIMES  M.  E.  ABROAD 

Eldwin  L.  James,  managing  editor 
of  the  New  York  Times,  sailed  Aug. 
4  for  a  six  months’  vacation  in  Eu¬ 
rope.  He  plans  to  meet  his  family  in 
Paris  and  with  them  tour  France, 
Austria,  Germany  and  England.  Mr. 
James  has  been  ill  since  early  May. 

Bruce  Rae,  assistant  managing  edi¬ 
tor,  will  take  Mr.  James’  place  while 
he  is  abroad. 


Leave  all  your  cares  behind  .  .  .  enjoy 
yourself  thoroughly. 

You've  nothing  to  worry  about  os  for 
os  soles  in  the  important  FORT  WAYNE 
market  ore  concerned  ...  if  your  copy 
is  appearing  in  The  Fort  Wayne  News- 
Sentinel. 

Your  message  in  this  medium  goes  into 
98  out  of  every  100  homes  in  Fort  Wayne. 
94%  of  the  total  circulation  is  within 
sixty  minutes  driving  distance  of  Fort 
Wayne. 


(She  Nems- Sentinel 

FORT  WAYNE,  IND 


National  Representatives:  Allen-Klapp-Prazier  Co. 
New  York  Chieeqo  Detroit  St.  Louis 


No  Longer  an 
Experiment— bui 
a  Proven  Fact! 


The  experimental  stage  in 
developing  a  reasonably 
priced  TELEPHOTO 
SERVICE  is  past.  .  .  .  To¬ 
day  and  every  day.  Acme 
Newspictures,  Inc.,  with 
its  T  E  L  E  P  H  O  T  0  ma¬ 
chines  placed  at  strat^c 
points  from  coast  to 
coast,  serves  a  rapidly 
increasing  list  of  client 
papers  throughout  the 
country,  with  its  fast 
TELEPHOTO  PRINT 
AND  MAT  SERVICE. 

\ 

Prints  or  mats  are  made 
from  pictures  transmitted 
by  wire  and  rushed  to 
client  papers  from  the 
nearest  TELEPHOTO  re¬ 
ceiving  unit.  Acme’s  cli¬ 
ents  receive  world-wide 
coverage  with  unexcelled 
speed  and  quality. 

^  FROM  THE  SCENE  OF 
ACTION,  TO  CLIENT 
PAPERS,  IN  THE  FAST¬ 
EST  POSSIBLE  TIME, 

IS  ASSURED,  IF  YOU 
HAVE  ACME’S  TELE-  | 
PHOTO  MAT  SERVICE.  i 
ORDER  IT  NOW. 

Phone,  write  or  wire  for 
rates  and  detailed  infor¬ 
mation. 

ACME 

I  Newspictures,  Inc. 

I  220  East  42d  St.,  New  York 

j  Tribune  Tower,  Chicago 
j  West  3d  and  Lakeside,  Cleveland 
‘  Daily  News  Building,  San  Francisco 


CHINA 


WA  R 


!’sA-U  1^: 


Because  XKe  AP  was  ready,  tKe  first  gunfire  at  tlie  Marco 
Polo  bridge  c^uickly  became  a  running  story  in  AP  papers. 

No  need  for  I'be  AP  to  send  correspondents  to  China.  Its 
lar^e  staff  there,  with  traditional  AP  speed  and  accuracy, 
went'  into  action  and  ^ot  the  news. 

From  Peiping  came  Correspondent  James  D.  White’s  graph  ic 
account  of  the  sham  battle  that  became  a  war. 

Correspondent  C.  Y.  McDaniel’s  stories  from  Tientsin  told 
how  Chinese  soldiers  attached  the  Japanese  garrison. 

At  Nanking  AP’s  H.  J.  Ximperiey  saw  Chiang  Kai-shek 
map  his  strategy. 

Tokyo’s  preparations  were  written  in  the  typical  style  of 
the  veteran  Jim  Mills,  aided  by  his  staff. 

Meanwhile,  thirty  local  AP  correspondents  covered  Chinese 
hey  points  with  prompt  reports  to  Bureau  Chief  Morris  J. 
Harris  at  Shanghai. 

The  complete  picture  of  the  the  Sino-Japanese  clash  is  in 
AP  papers  w  hile  it  still  is  news. 


i  LJ  1  1 

1  1  1  LJ 

H  n  1 

M  ri 

WHAT  KIND  OF  PEOPLE  READ  HEARST 
NEWSPAPERS?  People  who  are  the  first  to  buy  new  fash¬ 
ions  and  new  models  . . .  people  who  enjoy 

living . . .  people  who  know  it's  fun  to  go  shopping . . . 


. . .  people 


people  who  keep  money  in  motion 
more  interested  in  tomorrows  than  in  cobwebbed  yester¬ 
days  . . .  people  with  a  song  in  their  hearts  and  with  pep 


in  their  step ...people  eager  to  buy  what  is  new 
and  good . . .  people  who  appreciate  smart  merchandise 
. . .  people  who  like  nice  things . . .  people  who  are  young 


and  who  stay  young ...  people  without  hoopskirts  on 


their  brains ...  people  who  are  at  least  one  step  ahead 
. . .  people  unafraid  of  a  new  idea . . .  people  who 
have  things  to  look  forward  to  instead  of  merely  having 
things  to  remember . . .  people  who  look  fresh  and  vital 

_ 1  _ _ i_  _  _ __i _ _  _  1  1  _  .1  •  1 


...people  who  go  places  and  do  things... people 


typical  of  your  best  customers... people  who  are  thinking, 
slriving,  succeeding . . .  people  in  the  Age  of  Accumula¬ 
tion...  people  who  are  always  looking  for  something 


...People  Who  Respond  Most  Quickly  To  Advertising! 


PEOPli 
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was  bolstered  by  an  address,  preced- 
Vj'UllCl  V  Ot©  riWCQtS  ing  Broun’s,  by  Harry  Wicks,  Chicago 
H  I  #  Typographical  Union  representative. 

x\PPirOVCIl  OI  He  stated  he  was  representing  Pre.-i- 

dent  Ralph  Fischer  of  the  local  union 
njATXr  was  expressing  the  “official  stand” 

jjf  the  CTU.  Wicks  declared  the  local 

Columbus  GuUd  Submits 

zation  by  the  guild  of  the  new  unor- 
Two  Queries  in  Place  of  One  ganized  departments  in  newspaper 
On  aO  AffiUotion—  P‘a"ts. 

Broun  Speaks  in  Chicago  ^  E.dors.d  Repkro.iag 

On  the  motion  of  Leonard  Arnold 


On  CIO  Affiliation — 
Broun  Speaks  in  Chicago 


Action  on  the  proposed  referendum  Universal  ^rvice,  a  member  of 
in  the  American  Newspaper  Guild,  local  guild  executive  board,  ffie 
which  will  poll  the  sentiments  of  the  nieeting  endorsed  Hr^n  s  position 
guild’s  members  toward  affiliation  that  the  question  of  CIO  affiliation 
with  the  CIO,  marked  time  this  week  should  be  rephrased  and  divorced 
awaiting  the  vote  of  acceptance  of  f*"®**^  other  question  such  as  that 
the  re-phrased  questions  by  the  In-  broadening  jurisdiction,  'pie  lat- 
temational  Executive  Board.  The  Question,  Broun  suggested,  should 

new  series  of  questions,  drawn  up  by  divided  into  several  questions,  ac- 

the  Columbus  unit  last  week  after  cording  to  various  possible  forms  of 


Editor  &  Publisher  went  to  press,  was 
submitted  to  the  lEB  Wednesday,  and 
will  be  voted  on  by  mail. 


broadening  the  jurisdictional  base. 

On  the  motion  of  Don  Stevens, 
CIO — ANG  representative  and  Chi- 


The  Washington  unit  of  the  guild  cago  guild  member,  the  mating 
fell  in  with  the  Columbus  local  on  called  on  the  Columbus  and  Washing- 
the  rephrasing  when  it  seconded  the  guilds  to  speed  up  rephrasing  of 
language  of  the  proposals  as  submit-  referendum  questions  and  end  the 
ted  by  the  Ohio  group.  Heywood  delay  in  getting  the  referendum  under 


Broun,  president  of  the  guild,  speak 


The  meeting  voted  down  four 


ing  in  Washington  recently,  indicated  resolutions  introduced  by  Victor  Sho- 
that  the  vital  question  in  the  refer-  Chicago  Times  unit,  seeking 

endum,  that  of  affiliation  with  the  support  of  the  Washington  guild’s 
CIO,  probably  would  be  accepted  by  move  for  a  referendum  on  four  points. 


the  executive  board  as  submitted  by 
the  Columbus  unit. 


Other  Chicago  guild  developments 
this  week  included  reorganization  of 


Formerly  combined  in  a  single  leadership  in  the  Chicago  guild  and 
question  which  allowed  only  one  an-  some  of  its  units,  following  recent 
swer  approving  or  disapproving  both  dismissals  and  transfers.  Elections  by 
inquiries,  the  guildsmen  may  now  give  Ihe  Times  and  Chicago  Herald  and 
separate  answers  to  these  queries:  Examiner  units  are  expected  first. 

1.  Shall  the  American  Newspaper  The  guild  also  reported  widespread 

Guild  be  affiliated  with  the  Commit-  paying  up  of  dues  in  order  to  achieve 
tee  for  Industrial  Organization?  good  standing  for  the  forthcoming 

2.  Shall  the  American  Newspaper  vote. 

Guild  admit  newspaper  workers  other  Broun  Active  in  Cinvnlond 

than  editorial  employes  to  member-  Broun  appeared  on  three  labor 
ship?  fronts  in  Cleveland,  before  he  spoke 

Early  Vote  Forecast  to  the  Chicago  guildsmen. 

“An  early  vote”  will  be  taken.  Arriving  Thursday  afternoon  from 
Washington  officers  of  ANG  said,  but  New  York,  he  first  joined  a  CIO 


ity  in  strikes.  Before  the  meeting 
was  well  under  way,  a  rainstorm 
drove  several  thousand  persons  to 
shelter. 

In  his  shirt  sleeves,  Broun  declared 
“the  newspaper  guild  is  in  the  CIO 
because  the  men  and  women  belong¬ 
ing  to  the  guild  believe  all  workers 
belong  together,  and  because  they 
feel  that  the  workers  will  win  if 
they  all  stand  together.” 

“Before  the  guild  was  organized,” 
he  said,  “we  requested  the  news¬ 
paper  publishers  to  do  the  things  we 
wanted.  Now  we  are  in  a  position  to 
demand  what  we  want.” 

Broim  spoke  later  before  250  mem¬ 
bers  of  the  Cleveland  Newspaper 
Guild  in  the  Allerton  hotel.  In  a 
conciliatory  talk,  Broun  defended  the 
action  of  the  guild’s  convention  in 
joining  the  CIO.  He  urged  the  Cleve¬ 
land  group  to  support  the  approach¬ 
ing  referendum  on  the  question  "lOJ 
per  cent.” 

APPLE  AD  CAMPAIGN 
IN  WASHINGTON 

Wenatchee,  Wash.,  Aug.  4  —  The 
Washington  State  Apple  Commission, 
created  by  the  last  state  legislature, 
will  launch  its  $250,000  apple  adver¬ 
tising  campaign  this  month  with  a 
$90,000  blast.  Secretary  Manager  C. 
E.  Chase  said  today. 

Newspapers  will  carry  most  of  the 
apple  story  to  the  American  people, 
again  this  season.  Chase  said,  with 
trade  papers  soon  to  get  optening 
announcements. 

Flexibility  of  newspaper  medium 
and  excellent  cooperation  given  in 
last  season’s  campaign  were  reasons 
given  for  newspaper  preference.  The 
J.  Walter  Thompson  Company  is  han¬ 
dling  the  account. 


EDITOR  &  PUBLISHER 


Three  Lawrence 
Papers  Are  Sold 

The  Lawrence  (Ma.ss.)  Tclegrom 
the  Sunday  Sun,  and  the  Lawrence 
Store  News  have  been  purchased  bv 
Lawrence  Publications.  Inc.  President 
of  the  new  firm  is  L.  Parker  Likely 
The  transfer  was  effective  July  31 

The  Newspaper  Appraisal  Corpora, 
tion,  which  Mr.  Likely  also  heads,  h« 
executed  a  long-term  management 
contract  with  the  owning  company 

Ralph  R.  Buvinger  has  bwn  ap¬ 
pointed  business  manager  by  the 
Newspaper  Appraisal  Corporation.  He 
publish^  the  Gettysburg  (Pa.)  Timei 
from  1907  to  1939  when  he  sold  the 
Times  to  acquire  the  Meridian  (Miss.) 
Star  which  he  published  until  1922. 
In  recent  years  he  has  been  serving 
publishers  as  consulting  newspaper 
engineer. 

R.  A.  Turpen,  who  was  general 
manager  prior  to  the  transfer,  will 
remain  with  the  publications.  He  was 
formerly  with  the  Crowell  Publish¬ 
ing  Co.  and  Scripps-Howard. 

The  Telegram  began  publication  as 
a  daily  paper  in  1884.  It  was  at  ont 
time  operated  by  the  late  Benjamin 
Pousner,  a  Lowell,  Mass.,  pub¬ 
lisher. 

ASKS  FCC  PERMIT 

Washington,  D.  C.,  Aug.  4— Auburn 
Publishing  Company  of  Auburn,  N.  Y, 
has  applied  for  a  construction  permit 
for  a  broadcasting  station  to  be  oper¬ 
ated  on  1310  kilocycles,  100  watts 
nightly,  and  250  watts  daily,  with  un¬ 
limited  time.  'The  company  asks  for 
facilities  now  held  by  Station 
WMBO. 


the  exact  time  for  balloting  awaits  picket  line  at  the  Federal  Knitting 
executive  board  approval  and  setting  Mills,  where  a  jurisdictional  fight  has 
up  the  machinery  for  voting  and  been  waged  for  several  weeks  btween 


count. 

President  Broun  climaxed  a  tour 
of  eastern  and  midwestern  guild  cit- 


the  CIO-controlled  Ladies  Industrial 
Garment  Workers  union  and  the  , 
American  Federation  of  Labor,  j 


ies  in  the  interest  of  clarifying  the  Broun’s  appearance  drew  lusty  cheers. , 
CIO — AFL  affiliation  and  other  issues  The  columnist  joined  the  picket  lines 
in  the  forthcoming  referendum,  when  who  have  clashed  several  times  with ; 
he  addressed  175  newspapermen  at  jxilice,  circulated  for  a  time  with  the  > 
Chicago  Aug.  1  at  a  general  meeting  line  and  then  paused  directly  in  front , 
of  the  local  guild,  reiterating  his  re-  of  the  entrance  to  the  plant.  Where- 
cent  public  statement  that  President  upon,  a  policeman  ordered  him  to  > 
William  Green  of  the  AFL  had  by  his  resume  walking  or  go  elsewhere, 
attack  on  the  guild  and  Broun  crys-  Broun  smiled  at  the  policeman,  and 
tallized  the  issue  as  “Green  or  the  ^vent  to  the  CIO  headquarters  nearby. 


IN  THE  OKLAHOMA  CITY  MARKET 

# _ / 


New  UaioH  "Impertinaiit" 


Early  in  the  evening,  Broun  took  | 
part  in  a  public  rally  on  Cleveland’s 


Broun,  speaking  to  a  sympathetic  public  square.  It  was  called  by  the 

audience,  which  later  endorsed  his  CIO  to  protest  alleged  police  brutal- 

remarks  in  resolutions  adopted,  char- 
acterized  Green’s  recent 
form  a  editorial  craft  union,  re- 

gardless  of  the  fact  the  guild  is  to 
hold  a  referendum  on  CIO  affiliation,  J 

as  “impertinent”  The  situation  was  1 1  ^ 

of  special  interest  to  local  guildsmen  I  *  MjlfUljfffkl 

because  they  had  just  circumvented  I 

what  had  been  announced  as  the  first  I 

AFL  move  to  form 
The  ANG  president  stressed  his  be- 
lief  that  the  Columbus  guild,  mover  ^ 

of  a  referendum  on  six  points  arising  '  j.ini-im  ■■iL— I  - ^ 

out  of  the  ANG’s  St.  Louis  conven-  lAfUV 

tion,  should  rephrase  its  questions  ^  Yw  M  ■  should  agencies, 

regarding  CIO,  declaring  the  question  '  publishers  and  radio  stations 

was  not,  as  Columbus  had  put  it,  'ru.  Wall 

whether  the  guUd  should  affiliate  with  advertise  m  The  Wall  Street  ^ 

CIO.  He  pointed  out  that  such  affilia-  Journal?  It  is  read  by  man- 

tion  was  already  in  effect  by  conven-  ■  agement  in  over  70%  of  the  ' 

tion  ^d  CIO  action  and  the  question  i  companies  spending  the  larg- 

should  be:  Shall  the  guild  remain  ,  .  ,  j 

in  the  CIO  or  return  to  the  AFL?”  [  est  sums  for  national  adver- 

His  appearance  here  followed  similar  i  tising.  , 

talks  in  Cleveland,  Toledo  and  Detroit.  I  — J  j 

Sentiment  for  industrial  imionism  t  _  _ .  - .  _  J 
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POR  AUGUST  7.  1  93r7 

IN  SAN  DIEGO,  THE  SUN  GAINS  STEADILY  IN  ACCEPTANCE 

Here’s  the  Circulation  Picture  of  SUN  growth  hy  years 


Here’s  how  dealers  placed  linage  for  most  profitable 
results  in  two  quality  sale  items: 


1  937. 
1  936. 


ss«*? 


TRIBUNE  (E) 

SUN  (E&S) 

UNION  (M  &S) 

62,234 

62,305 

57,442 

69,177 

46,704 

71,211 

—  6,943 

+  15,601 

—  13,769 

124,744 

117,218 

116,465 

145,839 

108,124 

136,966 

—  21,095 

+  9,094 

-20,501 

THE  SUN  ALSO  LEADS  IN  TOTAL  DISPLAY  ADVERTISING  GAINS 

Here's  fhe  picture  for  the  first  6  months  1937  over  1936: 

TRIBUNE(E)  SUN(E&S)  UNION(M&S) 

1  937  .  3,697.987  2,7  1  1,1  90  3,373,5  1  8 

1  936  .  3.540,495  2,504,01  1  3,394,697 

+  1  57.492  +207,1  79  —21,1  79 

To  do  an  adequate  sales  job  in  San  Diego,  advertisers  need  The  SUN 


NATIONAL  ADVEBTISINC  DEPAWTMENT  OF  SCRIPPS-HOWARD  NEWSPAPERS  .  .  .  230  PARK  AVE.,  N.  Y.  C. 
(TIICACO  •  SAN  FRANCISCO  •  LOS  ANCa.ES  •  DALLAS  •  DETROIT  •  PIDLADELPHIA  •  ATLANTA 
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Thomas  Bracken,  With  the  Times 
For  45  Years,  Is  A  Walking  'Morgue' 


EDITOR  St  PUBLISHER 

the  opposition  a  second  time,  with  a  rangements  for  all  the  election  storiM 
single-handed  replate.  The  third  and  When  copy  finally  comes  throudi^ 
most  recent  recurrence  of  the  same  election  night  he  is  in  chars*  nt 

iook  :i.  _ ±1 _ 1,.  .  m  au 


By  JOHN  ANSPACHER 

FOR  THE  MEN  in  the  city  room  of 
the  New  York  Times  —  and  for 
many  of  those  who  have  passed  on, 
out  of  it  —  the 
title  of  Jerome 
K.  Jerome’s  fa¬ 
mous  novel  “The 
Passing  of  the 
Third  Floor 
Back’’  would 
carry  an  ill 
omen.  That’s  be¬ 
cause  the  third 
floor  back  in  the 
Times  Building 
belongs  to 
Thomas  Bracken, 
finishing  out  45 
years  with  the 
walking  encyclopedia, 
if  “Tommy”  Bracken 


progress  in  science  have  moved  the 
industry  of  publishing  a  newspaper  so 
far  ahead,  however,  that  a  complete 
change  has  come  over  the  Times  that 
Mr.  Bracken  then  knew.  These  me¬ 
chanical  improvements,  to  his  mind, 
are  the  greatest  changes  in  the  pro¬ 
duction  of  “all  the  news  that’s  fit  to 
print.” 

Kaew  Ochs  aad  Ogdea 


situation  was  in  1935,  when  Senator 
Huey  Long  was  assassinated  in  Louisi¬ 
ana.  Then  Mr.  Bracken  was  lauded 
for  his  work  in  the  next  edition  of 
the  “Tiny  Times,”  house  organ  of 
the  Times.  The  New  York  Sun  gave 
him  a  column  after  the  McKinley 
episode,  but  he  didn’t  save  that. 

Modesty  Hat  lacreated 
Forty-five  years  with  the  New  York 
Times  has  made  Mr.  Bracken  more 
and  more  modest  as  the  years  roll  on. 
It  was  necessary  to  refer  to  Dr.  Finley, 
Edwin  L.  James,  managing  editor,  and 


proper 
i™nense  impor. 


of  it,  routing  it 
editors,  a  task  of 
tance  in  covering  so  big  an  eveiir 
In  a  room  80  feet  long  and  60  feet 
wide,  ne  holds  his  fort— from  8  pjn. 
to  whenever  he  feels  tired  enou^  to 
get  on  the  subway  and  ride  home  to 
Woodside,  Queens.  In  fUe-bojet 
reaching  to  the  ceiling  are  indivkhal 
folders  on  more  than  700,000  pereom 
and  10,000  subjects,  cross  aiul  double- 
cross  indexed  so  that  he  can  find  , 
given  clip  in  ten  seconds.  There  are 
galley-proofs  of  2,000  obituariei, 


He  has  nothing  but  high  praise  for  other  executives,  before  Editor  &  Pub-  which  themselves  are  standing  in  type 
1,00  Koo„  oo  io  ugma,  Qould  go  ahead  with  the  inter-  in  the  composing  room,  ready  at  an 


THomat  Brackan 


everyone  who  has  been  or  is  con¬ 
nected  with  the  New  York  Times.  He 
knew  Adolph  S.  Ochs  and  Rollo 
Ogden  as  he  knows  Arthur  Hays  Sulz¬ 
berger  and  Dr.  John  H.  Finley.  Of 
Mr.  Ochs  he  says  “He  had  more  com¬ 
mon  sense  than  any  man  I  ever  knew.” 
Mr.  Bracken  says  he  couldn’t  bear  to 
leave  the  Times  while  he  can  still 
manage  to  get  down  to  the  office  every 
night  at  8  o’clock.  “I  can’t  afford  to 


Times  as  its 
When  and 

passes  into  retirement  (there’s  not  a 
thought  of  such  nonsense  in  his  mind  retire,”  he  said,  “and  anyway,  I  don’t 
at  the  moment;  he’s  having  too  much  see  why  any  one  should  dislike  a  job 
fun),  the  city  room  will  have  to  go  in  the  news  department  of  a  news- 
back’  to  looking  things  up.  They  paper.”  In  that  he  spoke  from  an  ex- 
haven’t  done  that  since  he  took  over  perience  limited  to  the  city  room,  for 

he  has  never  been  out  of  active  touch 
with  the  news  of  the  day. 

Of  all  the  anecdotes  related  to  this 
writer  by  Percy  Goddard,  “Skipper” 
Williams,  James  A.  Hagerty,  John  W. 
Harding  and  Bob  Garst,  three  in  par¬ 
ticular  stand  out.  ’There  was  the 
time,  ’way  back  in  1901,  when  Presi- 


the  morgue  job  and  packed  nearly 
every  clip,  digested,  into  his  mind. 
Rare  is  the  question  about  who,  when, 
or  where  that  he  can’t  answer — or  at 
least  give  an  inking  of  an  answer. 

In  this  respect  Mr.  Bracken  reminds 
the  old-timers  in  the  city  room  of 
“Uncle  John”  O’Neil,  night  editor  of 


uTe— g™  b,,  who  wi  .ve„  »oh 


the  walking  library  that  his  successor 
is.  It  was  “Uncle  John,”  in  fact, 
who  commanded  all  the  respect  that 
young  Thomas  Bracken,  45  years  ago, 
could  muster  when  that  gentleman 
was  breaking  into  the  newspaper 
business  as  a  sports  writer  on  the 
Times  of  former  days.  “It  was  much 
more  fun,  then,”  Mr.  Bracken  re¬ 
marked  when  this  interview  was  in 
progress.  “You  didn’t  need  a  map  and 
a  letter  of  introduction  to  get  from 
the  city  room  to  the  sports  depart¬ 
ment” 

Ceald  Write  Timet'  History 

His  45-year  vista  of  the  growth  of 
the  New  York  Times  takes  precedence 
over  any  historical  volume  on  the  sub¬ 
ject.  He  has  seen  ’em  come  and  seen 
’em  go,  and  by  the  same  token  has 
put  many  of  them  on  the  road  to 
reportorial  success.  Robert  E.  Garst 
assistant  night  city  editor,  and  Mar¬ 
shall  Newton,  one  of  the  top-notchers 
on  the  “inside”  staff  are  two  of  those 
who  started  under  him  back  in  the 
morgue. 

His  present  crew  consists  of  one 
lawyer,  who  hasn’t  yet  opened  for 
practice,  and  one  or  two  embryo 
newspapermen  besides  the  regular 
morgue  assistants.  The  most  recent 
graduate  was  Fred  Graham,  who 
moved  up  just  last  week  from  the 
morgue  to  the  automobile  editor’s 
desk  as  his  assistant  Edward  Yordan, 
former  special  traffic  writer  for  the 
Times,  was  another  to  whom  Mr. 
Bracken  gave  encouragement. 

Mr.  Bracken  himself  got  his  start  in 
newspaper  work  by  one  of  those 
vague  twists  of  fate  to  which  story¬ 
tellers  have  long  been  pointing.  He 
needed  a  job  when  he  was  15  years 
old,  so  he  started  as  a  Times  office  boy 
down  on  Park  Row,  later  going  on  the 
staff  as  a  cub  reporter  and  became  a 
full-fledged  “day  and  night”  re¬ 
porter  at  $12  a  week,  considerably  less 
than  one-half  the  present  minimum 
on  the  Times. 

In  those  days,  the  Times  was  still 
completely  lumd-set  Machinery  and 


after  the  last  edition  had  been  plated 
and  sent  to  the  presses. 

Mr.  Bracken  was  on  all  night  in 
those  days,  not  by  order  but  by  heart’s 
desire.  After  the  regulars  had 
knocked  off  for  the  day,  he  ciune  out 
of  the  morgue  to  sit  a  few  moments 
with  the  lobster  trick.  And  then  the 
scrub-women  came  and  he  still  had 
something  to  talk  about.  When  the 
news  came  that  McKinley  was  dying 
in  Buffalo,  the  office  was  deserted.  A 
call  to  a  few  of  the  night  shift  opera¬ 
tors,  a  stereotyper,  and  a  pressman 
was  Mr.  Bracken’s  first  duty.  Then, 
while  he  whipped  the  copy  into  shape 
with  some  background  material  from 
the  clips,  he  sent  a  call  to  the  manag¬ 
ing  editor  to  get  the  signal  to  go 
ahead.  By  the  time  the  OK  came 
through,  file  copy  was  on  the  ma¬ 
chines  and  the  replete,  and  another 
Times  feat  had  been  completed. 

Rapaotod  F«at  ia  1913 
In  1913,  when  Governor  Sulzer  of 
New  York  was  impeached,  Mr. 
Bracken  came  out  of  the  morgue  to 
put  the  Times  on  the  street  ahead  of 


view.  He  protested  even  then. 

During  vacation  days  and  every 
week-end,  the  Times’  morgue  head 
retires  to  the  Berkshires  where  he 
relaxes  on  his  small  estate. 

Mr.  Bracken  has  long  been  a  sports 
fan.  In  the  days  when  he  was  re¬ 
porting  sports  and  sitting  in  as  Carr 
V.  Van  Anda’s  secretary,  he  was  a 
Giant  rooter.  He  still  likes  baseball, 
although  he  hasn’t  seen  a  game  in 
many  years.  He  plays  some  tennis  and 
quite  a  bit  of  golf.  Hiere  are  no  re¬ 
ports  on  his  score,  not  even  from  his 
friends. 

Took  Trip  to  Iraload 

On  his  one  big  vacation,  earlier  this 
year,  he  and  the  family  sailed  for 
Ireland  to  see  the  old  coimtry,  and  to 
meet  all  the  foreign  correspondents 
whose  work  he’d  been  watching  and 
clipping  and  filing  for  so  many  years. 
The  city  room  gave  him  a  grand  send- 
off  then,  and  welcomed  him  back  as 
heartily  when  he  returned. 

Hie  break  in  his  routine  of  clipping 
and  filing  comes  at  election  time, 
when  he  makes  the  preliminary  ar- 


instants  notice 

Proad  of  Liadbergk  Story 

Before  the  interviewer  le^  Mr 
Bracken  laid  a  hand  on  his  arm.  “Let 
me  tell  you  about  the  Lindber^ 
story,”  he  said.  The  Times,  he  said, 
carried  a  very  complete,  timely  story 
on  that  kidnapping  just  because  the 
background  clips  were  immediately 
available  for  the  night  city  editor’s 
use.  Not  only  was  the  kidnapping 
itself  covered  as  spot  news,  it  turned 
out,  but  the  Lindbergh-Morrow  ro¬ 
mance  was  told,  the  background  of 
the  Hopewell  house  was  described, 
with  pictures,  and  even  the  history  d 
kidnapping  in  the  United  States  was 
includ^  in  that  spread. 

The  men  in  the  city  room  who  know 
Mr.  Bracken  fondly  as  “Tommy”  are 
many,  and  all  have  only  praise  for 
him.  He’s  a  grand  guy  ...  the  most 
loyal  worker  in  the  office  ...  the  most 
helpful,  willing,  frioidly  personality 
in  the  building  .  .  .  never  had  an 
enemy.  The  “third  floor  back”  won’t 
pass  .  .  .  not  for  a  long  time.  But  he 
will  be  missed  when  he  does. 
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General  advertising  gains  in  The  Newark 
Evening  News  for  the  first  six  months  of  this 
year  totaled  122,218  lines — a  gain  109%  greater 
than  in  the  corresponding  period  of  1936— an 
8-year  high.  The  combined  gain  of  all  other 
Newark  newspapers,  daily  and  Sunday,  was 
only  11,035  lines. 

These  advertisers  placed  1,325,850  lines  in 
The  Newark  News— evidence  of  the  impor¬ 
tance  of  the  Newark-North  Jersey  market. 
Proof  they  regard  The  Newark  News  indispen¬ 
sable  in  selling  their  products  here,  that  this 
market  cannot  be  adequately  covered  without 
this  newspaper. 
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Decatur  Strike 
Ends  as 
Guild  Loses 

Herald  and  Review  Terms 
Accepted  by  6-4  Vote  .  .  . 
First  Walkout  Lost  in 
History  of  Guild 

(By  telegraph  to  Editoe  &  Publishee) 


acceptance  of  a  policy  statement  ProHlir'OrC 

posted  by  the  Journal  management,  *  WVi*  * 
had  much  to  do  with  the  defeat  of  ^  , 

the  guild  strike  in  Decatur,  according  V^OOOerate 
to  Don  Stevens,  CIO-ANG  repre-  je  i  TN  ■ 

sentative.  Ad  Dnves 

The  Decatur  Trades  &  Labor  as¬ 
sembly.  at  a  mee^g  late  last  week,  Groups  Continu, 

unanimously  adopted  a  resolution  m- 

structing  all  affiliated  organizations  to  to  Advertise  with  Succ 

give  full  support  to  the  guild  strike.  While  Many  Others  Ba 

Negotiations  between  the  Herald  x  o 
and  Review  management  and  the  Promotion 

guild  reached  an  impasse  last  week  , 

when  the  publishers  declined  to  grant  The  volume  of  cooperative 


Older  Groups  Continue 
to  Advertise  with  Success 
While  Many  Others  Bond 
for  Promotion 

The  volume  of  cooperative  adver- 


November  have  bought  $150,000  in 
space.  The  producers  of  Bartlett 
pears  have  also  joined  hands  in  push¬ 
ing  their  product.  These  Californians 
last  week  appropriated  $80,000  for  the 
purpose  and  intend  to  spend  it  in 
newspapers  covering  15  markets.  It 
is  their  initial  joint  campaign. 

To  the  growers  of  cranberries,  the 
cooperative  advertising  system  is  an 
old  story  for  this  fall  they  will  under- 
take  their  twenty-first  campaign 
with  an  appropriation  of  $100,000  to 
top  their  regular  ad  drive  if  the  crop 
deserves  it.  Newspapers  in  many 


demands.  It  was  understood  the  se- 


Decatur,  m.,  Aug.  5— Marking  the  strikers’  security  wage  and  hour  rising  by  dealers  in  food  products  has  markets  will  be  used.  These  growen 
first  strike  loss  in  American  News-  d^nj^nds.  It  was  understood  the  se-  ®  marked  increased  in  news-  have  again  joined  with  the  National 

iper  Guild  history,  the  three-week-  principal  issue.  some  magazines,  with  the  Sugar  Refining  Company  for  an  in- 

d  walkout  of  Decatur  Herald  and  salmon  canners  setting  the  pace  with  tensive  coverage  of  dealers  through- 

eview  guild  members  was  ended  to-  Right  of  DismUsol  an  increase  of  50  per  cent  over  the  out  the  country. 


paper  Guild  histc^,  the  three-week-  daxise  was  the  principal  issue, 

old  walkout  of  Decatur  Herald  and 


Review  guild  members  was  ended  to¬ 
day  by  a  vote  of  6  to  4  of  the  ten  re- 


Rlght  of  DismUsol  an  increase  of  50  pier  cent  ovei 

The  publishers’  oiler  regarding  se-  amount  of  space  used  last  year. 


^  j  Tw  ij  j  n  Blueberry  Results  Favorable 

mammg  strikers.  Guild  members  curity  stated:  The  Herald  and  Re-  This  year  the  salmon  canners,  plac-  -n,.  a 

agreed  to  return  to  work  under  the  view  asserts  its  established  right  to  mg  their  advertisements  to  fit  deliver-  nf  tVif»  Pnltivatori  ni* 

Herald  and  Review’s  policy  statement  dismiss  any  editorial  department  em-  igs,  have  paid  $350,000  for  space.  The  a  °  ^ 

establishing  a  40-hour,  six-day  week  ploye  for  any  reason  whatsoever  ex-  result  has  been  that  during  the  past  whita  no  fivnrp.!  arp  i  ’ 

and  minimum  pay  of  $40  a  week  for  cept  membership  and  activity  in  a  12  months  they  have  moved  more  than 

men  of  five  years’  experience.  trade  union.”  9,500,000  48-pound  cases,  as  compared  mo^’i 

Seven  have  returned  to  work  under  6,500,000  shipped  the  year  Baltimore,  with  emphasis  on°* the 

the  agreement,  according  to  Edward  New  York  market,  has  achieved  high 

Lindsay,  editor  of  the  Decatur  papers,  tonal  employe  exc^t  for  gro^  mis-  $250,000  Lotfuco  Drive  sales  volume  at  a  profit. 

Three  of  the  original  16  strikers  re-  condurt  or  insubor  aUom _ °  In  a  new  start,  the  growers  of  The  advantages  of  advertisine  havp 


ade  union.  9,500,000  48-pound  cases,  as  compared  Jtancr  iKe  ppqei  ' 

The_  glad’s  _security  demands  in-  with  the  6,500,000  shipped  the  year  . .  with  Pmr.h«u 


$250,000  LoHuco  Drive 

1  new  start,  the  growers  of 


to  Baltimore,  with  emphasis  on  the 
New  York  market,  has  achieved  high 
sales  volume  at  a  profit. 

The  advantages  of  advertising  have 


- w-  o — —  — '  — —  j  A.»  ik.T  *11-  •  «*  liRTW  auRi  t,  ulc  idiuwcria  ui  xiic  ctuvdiiURKRra  ui  ctuvtrriu>uiK  IiaV^ 

turned  to  work  last  week  and  a  fourth  r^uctioM.  No  reprisals  of  California’s  iceberg  head  lettuce  are  been  found  by  the  Arizona  grapefruit 

wfil  return  next  Monday.  One  of  the  mtinudaUon.  Limit^  lay-  pushing  product  with  a  $250,-  growers  for  they  too  will  begin  teU- 

five  to  withdraw  from  the  strike  has  tor  Monomy  wim  ngni  01  advertising  campaign.  A  budget  ing  their  story  soon  with  a  large  ad- 


accepted  employment  out  of  town. 

Strike  Bogan  July  10 

"nie  strike,  called  on  July  10,  re¬ 


employe  l^d  off  to  take  job  back  ^ 

set  for  the  pro-  vertising  appropriation. 
^  ^  1,1  ^  K  ♦♦  tttofion  oi  “Sweet  Eatin”  cantalou;>es.  The  history  of  most 


The  Decatur  guild  used  a  boycott 
campaign  against  the  two  newspapers. 


motion  of  “Sweet  Eatin”  cantalou;>es.  The  history  of  most  of  these  J. 
also  from  California.  In  Washington,  Walter  Thompson  accoimts  will  be 


sult^  in  suspen^n  of  the  newspapers  Han^Uls  urged  subscribers  to  cancel  the^  or 

for  four  days.  The  Review  has  been  subscriptions,  to  refuse  to  pay  product  and  since  the  agency  s  house  organ. 

^bli^ed  regularly  since  Jlten.  ^e  paper,  and  to  call  local  mer-  , - - 

Herald  w’as  combined  with  the  Re-  chants  and  ask  them  not  to  advertise  I _ _ _ 


FAGAN  JOINS  B  &  B 

William  J.  Fagan,  formerly  with  the 


view  for  the  first  week  after  publics-  ^^e  Herald  or  Review, 
tion  was  resumed  and  after  that  was 

published  as  a  separate  newspaper  —  g  ^  «  Tx^rMC  n  X  n 

with  an  earlier  press  start.  Begin-  FAGAN  JOINS  B  &  B 
ning  Saturday  morning,  the  Herald  William  J.  Fagan,  formerly  with  the 
will  return  to  its  regular  edition  time,  sales  staff,  Columbia  Broadcasting 
“The  guild  was  stampeded  into  a  System,  has  joined  Benton  &  Bowles, 
back  -  to  -  work  movement,”  declared  Inc.,  as  New  York  radio  department 
Charles  Swart,  local  guild  president,  business  manager.  He  will  work  with 
“The  revolt  against  elected  leadership  Tom  Revere  filling  the  post  of  Ches- 
of  the  guild  was  led  by  J.  D.  (Bill)  ter  MacCracken,  now  in  Hollywood 
Martin,  who  feared  that  his  job  would  as  business  manager  of  Benton  & 
be  taken  by  a  strikebreaker  in  face  Bowles’  new  office  there, 
of  a  situation  in  which  the  guild  was 
obviously  in  its  strongest  position  CORRECTION 
since  the  withdrawal  of  the  mass 

picket  line  which  marked  the  first  ^  July  24  issue  of  Editor  &  PuB- 


obviously  in  its  strongest  position  CORRECTION 
since  the  withdrawal  of  the  mass 

picket  line  which  marked  the  first  ^  July  24  issue  of  Editor  &  PuB- 
four  days  of  the  struggle.  Organized  t.^**®*  sn  item  appeared  under  the 
labor,  both  CIO  and  AFL,  had  rallied  heading:  “Changes  in  Quebec”  which 
to  recruit  a  second  picket  line  with  ^®  ^signation  of  E.  G. 

the  intention  of  shutting  down  the  as  general  manager  of  Ae 


paper  again  this  morning.”  Quebec  Chronicle-Telegraph  “when 

TT  1.  Tr  _  ,  .he  disposed  of  his  mterests  in  the 

Herbert  Vogt  exammer  for  Ae  daUy  upon  its  sale.”  This  is  mislead- 
tucago  office  of  the  NaUonal  La^r  since  it  was  from  Hon,  Frank 


Chicago  office  of  the  National  Labor 


Relations  Board,  was  here  yesterday  Caircl  that  the  Chronicle-Telegraph 
to  complete  mvestigation  of  the  acquired  by  a  group  of  Quebec 
case,  which  me  guild  had  intended  businessmen,  headed  by  Lieutenant 
to  file  with  the  NLRB.  Collapse  of  Colonel  J.  S.  O’Meara  and  other  in- 
the  morale  of  the  East  St.  Louis  (Ill.)  terests  disposed  of  in  the  recent  sale 
Journal  unit  of  the  guild,  on  a  paper  were  relatively  small, 
of  the  same  newspaper  chain,  through 


\  HIGHEST 


IN  YEARS! 

% 

Advorfiiing  accepfanco,  circula- 
lion  growth,  and  intprovod  fam¬ 
ily  incomes  make  the  newspaper 
"that  serves  all  Central  New 
York"  a  MUST  in  any  successful 
sales  program  in  the  Syracuse 
territory. 

Direct.  wattteleMt  impact  on  the 
better-than>averai;e  purcliasinK 
power  of  Central  New  York. 

The  Post- Standard 

SYRACUSE.  N.  Y. 

Kelly-Smith  Co.,  Representatives 


industrial  publications,  INC. 

CHICA30 

PUBLISHERS  OR  FIVE  PUBLICATIONS 
IN  The  building  FIElD 


TRUSTEE’S  SALE 


OF 

Real  Estate  and  Improvements,  All  Machinery, 
Equipment,  Furniture  and  Fixtures 
OF  THE 

Herald-Post 

Incorporated 

l.wuiNville.  Kenlueky 

Pursuant  to  an  order  entered  in  the  I’niled  Stales  District  Court  for  the  Western 
District  of  Kentucky,  in  the  case  of  the  Herald-Post.  Incorporated,  in  Bankruptcy, 
the  undersiimed  Trustee  will  until  0:30  o’clock  a.  m..  September  14.  1937.  receive 
sealed  bids  for  the  real  and  personal  property  of  the  estate,  lo-wit: 

ITEM  NO.  1 — Real  estate  and  improvements  thereon  and  appurtenances  there¬ 
unto  heloneinE.  loaether  with  all  machinery  attached  thereto 
as  part  thereof,  said  real  estate  lyinE  and  heina  in  the  City  of 
I.a>uisviIIe.  County  of  Jefferson,  and  State  of  Kentucky,  and 
described  as  follows: 

"BEGINNING  on  the  East  side  of  Fifth  Street.  142 
feet  South  of  the  first  alley  South  of  Liberty  ( for¬ 
merly  Green)  Street;  running  thence  Southwardly 
alonfc  the  East  side  of  Fifth  Street  98  feet:  and 
extendinsr  h.ack  Eastwardly  of  the  same  width,  in  lines 
parallel  with  the  aforesaid  alley,  236  feet  to  an  alley: 

Beinir  the  same  propert.v  conveyed  to  The  Herald-PosI 
Company  by  deed  dated  January  2nd,  1925.  and  re¬ 
corded  in  Deed  Book  1128.  paae  4.  in  the  office  of  the 
Clerk  of  the  County  Court  of  Jefferson  County.  Ken¬ 
tucky." 

ITEM  NO.  2 — All  machinery',  equipment,  furniture  and  aeoessories  of  every 
character  now  situated  on  the  premises  formerly  occupied  by 
the  bankrupt  at  425  South  Fifth  Street.  Louisville.  Kentucky, 
not  attach^  to.  or  a  part  of  the  real  estate,  and  removable 
therefrom. 

ITEM  NO.  2A — All  pictorial  and  literary  contents  of  the  room  known  as  the 
"Moryue".  heinir  the  photoBraphs.  pictures,  historical  sketches, 
card  index  thereto,  and  all  illustrations,  papers,  and/or,  docu¬ 
ments  pertaininp  to.  or  a  part  of  said  “Morgtte." 

ITEM  NO.  3 — Items  1.  2  and  2A  as  a  whole 

TERMS  OF  SALE — All  property  offered  free  of  any  and  all  liens,  with  any  and 
all  liens  attachimr  to  the  proceeds  of  sale  in  the  same  manner  that  they  now 
attach  to  the  property. 

Item  No.  1  will  be  offered  for  one-third  cash,  balance  in  equal  installments  due 
in  six  and  twelve  months  from  the  date  of  confirmation  of  sale,  with  the  usual  lien 
retained.  All  bids  must  be  accompanied  by  a  certified  check  in  the  sum  of  Five 
Thousand  ($6000.00)  Dollars,  payable  to  the  undersixned  Trustee. 

Item  No.  2  will  be  offered  for  all  cash.  All  bids  must  Tie  accompanied  by  a 
certified  cheek  in  the  sum  of  Five  Hundred  ($600.00)  Dollars,  payable  to  the 
undersigned  Trustee. 

Item  No.  2A  will  be  offered  lor  all  cash.  All  bids  must  he  accompanied  by  a 
certified  check  in  the  sum  of  One  Hundred  Fifty  ($150.00)  Dollars,  payable  to  the 
undersifned  TVuslee. 

Item  No.  .3  will  lie  offered  on  the  same  terms  as  Item  No.  1.  with  the  pureha^ 
to  execute  Chattel  MortKaite  on  the  personal  property  in  addition  to  a  lien  to  w 
retained  on  the  real  property,  to  secure  deferred  payments.  Purchaser  to  have  the 
right  of  paying  all  cash,  or  to  pay  the  balance  due  any  time  prior  to  maturity. 

'The  right  is  reserved  in  the  Court  to  reject  any  and  all  bids,  and  checks  accom¬ 
panying  bids  may  be  withdrawn  immediately  after  the  sale  by  the  unsuccessful 
bidders.  ,,  ... 

Bids  should  be  placed  in  sealed  envelope  addressed  to  the  Trustee,  and  all  bids  so 
received  will  be  reported  to  the  Court  and  creditors  at  an  adjourned  meeting  oI 
cr^itors  to  be  held  before  the  Honorable  Nat  C.  Cureton.  Referee  in  Bankruptcy, 
in  the  Federal  Building.  Louisville.  Kentucky,  on  September  14.  1937,  at  9:30  a.  m. 

Persons  interested  should  attend  the  opening  of  bids. 

For  further  information,  communicate  with 

H.  M.  KESSLER  TRUSTEE, 

.301  Sneed  Building. 

D.  A.  SACHS.  JR.,  Attorney  for  the  Trustee  Louisville,  Kentucky. 

The  premises  of  the  Bankrupt  at  426  South  Fifth  Street,  Louisville.  Kentucky.  >• 
open  to  prospective  bidders  for  inspection,  any  week  day  between  the  hours  ot  » 
and  12  a.  m.  and  2  to  4  p.  m. 
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Advertising  in  Daily  Newspapers 
Sells  and  Keeps  the  Housewife  Sold 


Newspaper  advertising  makes  new  customers.  Yes, 
and  in  most  satisfactory  volume  say  the  manufac¬ 
turers  of  Oakite,  comparatively  new  converts  to 
all-year  round  advertising  in  the  primary  medium. 

But  best  of  all,  three  or  four  advertisements  of  mod¬ 
est  size  and  small  cost  approximately  every  week  of 
the  year  instead  of  Spring  and  Fall  Housecleaning 
cconpaigns  only,  build  the  repeat  business  that  makes 
advertising  profitable — keep  the  housewife  buying 
Oakite  day  after  day  until  its  use  becomes  a  habit. 

Under  the  able  management  of  President  D.  C.  Ball, 
Oakite  Products,  Inc.,  has  grown  since  1909,  to  one 
oi  America's  largest  manufacturers  of  industrial  clean¬ 
ing  materials.  The  factory 
manufactures  over  fifty  dif- 

ferent  "Oakite"  materials.  A  § 

large  group  of  specialists 
serve  all  industry  working  out  lH|||i!  5  ^ 
oi  38  centrally  located  cities.  ^■||||  IBkT  ' 

The  entire  staff  is  one  big 
iamily  whose  personal  inter-  HHi 
ests  are  of  importance  to  the 
president,  every  permanent 
member  a  stockholder  and  ! 
profit-sharer. 


Years  ago  Oakite  was  pack¬ 
aged  for  home-cleaning  use 
and  sampled  to  the  employees 
oi  industrial  users.  In  this  way 
a  limited  distribution  was  built 
up  in  many  states  even  ten 
years  ago.  This  was  followed 
by  try-outs  of  several  adver¬ 
tising  media  over  a  seven 
year  period. 

But  in  1935,  newspaper  ad¬ 
vertising  was  put  to  the  test. 

A  new  whimsical  trademark 
character,  Okey  Oakite,  ere¬ 
cted  to  put  a  smile  into  house¬ 
hold  cleaning  and  give  a 


warm  personality  to  the  product,  was  introduced 
in  small  copy  two  or  three  times  weekly  in  certain 
major  cities  of  the  East.  The  response  was  so  im¬ 
mediate  and  satisfactory  that  these  spot  campaigns 
were  replaced  in  1936  with  major  schedules. 

In  1937,  in  recognition  of  cleaning  as  a  daily  prob¬ 
lem  oi  women  everywhere,  Oakite  schedules  were  put 
on  an  all-year,  10,000  line  basis.  84  line  copy  was 
ordered  three  and  four  times  weekly  in  53  newspapers 
in  45  cities  in  15  States.  Summer  and  Winter  were 
added  to  Spring  and  Fall  os  Oakite  Seasons,  and  even 
Thanksgiving  and  Christmas  will  be  celebrated  by 
cheery  sailormon  Okey  Oakite. 


The  response  to  Oakite 
newspaper  advertising  for  the 
first  quarter  of  1937  has  been 
"tremendous,"  breaking  all 
previous  sales  records.  In  the 
last  nation-wide  sales  con¬ 
test,  Oakite  sales  representa¬ 
tives  in  the  New  England  ter¬ 
ritory,  where  newspaper  ad¬ 
vertising  has  been  concen¬ 
trated,  had  no  trouble  in 
walking  away  with  all  the 
prizes. 

One  of  the  most  decisive 
factors  in  the  success  of  Oakite 
advertising,  says  Frank  A. 
Conolly,  Merchandising  Man¬ 
ager,  is  the  support  given 
each  campaign  by  the  news¬ 
papers.  His  advice  to  the 
manufacturer  who  is  groping 
in  the  dark,  trying  to  find  a 
way  to  build  his  sales  with 
certainty  and  keep  within  his 
budget  is  to  "call  in  the  na¬ 
tional  representatives  of  the 
newspapers  of  America,  ask 
their  advice  and  follow  it." 


Labor  Day  is  over,  gone  is  cleaning  care 
Oakite's  banished  labor  days 
for  housewives  everywhere. 


Thanksgiving  dinner's  great  to  eat, 
but  oh,  what  dishes  after 
Call  on  Oakite,  keep  the  treat 
one  of  joy  and  laughter 


NATIONAL  REPRESENTATIVES  OF  AMERICA'S  GREAT  NEWSPAPERS 

Paul  Block  and  Associates  Chos.  H.  Eddy  Co.,  Inc.  O'Mora  &  Ormsbee,  Inc.  Osborn,  Scolaro,  Meeker  &  Co. 

Bryant.  Griffith  &  Brunson.  Inc.  Kelly-Smith  Co..  Inc.  Reynolds-Fitzgerald,  Inc.  Story,  Brooks  &  Finley,  Inc. 

^6  John  Budd  Company  J.  P.  McKinney  &  Son  Prudden,  King  &  Prudden,  Inc.  West-Hollidcry  Co.,  Inc. 

Williams,  Lawrence  &  Cresmer  Co. 
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TIPPIE  DREAMING 
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ap  Stubbs  and  Tippie 


I 


EDWINA  . . .  comes  to 

G  FEATURES 


« 


Beginning  August  15th,  the  greatest  circulation  com¬ 
bination  on  earth  becomes  the  sole  sales  agent  for  a 
comic  that  brings  tangible  circulation  benefits  to  every 
paper  in  which  it  appears.  Throughout  its  career  as 
.one  of  the  best-loved  comics  ever  published.  Cap 
Stubbs  and  Tippie  has  always  attracted  the  best  type 
of  reader— the  kind  of  reader  every  paper  wants  to 
Bave  heavily  predominant  in  its  permanent  circula- 
'  tion.  It  is  one  comic  that  has  no  problem  of  "compe¬ 


tition”;  all  the  great  circulation  possibilities  inherent 
in  the  theme  of  A  Boy  And  His  Dog— all  the  appeal 
that  subject  would  naturally  have  for  American  read¬ 
ers  —  have  been  preempted  by  Edwina’s  inimitable 
creation.  It  holds  its  own  private  domain  among  com¬ 
ics,  it  stands  alone,  unchallenged.  For  new  circulation 
strength  daily  or  Sunday  this  fall,  start  it  in  your  paper 
now.  Write  or  wire  for  territory  and  terms  to  King 
Features  Syndicate,  Inc. 


n 


Daily  strip,  CAP  STUBBS  AND  TIPPLE.  Sunday  color  page,  TIPPIE, 
standard  and  tabloid  size.  Copyright,  George  Mathew  Adams  Service. 

SALES  AGENTS 

SYNDICATE,  INC.,  233  Eust  43  St.,  New  Ybvh,  The  Greatest  Circulation  Combination  on  Earth 
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THE  NEED  OF  THE  HOUR 

SLOWLY  BUT  SURELY  newspaper  manage¬ 
ment  is  coming  to  realize  that  many  of  the 
old  insane  competitive  practices  must  go,  that 
the  only  way  to  meet  increasing  costs  in  mate¬ 
rials  and  labor  is  to  “get  together”  in  the  common 
interest,  to  insist  upon  a  fair  price  for  the  product 
and  the  service  and  to  eliminate  wasteful  methods 
in  distribution,  manufacture  and  selling. 

In  the  editorial  end,  publishing  organizations  are 
now  of  one  mind — definitely  in  opposition  to  the 
closed  CIO  editorial  shop.  This  is  due  in  large 
measure  to  the  irresponsible  and  vicious  spirit  of 
guild  leadership,  as  shown  at  the  St.  Louis  meet¬ 
ing,  but  should  not  be  interpreted  as  opposition  to 
collective  bargaining,  shorter  hours,  or  increased 
pay  for  editorial  workers. 

In  the  business  offices,  executives  are  becoming 
more  reader-conscious  every  day,  insisting  that 
the  subscriber  pay  a  fair  share  of  production  costs 
— a  minimum  of  at  least  three  cents  per  copy  for 
the  daily — eighteen  cents  a  week  delivered;  a  flat 
price  of  three  cents  a  copy  in  the  city  and  in  the 
country  when  delivered  with  just  subscription 
rates  by  mail. 

From  this  watch-tower  it  appears  that  the  move¬ 
ment  for  increased  advertising  rates  is  bctsed  on 
sound  economics  and  is  well  imder  way. 

In  the  national  advertising  field,  the  value  of  co¬ 
operation  in  selling  has  long  been  recognized  and, 
under  the  able  leadership  of  Frank  E.  Tripp,  sub¬ 
stantial  progress  has  been  made  these  past  few 
years  in  formulating  a  sound  opinion  favoring  a 
strengthening  of  the  Bureau  of  Advertising  of 
the  ANPA.  Newspaper  management  generally 
feels  that  the  Bureau,  under  the  direction  of  Ed¬ 
win  S.  Friendly  and  William  A.  Thomson,  has 
done  a  good  job  with  limited  fimds  in  preaching 
the  newspaper  gospel  in  the  national  field.  This 
fall  should  see  the  fourteen  point — “United  Front” 
program  realized  and  strongly  financed. 

The  need  of  the  hour  is  for  a  display  of  con¬ 
fidence  in  the  soundness  of  our  institutions — like¬ 
wise,  a  display  of  initiative  and  enterprise  in  the 
aggressive  management  of  our  newspapers  and, 
most  of  all,  a  professional  regard  for  competition 
akin  to  the  spirit  manifest  by  the  members  of 
the  bar  who  are  said  to  “fight  like  hell”  for  their 
clients  but  to  eat  and  drink  as  friends. 

THE  OLD  STORY 

MISSISSIPPI  IS  NOW  a  blooded  member  of 
the  band  of  states  advertising  their  re¬ 
sources  in  competition  for  the  nation’s  amuse¬ 
ment  and  investment  dollars.  Total  cost  of 
the  first  campaign,  begun  in  April,  is  said  to  be 
$72,000,  including  magazine  space,  direct  mail  and 
“general  activities.”  The  rest  of  the  $100,000  ap¬ 
propriation  is  said  to  have  been  spent  for  art  work, 
cartoons,  and  other  materials  for  intrastate  use, 
“taking  advantage  of  the  $125,000  worth  of  news¬ 
paper  space  donated  free  of  charge  by  publishers.” 

It’s  the  same  old  story.  The  state  advertising 
officials  draw  their  pay.  Magazines  collect  card 
rates.  The  direct  mail  printer  gets  his  cost  plus. 
Presumably,  the  artists  and  cartoonists  got  their 
share  of  the  $28,000.  But  the  dear  old  newspa¬ 
pers  are  expected  to,  and  always  do,  donate  the 
only  commodity  they  have  for  sale,  their  white 
space;  the  only  asset  the>  lu^ve,  their  editorial  in¬ 
tegrity — all  for  the  good  of  .'le  cause. 

Occasionally  they  are  softsoaped  by  a  politician 
assuring  them  that  the  press  reaps  the  benefit  of 
all  new  money  that  comes  to  town — merchants  do 
more  business,  do  more  advertising,  and  the  whole 
town  is  the  better  for  the  effort.  Mebbe.  In  any 
case,  the  newspaper  waits  for  its  dollar  until  it 
has  sifted  pretty  well  through  the  community. 
Dollars  wear  out,  too. 

Community  building  is  an  integral  part  of  a 
newspaper’s  obligation  to  society,  but  the  commu¬ 
nity  has  obligations  to  the  newspaper  that  are 
often  forgotten  in  the  selling  pressure  put  on  by 
other  media  when  hmds  are  to  be  spent.  It 
should  be  possible  for  the  newspaper  to  get  into 
the  happy  circle  which  receives  more  than  fleeting 
praise  and  nebulous  promise.s  in  retium  for  spe¬ 
cific  and  on-the-spot  performance. 


They  that  sow  in  tears,  shall  reap  in  joy. — 
Psalms,  CXXVI;  5. 


OUR  NEW  HEADLINE  STYLE 

WITH  THIS  ISSUE  Editor  &  Publisher  greets  its 
readers  with  a  new,  modem  headline  style 
which  we  feel  certain  enhances  the  typographical 
appearance  of  the  paper  and  makes  for  easier 
reading. 

The  trend  of  the  times  both  in  the  newspaper 
and  periodical  field  is  markedly  toward  more  sim¬ 
plified,  modern  typography — streamlining,  as  it 
has  been  so  aptly  termed — and  we  are  happy  to 
join  those  publications  which  have  taken  this  step 
before.  Yet  on  this  paper  we  feel  the  term 
“streamlining”  does  not  apply.  What  has  been 
done  we  regard  as  more  of  a  face-lifting  opera¬ 
tion  removing  “the  marks  of  antiquity.” 

The  new  type  is  confined  to  one  face,  the  modern 
square  serif  Gothic,  running  from  12-point  to  30- 
point.  Initial  letters,  boxes,  box  heads  and  other 
varying  typographical  elements  have  been  elimi¬ 
nated.  Flush  left  heads  with  concentration  of 
white  space  on  the  right  side  have  been  adopted 
as  an  aid  to  easier  reading. 

The  change  was  made  in  collaboration  with  Gil¬ 
bert  P.  Farrar,  newspaper  stylist,  whose  work  in 
modernizing  the  Los  Angeles  Times,  Toledo  News- 
Bee  and  other  papers,  is  well  known. 

We  hope  you  like  it. 

PRESS  FREEDOM  IN  SPAIN 

BURIED  IN  A  LONG  UNCENSORED  STORY 
from  Spain  by  William  F.  McDermott  for 
NANA,  we  find  this  illuminating  paragraph  on 
the  conditions  faced  by  correspondents; 

“Newspapermen  here  (Valencia)  complain  bit¬ 
terly  of  the  censorship.  Every  dispatch  must  be 
passed  by  the  censor,  and  nothing  is  approved, 
however  accurate,  that  might  conceivably  be  in¬ 
jurious  to  the  Government. 

“Much  of  the  news  comes  in  official  handouts, 
containing  dubious  or  incomplete  statements. 
What  irks  the  newspaper  gentry  is  that  they  are 
asked  to  send  out  such  stuff  on  their  own  responsi¬ 
bility — that  is  they  must  send  it  as  a  statement  of 
fact” 

Mr.  McDermott’s  dispatch,  dated  Valencia,  is 
one  of  the  “objective”  reports  of  conditions  under 
the  Madrid- Valencia  government  that  the  oppo¬ 
nents  of  Madrid  have  been  demanding.  It  is  im¬ 
partial  and  objective,  and  essays  with  considerable 
success  to  brief  the  political  and  social  environ¬ 
ment  of  Red  Spain  without  peddling  any  one’s 
propaganda.  His  views  on  the  journalistic  handi¬ 
cap  should  enlighten  those  who  regard  the  press 
as  willingly  and  happily  partisan  on  the  other  side 
of  the  Spanish  conflict.  As  we  have  noted,  Madrid 
seems  to  have  the  stronger  publicity  technique — 
but  publicity  never  yet  won  a  war,  except  on 
paper. 

DR.  ACKERMAN  RECOVERS 

FRIENDS  OF  Dr.  Carl  W.  Ackerman,  dean  of 
the  graduate  school  of  journalism  of  Colum¬ 
bia  University,  who  underwent  a  successful  oper¬ 
ation  for  appendicitis  in  Lima,  Peru,  July  3,  will 
be  pleased  to  learn  that  Dr.  Ackerman  is  fully 
recovered  and  continuing  his  survey  of  news  dis¬ 
semination  throughout  South  America. 

Upon  sailing  he  said  he  hoped  his  visit  would 
result  in  a  more  active  relationship  between  the 
press  of  North  imd  South  America  in  the  exchange 
of  news  and  through  more  frequent  associations 
between  newspapermen  of  the  two  continents. 

Dr.  and  Mrs.  Ackerman  are  expected  to  return 
to  New  York  early  in  September. 


E.  &  P.  GUILD  STAND  APPROVED 

EDITOR  &  PUBLISHER’S  mailbag  has  been  gen¬ 
erously  sprinkled  of  late  with  letters  from 
publishers  and  editorial  executives  approving  this 
paper’s  editorial  stand  against  the  guild  clowd 
shop  and  CIO  affiliation.  Since  most  of  the  let¬ 
ters  lu-e  too  long  for  complete  presentatiim,  the 
following  excerpts  have  been  made: 

“The  editorial,  ‘Journalism  Speaks,’  is  an  excel¬ 
lent  one.  We  are  reprinting  it  in  full  in  our  col- 
umns.” — Editor,  Midwest  Morning  Daily. 

“If  the  newspapers  of  the  country  were  as  frank, 
honest  and  courageous  in  treatment  of  the  guild 
a.c  EIoitor  &  PuBUSHER  has  been,  our  profession 
would  be  relieved  of  much  distress.”— Editor 
Pacific  Coast  Evening  Daily. 

“The  industry  reads  your  wonderful  paper 
pretty  thoroughly.  I,  too,  want  to  add  my  voice 
in  praise  for  the  leadership  Editor  &  Publishes 
have  given  in  this  fight  against  guild  dictatorship. 
You  should  keep  up  your  drive  against  a 
shop  editorial  room  and  dictatorship  of  the  press. 

It  is  one  of  the  most  threatening  things  in  Amer¬ 
ica  today.” — Editor,  Eastern  Group  of  Dailies. 

“I  hope  Editor  &  Publisher  will  continue  to 
bang  away  at  the  guild — your  leadership  is  needed 
more  than  ever  in  rousing  the  newspaper  publish¬ 
ers  to  the  seriousness  of  this  guild  menace  and 
the  necessity  for  vigorous  and  imited  action  in 
combating  it.  The  resolution  adopted  at  Chicago 
was  the  beginning,  not  the  end  of  the  fight.  It  was 
a  declaration  of  independence.  The  war  is  yet  to 
be  fought.  Did  it  escape  you  that  the  second  reso¬ 
lution  adopted  at  the  Chicago  meeting  which  pro¬ 
vides  the  plan  for  setting-up  a  permanent  national 
organization  also  coincided  completely  with  the 
editorial  in  Editor  &  Publisher  for  June  26th 
entitled — ‘A  National  Association’.” — Editor,  Pa- 
cific  Coast  Group. 

“Editor  &  Publisher's  leadership  has  been  a 
beacon  in  this  guild  fight  and  it  would  have  done 
your  hearts  good  to  be  at  the  Chicago  meeting. 
The  action  taken  at  that  time  represented  a  com¬ 
pletely  unanimous  expression  of  every  individual 
present,  which  is  in  line  with  Editor  &  Publish¬ 
er’s  enlightening  attitude.” — Editor,  Big  New  York 
Daily. 

GREETINGS  TO  THE  DIGEST! 

HAVE  YOU  SEEN  The  Digest?  It  is  a  smart 
little  paper,  edited  and  published  by  the 
Messrs.  Albert  Shaw,  with  newsy  comment, 
grave  and  gay,  brilliantly  written,  carefully  edited, 
attractively  typed  and  well  printed. 

In  a  survey  of  70  reporting  companies  Die  Di¬ 
gest  finds  that  their  earnings  totaled  $155,000,000 
for  the  first  half  of  this  year  compared  with  $115,- 
0(X),000  or  a  gain  for  six  months  in  1937  of  35 
per  cent. 

Possibly  later  reports  from  other  companies  will 
lower  this  indicated  35%  increase  in  business  over 
the  first  half  of  last  year.  If  not,  it  is  a  showing 
quite  extraordinary,  for  1936  itself  was  not  at  all 
a  bad  year,  and  1937  so  far  has  been  too  much 
disturb^  by  labor  troubles  large  and  small. 

CHANGING  SCENE 

THE  NEW  YORK  TIMES  says  that  the  sharp  rise 
in  radio  billings  this  summer  is  a  result  of 
the  chains’  efforts  to  prevent  any  letdown  and 
shows  that,  apparently,  advertisers  were  impressed 
with  the  radio  promotional  campaign.  In  the 
same  manner  outdoor  advertising  firms  expect  to 
hold  and  curtail  the  winter  letdown  in  postings 
and  are  conducting  a  campaign  to  show  the 
amount  of  motor  travel  during  cold  weather. 

AN  ANTI-NOISE  PHILOSOPHER 

1  HAVE  LONG  HELD  the  opinion  that  the  amo^t 
of  noise  which  anyone  can  bear  undisturbed 
stands  in  inverse  proportion  to  his  mental 
capacity,  and  may  therefor  be  regarded  as  a  pretty 
fair  measure  of  it 

— Schopenhauer,  in  "The  World 
As  Will  and  Idea.” 
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POR  AUGUST  7.  1937 


personal 

mention 


(Pa.)  Press,  has  been  named  to  the 

executive  committee  for  the  national  FOLKS  WORTH 

convention  sessions  of  Delta  Tau 

Delta,  social  fraternity,  in  Pittsburgh  KWOWING 

Aug.  25-28.  - 

R.  C.  Goshorn,  publisher,  Jefferson  "MANY  OF  OUR  UP-AND-COMING 
City  (Mo.)  Post-Tribune,  accompa-  journalists  might  well  follow  the 


carl  C.  MAGEE,  editor-in-chief  of  R.  C.  Goshorn,  publisher,  Jefferson  "MANY  OF  OUR  UP-AND-COMING 
the  Brownsville  (Tex.)  Herald,  Me-  City  (Mo.)  Post-Tribune,  accompa-  journalists  might  well  follow  the 
iRm  <Tex )  Monitor  and  the  Harlin-  nied  by  Mrs.  Goshorn  and  their  example  of  Eli  Collins,  a  clean-cut, 

Mien  V*  /  _  •,  wi iv/rioc  l-.-  , 


gen  (Tex.)  Her-  daughter.  Miss  Betty,  sailed  recently 
aid  making  the  from  New  York  for  a  two-month  va- 
principal  address  cation  in  Europe, 
before  the  annual  otto  Kinder,  editor-in-chief,  Omaha 


before  the  annual  otto  Kinder,  editor-in-chief,  Omaha 
meeting  of  the  Daily  Tribune,  completed  50  years  of 
Browns-  residence  in  Omaha  Aug.  1. 
ville  Chamber  of  t  r  i 


c*rl  C.  M«g** 


Browns-  residence  in  Omaha  Aug.  1. 
ville  Chamber  of  P  Farmer,  who  resigned  June  1 

omm^ce  on  editor  of  the  Newport  (Ark.)  Inde- 
July  pre-  pendent,  has  been  elected  cashier  of 

dieted  a  major  p.^^^  National  Bank,  Tucker- 

growth  in  the  jg35 

next  tew  years  become  editor  of  the  Independent. 

for  the  Lower  _ _ _ 

Rio  Grande  Val-  .  t>  • 

ley.  Heex-  In  the  Busmess  Omce 

irTwUl  "reacr;  RALPH  NICHOI^ON,  general  man- 
.-nnartpr  million  ^ger  of  the  Tampa  Daily  Times, 


^  that  the  territory  will  reach  a 

lulation  of  three-quarter  miUion  .  the  Tam^  Daily  Times, 

Tnext  10  years.  He  urged  the  bee«  "l^^^ted  director  of  the 

fp/iing  of  all  inter-commimity  fric-  P®  Urban 

and  a  valley-wide  cooperative 
movement  in  support  of  all  general 
improvements. 

R.  B.  Terry,  publisher.  High  Point 
(N,  C.)  Enterprise  and  the  Burlington 
(N.  C.)  Times-News,  is  in  the  Presby¬ 
terian  hospital,  Harkness  Unit,  New 
York,  recovering  from  a  severe  illness 
that  struck  him  while  in  Europe  on  a 
tour  several  weeks  ago.  Mr.  Terry 
had  attended  Rotary  International  at 

Nice.  He  was  later  stricken  while  in  _  . 

Italy  and  was  rushed  home  aboard  Ralph  Nicholson  prominent  citi- 
the  Conte  De  Savoia,  which  sailed  .  zens  who  this 


ughter.  Miss  Betty,  sailed  recently  ambitious  and 

mighty  hard 
working  crafts¬ 
man,  and  Fourth 
Estater  of  abil¬ 
ity”  is  the  way 
Assistant  Attor¬ 
ney  General  and 
Dean  of  John 
Marshall  College 
of  Law,  Dr. 
Alexander  F. 
Ormsby,  LLB., 

_  ,  .  mentions  this 

In  the  Busmess  Omce  Eli  l.  Collins  particular  news- 

T  •r.TT  !  man  on  many 

kLPH  NICHOLSON,  general  man-  occasions,  both  public  and  private, 
ager  of  the  Tampa  Daily  Times,  Eli  Ives  Collins,  make-up  and  fea- 
s  been  elected  director  of  the  ture  editor  of  the  Jersey  City  (N.  J.) 

Tampa  Urban  Jersey  Journal,  started  newspaper 
League.  work  as  a  youth  of  nine  when  he  j 

Samuel  O.  started  publishing  a  small  paper.  Later 
Bennion,  general  hg  became  active  in  student  newspaper 
manage  of  Salt  work  at  Riggs  School,  Lakesville, 
Lake  City  Des-  Conn.,  and  at  Connecticut  State  Col- 
eret  News,  and  lege. 

Jo^  F.  Fitepat-  jjg  worked  as  a  reporter  on  the 
nek,  publis^r  of  Stamford  (Conn.)  Sentinel  and  was 
a  Lake  j^b-  reporter  and  correspondent  in  Wall- 
une  and  Tele-  jngton  and  Meriden,  Conn.,  until 
gram,  were  1925,  when  he  joined  the  Jour- 

members  of  a  reportorial  staff.  Subsequently 

,  ,  .  ,  ,  •  committee  of  became  a  rewrite  man,  and  assist- 

Ralph  Nicholson  promment  citi-  editor  and  then  took  his  pres¬ 

eek  planned  Salt  S'e  cTty^  next  f "Mr 
jvered  Wagon  Days  celebration.  ‘ 

T,  ,  T>  1 _ ,  1  J  ...  Mr.  Collins  is  a  charter  member 

Earl  Robertson,  national  advertismg  fiuxij  #-• 

r’i*..  e*—  Hudson  County  Press  Club, 

01  lAO  CttlJ  StdVf  is  f  - .  j,  i  •  in*y7  J  •  i  i. 

,  =  fichioa  frir,  I^c.,  formcd  lu  1927,  and  is  also  a  past 


gram,  were  jujjg^  1925,  when  he  joined  the  Jour- 
members  of  a  reportorial  staff.  Subsequently 

‘I'T’  “j  iT' . D  I  L  M-  L  I  '  ‘^o^^'ttee  of  became  a  rewrite  man,  and  assist- 

Italy  and  was  rushed  home  aboard  R.lph  Nicholson  promment  citi-  ^^itor  and  then  took  his  pres- 

the  Conte  De  Savoia,  which  sailed  zens  who  this  position.  He  writes  a  special  col- 

from  Genoa  He  had  a  phlebitis  week  planned  Salt  Lake  City  s  next  j  „  ^ 

condition  in  his  right  arm  and  it  was  Covered  Wagon  Days  celebration.  n-  • 

feared  for  a  time  that  it  would  have  to  Earl  Robertson,  national  advertising  r  w member 
be  amputated.  manager  of  the  Kansas  City  Star,  is 

Norman  R  Hamilton,  pubhsher,  on  a  fishing  trip  at  Lake  of  the  Woods,  p.^^ydent.  He  was  active  and  inslru- 

P(nismouth  (Va.)  Star,  sends  in  edi-  •  mental  in  inducing  the  New  Jersev 


torials  for  his  publication  despite  the  Josephus  Daniels,  Jr.,  business  man-  Legislature  in  1933,  to  pass  V  blu 
demands  upon  his  time  as  Represen-  ager,  Raleigh  (N.  C.)  News  &  Ob-  sponsored  by  the  Press  Club  of  Hud- 
tadve  from  the  Second  Congressional  server,  and  Claude  Ramsey,  of  the  son  County,  whereby  newspapermen 
District  (Va.)  He  maintains  offices  Asheville  (N.  C.)  Times  news  staff  gj-g  exempted  from  divulging  the 
in  Washington,  D.  C.,  attending  ses-  and  commander  of  Kiifin  Rockwell  source  of  their  information, 
sions  of  the  House  but  goes  for  Post,  American  Legion,  Asheville,  Eli  is  a1«in  past  president  of  the 


mental  in  inducing  the  New  Jersey 
Legislature  in  1933,  to  pass  a  bill 
sponsored  by  the  Press  Club  of  Hud- 


sions  of  the  House  but  goes  fo  _  _ _  _  _ _ 

Portsmouth  upon  the  week-ends.  Al-  have  been  named  delegates  of  the  jgrsey  Journal  *Club*^d”pr«i<ienrof 
though  in  his  first  term  Mr.  Hamil-  North  Carolina  department  of  the  y^g  jgrsey  Journal  Employes  Federal 
ton  is  on  the  Naval  Affairs  Commit-  legion,  to  the  national  convention  in  Credit  Union,  1576.  His  coverage  of 
t«.  New  York.  yjig  Hauptmann  trial  brought  many 

L  D.  Stair,  publisher,  Detroit  Free  Frank  Morrison,  business  manager,  commendations. 


legion,  to  the  national  convention  in  Credit  Union,  1576.  His  coverage  of 


[CiVBEWS 


Sensation  was  stepping  on  the 
heels  of  sensation  in  the  Ella 
Cinders  daily  strip  when  The 
Lockhaven,  Pa.,  Express  last 
month  suddenly  omitted  it. 

Ella  actually  had  heen  married 
—  to  Patches,  the  man  she 
loved.  Then  Patches  vanished 
— and  Ella  was  imprisoned — 
suspected  of  murdering  him. 

Then  —  as  inexplicably  as 
Patches — the  strip  itself  van¬ 
ished  ! 

Readers  protested — and  kept 
on  protesting  until  Ella  Cin¬ 
ders  came  hack. 


New  York. 


the  Hauptmann  trial  brought  many  Jy  came  back  with  a  hang ! 


L  D.  Stair,  publisher,  Detroit  Free  Frank  Morrison,  business  manager,  commendations. 

Preu,  and  his  daughter.  Countess  Pittsburgh  (Pa.)  Press,  is  on  a  vaca-  - 

Pierre  de  Rostang,  arrived  this  week  Hon  trip  to  Quebec  and  Bermuda  with  the  newspaper  business  covers 
on  the  Normandie,  from  France.  with  Mrs.  Morrison.  They  sailed  from  more  than  50  years,  starting  before 

pj _ 1  m _ _ _ J-  New  York  on  the  liner  Carthinia.  hr  was  1.S  vaars  nIH  as  a  npwcVmv 


on  the  Normandie,  from  France. 

Edmond  Blanc,  publisher,  L’Echo  de 
Paris,  France,  arrived  on  the  Nor¬ 


mandie,  Aug.  2,  for  a  visit  to  the  ager,  Plai^eld  (N.  J.)  Court^-Netos, 
United  States  ^  observed  his  65th  birth- 

...  ,  „  ....  ,  day  anniversary.  His  connection 

Victor  H.  Hanson,  publisher  of  the 

Binntnsham  (Ala.)  News  and  Age-  - - - - - 

Herald  and  the  Huntsville  (Ala.)  j 

fimea,  with  Mrs.  Hanson,  is  spending  * 

a  vacation  in  Asheville,  N.  C.  JpOQ  f* 

E.  P.  Adler  of  Davenport,  la.,  _ 

President  of  the  Lee  Syndicate  News-  ¥  '■^^1 

papers,  together  with  his  son,  Phillip 
Adler  and  wife,  of  Kewanee,  Ill.,  ar¬ 
rived  in  New  York  from  Europe  Aug.  •  i  i  -i 

1  on  the  S.S.  Aquitania.  Bnsk  QCIlly  C( 

Norman  D.  Black,  publisher,  Fargo  CUITent  ioctS  Q 

(N.  D.)  Forum,  Mrs.  Black  and  .  . 

•laughter  are  spending  a  month  in  mOVl©  COlOny. 

Alaska. 

Oscar  Stauffer,  publisher,  Arkansas  TlWimiA  P’lrllAV 

Uity  (Kans.)  Traveler,  and  family  are  JlllllIlXC  t 

on  a  vacation  trip  to  ^tes  Park,  Colo. 

Albert  J.  Kleps,  editor,  Batavia  That  meaXlS  Q 

(N.  Y.)  Times,  has  been  appointed  .  »  . 

•^toct  deputy  exalted  grand  ruler  of  9®SSip  IGatUIO 

and  Prote^ive  Order  cinema  fanS. 

01  Elks  for  Western  New  York. 

H-  A.  Stallings,  editor,  Waycross 

(Ga.)  Journal,  has  been  elected  state  c? 

*cretary  of  the  newly  created  board  iWIC.W  OU^Dl  S 

of  district  governors  of  the  Lions  ^ 

Clubs  of  Georgia.  Greentw 

Edward  T.  Leech,  editor,  Pittsburgh  .  . . . . . 


New  York  on  the  Imer  Carthmia.  he  was  15  years  old  as  a  newsboy 
Alfred  Zimmerman,  business  man-  in  Newark, 
ager,  Plainfield  (N.  J.)  Courier-News,  Ivan  R.  Hesson,  vice-president  and 
on  July  29  observed  his  65th  birth-  assistant  general  manager.  Tiffin  (O.) 


(Continued  on  next  page) 


Best  Movieland 
Gossip  Column 

Brisk  daily  comment  on  the 
current  facts  and  follies  of  the 
movie  colony. 

Timmie  Fidler  In  Hollywood 

That  means  a  daily  news  and 
gossip  feature  that  satisfies  the 
cinema  fans. 

McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 


The  Express  displayed  on 
page  one  the  announcement 
of  the  return  of  this  Bill  Con- 
selman-Charlie  Plumb  comic. 

It  started  running  a  full  page 
of  strips  every  day  to  bring 
the  story  up  to  date. 

And  to  calm  all  apprehen¬ 
sions,  it  told  readers,  “We  are 
happy  to  announce  Ella  Cin¬ 
ders  will  continue  daily.” 

The  test  of  readers'  reaction 
to  a  comid  is  the  action  they 
take  if  it  stops.  Ella  Cinders 
fairly  sails  through  that  test. 

For  samples  of  the  daily  strip 
and  Sunday  color  page,  please 
write  to 

FEATURE 

SYNDICATE 

j  220  EAST  42nd  STREET 

‘  NEW  YORK  CITY 
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EDITOR  <S 


PERSONALS 

continued  from  page  29 

Advertiser-Tribune,  and  Mrs.  Hesson, 
are  the  parents  of  a  son,  Ivan  Dunfee, 
bom  July  29. 

E.  A.  Corn  is  newly- appointed  ad¬ 
vertising  manager  of  the  Feather 
River  Bulletin,  Quincy,  Cal.  Mr.  Com 
formerly  was  editor  of  the  Vkiah 
(Cal.)  Dispatch. 

E.  Sheldon  Anderson,  circulation 
manager,  Boston  Evening  Transcript, 
and  Mrs.  Anderson,  are  the  parents 
of  a  son,  born  this  week. 

L.  E.  Anderson,  advertising  man¬ 
ager,  Provo  (Utah)  Daily  Herald,  and 
Mrs.  Anderson,  are  the  parents  of  a 
son,  bom  last  week  in  the  Salt  Lake 
Hospital. 

Albert  W.  Fuller,  production  man¬ 
ager,  Brockton  (Mass.)  Enterprise 
and  Times,  is  recovering  from  an 
emergency  appendix  operation. 

Guy  Vaughan,  Jr.,  national  adver¬ 
tising  manager,  Spartanburg  (S.  C.) 


EDITOR  &  PUBLISHER 

IncludiHg 

The  Journalist,  merged  1907;  Newspaperdom, 
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Herald  and  Journal,  has  been  elected 
a  director  of  the  Spartanburg  Junior 
Chamber  of  Commerce. 

William  G.  Pearson,  of  the  Pitts¬ 
burgh  Post  Gazette  national  advertis¬ 
ing  department,  returned  this  week 
from  a  cruise  to  Havana  and  Nassau. 

F.  O.  Binkley  is  new  advertising 
manager  of  the  Alva  (Okla.)  Review 
Courier,  replacing  D.  E.  Breeden, 
who  has  held  the  position  the  last  10 
months.  Binkley  has  been  in  Alva  19 
months.  In  the  past  he  was  a  grain 
buyer  for  the  Farmers  Co-operative. 

Leonard  J.  Isear,  formerly  in  charge 
of  sales  promotion  for  Wise  Shoes 
Inc.,  New  York,  has  joined  the  Los 
Angeles  Examiner  display  advertising 
staff,  according  to  S.  P.  Bartlett,  ad¬ 
vertising  director. 

Pierce  Wyche  has  joined  the  Abbe¬ 
ville  (S.  C.)  Press  &  Banner  advertis¬ 
ing  department.  He  was  formerly 
with  the  Spartanburg  Herald  and 
Journal  for  a  number  of  years. 

L.  Roy  Philips,  advertising  director, 
Asheville  (N.  C.)  Citizen-Times,  has 
been  elected  deputy  district  governor 
of  the  Lions  Club  of  Western  North 
Carolina. 

Paul  Tiemer,  for  several  years  in 
the  national  advertising  department  of 
the  Scripps-Howard  Newspapers  in 
New  York,  has  joined  the  New  York 
advertising  staff  of  Time. 

Julius  R.  Bodenmiller,  until  recent¬ 
ly  with  Paul  Block  &  Associates,  has 
joined  the  Eastern  advertising  office 
of  the  Chicago  Daily  News. 

George  Grim,  formerly  promotion 
manager  of  the  Worcester  (Mass.) 
Telegram-Gazette,  has  joined  the 
prwnotion  staff  of  the  Minneapolis 
Star,  Davis  Merwin,  publisher,  an¬ 
nounced  July  20. 

In  the  Editorial  Rooms 

ROY  ROBERTS,  Kansas  City  Star 
managing  editor,  is  on  a  fishing 
trip  in  northern  Wisconsin. 

Carl  M.  Saunders,  managing  editor, 
Jackson  (Mich.)  Citizen-Patriot,  was 
scheduled  to  serve  as  toastmaster  at 
a  banquet  Aug.  7  welcoming  the 
Goodyear  Tire  &  Rubber  Co.  to  that 
city.  The  company  started  construc¬ 
tion  of  a  tire  manufacturing  plant  in 
Jackson  shortly  after  the  first  of  the 
year. 

W.  C.  Teague,  chief  editorial  writer, 
Memphis  Commercial  Appeal,  spoke 
Aug.  3  at  the  Memphis  Rotary  Club 
luncheon. 

J.  R.  Paulson,  formerly  of  the  Salt 
Lake  Tribune,  has  been  named  man¬ 
aging  editor  of  the  San  Luis  Obispo 
(Cal.)  Daily  Telegram,  J,  A.  Owens, 
general  manager,  has  announced. 
Prior  to  joining  the  Salt  Lake  daily 
he  was  a  reporter  and  sports  editor 
of  the  Provo  (Utah)  Herald. 

Harold  Cohn,  managing  editor, 
Jacksonville  (Fla.)  Journal,  addressed 
the  Civitan  (Tlub  July  30  and  urged 
a  co-operative  spirit  between  capital 
and  labor. 

Byron  W.  Reed,  in  charge  of  the 
Council  Bluffs  (la.)  bureau  for  the 
Omaha  Bee-News,  and  Mrs.  Reed,  are 
the  parents  of  a  daughter,  born  July 
30  at  Clarkson  Hospital  in  Omaha. 

Charles  Israel,  city  editor,  Philadel¬ 
phia  Evening  Bulletin,  and  Mrs.  Israel, 
have  returned  from  a  month’s  vaca¬ 
tion  in  Europe. 

Herbert  O.  Brigham,  head  of  the 
Rhode  Island  State  Library  for  34 
years,  who  retired  July  31,  will  join 
the  Providence  Star-Tribune  as  a  fea¬ 
ture  writer.  He  plans  a  daily  column, 
“The  Information  Post.” 

Ralph  Salazar,  of  the  Watsonville 
(Cal.)  Pajaronian  and  Register,  is 
conducting  a  new  column,  “Between 
Beats,”  which  started  July  27. 


William  M.  Stuart,  philatelic  editor, 
Washington  Post,  has  been  made  an 
honorary  life  member  of  the  Society 
of  Philatelic  Americans,  for  his  ef¬ 
forts  on  behalf  of  the  illustration  bill 
permitting  the  printing  of  U.  S.  stamp 
pictures. 

George  Flegal,  formerly  a  photogra¬ 
pher  on  the  McKeesport  (Pa.)  Daily 
News,  has  joined  the  Pittsburgh  Press 
photographic  staff. 

Tracy  Snelling,  former  aviation 
editor  of  the  Miami  (Fla.)  Tribune, 
is  now  with  the  City  News  of  New 
York. 

James  A.  Rowan,  industrial  reporter, 
Pittsburgh  Press,  has  resigned  to  be¬ 
come  news  editor  of  Iron  Age,  steel 
industry  publication,  in  New  York 
City.  He  assumed  his  new  duties 
Aug.  28. 

A.  T.  Dill,  reporter,  formerly  of  the 
Raleigh  News  and  Observer  staff,  is 
now  in  the  Norfolk  (Va.)  Virginian- 
Pilot  news  room.  Corbell  Jones,  re¬ 
porter  for  Virginian-Pilot,  has  been 
transferred  from  the  Portsmouth  (Va.) 
branch  to  the  Norfolk  news  room. 

Dick  Wallace,  secretary  to  Editor 
Edward  J.  Meeman,  of  the  Memphis 
(Tenn.)  Press-Scimitar,  has  been 
transferred  to  the  city  news  staff.  He 
is  succeeded  as  Mr.  Meeman’s  secre¬ 
tary  by  Marion  Schlaser,  of  Memphis. 

W.  Everett  Eakin,  formerly  of  the 
Battle  Creek  (Mich.)  Enquirer- News, 
has  joined  the  Kalamazoo  (Mich.)  Ga¬ 
zette  staff. 

Charles  Lavell,  Ltd.,  literary  agents 
of  London,  England,  have  bought 
English  serial  rights  to  “Life  Can  Be 
Exciting,”  written  by  Etheleen  Ran- 
court,  of  the  staff  of  the  Detroit  Free 
Press,  and  published  by  the  latter  this 
past  spring  as  a  daily  feature  on  the 
women’s  pages.  The  agents  say  the 
first  serial  rights  are  for  Woman’s 
Weekly.  The  series  was  termed 
“lessons  in  charm”  and  consisted  of 
30  articles. 

_ Wedding  Bells _ 

MISS  FAITH  CRAVEN,  former  soci¬ 
ety  editor.  Excelsior  Springs  (Mo.) 
Daily  Standard,  to  Charles  G.  Hull, 
feature  writer  and  rewrite,  Wichita 
(Kan.)  Beacon,  June  27  at  Execlsior 
Springs. 

Quentin  Abbott  Whittier,  circula¬ 
tion  manager,  Lewiston  (Me.)  Sun- 
Joumal,  to  Miss  Jeannette  Elizabeth 
Wilson,  July  24  at  Turner,  Me. 

Charles  Newton,  Jr.,  of  the  J.  Ster¬ 
ling  Getchell  Agency,  New  York,  to 
Miss  Nancy  Jane  Kennedy,  daughter 
of  Walter  R.  Kennedy,  publisher, 
Albion  (Mich.)  Recorder,  and  Mrs. 
Kennedy,  July  30  in  Albion. 

Henry  W.  Kermedy,  Fitchburg  re¬ 
porter  for  the  Worcester  (Mass.)  Eve¬ 
ning  Gazette,  to  Miss  Ethel  May  Bell 
Bonnallie,  of  Fitchburg,  Mass.,  re¬ 
cently. 

Bryce  W.  Anderson,  managing  edi¬ 
tor,  Ogden  (Utah)  Standard-Exam¬ 
iner,  to  Miss  Ethel  Glasmann,  of 
Gravity,  la.,  Aug.  1. 

Isadora  Haight,  Rockford  (Ill.) 
Morning  Star  reporter,  to  C.  Hjalmar 
Nelson,  city  hall  reporter  for  the  Star, 
at  Rockford,  July  24. 

William  M.  Wilson,  manager  of 
Femald’s  Exchange,  newspaper  em¬ 
ployment  service  operated  as  a  sub¬ 
sidiary  corporation  of  EIditor  &  Pub¬ 
lisher,  to  Miss  Antoinette  M.  Man- 
nina,  of  Neff-Rogow,  New  York,  radio 
advertising  agency,  Aug.  7  at  First 
Presbyterian  Church,  Brooklyn,  N.  Y. 

J.  Eugene  Blair,  editor,  Corona 
(Cal.)  Daily  Independent,  to  Cath- 
leen  Hayes,  South  Pasadena,  Cal.,  re¬ 
porter,  July  31  at  Reno,  Nev. 


J.  C.  McWitan 


PUBLISHER 

NAMED  CIRCULATOR 

I.  C.  McWoters  New 
oi  Columbia  (S.  C.)  State 

Appointment  of  John  C.  McWaters 
as  circulation  manager  of  the  Colum¬ 
bia  (S.  C.)  State,  succeeding  R.  q 
O  V  e  r  a  n  d ,  re¬ 
signed,  has  been 
announced  by  J. 

M.  Blalock,  busi¬ 
ness  manager.  He 
has  been  con¬ 
nected  with  the 
State  for  17 
years  and  for  the 
past  seven  years 
has  been  mailing 
room  foreman. 

He  also  has  been 
active  in  the 
out-of-town  cir- 
culation  field. 

He  is  29  years  old,  married  and  is  the 
father  of  a  two-month  old  daughter. 

Mr.  McWaters  in  turn  appointed 
Vance  Cooper,  former  circulation 
manager  of  the  Charleston  (S.  C.) 
Evening  Post  and  the  Charleston 
News  and  Courier,  to  the  country  cir¬ 
culation  department  of  the  State,  and 
J.  T.  Webb,  HI,  formerly  of  the  Mocon 
(Ga.)  Telegraph  and  News,  as  assist- 
an  circulation  manager.  Mr.  Webb  is 
the  son  of  J.  T.  Webb,  Jr.,  circulation 
manager  of  the  Macon  Telegraph  and 
News. 

Frank  Turbyville  is  city  circulator 
of  the  State,  having  been  with  that 
newspaper  11  years. 

_ Special  Editions 

WICHITA  BEACON,  July  4,  ninth  an¬ 
niversary  under  present  manage¬ 
ment.  120  pages. 

Wichita  Eagle,  July  25,  sixty-fifth 
anniversary.  128  pages. 

Pittsburgh  Sun  Telegraph,  Aug.  1, 
12-page  edition  for  the  Follansbee 
Brothers  Company,  sheet  and  tin  plate 
manufacturers  of  Follansbee,  W.  Va., 
and  Toronto,  Ont. 

Philadelphia  Inquirer,  Aug.  1,  16- 
page  tabloid  supplement,  observing  M. 
L.  Annenberg’s  first  anniversary  as 
publisher. 

Waynesboro  (Pa.)  Record  Herald. 
July  2,  Annual  Mountain  Resort  Sec¬ 
tion,  82  pages;  July  26,  Community 
Sales  Day  Edition,  16  pages. 

Washington  (N.  J.)  Star,  July  30, 
Booster  and  Progress  Edition,  40 
pages,  3  sections. 

Salinas  (Cal.)  Index-Journal,  July 
15,  1937,  Rodeo  and  Progress  Edition, 
82  pages,  6  sections. 

Panhandle  (Tex.)  Herald,  July  22, 
fiftieth  anniversary  edition,  48  pages, 
6  sections. 

Pontiac  (Ul.)  Leader,  July  21,  Liv¬ 
ingston  County  Centennial  edition,  64 
pages,  8  sections. 

Rouses  Point  (N.  Y.)  North  Coun¬ 
tryman,  July  15,  Rouses  Point  Bridge 
Opening  Edition,  72  pages,  tabloid  size. 

MAGEE  IN  CAPITAL 

Carl  C.  Magee,  editor-in-chief  of 
the  Brownsville  (Tex.)  Herald,  Mc¬ 
Allen  (Tex.)  Monitor,  and  Valley 
Morning  Star,  of  Hsurlingen,  Tex.,  left 
Brownsville  by  plane  Aug.  1  j®*’ 
Washington,  D.  C.,  where  he  joinM  » 
Lower  Rio  Grande  Valley  committee 
Aug.  4  in  calling  on  Secretary  of  State 
Cordell  Hull.  The  committee  seek 
action  toward  a  treaty  between  the 
U.  S.  and  Mexico  for  division  of  waters 
of  the  Rio  Grande. 


for  august  7.  1937 
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the  States.  Now  that  the  two  largest 
B  J  « w  w  V  •  m  newspapers,  printed  in  English,  in 

Improve  Ad  Wording  for 

at  all  unreasonable  to  believe  that 

Better  Classified  Results 

gjjg  gjgpg  realize  that 
the  Toronto  Telegram  is  listed  by 
Study  by  Coast  Manager  Shows  Little  Attention  Given  to  Media  Records  as  the  largest  want  ad 
_  iir  j-  I  tir  A  R  j  TT  j  j  •  medium  in  North  America  with  a  total 

Proper  Wording  of  Wont  Ads  .  .  .  Used  Cor  Code  m  classified  linage  of  4,126,525  for  1936 

Pennsylvania  Bans  Unethical  Ads  .  .  .  the  Toronto  Star  is  third  with  a 

total  linage  of  3,765,192  for  the  same 
Bv  D  B.  BARNHART  period,  there  must  be  merit  in  the 

‘  ‘  system. 

^  .  .  ,  ,  Due  to  the  different  system  of 

tOVE  THE  WORDING  and  sale  values,  license  dealers  ^d  sales-  banking  carried  on  in  the  two  coun- 


Classiiied  Idea  Comer 

Under  a  heeding  "Certified  Buti* 
nets  Services"  run  only  those  con¬ 
cerns  who  guarantee  to  give  satis¬ 
faction  to  customers.  If  complaints 
arise,  eliminate  the  advertiser  from 
that  particular  heading.  Advertisers 
pride  themselves  on  being  permit¬ 
ted  in  the  column,  readers  have 
faith  in  the  advertisers  because  they 
are  guaranteed  by  the  newspaper  to 
be  efficient  workmen.  Fred  Ellis, 
CAM,  The  Ann  Arbor,  Mich.,  Nevrs 
runs  such  a  column. 


_  i«r  j-  I  sir  A  R  j  TT  j  j  •  meoium  in  XNorm  America  wiin  a  xoiai  s.ial  •_  al-  j  l  .r 

Proper  Wording  of  Wont  Ads  .  .  .  Used  Cor  Code  m  classified  linage  of  4,126,525  for  1936  1*.  guaranteed' by  th^^^  ne’,^*“r  i 

Pennsylvania  Bans  Unethical  Ads  .  .  .  the  Toronto  Star  is  third  with  a  be  efficient  workmen.  Fred***Elli' 

total  linage  of  3,765,192  for  the  same  CAM,  The  Ann  Arbor.  Mich..  Nee 

Bv  D.  B.  BARNHART  period,  there  must  be  merit  in  the  runs  such  a  column. 

*  system. 

,  ,  Due  to  the  different  system  of 

"IMPROVE  Tipi  WORDING  and  sale  values,  license  dealers  ^d  sales-  banking  carried  on  in  the  two  coun-  TM 

composition  of  classified  ads  if  you  men  ^d  decide  what  or  what  not  is  only  the  larger  cities  of  the  IN  OMAHA 

*ould  have  the  public  s  faith  in  classi-  imethic^.  States  would  have  a  sufficient  num-  O'Hanlon  Becomes  Citv 

fied  show  a  consistent  growth  was  Classified  advertismg  _that  do^  not  ber  of  branches  to  iustifv  such  a  move  w  M _ u- iL: 


fied  show  a  consistent  growth”  was  Classified  advertising  that  does  not  ber  of  branches  to  justify  such  a  move 
the  theme  of  a  paper  recently  pre-  properly  describe  the  advertised  used  being  made  by  papers  here, 

wnted  by  Kenneth  Flood,  classified  car  or  which  tends  to  leave  the  wrong 

manager,  San  Diego  (Cal.)  Union  and  impression  on  the  minds  of  the  read-  'popTN  II  QPHTr^M  WP  KTlQ 

Evening  Tribune.  ers  is  to  be  considered  unethical.  Con-  ^  nTArVLId 


States  would  have  a  sufficient  num-  O'Hanlon  Becomes  City  Edi- 
ber  of  branchy  to  justify  such  a  move  tor  .  .  .  Murphy  News  Editor 
bemg  made  by  papers  here.  Staff  changes  at  the  Omaha  Bee- 

FRED  A.  SEATON  HEADS  Murphy  from  city  to  news  editor, 


Mr.  Flood  made  a  thorough  study  tinued  advertising  of  this  sort  will  FATHER'S  NE\V  DAILY  Stouten  from  news  to  picture 

of  clsssified  on  the  Pacific  Coast  last  be  groimds  for  revoking  the  license  Fay  N.  Seaton,  publisher  of  the  »  +  picture  to 

year  during  the  time  he  served  as  of  a  dealer  in  used  cars.  This  ruling  Manhattan  (Kans.)  Chronicle  and  ^ph  Mears  from  state 

president  of  the  Pacific  Coast  Classi-  is  aimed  chiefly  at  those  dealers  who  Mercury,  has  purchased  the  Hastings  ,  telegraph  editor.  J^es  R  OTIan- 

fied  Advertising  Managers  Associa-  sell  used  taxicabs  as  used  private  iNpH  1  Tribune  t’eporter,  copyreader  and  rewrite 

▼V.  2-  _ : _ ]  1.1 _ J.  4.^^  _ 4.^ _ '  .  */  «  ,  ITlRn  lOr  ^Iffnt  v^arc  Kao  VkA^n 


He  is  convinced  that  too  little  automobiles. 


attention  was  given  to  the  proper  Prices  Regelated  his  son,  Fred  A. 

When  this  new  commission  starts  Seaton,  in  charge 
Mr.  Flood  has  the  floor.  .  to  function,  used  car  owners  will  be  latter  pa- 

“Vduntary  copy  returnmg  to  the  yjjable  to  shop  from  dealer  to  dealer  P®*'. 
classified  secUons  of  most  papers  on  order  to  get  a  better  price  for  the  Fred  Seaton  is 
a  very  healthy  scale,  ^  sho^^  a  car  they  are  driving  as  dealers’  prices  ®  graduate  of  the 

si^nt  improvement  in  the  public  s  ^  j^e  regulated.  Certain  specified  Kansas  State 
faith  in  classified  advertismg.  repairs  must  be  made  before  a  car  is  College  school  of 

Poor  Copy  Rorno  offered  for  sale.  journalism  with 

‘The  greatest  problem  facing  classi-  It  is  expected  that  used  car  owners  class  of  193L 
fied  managers  at  present  is  Ae  mat-  will  use  individual  classified  ads  to  He  has  previ- 
ter  of  improving  the  wording  or  com-  advertise  their  own  cars  for  the  prices  ously  been  ad- 
position  of  classified  ads.  Only  too  to  be  set  up  by  the  commission  will  vertising  and  ^  Seaton 

oft«i  does  the  classified  solicitor  ac-  be  far  vmder  what  has  been  offered  circulation  man- 
rept  a  renm  on  poorly  written  copy  by  the  average  dealer  in  the  state,  and  ®8®r  of  the  Manhattan  papers.  Young 
because  the  advertiser  is  too  busy  to  rather  than  sell  their  car  at  a  figure  Seaton  took  an  active  p^  in  the  19^ 
prepare  new  copy,  the  solicitor  is  using  under  what  they  think  it  is  worth  presidential  campai^  in  Kansas  in 
the  lines  of  least  resistance,  or  the  they  will  make  an  attempt  to  sell  it  l>®half  of  the  candidacy  of  Alf.  M. 
advertiser  is  indifferent.  privately.  Such  a  move  may  tend  to  Landon.  He  is  a  member  of  Sigma 

"First  of  all,  if  the  copy  did  not  pro-  increase  linage  from  private  owners  Delta  Chi,  professional  journalism 
duce  results  during  the  first  three  without  losing  linage  from  the  auto-  fraternity. 

days  it  ran,  evidently  it  lacked  appeal,  mobile  dealers.  Richard  M.  Seaton,  yoimger  son  of 

it  was  incomplete  or  it  aroused  no  Pennsylvania  has  decided  not  to  be  Fay  Seaton,  continues  with  his  father 
desire  on  the  part  of  a  reader  to  in-  the  dumping  ground  for  multi-mile-  as  business  manager  of  the  Manhattan 
restigate.  These  conditions  would  aged  jalopys.  This  experimental  code  Chronicle  and  Mercury. 

justify  rewording  of  the  ad  in  order  for  automobile  dealers  was  sponsored  _ 

that  it  may  be  a  better  producer.  by  several  state  auto  dealers  organize-  ADS  BOOSTED  SAUES 

“The  solicitor  at  the  volun^y  coun-  tions.  Reports  from  manufacturers  of 

ter  should  not  accept  pioorly  written  Books  Accept  Classified  tank- type  water  heaters  for  solid  fuels 


and  has  placed 
his  son,  Fred  A. 


faith  in  classified  advertising. 

Peer  Copy  Reroo 

“The  greatest  problem  facing  classi¬ 
fied  managers  at  present  is  the  mat- 


Fred  A.  Seaton 


man  for  eight  years,  has  been  pro¬ 
moted  to  city  ^tor,  Wilson  Gaddis 
goes  to  the  rewrite  desk. 

Sam  Mindell,  formerly  night  sports 
editor  and  night  editor,  has  resigned 
as  day  telegraph  editor  to  join  the 
Associated  Press  at  Albany,  N.  Y. 
Paid  Hansell,  reporter,  has  resigned 
to  join  the  Associated  Press  Omaha 
bureau,  while  Fritz  Daly  has  joined 
the  Omaha  World-HeraXd  sports  staff. 


that  it  may  be  a  better  producer. 

“The  solicitor  at  the  voluntary  coim- 
ter  should  not  accept  iioorly  written 


ADS  BOOSTED  SALES 

Reports  from  manufacturers  of 
tank- type  water  heaters  for  solid  fuels 


li '  "•  ' 

m  # 

1  'i 


from  those  who  uaist  on  writing  ANNOUNCEMENT  WAS  MADE  in  and  particularly  anthracite  fuel  show  T  >r  hu 

their  ovm  copy.  Omers  who  ve  Toronto  Daily  Star  recently  that  a  decided  Increase  in  production,  ac-  J  '  L  li 

never  adyertis^  before  c<^y  the^  Canadian  Bank  of  Commerce  and  cording  to  Anthracite  Industries,  Inc.,  f  ■ 

and  take  it  for  grated  thatd  5g  branches  in  the  Toronto  which  added  that  credit  is  due  large-  *  1  * 

other  advertisers  district  would  accept  orders  for  Star  ly  to  the  newspaper  advertising  cam-  T 

n^y  for  them  they  must  be  get  g  payment  for  all  Star  paign  of  Anthracite  Industries  and  to  I  A  I  Ma  E 

uo  advertising  accounts.  the  combined  efforts  of  coal  dealers  T  ^  NCW  rOCeS 

of  treating  ^ch  ““*■  P  fut  Certified  MotS 

ad  as  an  Individual  ttansaoUon  and  of  CmX  for  t£  SLt  f  Stayed  OH  the  Job 

» it  is  oomplote  in  avary  dat^.  ^  ?^rX  J 

LS^oIfiTbe'^publiJhS^  Producive  coU^Uon  of  classified  ac^imts.  ^  His  unfilled  orders  as  of  June  1  [  A  lot  of  new  faces  in  the 

to  tli^inate  the  ‘hit  or  miss’  totaled  over  5,000  units.  m  af'd  some  old  ones  missir 


would  be  published.  ^  change  made  on  ffie  Star  from 

Try  to  elimmate  the  hit  or  niiss  numerous  special  newspaper  agencies 
^tude  of  indifferent  advertisers  ^d  agencies  was  simultaneous 

rfucate  them  to  better  copy  for  bet-  increase  in  classified  rates. 


C\  merger.  New  owners.  A 
lot  of  new  faces  in  the  plant 


ter  results.” 

Ufsd  Cor  Boysr  Protoctsd 


Classified  rates  were  raised  July  1 
from  2  cents  to  2V^  cents  a  word,  for 


THE  PROTECTION  afforded  the  pur-  contract  space,  and  from  2*4  cents  to 
chaser  of  a  used  car  has  interested  3  cents  for  transient  advertising, 
every  reputable  automobile  dealer  and  It  is  imderstood  that  the  several 
every  classified  manager  interested  in  banks  are  paid  for  this  service  on  a 
truthful  advertising.  Pennsylvania  flat  rate  basis  rather  than  on  a  per- 
will  give  a  protection  offered  in  no  centage  commission.  Want  ads  ac- 
other  state  as  soon  as  Governor  Earle  cepted  are  mailed  or  delivered  to  the 
names  the  remaining  two  members  of  several  newspapers  each  afternoon 


the  new  five-man  commission  to  con¬ 
trol  the  used  car  situation. 

With  this  commission  operating, 
fake  financing,  price  cutting,  sale  of 


for  insertion  the  following  day. 

Idea  Not  Used  Elsewhere 

It  is  possible  to  work  this  system 
in  a  city  the  size  of  Toronto  because 


unsafe  used  cars  and  other  ^ethical  each  of  the  10  Canadian  banks  main- 
practices  will  cease  to  exist  in  Penn-  ^gin  many  branches  in  a  city.  The  10  iRtlOTl. 

sylvania.  If  any  dealer  is  found  guilty  chartered  banks  have  a  total  of  3,431 
of  breaking  the  new  laws  his  license  branches  in  Canada,  according  to  the 
as  a  dealer  may  be  revoked,  and  he  latest  government  figures. 

cannot  operate  without  a  license.  As  far  as  can  be  learned,  this  idea  r 

’Diis  new  commission  will  regulate  of  using  banks  to  accept  and  collect  .{riCi 

the  price  of  used  cars,  appoint  ap-  want  ads  and  accoimts  is  not  used 
praisers  who  will  set  trade-in  and  re-  anywhere  else  in  the  Dominion  or  in 


All-Time  Peak  .  . . 

July,  1937,  is  the  great¬ 
est  month  in  weekday 
Herald  Tribune  circu- 


and  some  old  ones  missing.  A 
time  of  general  change  and 
readjustment. 

Both  the  new  foremsui  and  the 
old  one  who  had  won  promo¬ 
tion  in  the  shake  up  agreed — 
that  the  steady  performance  of 
Certified  Mats  had  been  a 
stabilizing  force  all  through  the 
turmoil  of  reorganization.  A 
big  asset  that  never  got  into 
the  sale  inventory. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

Dept.  P. 

9  Rockefeller  Plaxa,  New  York,  N.  Y. 
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I  NEWSPAPER 
REVIEW 


On  the  Chin 

ITS  AN  OLD  RHETORICAL  TRICK, 
but  always  good  for  catching  reader 
attention. 

“Did  we  take  it  on  the  chin?”  asks 
the  Pittsfield  (Mass.)  Berkshire  Eve¬ 
ning  Eagle  in  an  attractive  red  and 
black  folder  with  a  picture  of  a  box- 


i 

I 


ing  ring  on  the  cover.  And  then  the 
Eagle  tells  with  almost  masochistic 
pleasure  how:  “Since  the  first  bell  in 
’30  we’ve  been  slapped  around  plenty. 
...  In  1933  tired  and  considerably 
mauled.  In  the  sixth  .  .  .  still  taking 
a  licking.  .  .  .” 

And  the  Eagle  shows  a  chart  to 
empasize  that:  “In  1933  Pittsfield’s 
retail  sales  lost  55.4  per  cent  of  their 
1929  volume.  Payrolls  were  off  72 
per  cent  In  1935  we  were  still  in  a 
bad  way.  Sales  were  off  44  per  cent, 
payrolls  58.5  per  cent” 

■  And  then,  having  told  the  worst, 
the  Elagle  takes  a  long  breath,  throws 
in  a  red  “but  .  .  .”  and  sails  in. 

“Pittsfield’s  1937  industrial  payroll 
will  top  1929  by  16  per  cent”  it  says. 
“Retail  sales  will  top  ’29  by  12.3  per 
cent.” 

“Is  this  a  guess?”  the  copy  continues. 
“It  is  not.”  And  then  it  explains  that 
the  figures  were  based  on  an  Eagle 
survey  of  industrial  payrolls  for  the 
months  of  May,  1929  through  1937. 
For  the  years  1929,  1933,  1935,  yearly 
totals  projected  from  the  May  figures 
“checked  almost  to  a  dollar”  with 
government  census  figures  for  the 
same  year — which  convinced  the  Eagle 
that  projection  of  the  May,  1937,  fig¬ 
ures  would  give  an  accurate  estimate 
for  this  year.  The  retail  sales  gain 
was  forecast  “by  applying  the  ratio 
of  sales  losses  to  payroll  losses  1929- 
1935  :  to  the  known  payroll  gain  for 
1937.* 

An  ingenious  promotion  piece,  to  be 
sure.  But  forecasts  these  days  meet 
a  lot  of  skepticism.  Two  things,  it 
seems  to  us,  mi^t  have  been  done 
to  make  the  folder  more  convincing: 
First,  more  details  could  have  been 
given  to  prove  the  validity  of  the 
estimates.  These  could  have  been 
segregated  in  a  box  somewhere,  since 
the  folder  has  plenty  of  room;  then 
they  would  not  have  cluttered  the 
main  story,  but  would  have  been 
available  for  those  who  wanted  to 
see  them. 

And  second,  we  think  some  readers 
wotild  like  to  see  a  little  explanation 
of  the  industrial  factors  that  are  push¬ 
ing  up  Pittsfield’s  payrolls  above  the 
1929  level  Beside  making  the  fore¬ 
cast  more  plausible,  that  would  be 
good  promotion  material  itself. 


Did  We  Take  It  On  The  Chin 


PROMOTION 

4  ‘ 

By  ROBERT  S.  MANN 


And  a  couple  of  question  marks 
would  help,  in  the  two  places  where 
“Did  We  "Take  It  on  the  Chin”  is 
printed  m  display  type. 

Memo  on  Data  Books 

A  NEWSPAPER’S  DATA  BOOK  is  its 
printed  sales  presentation — its  state¬ 
ment  of  what  the  market  is,  and  what 
the  newspaper  can  do  about  it  for  an 
advertiser.  The  data  book  is  the 
newspaper’s  barker  outside  the  en¬ 
trance,  the  Sears,  Roebuck  catalog  for 
the  space  buyer.  When  the  space 
buyer  is  sitting  alone  with  a  data 
book  and  his  conscience,  it  is  too  late 
for  the  promotion  man  to  do  anything 
but  hope. 

With  some  excellent  data  books  al¬ 
ready  established,  and  a  bumper  crop 
expected,  this  is  a  good  time  to  sum¬ 
marize  the  points  to  remember  about 
data  books.  Our  authority  is  Ken¬ 
neth  Mason,  promotion  manager.  New 
York  Sun,  who  and  which  are  the 
proud  parents  of  an  annual  data  book 
that  is  a  leader  in  its  field.  At  the 
last  convention  of  the  National  News¬ 
paper  Promotion  Association,  Mr. 
Mason  offered  a  list  of  15  suggestions 
for  making  data  books  which  may  be 
foimd  in  the  NNPA  convention  “note¬ 
book.” 

The  following  is  a  condensed  ver¬ 
sion: 

Preparation:  Assmne  that  the  ad¬ 
vertising  man  who  is  going  to  receive 
it  knows  nothing  about  your  newspa¬ 
per  or  your  market. 

Present  your  material  in  a  simple, 
easily  understood  manner.  That 
does  not  mean  it  cannot  be  made  at¬ 
tractive  or  dramatic. 

Include  charts,  maps,  drawings  and 
photographs  wherever  possible.  Color 
helps  but  is  not  always  necessary. 

Make  the  cover  distinctive.  Identify 
it  with  the  market  and  the  newspaper. 
Include  an  index. 

Distribution:  Check  your  list  of 
names  to  avoid  duplication  or  waste. 

Announce  the  book  in  advance  to 
the  people  who  are  to  receive  it.  And 
send  copies  to  the  advertising  trade 
publications  for  review. 

Be  sure  the  carton  is  strong  enough 
to  protect  the  book. 

Use:  Go  through  the  data  book  page 
by  page  with  your  sales  staff,  to  ex¬ 
plain  it  and  answer  questions.  Give 
the  staff  a  list  of  new  material  or 
changes  in  the  current  edition. 

Get  extra  prints  of  the  individual 
pages.  These  will  find  many  uses. 
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Roeding  &  Arnold 
Incorporated 
370  Lexington  Avenue 
Nev^  York  jlflll  New  York 
Telephone  AShland  4-3531 


RAIN  STORY  PUTS 
TOWN  "IN  SUN" 

Waynesburg,  Pa.,  Aug.  2 — This  tran¬ 
quil  town  found  itself  in  national 
news  spotli^t  for  the  first  time  in 
several  years  as  a  result  of  its  July 
29  rain  tradition,  which  received 
widespread  play  in  many  metropoli¬ 
tan  papers  last  week. 

The  tradition  states  that  for  some 
unexplained  reason  rain  usually  falls 
in  Waynesburg  on  that  date.  Failure 
of  the  expected  showers  this  year 
marked  the  third  time,  according  to 
unofficial  records,  that  the  tradition 
failed  to  be  fulfilled  in  62  years. 

This  year  marked  the  first  time  the 
unique  tradition  ranked  with  Penn¬ 
sylvania’s  other  annual  nature  freak 
yam — the  famed  Punxsutawney 
groundhog.  Until  some  ten  years  ago 
the  tradition  was  little  known  of  out¬ 
side  of  Waynesburg.  At  that  time 
John  O’Hara,  a  correspondent  for  an 
out  of  county  paper  and  who  was 
working  as  an  assistant  to  J.  L.  Ful¬ 
ton,  correspondent  for  various  Pitts¬ 
burgh  newspapers,  heard  of  the  tradi¬ 
tion  and  decided  to  follow  it  up  each 
year  and  to  promote  a  more  general 
observance  of  the  town’s  traditional 
rainy  day  to  learn  whether  or  not  the 
annual  lowers  actually  occurred  or 
whether  the  supposed  annual  rains 
were  imaginary  ones.  Since  that  time 
the  tradition  had  failed  only  in  the 
historic  drou^t  year  of  1930,  until 
it  was  broken  this  summer. 

Focusing  of  national  attention  on 
the  holiday  took  the  towm’s  residents 
by  surprise.  Byron  Daily,  portly 
druggist  and  now  designated  as  the 
towm’s  “official  unofficial”  July  29th 
rain  recorder,  was  called  twice  by  a 
New  York  City  daily  for  a  report  on 
the  rain,  in  addition  to  hourly  calls 
from  press  association  biureaus  in 
Pittsburgh. 

Scores  of  telephone  calls  were  re¬ 
ceived  at  the  Washington  (Pa.)  Ob¬ 
server  office  throughout  July  29  and  30 
on  whether  or  not  the  tradition  had 
been  fulfilled. 


lOINS  TRENHOLM 

Gustav  Richard  Stahl,  a  member  of 
the  editorial  staff  of  Barron’s-The 
National  Financial  Weekly,  a  Dow- 
Jones  publication,  since  August,  1935, 
has  resigned  to  become  director  of 
the  industrial  relations  department  of 
J.  T.  Trenholm  &  Company,  100  Wil¬ 
liam  Street,  New  York,  effective  Aug. 
2.  For  many  years  in  newspaper 
work,  serving  on  the  editorial  staff  of 
the  Seattle  Post-Intelligencer  and  on 
the  Seattle  Times,  he  b^ame  financial 
secretary  of  the  National  Bureau  of 
Elconomic  Research  in  1922  and  was 
its  executive  secretary  from  1926  to 
1931. 


AD  DRIVE  FOR  MOVIE 

Columbia  to  Launch  One  of 
Biggest  Campaigns 

Preparatory  to  nationwide  release 
at  popular  prices  of  Frank  Capra’s 
“Lost  Horizon,’  starring  Ronald  (dol¬ 
man,  set  for  Sept.  1,  Ckilumbia  Pic¬ 
tures  has  annoimced  one  of  the  big. 
gest  advertising  campaigns  in  its  his¬ 
tory.  The  picture  has  had  roadshow 
engagements  in  over  100  cities  during 
the  past  season,  and  will  be  given  an 
additional  big  scale  exploitation  cam- 
paign  in  national  magazines  through 
August  and  September,  supplemented 
by  big-space  newspaper  advertising  in 
key  territories. 

The  “Lost  Horizon”  campaign  is  said 
to  be  the  opening  move  in  a  plan  to 
be  annoimced  shortly,  for  national 
advertising  of  all  of  Columbia’s  out¬ 
standing  movies  of  the  new  season. 

N.  I.  DRIVE  DELAYED 

New  Jersey  will  proceed  slowly  in 
spending  the  $150,000  appropriation 
granted  recently  by  the  legislature 
to  the  New  Jersey  Council  to  adver¬ 
tise  the  industrial,  commercial,  agri¬ 
cultural  and  recreational  advantages 
of  the  state.  This  was  indicated  fol¬ 
lowing  a  meeting  of  the  council  at 
Trenton  last  week,  at  which  promo¬ 
tional  methods  employed  by  six  New 
Elngland  States  were  explained  by 
R.  C.  Maddux,  of  Boston,  advertising 
director  of  the  New  England  Council 
and  Charles  E.  Rolfe  of  the  Connecti¬ 
cut  State  Publicity  Commission.  Mad¬ 
dux  explained  that  in  the  New  Eng¬ 
land  states  several  years  were  devoted 
to  research  on  the  states’  advantages 
before  any  advertising  or  promotion 
began. 

AD  PHOTO  PRIZES 

North  Carolina  Department  of  Con¬ 
servation  and  Development,  in  co¬ 
operation  with  newspapers  of  the 
state,  is  sponsoring  an  amateur  pho¬ 
tographers  contest  in  which  cash 
prizes  of  $500  are  being  offered  for 
the  best  pictures  of  North  Carolina 
subjects  for  use  in  its  nation-wide 
advertising  campaign. 


MEN 

WORK 

The  National  Reomploymant 
Service  reports  that  in  Louis¬ 
ville  5,207  persons  were  placed 
at  work  during  June,  a  gain  of 
165%  over  1936.  This  is  but 
one  of  the  factors  reflecting 
the  unusual  prosperity  of  this 
rich  market  covered  by  these 
media.  .  .  . 

Courier  ^Journal 

The  Louisville  Times 

W  H  A  S 


The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 

.  .  .  ntwspapors 
.  .  .  pross  associations 
.  .  .  magazinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicoge— 35  East  Waekar  Drive 
Los  Angolas— 2387  Toviet  Stroot 
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ElEI  THE  HETTTREilTmT... 


The  most  costly  equipment  in  the  above 
picture  is  not  the  tempering  furnace  which 
is  being  loaded  . . .  but  the  set  of  sensitive 
instruments  at  the  right.  They  could  be 
dispensed  with,  they  often  are  in  indus¬ 
trial  practice. 


Here  is  another  instance  of  the  preci¬ 
sion  methods  practiced  throughout  the  Hoe 
plant.  By  consulting  the  recording  instru¬ 
ments,  the  operator  is  able  to  bring  the 
steel  to  a  degree  of  temper  which  has  been 
determined  ideal  for  the  particular  part 
to  be  processed. 

Add  this  to  the  many  other  extra  pre¬ 
cautions  of  Hoe’s  manufacturing  proce¬ 
dure,  and  it’s  easier  to  understand  how . . . 
L“Hoe  Builds  The  Best.” 


One  of  the  many  world's  finest  high-speed, 
multi-color,  rotogravure  presses  built  by  Hoe. 
This  Cleveland  Plain  Dealer  press  produces 
multi-color  at  15,000  to  20,000  revolutions 
per  hour,  the  equivalent  of  30,000  to  40,000 
papers  per  hour,  and  higher  speeds  on 
monotone  work. 


R.  HOE  &  €0.,  Ine.  €m0»neral  Otficem:  910  E.  ISStli  St.  [ai  East  Hlcttr) 

ISew  York,  N.  Y. 

BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  BIRMINGHAM  •  LONDON 
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MILLIONS  OF  AUTOMOBILES  MM  POUNDS  OF  TEA  W  POUNDS  OF 


FOOD  ADVERTISE 


may  find  this  INFO 
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PER  CAPITA  COFFEE 
CONSUMPTION 
AVERAGE  12.191  LBS. 
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A  FEW  OBSERVATIIM: 
CONSUMra 


One  thing  we  are  quite  sure  about,  the  changing 
habits  of  our  readers.  Thousands  of  letters  flow  to 
our  editorial  desks— complaints,  suggestions,  ad¬ 
vice  given  and  asked  for.  All  ages,  every  stratum 
of  American  life  is  represented  in  these  letters. 
From  these  letters,  from  our  own  experiences,  and 
intensive  research,  has  been  developed  the  obser¬ 
vations  that  follow — of  particular  interest  we  be¬ 
lieve  to  food  advertisers  and  their  agencies. 
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AVERAGE  1921-1934 

.74  LBS.  DOWNWARD  TREND 
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Note  the  coffee  chart. 

The  per  capita  consumption  of  coffee  varied  from 
a  low  of  10.97  pounds  in  1925  to  a  high  of  12.75 
1930.  Over  a  14-year  period  the  average  was  12.19 
pounds  per  capita.  During  this  14-year  period  our 
population  increased  from  105,000,000  to  129,000,- 
000.  In  1920,  many  of  us  paid  60c  a  pound  for  our 
favorite  coffee.  Today,  one  may  buy  in  many  mar¬ 
kets,  3  full  pounds  of  good  coffee  for  60c.  If  price 
has  anything  to  do  with  per  capita  consumption,  it 
has  yet  to  make  its  effects  known. 

Of  the  more  than  2,000  coffee  roasters  in  the  United 
States,  but  two  are  today  known  as  national  adver¬ 
tisers,  and  not  more  than  25  can  be  considered  as 
big  regional  advertisers. 
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Now  examine  the  tea  chart. 

From  a  high  of  0.92  pounds  per  capita  in  1923,  tea 
consumption  has  continued  to  decline.  In  1934  it 
reached  a  low  of  0.6(3  pounds  per  capita  for  the 
14-year  period. 

Like  coffee,  tea  boasts  of  only  two  national  adver¬ 
tisers,  and  in  many  sections  of  the  U.  S.  the  sales  of 
these  two  brands  are  verv  small. 


T he  auto  chart  is  interesting. 

From  1923  up  to  1929  per  capita  auto  registrations 
ran  ahead  of  population  increases.  During  the  past 
2  years  it  has  resumed  its  upward  trend.  In  several 
states  20%  of  the  total  spendable  income  of  wage 
earners,  white  collar  people  and  owners,  goes  to 
the  auto  industry. 


What  did  they  spend  for  advertising? 

A  few  millions  were  spent  by  all  coffee  and  tea  ad¬ 
vertisers  during  the  1921 -1934  period.  The  auto 
industry  —  cars,  tires,  accessories,  oil,  gas,  garages, 
etc.,  etc.,  collectively  spent  at  least  a  billion  dollars 
during  the  same  years.  And  our  guess,  based  on  our 
own  figures  leads  to  the  conclusion  that  more  than 
80%  of  this  sum— a  billion  or  more — was  spent  in 
daily  newspapers. 


S  and  their  AGENTS 


nous  ON  PER  CAPITA 
PTON  FIGURES 


FOOD  CONSUMPTION  OF  WAGE  EARNERS 

(Compiled  by  the  Bureeu  of  Labor  Statistica,  U.  S.  Dapt.  of  Labor.) 

Tie  iuquiry  covered  the  spring  of  1935  and  relates  to  wUte  wage  aamara  and  lawer-aalaried  clerical  workers 

_ _ QUANTITY _ 

~~\  9  New  England  Cities  (181 

I  Families). 


Examine  now  a  few  of  the  Food 
Consumption  Figures  of  wage  earners. 
Please  read  “Important  Information”  first.  As 
people  have  more  money  to  spend  for  food,  they  buy 
more  foods  rich  in  minerals  and  vitamins.  Take 
fresh  vegetables.  “Under  $300  families”  in  New 
England  consume  0.67  pounds  of  fresh  vegetables. 
“$500  and  up  families”  use  1.67  pounds.  130% 
more  than  the  “$300  and  under”  group. 

Where  did  the  housewives  who  buy  95%  of  all 
food  learn  about  the  health  values  of  foods?  Mod¬ 
estly — but  with  our  own  files  jammed  full  of  evi¬ 
dence — we  wish  to  state  that  they  learned  most  of 
their  food  lessons  from  daily  newspapers,  cooking 
schools  sponsored  by  daily  newspapers,  Sunday  fea¬ 
ture  articles  by  dieticians,  chefs,  food  chemists,  etc. 


i  Boutkeaateni  Citiepi  (U3 
I'uniliM). 


Weekly  perHSspita  ooiuumptioi  by  funiliei  mtk  total  annaal 
eipeiMllture  per  ooneumption  unit  of — 


Under 

(300 

(43 

Fami- 

Uen) 


Meats,  poultry,  and  fish . 

Eggs . 

Milk,  cream  and  ice  cream . 

(;heeee . 

Butter  and  butter  substitutes . 

Cooking  oils  and  fats . 

Lard  and  lard  substitutes . 

Bread . 

Other  baked  goods . 

Flour . 

Other  grain  and  cereal  products. . . . 

Sweets . 

Potatoes  and  sweet  potatoes . 

Tomatoes,  fresh  and  canned . 

Leafy  vegetables . 

Other  vegetables,  fresh . 

Other  vegetables,  canned  and  dried. 

Nuts . ._ . 

Fruits,  fresh,  and  juices . 

Fruits,  dried  and  canoed . 

Canned  soup . 


The  clearing  house  for  food  news. 

Day  in  and  day  out,  our  papers  probably  print  in 
one  month,  more  food  news  than  all  other  types  of 
advertising  media  print  in  an  entire  year.  Millions 
of  women  daily  seek  food  information.  The  aver¬ 
age  expenditure  of  the  average  housewife  is  prob¬ 
ably  30%  of  her  total  annual  expenditures.  It  is 
one  of  the  most  important  subjects  in  her  daily  life. 
For  more  than  200  years  daily  newspapers  have 
given  housewives  market  prices,  recipes,  menus, 
health  articles,  how  to  entertain,  relative  food 
values,  etc.,  etc. 


Miseellsneous  fouds. 


PERCENT. 


Meats,  poultry,  aud  fish. 


Eggs..  . .  100  134  145  168  100  135  144  156 

Milk,  cream,  and  ice  cream .  100  130  128  125  100  111  107  126 

Butter  and  butter  substitutes .  100  124  124  133  100  107  IM  Itt 

Cooking  oils  and  fats .  100  117  83  144  100  139  123  174 

l.*rd  and  lard  substitutes .  100  118  141  106  100  88  73  59 

Bread .  100  88  90  82  100  111  160  131 

Other  bak^  goods .  100  116  146  149  100  160  183  207 

Flour,T:  .  100  111  121  121  100  125  85  64 

Other  grain  and  cereal  products .  100  156  134  115  100  92  81  W 

Sweets  .  100  110  110  113  160  102  99  131 

Potatoes  and  sweet  potatoes .  100  110  117  117  100  118  146  132 

Tomatoes,  fresh  and  canned .  100  88  165  132  100  142  186  197 

laAfy  vegetables .  100  116  196  189  100  88  90  151 

Other  vegetables,  fresh .  100  124  185  249  190  llS  172  182 

Other  vegetables,  canned  and  dried _  100  96  121  103  100  122  112  1% 

Muts..^ .  100  140  180  148  100  89  67  89 

Fruits,  fresh,  and  juices .  100  181  202  |  257  100  156  215  ^ 

Fruits,  dried  and  canned .  100  129  179  I  163  100  147  3W  2W 

Canned  soup .  100  127  180  73  100  63  IW  100 

Miscellaneous  foo^ .  100  I  174  222  1  248 _ 100 _ 144  j  152 _ 196 

Berlin  N.  H.,  10  families;  Boston,  Mass.,  39  families;  Claremont,  N.  H.,  24  families;  Consoid,  N.  H.,  23 
families:’ Keene,  N.  H.,  10  families;  Littleton,  N.  H.,  24  families:  Nashua,  N.  H.,  25familMi;  POrtououth, 
N.  H.,  10  families;  Spiii^eld,  Mass.,  16  families. 

Birmingham,  Ala.,  51  families;  Memphis,  Tenn.,  37  families;  Mobile.  .Ala.,  23  familios;  aad  Rmbmaad,  Va,, 
32  families. 


Our  final  observation. 

A  manufacturer  in  any  branch  of  the  food  in¬ 
dustry  who  finds  that  the  per  capita  consumption 
of  his  product  remains  static  over  a  period  of  years, 
should  we  believe,  have  a  serious  talk  with  some 
daily  newspaper  publishers.  Sufficient  data  has 
been  collected  to  enable  any  food  manufacturer  to 
hold  what  he  has,  and  expand  in  any  market  if  he 
will  adopt  the  simple  formula  of  a  continuous 
schedule  in  daily  newspapers  with  frequent  inser¬ 
tions. 


IMPORTANT  INFORMATION 


The  striking  fact  shown  by  the  data  now  available  is  that,  as  the 
total  expenditure  for  all  consumer  goods  increases,  there  is  a  sub¬ 
stantial  increase  in  the  consumption  of  the  so-called  protective 
foods,  i.  e.,  the  foods  rich  in  minerals  and  vitamins. 


Food  habits  change,  and  most  of  our  dietary 
changes  have  been  inspired  by  advertising;  and  up 
to  now,  no  substitute  has  been  found  for  the  daily 
newspaper.  There  just  isn't  any! 


Free — Reprints  of  this  advertisement  will  be  sent 
on  request.  Please  write  EDITOR  &  PUBLISHER  for 
the  number  of  copies  you  wish. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advertising  classification  will  be  analyzed  in 
these  colvmns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  26.  Research  Department  Can 
Be  Made  to  Pay 


PENNSYLVANIA  STATE  Publishers 
Association  held  a  meeting  May  28 
at  State  College,  Pa.  This  writer  gave 
an  outline  of  how  new  accoiuits  might 
be  developed  by  having  a  salesman 
concentrate  on  the  miscellaneous 
classification.  He  also  suggested  the 
employment  of  some  graduate  student 
to  do  reseau’ch  work.  Discussions  fol¬ 
lowing  this  meeting  prompted  the  out¬ 
line  that  follows. 

First  Step  in  Research 
BECAUSE  OF  THE  STANDARDS  of 
research  now  conunon  in  the  better 
agencies,  and  because  your  local  re¬ 
search  is  to  be  eventually  passed  on 
to  your  representatives,  agencies  and 
their  clients,  it  is  advisable  to  employ 
a  trained  college  graduate  who  has 
majored  in  economics.  Thousands  of 
these  graduates  are  available.  Your 
state  university  or  nearby  college  can 
supply  you  with  several  names.  These 
people  need  not  be  expensive — many 
are  willing  to  start  for  $150  a  month, 
some  less. 

Second  Step 

UNTRAINED  I N  NEWSPAPER 
work,  as  your  new  man  will  be,  it 
is  advisable  to  let  him  spend  his  first 
month  on  the  street,  with  local  and 
national  salesmen.  Don’t  ask  him  to 
sell — let  him  see  others  sell,  but  insist 
on  a  condensed  daily  report  of  his  ex¬ 
periences. 

Third  Step 

IF  YOU  ARE  a  Media  Records  or 
De  Lisser  Bros,  subscriber,  start 
him  on  these  records  next.  Give  him 
access  to  your  own  records  and  then 
ask  him  to  make  a  thorough  study  of 
your  10  or  20  largest  local  accounts. 
All  of  this  should  not  take  more  than 
90  days.  Now  for  die  program  of 
continuous  research. 

Analyze  Your  Own  Market 
MARKETS  ARK  PEOPLE,  not  fac¬ 
tories,  fajms,  retail  stores  or  thea¬ 
tres.  Every  market  differs  slightly 
from  all  other  markets,  and  this  is 
true  of  cities  not  over  20  miles  apart. 
Minneapolis  and  St.  Paul  are  good  ex¬ 
amples.  Decatur  and  Springfield  look 
alike,  but  they  are,  in  many  ways, 
different. 

The  Department  of  Commerce  and 
the  Census  Bureau  have  most  of  the 
basic  information  needed.  Write  the 
U.  S.  Department  of  Commerce  for 
their  set  of  books,  “Census  of  Amer¬ 
ican  Business”  1933,  by  areas.  Cost 
$2.50.  Also  ask  for  Census  of  Busi¬ 
ness,  1935,  Retail  Distribution.  This 
is  free. 

Pennaneot  Investigators 
THE  CLEVELAND  PRESS  and  Mil- 
waukee  Journal  have  spent  small 
fortunes  to  get  the  facts  about  their 
markets  and  have  contributed  no  end 
of  invaluable  information  to  guide 
the  beginner.  Their  methods  may  be 
too  costly  for  the  average  puU^er 
but  smne  of  the  thhigs  they  have  done 
can  be  done  anywhere,  at  a  small  cost. 
Ten  to  fifty  women,  living  in  as 


many  different  parts  of  your  city, 
should  be  sought  out  and  put  on  your 
temporary  pajrroll. 

Six  Basic  Clossiiications 
SINCE  THE  SIX  CLASSIFICATIONS 
— food,  clothing,  housing,  household 
operation,  furnishings  and  equipment, 
and  transportation — account  for  most 
national  linage,  it  is  suggested  that  the 
first  questionnaire  be  devoted  to  them. 

The  food  bill  of  families  earning 
$1,500  a  year  is  34  per  cent  of  their 
total  income.  Clothing  is  12  per  cent; 
housing  or  rent,  13  per  cent;  house¬ 
hold  operation,  13  per  cent;  furnish¬ 
ings  and  equipment,  4.7  per  cent;  and 
transportation,  6.6  per  cent. 

Naturally,  these  percentages  are  dif¬ 
ferent  for  families  with  $2,500,  $5,000, 
$10,000  and  up  incomes. 

Sample  Four  Groups 

SEND  YOUR  WOMEN  investigators 
out  to  the  districts  where  these  four 
groups  live.  Interview  500  to  5,000 
women,  in  their  own  homes;  learn  at 
first  hand  their  brand  preferences, 
how  often  they  buy  flour,  coffee,  cakes, 
bread,  extracts,  etc.;  what  they  pay; 
what  percentage  goes  to  chains,  what 
to  independents,  what  days  they  shop. 

Next,  ask  questions  about  wearing 
apparel,  then  household  appliances, 
coal,  gas  and  oil  consumption  and  gas¬ 
oline,  oil,  tires  and  autos. 

Such  a  questionnaire  may  have  100 
questions,  but  it  can  be  answered 
easily  in  15  to  20  minutes.  The  aver¬ 
age  investigator  should  complete  about 
25  a  day — 150  a  week.  Ten  women 
can  do  1,500  a  week.  The  average  cost 
should  not  exceed  15c  apiece. 

What  to  Do  With  the  Data 

YOUR  RESEARCH  DIRECTOR  as¬ 
sembles  the  reports  and  begins  his 
tabulations  which  can  be  divided  and 
sub-divided  into  almost  endless  charts. 

Ibe  one  thing  missing  in  most  con¬ 
sumer  tabulations  is  an  accurate 
breakdown  of  the  newspaper’s  circula¬ 
tion,  by  income  groups.  Put  another 
way,  give  the  advertiser  your  total 
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circulation — then  show  him  circula¬ 
tion  by  income  groups — $1,500  down; 
$1,500  to  $2,500;  $2,500  to  $5,000;  and 
$5,000  up.  Show  him  the  percentage 
of  readers  you  have  in  each  group 
and  the  investigators’  reports  of  the 
present-day  buying  habits  of  each 
group. 

It's  a  Most  Needed  Service 
NO  OTHER  ADVERTISING  MEDIUM 
can  possibly  give  the  advertiser  this 
type  of  information.  It  is  one  service 
that  is  exclusively  in  the  hands  of  the 
daily  newspaper,  yet  it  is  only  possi¬ 
ble  to  get  such  information  from  a  few 
publishers  today. 

Using  Data  for  Retail  Accotmts 
ONE  PUBLISHER  who  has  already 
started  a  modest  research  program 
was  kind  enough  to  lend  us  the  re¬ 
sults  of  an  individual  job  done  for 
one  of  his  accounts.  Two  hundred 
eighty-nine  persons  were  interviewed 
by  the  advertiser  who  sells  a  special 
personal  service.  Two  hundred  eleven 
people  enrolled  for  his  treatments. 
Their  ages  fell  in  the  following 
groups; 

Ages  20-25 . 18% 

25-30 . 23% 

30-35 . 18% 

35-40 . 20% 

40-50 . 17% 

over  50 .  2% 

Quoting  from  this  advertiser’s  letter, 
he  said: 

“I  was  surprised  to  note  that  20 
per  cent  of  my  clients  came  in  the 
age  bracket  of  35-40  years.  I  believe 
that  the  explanation  to  this  may  be  at¬ 
tributed  tc  the  fact  that  many  younger 
men  are  not  financially  able  to  afford 
treatments.  I  further  noted  that  most 
of  my  advance  payments  came  from 
this  same  group.” 

Interviews  with  from  1,500  to  2,000 
women  in  their  homes,  and  a  tabula¬ 
tion  of  these  interviews,  will  give  any 
local  department  dozens  of  prospects 
to  solicit;  and  because  of  their  know¬ 
ing  the  size  of  the  potential  market, 
based  on  the  interviews  you  have  ob¬ 
tained,  they  can  submit  much  larger 
schedules  to  their  prospects  and  ob¬ 
tain  better  contracts. 

As  has  been  pointed  out  in  many 
of  these  articles,  these  histories  de¬ 
veloped  from  local  advertising  tests 
give  your  national  department  the  in¬ 
formation  they  need  when  they  ap¬ 
proach  national  advertisers  and  their 
agencies. 

OREGON  DAILY  IS  75 

Celebrating  its  75th  anniversary,  the 
Corvallis  (Ore.)  Gazette-Times  issued 
a  72-page  paper,  July  24,  in  nine 
sections.  Claude  E.  Ingalls  is  pres¬ 
ident  and  publisher. 


TOR  &  PUBLISHER 

Howland  in  Ch<3rge 
at  Winston-Salem 

(Sy  telegraph  to  Editoz  &  Puilishm) 

WmsTON-SAiAii,  N.  C.,  Aug.  5— Wil¬ 
liam  S.  Howland,  for  the  past  year  in 
charge  of  the  Nashville  Banner's  newi 
staff  as  general  news  editor  and  for¬ 
merly  managing  editor  of  the  NaOi- 
ville  Evening  Tennessean,  has  as¬ 
sumed  direction  of  the  news  stafEs  of 
the  Winston-Salem  Journal  and  the 
Twin  City  Sentinel  as  executive  news 
editor,  it  is  announced  by  Gordon 
Gray,  president  and  publisher. 

Howland  resigned  from  the  Banner 
after  handling  the  news  for  the  Sun¬ 
day  Nashville  Banner  and  began  work 
here  Monday  night.  He  is  in  full 
charge  of  the  staffs  of  morning,  eve¬ 
ning  and  Sunday  newspapers  in  Wins¬ 
ton-Salem. 

Although  he  has  spent  ten  years  in 
Tenne.ssee  newspaper  work,  Howland 
has  had  previous  experience  in  the 
Carolina  area.  He  began  active  news¬ 
paper  work  during  college  vacations 
as  a  reporter  on  the  Greenville  (S.  C.) 
Piedmont  and  later  worked  on  the 
Atlanta  Journal.  After  graduation 
from  Princeton  University  in  1923,  he 
began  work  in  Tennessee  as  a  re¬ 
porter  on  the  Nashville  Tennessean 
and  worked  up  through  the  state, 
city  and  telegraph  desks  to  managing 
editor  of  the  Evening  Tennessean. 

POSTS  WAGE  SCHEDULE 

The  San  Diego  (Cal.)  Union-Tri¬ 
bune  put  into  effect  July  26  a  bulletin 
board  agreement  placing  editorial 
employes,  except  department  heads, 
on  a  five-day,  ^-hour  week  and  new 
wage  schedules.  In  the  July  24  issue 
of  Editor  &  Pubusher  it  was  incw- 
rectly  stated  that  a  guild  contract  had 
been  signed.  L.  G.  Bradley,  presi¬ 
dent  of  the  dailies,  states  that  “on  our 
refusal  to  sign  a  closed-shop  contract 
the  spokesmen  for  the  guild  agreed  to 
oiu*  proposition  to  post  a  notice  of 
working  hours,  conations  and  wage, 
which  provide  for  a  minimum  of  $29 
and  a  maximum  of  $45  a  week,  with 
an  allowance  of  $2.50  for  night  work.” 

DAILY  SUSPENDS 

The  Sistersville  (W.  Va.)  Review, 
only  daily  newspaper  in  Tyler  County, 
has  suspended  operation.  O.  J.  Hale, 
its  editor  since  1932,  will  enter  the 
life  insurance  business. 
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He  was  once  a 
newspaper  man 

himself 


JOSEPH  J. 
HARTIGAN 

The  Vice-President  and 
Director  of  Media  for  Camp¬ 
bell  Ewald  Co.  teas  formerly 
in  the  advertising  and  business 
depca-tmenti  of  the  Chicago 
Tribune.  .  .  .  Mr.  Hartigan 
is  one  of  the  many  key  ad¬ 
vertising  men  who  read 
Editor  &  Publisher  regularly 
to  keep  in  touch  with  the 
newspaper  world. 


Ihe  advertising  world 
is  fall  of  men,  important  men,  who  once  held 
newspaper  positions.  They  still  have  some  of  the 
newspaper  hlood  in  their  veins.  They  still  like  to 
think  of  themselves  as  newspaper  men.  They  still 
'*'aiit  to  know  what’s  happening  in  newspaper 
fireles. 

Quite  naturally  they  read  Editor  &  Publisher. 
fWy  turn  to  h  regularly  for  the  latest  news,  the 
tnaide  news,  about  newspapers  and  newspaper 
It’s  the  only  publication  that  gives  them  this 
information.  They  read  it  eagerly,  thoroughly 
®nd  in  a  friendly,  receptive  frame  of  mind. 

As  so,  if  you  have  a  worth-while,  well-told  message 
•n  Editor  &  Publisher  you  may  be  sure  that  it  will 
lie  seen  and  read  not  o^y  by  these  key  advertising 
men  who  were  once  newspaper  men,  but  also 
liy  hundreds  of  other  important  advertising 
enecutives  .  .  .  space  buyers,  advertising  managers. 


directors  of  media,  company  officers 


subscribe  to  Editor  &  Publisher  because  they 


want  to  keep  in  touch  with  newspaper  activities. 


Tell  your  story  in  Editor  &  Publisher  and  do  a 
real  selling- job  with  the  really  important  people 
in  the  advertising  world. 


EDITOR  &  PUBLISHER 


1700  TIMES  BUILDING 


NEW  YORK.  N.  Y. 
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300  Dailies  Listed  Right  to  Advertise  BUDGET  Sr1&.JS 

Court  Restraint  Upheld  ““  onEveready  agency,  a*  ar,  dlractor. 

in  ri0ClimQ  LJTIVG  Prestone  List  Richard  Merrutelo,  editor  and  ad. 

American  Radiator  Co.  Oiiers  keK,  Inc.  of  Phoenix,  Ariz.?'  to  advet-  Tu'lSOr'a’S^r"  fr^'^n  SmS^o,  ImSedoSS 

Vacuum  aeonere  os  Pre-  ^iX'SS‘"aSf. ?!  dai^r app'op^uL”'  t^EvLa'd;;  S 

miums  in  Nation-wide  Home  selling  merchandise  at  or  below  cost  Prestone  to  newspaper  and  national  retained  bv  the 

.  was  unheld  in  a  decision  bv  Judee  magazine  space.  No  posters  or  radio  reiainea  oy  the  Dige«, 

Modermzotion  Campaign  william  G  Hall  in  a  case  at  Phoenix  figure  in  the  promotion.  Both  merger  of  the  Revieu 

william  m  a  case  at  rnoenix  camnaim  are  of  about  Reviews  and  Literary  Digest.  Mer- 

nation-wide  home  m_odemization  mvolvmg  fr^dom  of  speech  and  free-  the^  TsTefwere  lit  ye"!  rifield  has  been_  copy  chief  of  G^J- 


Right  to  Advertise 
Court  Restraint  Upheld 


The  right  of  the  A.  J.  Bayless  Mar- 
American  Radiator  Co.  Oilers  kets,  Inc.,  of  Phoenix,  Ariz.,  to  adver- 
,,  _  n  tise  that  it  had  been  restrained  tern- 

vacuum  Cleaners  os  Pre-  porarily  by  a  superior  court  suit  from 

miums  in  Nation-wide  Home  selling  merchandise  at  or  below  cost 

Modernization  Campaign  ^ 

X  William  G.  Hall  m  a  case  at  Phoenix 

A  nation-wide  home  modernization  involving  freedom  of  speech  and  free- 
campaign  to  create  heating  and  air  dom  of  the  press. 

conditioning  sales  with  the  annroach  Judge  Hall  ordered  stricken  from  a 


A  nation-wide  home  modernization  or  speecn  ana  iree-  has  been  copy  chief  of  Gerth- 

campaign  to  create  heating  and  am  "‘Tdge  HaU  o^ered  stricken  from  a  the  magazine  list  to  be  substantially  Advert^mg  Agency  on  the 

h'^  Z  rex^Sp!?“^pS‘t”  a‘rh,“r  “-I- 

£Zp\t'’Ar‘Sf„rYT,"^f'^r  ‘°"l?[c‘;rewlaper  cap.paip„  wUl  COP-  Phupu  J.  Kxppv  has  j.W  p. 

presSen^'and  geperal  „„,nakcr  of  an.p!oyca.,fxo™  adverUaipg  ij.bU-  sy.  mamly  „ 


^es  "id  ^t  iTSecial  Sure  a  ity  to  sell  merchandise  at  or  below  of  approximately  four  hundred  papers  olive-Peet  Company  as  sales  promo-  ' 

SemiiS!  wiU  givSTto  aU  home  cost  by  reason  of  the  restraining  on  the  schedule,  756-liners  runnmg  m  hon  manager  of  Palmolive  Soap.  Mr. 

premium  will  be  given  to  all  no«ne  ,  the  bigger  markets  and  600-lme  copy  Kelly  was  formerly  director  of  ad-  ^ 

cSetT^iWr'iSSSorheSfng  The  grocery  corporation  asserted  the  the  smaller  communities.  First  vertising  and  assistant  ^les  manager  t' 
or  conditioning  system  as  a  means  of  order  was  a  restriction  upon  freedom  releases  are  m  ^Id-country  regions  of  the  B.  F.  Goodrich  Company,  Ak-  " 

helping  contractors  close  sales.  An  of  speech  and  freedom  of  the  press,  *ri  Septembw,  this  copy  appearing  ron,  O.  J^tcr,  he  was  account  execu-  ' 

electric  vacuum  cleaner  will  be  of  unconstitutional  and  in  violation  ^rther  south  as  the  fall  advances,  tive  of  Meldrum  and  Fewsmith  Ad-  , 

fered  as  the  nremiun^  ^entog  on  of  state  and  federal  constitutions.  Temperature  releases  are  arranged  vertising  Agency,  Cleveland,  0.,  and  . 

Au?  15  the  camnaiSI'  wm  Continue  Plaintiff  in  the  suit  is  C.  F.  Ham-  for  some  of  the  Prestone  copy  to  ht  most  recently  executive  vice-presi-  :: 

until  Oct  16  mond,  a  Bayless  competitor,  who  seeks  weather.  J.  M.  Mathes,  Inc.,  New  dent  of  Harry  Latz  Service,  N.  Y. 

AA  TT  1  to  establish  constitutionality  of  Ari-  York,  is  the  agency.  Nathan  E.  Tarrson,  formerly  of  the  ^ 

•  zona’s  new  unfair  sales  and  practices  .  .  —  n  Fairchild  Publications,  has  announced 

act  and  to  permanenUy  restrain  the  Among  AdvertlSmg  FoUc  his  affUiation  with  the  Hirshon-cS 

oycd  by  rnsnu  dcturcrs  in  the  RoTrirkcc  A/rafiro+c  fm»vi  anv  vinlnfirkn  ■  KlAyar  Vrxa.u  _ IBl 


to  establish  constitutionality  of  Ari¬ 
zona’s  new  unfair  sales  and  practices 
act  and  to  permanently  restrain  the 


York,  is  the  agency. 

Among  Advertising  Folk 


Nathan  E.  Tarrson,  formerly  of  the 
Fairchild  Publications,  has  announced 
his  affUiation  with  the  Hirshon-Gar- 


:iecTric";:;riger^^^^^^^^  khchen  S.  G.  COLLINS,  until  recently  to  York,  s^ciali^ 

A  J  au  u  u  ij  .of  Its  terms.  t>  ^  o  ^  Li  ♦  u  a:  a  m  men  s  wear,  effective  in  Seotember 

stoves,  and  other  household  equip-  Procter  &  Gamble  s  home  omce  at  ,  ,  ’  ,  •^»^iciuuer, 


«  A  p  ui  ♦  u  a:  A  in  men  s  wear,  effective  in  SeDtember 

Procter  &  Gamble  s  home  omce  at  ,  ,  .  ’  -  -^tcxnucr, 

•  A*  s.irry.^A  Aeicv  9  of  whcn  ho  retUHis  from  vacation. 


ment,  but  has  never  been  used  ex-  iT-pT  \7TM&T^n  nPTVTT'  Cincinnati,  was  assigned  Aug.  2  at  r-*  o 

tensively  in  the  heating  industry.  liiljVlPlAl  Wll  lilUVIIi  Memphis  as  district  manager  of  sales  Robert  G.  Silbar  has  been  named 

In  the  handling  of  the  premiums,  Factory  Executives  Meet  in  Arkansas,  Tennessee  and  Kentucky  advertismg  manager  of  Cover^ 

reservation  cards  will  be  supplied  to  DiatriKutor*;  ^  succeed  Clayton  H.  Smith,  who  re-  Wagon  Co.,  Mt.  Clemens.  Mich.,  trail- 

contractors  or  dealers  for  distribution  Ulstntjutors  ^  service,  includ-  er  coach  manufacturers,  by  James  L 

to  their  prospects  and  any  person  fill-  Presenting  merchandising  plans  in  ing  17  years  as  Memphis  district  man-  Brown,  v^-president  m  charge  of 
ing  out  one  of  these  cards  before  Oct.  advance  of  the  active  selling  season,  ager.  He  joined  the  organization  in  sales.  Subar  was  formerly  assistant 

15,  will  receive  the  vacuum  cleaner  Kelvinator  has  launched  its  automatic  1895  in  Texas  and  was  transferred  to  advertismg  manager,  in  charge  of 


Robert  G.  Silbar  has  been  named 


er  coach  manufacturers,  by  James  L 
Brown,  vice-president  in  charge  of 


advance  of  the  active  selling  season,  ager.  He  joined  the  organization  in  sales.  ^  SUbar  was  formerly  assistant 


offered,  if  he  has  the  installation  in  heating  drive  through  four  factory  Memphis  in  1919. 


publicity.  He  formerly  was  director 


his  home  completed  before  Dec.  31,  executives  meeting  with  distributors  Ly^e  a.  Brookover,  former  United  ?!  pubhcity  for  ^au-Van  Pietersom- 

1937.  Special  window  displays  an-  in  ten  Eastern  and  Central  cities.  Press  correspondent  who  has  handled  Associates,  Inc.,  Milwaukee, 

iiouncing  the  gift  offer  have  been  Kelvinator’s  fall  program  is  based  on  public  relations  for  the  office  of  Co-  ^8®***^- 

prepared.  a  new  and  complete  line  of  equipment  nrdinator  for  Industrial  Cooneration  Henry  P.  Clark,  manager  of  the 


prepared.  a  new  and  complete  line  of  equipment  ordinator  for  Industrial  Cooperation  Hi^y  P.  Clark,  manapr  of  the 

Backing  this  campaign,  the  com-  said  to  cover  every  residential  need  for  the  past  year,  has  resigned  to  join  Ampican  offices  of  McCann- 

pany  will  carry  advertisements  in  for  both  coal  and  oiL  Its  advertising  Chicago  and  Southern  Airlines.  j°o’  retumM 

more  than  300  newspapers  with  in-  and  sales  promotion  Imdgets  are  Walter  A.  Johnson,  editor  of  the 

sertions  of  from  40  to  700  Unes  three  nounced  as  the  lai^est  on  record  for  Employes  Magazine,  is  now  director  l®®*^,®**”*  T  ^  u  ^ 

times  a  week,  and  the  company’s  these  prt^uip;  advertismg  will  em-  publiSy  and  advertising  de-  ®  ° f . 

regular  consumer  magazme  adprtis-  phasize  tip  low  price,  and  new  fea-  partment  of  the  Missouri,  Kansas  &  ff*  w  1  J,® 

mg  campaign  will  be  continued  with  tures  making  for  economy  and  de-  Texas  Railroad  at  St  Louis  accord-  ooutn  Amenra  m  iswt 

double  page  insertions  in  a  special  pendability.  5  ^  announopnipnt  bv  vpnf>ra1  his  stay  here,  he  will  make  his 

list  of  magazines  that  will  include  the  Visiting  the  cities  were  E.  L.  Syl-  offices  there  He  succeeds  J  F  Rec-  I*®®‘^duarters  at  the  New  York  ofi^ 


ing  campaign  will  be  continued  with  tures  making  for  economy  and  de-  Texas  Railroad  at  St  Louis  accord-  .  South  Amenra  m  1934 

double  page  insertions  in  a  special  pendability.  5  ^  announopnipnt  bv  vpupral  his  stay  here,  he  will  make  his 

of  maga^es  that  will  include  the  Visiting  the  cities  were  E.  L  SyL  offices  there.  He  succeeds  J  F.  Rec-  JriT'^omoanl  ^  Thp%  aS 

Saturday  Evening  Post,  Collier  s,  vester,  sales  manager  of  residential  air  .  _  re-entlv  resigned  to  accent  ***  company.  The  Buenos  Aires 

Good  Housekeeping,  Fortune,  House  conditioning  and  automatic  heating;  _  -imiior  annnintmpnt  hv  thp  Mic.souri  McCann-Erickson  were  re- 

de  Garden,  House  Beautiful,  Better  B.  M.  Hanley,  assistant  sales  manager  pa-ific  Lines  in  succession  to  E  H  appointed  to  handle  advertising 

Homes  and  Gardens,  and  Amertcon  in  charge  of  automatic  heating;  F.  J.  McRpvnolds  now  vicp-nrpsidpnt  and  General  Electric  refrigerators  in 
Home.  Worden,  commercial  advertising  man-  generS^manager  of  a  St  Louis  print-  Argentina. 

injf  comoanv  ^  Sterling  has  joined  the  Gard- 


Tlie  entire  consumer  campaign  will  and  F.  Valtiere,  of  Kelvinator’s  jjjg  company.  ^  Sterling  has  joined  the  Gard- 

stress  the  advantages  of  modern  radi-  engineering  department  These  men  abtht™  v  Tawra  r  nouranano.-  Advertising  Company,  New  York, 

ator  heat  conditioning  as  installed  by  met  with  the  distributors  at  luncheon  writer  and  recentlv  secret^  account  executive.  He  is  known 

the  radiator  heating  contractor  for  conferences  in  Buffalo,  Boston,  New  p  ’  _  .  .  ^  y.  ..  in  advertising  circles  for  his  special- 

“personal  comfort”  continuing  use  of  York,  I%iladelphia,  Washington,  Cin-  u  °  w  ized  creative  work  on  many  prominait 

the  slogan  “P.  C.”  adopted  fw  the  cinnati,  St  Louis,  Kansas  City,  and  ow-n’  ^  ^  tu  ^ood  accounts.  His  advertising  back- 


company’s  advertising  this  year. 


Chicago. 


NEW  BENDDC  PRODUCT  DELCO  AD  BUDGET  UP 


RJLO,  Building,  New  York,  with  _  j  •  i  j  .  -xi.  r»  .  i 

Monte  Proser  as  public  relations  ground  mcludes  work  with  Benton  i 
counsellor  Bowles  as  vice-president  of  the  George 

.  _  .  L.  Dyer  Company,  and  as  former 

A.  O.  Stark,  sales  meager  of  Urn-  president  of  McMuUen,  Sterling  & 


Bendix  Home  Appliances,  Inc.,  De-  Scheduling  a  50  per  cent  increase  versal  Atlas  Cement  Company,  has  chalfant,  Inc.  ' 

troit  announced  Aug.  1  that  it  is  in-  in  its  advertising  budget  for  fall,  been  elected  vice-president  in  charge 

vading  the  washing  machine  market  Delco-Frigidaire  Conditioning  Divi-  of  sales  in  the  East  and  Southeast.  T^ICQOT 

with  a  radically  different  type  of  auto-  sion,  General  Motors  Sales  Corpora-  Other  new  regional  vice-presidents  I  UlDDVJljVtO 


matic  home  laundry  machine.  An  tion,  will  launch  an  extensive  co- 


Cronkrite  in  the  central  l_  Kiesler,  president  and  treasurer 


intensive  advertising  and  promotional  operative  newspaper  campaign  in  be-  states  and  O.  H.  D.  Rhower  in  the  of  Advertising  Agencies  Foreign  Lan- 
eampaign  is  being  launched  through  hidf  of  its  Delco-Roto  Unit  for  oil  West  W.  R.  Heckendom  has  been  guage  Service,  Inc.,  New  York,  has 
Brooke,  Smith  &  French,  Inc.,  Detroit  burners,  the  Delco-Conditionair  and  named  sales  manager  in  New  York;  announced  that  the  company  has  been 
and  New  York  agency.  First  copy  its  line  of  complete  automatic  oil  W.  A.  McIntyre,  sales  manager  in  dissolved  and  that  he  is  now  affiliated 
will  appear  in  trade  papers  this  month,  burners,  O.  E.  Wolf,  director  of  ad-  Philadelphia  and  Floyd  L.  Mabie,  with  Foreign  Advertising  and  Service 
with  national  schedules  in  leading  vertising  and  promotion,  announced  manager,  Atlas  White  bureau,  New  Bureau.  Mr.  Kiesler  will  continue 


magazines  and  newspapers  to  follow  this  week.  The  schedule  includes  York. 


to  service  the  accounts  formerly  han- 


soon  thereafter.  The  company  will  more  than  80  magazines  of  all  types  Bennett  Yarrow  Ryan,  has  been  died  by  him  in  his  previous  connec- 
place  its  product  on  the  market  in  addition  to  newspaper  space.  Lord  appointed  to  the  advertising  sales  staff  tion.  One  of  his  principal  accounts 
through  a  national  distributor  organ!-  &  Thomas,  New  York,  has  the  account  of  Home  Beautiful,  to  gpo«»inliy«»  in  is  the  foreign  language  newspaper 


zation  which  has  been  built  up  dur¬ 
ing  the  last  six  months. 

McGRAW-HILL  CHANGES 


PARKER  PEN  CAMPAIGN 

The  Parker  Pen  Company,  Janes¬ 
ville,  Wis.,  will  ^>end  $500,000  in  an 


contacts  with  retail  stores,  Harry  M.  advertising  of  the  Cunard  White  Star 

Dunlap,  business  manager,  has  an-  Line. 

nounced. 

Charles  E.  Rochester,  managing  INCREASES  BUDGET 


A  change  in  McGraw-Hill  Pub-  advertising  campaign  for  the  balance  director  of  the  Hotel  Les^gtim,  New  The  most  ambitious  campaign  in  ^ 
lishing  Company  personnel  moves  of  the  year.  The  drive  will  embrace  York,  has  announced  the  appoint-  history  of  the  Rolls  Razor,  Inc.,  h*s 
Albert  E.  Paxton,  formerly  manager  134  newspapers,  17  magazines  and  230  ment  of  Chalmers  L.  Pancoast,  wide-  been  announced  by  Edwin  H.  Schifi«i 
of  Mill  Supplies,  to  the  managership  college  papers.  Both  monotone  and  ly-hoown  advertising  man,  as  a  mem-  president.  In  addition  to  using  the 
of  Engineering  News-Record  and  Con-  rotogravure  will  be  used  in  the  news-  ^r  of  the  sales  promotion  force  of  Saturday  Evening  Post,  Life,  Titw 
Mruction  Methods  and  Equipment,  papers.  Advertising  will  reach  a  peak  the  Lexington,  now  under  Mr.  and  Esquire,  space  will  be  used  in  25 
James  A.  Channon,  editor  of  Mill  Sup-  just  prior  to  school  opening  and  Rochester’s  personal  direction.  or  more  metropolitan  newspapers, 

plies,  assumes  the  managership  of  tiiat  Christmas.  Blackett,  Sample-Hum-  Henry  Gebhardt,  free  lance  artist  Kimball,  Hubbard  &  Powell,  Inc..  Ne« 
publioatioa.  mert,  Inc.,  has  the  account.  who  formerly  was  on  the  staff  of  York  agency,  has  tlie  account. 


mert,  Inc.,  has  the  account. 


■8  if  g  si  4  if  if  I"®  I  gi  ^l^il 
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ll^SES  POUCY 

jygcbigon  Rules  Against 
Cardboard  Beer  Bottle  Ads 

(;,rdboard  beer  bottle  containers 
^  ttboo  in  Michigan  if  they  bear 
f  -ertisemeiits  for  one  brand  of  brew, 
Ljrding  to  a  ruling  by  the  Michigan 
’  uor  Control  Commission, 
^jnjmissioner  Hale  G.  Knight  said 
[-.>  River  Raisin  Paper  Co.,  of  Mon- 
Jlich.,  which  holds  a  patent  on 
.  containers,  might  sell  out  those 
stoA  but  must  manufacture  no 
^  which  contain  advertising. 
Containers  with  advertising  were  be- 
sold  at  less  than  cost,  which 
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Campaigns  and  Accoimts 

CLIFFORD  F.  BROEDER,  advertising 
agency,  St.  Louis,  is  now  handling 
the  account  of  the  Vess  Beverage  Co., 
soda  water,  of  that  city.  Fifty  news¬ 
papers  will  be  used. 

Dry  Zero  Corporation,  Chicago 
manufacturers  of  insulation  for  re¬ 
frigerators,  has  appointed  Fensholt 
Company,  Chicago  agency,  to  handle 
its  account. 

F.  H.  Ryder,  vice-president  of  the 
Harder  Refrigerator  Company  of 
Cobleskill,  N.  Y.,  announces  the  ap¬ 
pointment  of  J.  M.  Mathes,  Inc.,  New 


"  unts  virtually  to  a  subsidy  of  beer  York,  to  direct  the  advertising  cam- 


jilers  by  those  breweries  which 
,1  most  of  the  advertising,”  Knight 
i  "We  had  already  discontinued 
^  use  of  paper  bags  with  advertis- 
^  and  saw  no  difference  in  regard 
cardboard  cartons.” 

IV  rule  reverses  a  policy  of  the 
,i-36  commission,  which  held  that 
.ertising  on  the  containers  was  por¬ 
table  if  the  company  sold  its  prod- 
at  the  same  price  to  all  buyers. 

Silboard  Is  Chopped 
Down  by  Its  Sponsor 

Richmond,  Va.,  Aug.  3 — A  gang  of 
f3  yesterday  chopped  down  a  big 
lle/ose  Caverns’  sign  at  Lacey  Spring 
r  ffighway  U  S  11,  in  line  with  this 
ivern's  new  program  of  removing 
of  its  billboards  and  other  road- 
Je  advertising.  Its  removal  opened 
a  vista  of  the  Shenandoah  Valley 
d  the  distant  Alleghany  Mountains, 
lelrose  Caverns,  formerly  known  as 
TTpiiia  Caverns,  recently  adopted 
3  program  of  cooperation  with  the 
gsociated  Clubs  of  Virginia  for  road- 
be  development  sponsored  by  the 
hrden  Clubs  of  Virginia.  'Diese  as- 
odated  clubs  have  a  membership  of 
t.UO  women  who  are  working  for 
be  abolishment  of  billboards. 

A  dozen  or  so  of  these  signs  have 
^y  been  painted  out  by  the 
anms’  management,  preparatory  to 
aring  them  removed.  This  work  is 
,’nDg  ahead  as  fast  as  possible,  and 
nil  continue  until  all  Melrose  Cav- 
■m  signs  are  done  away  with,  not 
aly  in  Virginia,  but  also  in  West 
Virginia  and  Maryland. 

lows  VAN  CRONKHITE 

Stuart  Haydon,  former  Chicago 
^wspaperman  and  author,  this  week 
wame  associated  with  Van  Cronkhite 
isociates,  Inc.,  Chicago,  on  a  full 
me  basis  as  editorial  director  in 
jiaige  of  radio  news  and  feature  pro- 
pnn  Mr.  Haydon  has  been  identi- 
1^  with  the  Van  Cronkhite  radio 
puasellor  service  since  its  early  be- 
puungs  both  as  a  stockholder  as  well 
b  in  an  advisory  capacity. 

pEW  ABC  MEMBER 

Ibe  Journal  of  Accountancy,  New 
«k,  has  been  admitted  to  member- 
in  the  Audit  Bureau  of  Circu- 
mms. 


paign  for  McKee  Air  Conditioned  Iced 
REFRICERAlCrg:. 

Planning  one  of  the  must  intensive 
newspaper  advertising  activities  in  the 
history  of  their  business,  the  Julius 
Grossman  Shoe  Organization  has  ap¬ 
pointed  the  Sterling  Advertising 
Agency  of  New  York  to  handle  its  ad¬ 
vertising  for  the  coming  year  with 
Leon  A.  Fiiedman  as  account  execu¬ 
tive.  Radio  and  direct  mail  will  also 
be  used. 

Coal  and  Coke  Retail  Corporation, 
New  York,  has  appointed  Frank  Pres- 
brey  Company,  New  York.  Plans  for 
an  intensive  newspaper,  direct-by¬ 
mail  and  attendant  sales  promotion 
campaign  are  now  in  process  of  com¬ 
pletion  for  fall  and  winter  season 
presentation.  The  campaign  covers 
all  phases  of  household,  industrial 
and  commercial  fuel  consumption. 

American  Cigarette  &  Cigar  Com¬ 
pany,  Inc.,  manufacturer  of  Pall  Mall 
cigarettes,  has  contracted  with  Miss 
Dorothy  Thompson  for  a  series  of 
radio  broadcasts  over  a  coast-to- 
coast  Red  network  of  NBC.  Miss 
TTiompson,  newspaper  syndicate 
writer,  will  discuss  “People  in  the 
News.” 

The  “Calvert  Collins,”  Calvert  Dis¬ 
tillers  Corporation’s  recipe  for  main¬ 
taining  and  increasing  Calvert  whiskey 
sales  during  the  summer  months,  is 
being  promoted  on  consumer  and 
dealer  fronts,  augmenting  an  adver¬ 
tising  campaign  in  300  newspapers  all 
over  the  country,  and  in  monthly  color 
ads  in  the  American  Weekly.  Sales 
are  considerably  ahead  of  those  of 
last  July. 

Despite  Harvard  and  Princeton  foot¬ 
ball  authorities  refusal  to  grant  broad¬ 
cast  permission  for  radio  advertising 
purposes,  Atlantic  Refining  Company 
and  the  Kellogg  Company,  have  signed 
practically  every  other  college  for 
the  main  games  during  the  1937  sea¬ 
son,  through  N.  W.  Ayer  &  Son,  Inc. 
Atlantic  will  cover  the  East  and  Kel¬ 
logg  the  Middle  West. 

Phillips  Jones,  Inc.,  makers  of  Van 
Heusen  shirts  and  collars,  is  using 
color  and  black  and  white  pages  in 
Esquire  and  Life  to  introduce  the 
newly  styled  line  of  London  Kenton 
Shirts.  Van  Heusen  pajamas  and 
colored  patterned  lines  of  shirts  will 
be  promoted  by  color  pages  in  Es¬ 
quire.  Hie  new  campaigns  will  start 


with  the  September  issues.  Peck  Ad¬ 
vertising  Agency,  Inc.,  is  in  charge  of 
the  accoimt. 

Bartman  &  Bixer,  Inc.,  manufac¬ 
turer  of  Kenneth  curtains  and  shower 
sheets,  has  appointed  Norman  D. 
Waters  &  Associates,  Inc.,  New  York, 
to  handle  its  advertising.  Trade  ad¬ 
vertising  and  dealer  aids  are  planned, 
in  addition  to  some  national  space. 

Effective  this  week,  advertising  of 
Carioca  Puerto  Rican  rum  is  being 
handled  by  Albert  Frank-Guenther 
Law,  Inc.,  New  York,  it  was  an¬ 
nounced  by  President  Joseph  H. 
Kraus  of  American  Spirits,  Inc.,  News¬ 
papers,  magazines  and  dealer  helps 
will  be  used.  Robert  J.  Misch  is  the 
agency  contact  man  and  Walter  Ruby 
advertising  manager  of  American 
Spirits. 

Harvey  -  Messengale  Advertising 
Company,  Atlanta,  has  been  appointed 
to  conduct  a  campaign  to  promote  the 
Durham,  N.  C.,  tobacco  market.  Ap¬ 
proximately  $6,000  has  been  raised  to 
carry  on  the  campaign.  Newspapers, 
radio  and  billboards  will  be  used. 

S.  C.  Stampleman,  president  of  the 
Gillette  Safety  Razor  Company, 
Boston,  has  appointed  Maxon,  Inc., 
Detroit,  to  direct  the  advertising  for 
Gillette  Razors  and  Blades,  Valet- 
Autostrop  Razors  and  Blades,  Probak 
Blades  and  Gillette  Brushless  Shav¬ 
ing  Cream.  Newspapers  and  national 
magazines  will  carry  the  preponder- 


nmt, 
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ance  of  Gillette  Razor  and  Blade  ad¬ 
vertising,  according  to  announced 
plans.  A  newspaper  test  campaign 
for  Gillette  Brushless  Shaving  Cream 
is  already  being  conducted  in  three 
cities.  Lou  R.  Maxon  is  account  ex¬ 
ecutive. 

An  extensive  national  advertising 
campaign  in  newspapers  and  maga¬ 
zines  will  be  launched  by  Pinaud,  Inc., 
for  a  new  liquid  “Set  Up”  to  be  ap¬ 
plied  to  the  face  before  shaving  with 
electric  razors.  A  cooperative  news¬ 
paper  campaign  in  every  impiortant 
city  with  dealers  has  been  arranged 
and  copy  will  appear  in  eight  maga¬ 
zines,  including  some  trade  publi¬ 
cations.  Grey  Advertising  Agency, 
New  York,  is  placing  the  ac¬ 
count. 

The  following  St.  Louis  accounts 
are  now  being  placed  through  the 
Clifford  F.  Broeder  Agency  of  that 
city:  Vess  Beverage  Co.,  Selle  Jew¬ 
elry  Co.,  Peter  Pan  Beauty  Shops, 
Fire  Chief  Stoker  Co.  and  Oliver 
Manufacturing  Co. 

Gussow,  Kahn  &  Co.,  New  York, 
has  been  selected  to  place  the  national 
advertising  for  M.  Sloat,  maker  of 
sportswear. 

NAMES  WEST-HOLLIDAY 

Pekin  (Ill.)  Times  has  appointed 
West-Holliday  Company  as  its  na¬ 
tional  advertising  representative. 


WHEN  YOU  INSTALL  MODERN  FOUR-DECK 

ITREAMLINED  INTERTYPES 


Publishers  Service  Company 
enables  you  to  offer  to  your 
readers  —  almost  as  a  gift 

THE  OXFORD 

UNIVERSAL  ENGLISH 

DICTIONARY 

IN  10  MASSIVE  VOLUMES 

Published  and  distributed  with  the  sanction 
of  the  world’s  greatest  institution  of  learn-  '' 
ing— Oxford  University.  This  finest  of  all 
dictionaries  represents  the  supreme  law  of 
the  P'nglish  language.  Make  sure  of  exclu¬ 
sive  franchise  for  your  territory  for  this  cir¬ 
culation  and  good  will  building  promotion. 
Here’s  circulation  at  a  profit — but  only  if 
you  act  quickly!  Wire  or  write  today! 

Publishers  Service 
Company,  Inc. 

75  WEST  STREET,  NEW  YORK 
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THE  ADVERTISING  SURVEY 

Rising  Soles  Volume  of  Department  Stores  Gives  Them 
Lower  Advertising  Percentages,  Despite  Greater 
Actual  Linage — What  Different  Groups  Spend 

By  ROBERT  S.  MANN 


DEPARTMENT  STORE  advertising 

managers  are  in  a  good  spot  these 
days,  despite  the  future  worries 
pointed  out  by  various  conscientious 
department  store  executives.  They 
can  at  least  point  with  pride  to  the 
figures  for  1936,  and  in  general  for 
1937  to  date. 

For  as  recovery  has  proceeded,  the 
department  store  men  have  found 
their  advertising  dollars  pulling  bet¬ 
ter  and  better.  The  monllily  linage 
figures  published  in  this  paper  have 
told  the  story  of  the  cautious  increases 
in  department  store  purchases  of 
newspaper  space;  the  Federal  Re¬ 
serve  Board’s  reports  and  other  au¬ 
thoritative  statements  have  summar¬ 
ized  the  sales  gains;  and  now  we  have 
in  hand  the  annual  department  store 
report  of  the  Harvard  Bureau  of 
Business  Research,  confirming  and 
detailing  the  shrinking  percentage  of 
advertising  expenditures  to  net  sales. 

To  reverse  the  form  of  this  last  item, 
the  percentage  of  net  sales  to  adver¬ 
tising  has  been  rising.  Hie  depart¬ 
ment  stores  have  been  saving  money 
on  their  advertising — ^not  by  reducing 
expenditures,  but  by  increasing  them. 
Sales  have  risen  faster  than  the  ad¬ 
vertising  costs. 


Sales  and  Linage 

THE  TABLE  WITH  THIS  ARTICLE 
gives  the  percentages  for  1936,  as  we 
picked  them  out  of  various  tables  in 
the  latest  Harvard  report  (“Operating 
Results  of  Department  and  Specialty 
Stores  in  1936,”  by  Carl  N.  Schmalz, 
Harvard  University  Graduate  School 
of  Business  Administration,  $2.50) . 
The  current  report  does  not  make  a 
direct  comparison  with  previous  years, 
but  those  of  past  years,  as  reported  in 
these  pages,  tell  the  tale.  Hiose  who 
want  details  may  refer  to  E&P  files 
for  June  9,  1934,  page  10,  and  for 
Jime  29,  19^,  page  11. 

Media  Records  figures  on  newspaper 
linage  also  tell  a  part  of  the  story. 
As  the  depression  deepened,  the  de¬ 
partment  stores  made  a  determined 
effort  to  hold  up  their  advertising  ap¬ 
propriations  —  naturally,  since  their 
whole  operation  depended  on  holding 
up  the  volume  of  sales.  In  1930  the 
department  store  linage  held  up  to 
98.2  i>er  cent,  and  in  1931  to  95.5  per 
cent,  of  1929.  By  1932  the  stores  could 
not  stand  the  pressure,  and  their  lin¬ 
age  dropped  to  79.8  per  cent — and  in 
1933  to  76.0  per  cent — of  1929.  With 


1934,  the  department  store  linage 
went  up  to  83.2  per  cent,  in  1935  to 
86.0  per  cent,  and  in  1936  to  92.9  per 
cent  of  1929  linage. 

Dollar  voliune  of  department  store 
sales  followed  a  similar  course,  ac¬ 
cording  to  the  Harvard  chart,  but  with 
a  much  deeper  valley  in  1932  and  1933. 
By  the  end  of  1936,  Harvard  reports, 
dollar  volume  “had  recovered  to  a 
point  rou^ly  16  per  cent  below  the 
average  sales  of  1929,”  while  “physical 
volume  of  sales  during  the  last  six 
months  of  1936  were  about  7  per  cent, 
and  probably  more,  above  the  aver¬ 
age  level  of  1929.” 

Reversed  Course 
AS  FOR  THE  ADVERTISING  PER- 
centagcs  to  net  sales,  they  followed 
a  reversed  course.  Rising  to  imusual 
heights  (in  percentage)  at  the  bottom 
of  the  depression,  they  have  now  sub¬ 
sided  to  what  might  be  termed  nor¬ 
mal  In  some  groups  of  stores  the 
advertising  percentage  is  nearly  one 
per  cent  less  than  its  peak — which  is 
enough  to  make  a  big  showing  on  a 
store’s  profit  accoimt 
For  stores  with  total  annual  net 
sales  of  $500,000  to  $1,000,000,  Har¬ 
vard  reported  a  “total  advertising” 
percentage  of  3.75  in  1932;  the  1936 
figure,  as  shown  in  the  table  on  this 
page,  is  2.85  to  3.4  per  cent 
Stores  of  $1,000,000  to  $2,000,000  an¬ 
nual  sales  had  a  peak  advertising  per¬ 
centage  of  3.8  in  1933  (3.7  in  1932); 
the  1936  figure  is  3.55. 

Stores  of  $2,000,000  to  $4,000,000 
annual  sales  have  made  a  big  reduc¬ 
tion  in  advertising  percentage — ^from 
4.6  in  1932  to  3.7  in  1936.  In  the 
$4,000,000  to  $10,000,000  class,  the  re¬ 
duction  is  from  4.5  to  4i)  per  cent 
Above  the  $10,000,000  class  the  stores 
have  not  reduced  the  advertising  per¬ 
centage  as  much,  because  they  never 
let  it  get  as  hi^  as  in  some  other 
groups.  As  the  table  shows,  these  big 
stores  compare  favorably  with  other 
groups  in  1936  percentage.  'They 
spend  hugely  on  advertising,  but 
their  enormous  sales  keep  the  per¬ 
centages  down. 

Advertising  and  Profits 

LIKE  ALL  AVERAGEIS,  of  course, 
these  figures  do  not  apply  too  ex¬ 
actly  to  any  individual  stores.  Cur¬ 
rently,  some  advertising  men  are  re¬ 
ported  giving  serious  consideration  to 
the  thought  that  profits  may  be  found 
by  plunging  on  additional  advertising, 
since  additional  sales  would  not  bring 
immediate  additions  to  overhead. 


Even  a  high  advertising  percentage 
would  be  justified  on  this  basis,  if  it 
brought  welcome  profits. 

The  Harvard  bulletin  reports  that 
1936  was  a  year  of  prosperity  for  de¬ 
partment  stores.  Gross  margins  were 
higher,  largely  because  fewer  mark- 
downs  were  necessary;  and  at  the 
same  time  expenses  took  a  lower  per¬ 
centage  than  in  1935.  As  a  result  the 
percentage  earnings  continued  upward 
from  the  low  of  1932. 

Total  expense  took  34.9  per  cent  of 
net  sales,  sharply  lower  than  in  1935. 
Gross  margin  rose  to  36.5  per  cent. 


Roto  Ads  Gained 
16%  Over  '36 


Chicago,  Aug.  3 — Rotogravure  ad¬ 
vertising  in  newspapers  totaled  5,- 
582,539  lines,  an  increase  of  781,794  or 
16.2  per  cent,  for  the  first  six  months 
this  year  over  the  same  period  a  year 
ago,  according  to  figures  released  here 
by  Kimberly-Clark  Corporation.  Na¬ 
tional  roto  linage  held  a  slight  ad¬ 
vantage  over  local  gravure  with  a 
total  of  3,504,237  lines,  an  increase  of 
542,412  or  18.3  per  cent  Local  roto¬ 
gravure  linage  totaled  2,078,302  for  the 
first  half  of  1937,  a  gain  of  239,383 
over  the  1936  period,  or  13  per  cent. 

Monotone  copy  continued  to  domi¬ 
nate  the  roto  section  with  5,159,956 
lines,  as  compared  with  422,583  lines 
of  color  roto  during  the  first  six 
months  this  year. 

Local  gravure  showed  the  biggest 
increase  in  June  with  a  total  of  362,062 
lines  of  advertising,  an  increase  of 
92,977,  or  34.5  per  cent,  over  the  same 
month  a  year  ago.  National  roto  copy 
totaled  637,555  lines  for  Jime,  a  gain 
of  43,047,  or  7.3  per  cent.  The  total 
for  June  amoimted  to  999,617  lines, 
an  increase  of  136,024,  or  15.7  per  cent 


NEW  ALBANY  AGENCY 


PEACH  AD  DRIVE 


P.  S. — ^He  Eats  Eggs 

Radio  exacutivei  and  salat  man. 
agars  for  "Huskies,"  breakfast  food 
wore  amazed,  not  to  say  dumbfound¬ 
ed,  when  Lou  Gehrig,  first-baseman 
for  the  world  champion  New  York 
Yankees,  in  a  testimonial  on  thair 
program  last  week,  proudly  ,d- 
mitted  he  had  a  "heaping  bowl  of 
Wheatiei  for  breakfast  every  morn¬ 
ing."  Wheaties  is  a  rival  product 

Bluthingly,  the  Iron  Man  of  bata^ 
ball  explained  later  he  had  become 
confused  about  which  breakfast  food 
he  was  supposed  to  be  eating.  Be¬ 
fore  he  went  with  the  Huskies  firm 
his  contract  had  been  with  Wheaties 
he  said,  and  ha  had  become  so  ac¬ 
customed  to  eating  that  cereal,  or 
saying  that  ha  did  in  front  of  a 
microphone,  that  he  slipped  when 
his  contract  changed. 

A  reporter  for  the  New  York 
World-Telegram  went  to  see  Mr. 
Gehrig  at  the  Yankee  Stadium  tlm 
day  after  the  lapsus  linguae.  Gehrig 
revealed  that  he'd  had  eggs  for 
breakfast  that  morning. 


APPLE  GROWERS  PLAN 
BIG  AD  CAMPAIGN 


Albany,  N.  Y.,  Aug.  3 — Cameron  W. 
Hyde,  managing  editor;  Robert  R. 
Reeves,  Simday  editor,  and  Frederick 
H.  Hyde,  display  advertising  artist 
when  the  Knickerbocker  Press  was 
eliminated  from  the  Albany  field,  have 
established  Hyde-Reeves-Hyde,  an 
Albany  service  for  advertising,  pro¬ 
motion  and  publicity.  Cameron  Hyde 
has  been  an  executive  of  Albany 
newspapers  for  some  15  years;  Reeves 
occupied  several  executive  desks  here 
after  experience  in  Boston,  Phila¬ 
delphia  and  New  York  City,  and  Fred¬ 
erick  Hyde  has  been  a  newspaper  and 
agency  artist  in  Albany,  New  York 
City,  Baltimore  and  Atlanta. 


Carroll  R.  Miller,  secretary-man¬ 
ager  of  an  apple  firm  in  Martinsburg, 
W.  Va.,  told  horticulturists  from  five 
southern  states  here  recently  that  t 
$75,000  advertising  program  will  be 
inaugurated  Sept.  15  to  dispose  of  fiie 
nation’s  fall  apple  crop. 

The  advertising  program,  he  said, 
will  cover  20  of  the  largest  cities  of 
the  central  East  and  South,  starting 
in  Atlanta,  Ga.,  and  Birmingham,  Ala 
and  working  northward. 

Miller  told  the  horticulturists  100,- 
000  apple  recipe  books  will  be  distrib¬ 
uted,  in  addition  to  2,500,000  pieces  of 
apple  advertising  which  will  be  dis¬ 
tributed  throughout  40,000  phain 
stores,  besides  the  regular  newspaper 
advertising. 

“Support  of  every  apple  grower  in 
the  foiur-state  Appalachian  apple  bdt 
is  needed  for  this  apple  advertising 
work.  To  date,  7,000,000  bushels  han 
been  pledged  by  the  growers,  at  one 
cent  per  bushel.  An  addition^  3,000,- 
000  bushels  are  necessary,”  Miller  de¬ 
clared. 

He  said  continued  scientific  develop¬ 
ment  by  recognized  medical  autho^ 
ties,  in  examining  health  value  in 
pies,  will  be  a  part  of  the  approach!^ 
season’s  work. 
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DROPS  "UNFAIR"  AD 


STORES'  ADVERTISING  PERCENTAGES,  1936 


(Ounpiled  from  Bulletin  104,  Harvard  Bureau  of  Busines*  Research.  “Total  Adver¬ 
tising’’  includes  all  space  costs,  also  direct  mail,  radio,  car  cards,  outdoor,  etc.  “Total 
Publicity’'  adds  the  advertising  payroll,  and  all  display  costs.) 
DEPARTldENT  STORES 


Newspaper 
Space  Only 

ToUl 

ToUl 

Stores’  Net  Annual  Sales 

Advertising 

PuUidty 

Less  than  $150,000 . 

2.1% 

$150,000  to  $300,000 . 

2.6% 

$300,000  to  $500,000 . 

.  2.2% 

2.75% 

4.1% 

$500,000  to  $750,000 . 

.  2.55% 

2.85% 

4.05% 

$750,000  to  $1,000,000 . 

.  2.95% 

3.4% 

4.4% 

$1,000,000  to  $2,000,000 . 

.  3.15% 

3.55% 

4.75% 

$2,000,000  to  $4,000,000 . 

.  3.3% 

3.7% 

4.9% 

$4,000,000  to  $10,000,000 _ 

.  3.55% 

4.0%. 

5.25% 

$10,000,000  to  $20,000,000.. 

.  3.35% 

3.9% 

5.1% 

.  3.05% 

3.4% 

4.55% 

SPECIALTY  STORES 

Newspa^r 
Space  Cost 

Total 

Total 

Stores’  Net  Annual  Sales 

Advertising 

Publicity 

Less  than  $150,000 . 

2.35% 

$150,000  to  $300,000 . 

3.6% 

$300,000  to  $500,000 . 

S500.000  to  $1,000,000 . 

3.8% 

.  3.8% 

4.7% 

5.95% 

$1,000,000  to  $2,000,000... 

.  3.25% 

4.1% 

5.5% 

$2,000,000  to  $4,000,000... 

.  4.1% 

4.8% 

6.15% 

$4,000,000  or  mors . 

.  3.0% 

3.5% 

4.9% 

A  marketing  order  that  includes 
provision  for  a  $245,000  advertising 
campaign  for  California  cling  peaches 
became  effective  Aug.  4  imder  terms 
of  an  action  taken  at  Sacramento,  Cal., 
by  A.  A.  Brock,  state  director  of 
agriculture.  A  cling  peach  advisory 
board  was  established  and  the  order 
also  provided  that  only  No.  1  cling 
peaches  may  be  canned  this  year.  Ttie 
advertising  fund  is  based  on  collec¬ 
tions  equally  from  both  canners  and 
growers  on  the  basis  of  50  cents  a  ton 
on  peaches  produced  and  canned.  Ifre 
action  assures  continuation  of  adver¬ 
tising  and  of  marketing  conditions 
last  year. 
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NEW  ‘LOOK'  OmCE 


William  Nelson,  previously  with 
the  New  York  and  Des  Moines  offices 
of  Look  Magazine,  has  been  placed  in 
charge  of  the  new  Washington,  D.  C., 
office  in  the  National  Press  Building. 
Look  now  has  three  editorial  branches, 
the  others  being  in  New  York  City 
and  Chicago. 


Richmond,  Va.,  Aug.  4— Mayor  J. 
Fulmer  Bright  has  ordered  the  de¬ 
struction  of  all  undistributed  city  gas 
and  water  bills  that  carry  on  the  back 
the  “Seven  Months’  Hard  Labor  a 
Else  Gas  Heat”  advertisement. 

The  mayor’s  action  followed  a  con-  ledij 
ference  with  a  committee  of  12  local  juk], 
coal  dealers,  members  of  the  Retik 
Coal  Merchants’  Association,  who  'Ri, 
complained  that  the  advertisem^  )ie  ^ 
was  unethical  and  unfair  competitkn 
on  the  part  of  the  city.  The  offaid-  f  jjj 
ing  advertisement  was  part  of  tke 
Department  of  Public  Utilities  lazet 
gram  to  promote  the  sale  of  gas  f«  eade 
heating  purposes  and  meet  con^li'  n,pt 
tion. 

lAI 

SUBWAY  PLACES  ADS  ~ 

The  Brooklyn-Manhattan  TranA 
System  used  f^  pages  in  New  Yo*  is  ] 
newspapers  July  30  to  present  ‘‘pror  ^ 

ciples  and  practices  that  have  hrcl 

erned  and  shall  continue  to  gove» 
the  BJM.T.'s  relations  with  its  cm-  g 
ployes  and  the  public.”  Copy 
handled  by  Edward  L.  Bemays  ao*  ^ 
Batten,  Barton,  Durstine  &  Osb^  kpi 
was  appointed  by  B.M.T.  to  place  u» 
advertising.  »»or 
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Twin  Famine 
Perils  Coast 
Contest 

Scripps  League  Papers  Go 
Afield  When  Picture  Supply 
Runs  Low  and  Buy  Space  to 
Get  More  Photos 

Los  Angeles,  Aug.  2 — A  dearth  in 
jie  Pacific  Northwest  of  twins  who 
il«’t  look  alike  sent  the  Scripps 
;,(,gue  of  Newspapers  into  the  Los 
.tngeles  and  Holljrwood  sector  last 
searching  for  photographs  to  use 
i  a  current  contest. 

Tbe  Scripps  chain  took  a  total  of 
Mindies  of  display  space  in  two  Los 
.tsgeles  papers  in  an  effort  to  line  up 
pictures  of  150  pairs  of  “unlike”  twins. 
Ibe  pictures  are  being  published, 
dnee  sets  a  day,  in  the  north  and 
test  Scripps  League  papers  for  a  con¬ 
test  in  which  entrants  must  match 
die  twins  in  proper  pairs.  At  the 
iialf-way  mark  in  the  12-week  con¬ 
test  the  supply  of  pictures  began  to 
low,  resulting  in  the  imusual 
amation  of  the  newspapers  having 
go  elsewhere  and  advertise  for 
eso^  photos  to  finish  the  stimt. 

Hal  Nelson,  conductor  of  a  movie 
department  for  the  chain,  was  sent  to 
Haywood  to  fill  the  gap,  with  a 
quota  of  150  pairs  of  twins  set  for 
him. 

$20,000  im  Prises 

Tbe  contest,  in  which  papers  in 
Washington,  Oregon,  Idaho  and  Cali¬ 
fornia  are  participating,  has  an  ag¬ 
gregate  of  approximately  $20,000  in 
prnes  for  winners.  Entrants  are  re¬ 
quired  to  present  sales  slips  from  local 
stares  during  the  life  of  the  contest 
indicating  they  have  purchased  $25 
worth  of  goods  advertised  in  their 
local  paper.  In  addition  to  the  sales 
slips,  dips  of  advertisements  they 
inswered  must  be  submitted  with  their 
eorrect  answers.  There  are  no  entry 
fees,  essays,  slogans  or  other  require- 
maits.  Purchase  of  anything  adver- 
tisei  from  the  display,  classified,  au¬ 
tomotive  or  any  other  department 
qualifies.  The  contest  closes  Aug.  28. 
Ibe  display  space  in  Los  Angeles 
offered  all  twins  answering  free 
tickets  to  a  current  motion  picture 
show  (for  which  the  Scripps  League 
paid)  and  a  cash  prize  of  $10  to  the 
pair  of  twins  who  look  least  alike. 
Pictures  were  taken  without  charge. 


Paper  Withholds  Story  to 
Prevent  Prejudice 

A  Bowie  County  deputy  sheriff 
vas  acquitted  of  charges  of  assault- 
Wensel  Fultrm,  Texarkana  (Ark.) 
'^efte  reporter,  last  week,  but  im- 
Isediately  after  the  decision  was 
Ppded  down  he  pleaded  guilty  to 
pghting  and  paid  a  $13  fine. 

I  Ibe  Gazette  withheld  a  story  of 
t  ti«  a*  arrest,  threat  and  jailing 

tourists  until  the  case  brought 
f  its  reporter  had  been  settled.  The 
J**®"  for  withholding  the  story,  the 
^  commented,  was  to  prevent 
from  construing  it  as  an  at- 
®pt  to  prejudice  them. 


Factors  Slowing 
Auto  Linage 

continued  from  page  9 

seemed  to  have  the  greatest  appeal  to 
the  car  buyer.  With  the  coming  of 
stream-lining,  automobile  designers 
have  paid  more  attention  to  the  out¬ 
ward  appearance  and  inward  luxury 
of  the  automobile  than  to  mechanical 
improvements.  One  prime  reason  for 
this  was  that  appearance  had  re¬ 
mained  somewhat  the  same  during  the 
life  of  the  automobile  industry,  and 
mechanical  improvements  had  come 
fast  and  furious.  Some  estimates  by 
automobile  men  are  that  between  85 
per  cent  and  90  per  cent  of  all  new 
cars  purchased  by  Americans  today 
are  bought  with  eye  appeal  as  the 
chief  determining  factor. 

It  is  evident  that  radio  cannot  serve 
the  purpose  of  appealing  to  the  pros¬ 
pect  through  apypearance.  Thus  it  is 
reasonable  to  believe  that  radio  misses 
entirely  the  most  important  single 
point  in  the  sale  of  a  car.  There  is 
no  question  but  that  there  is  a  decided 
feeling  of  dissatisfaction  in  many 
quarters  among  automobile  advertis¬ 
ers  with  radio  as  a  medium  for  any 
car  above  the  lowest-priced  field. 
There  is  a  feeling  too,  that  even  in 
this  price  class  the  biggest  value  to 
the  advertiser  on  the  radio  is  “good¬ 
will.”  If  all  three  of  the  lowest-price 
class  use  radio,  therefore,  the  “good¬ 
will”  gained  by  one  would  seem  to 
be  off-set  by  that  gained  by  the 
others. 

Detroit  Strike  Situotion 

Now  to  deal  for  a  moment  with  the 
story  of  the  strike  situation  of  this 
spring  in  Detroit.  As  never  before, 
the  flexibility  of  newspaper  advertis¬ 
ing  was  demonstrated  to  the  adver¬ 
tiser.  When  the  strike  was  called 
General  Motors  suddenly  halted  prac¬ 
tically  all  production.  Advertising 
departments  and  agencies  found  them¬ 
selves  in  this  position:  They  had 
planned  for  the  spring  months,  ex¬ 
tensive  campaigns  in  newspapers,  na¬ 
tional  magazines,  radio  and  outdoor 
posting.  The  newspaper  advertising 
they  were  able  to  cancel  immediately 
and  thereby  saved  the  industry  mil¬ 
lions  of  dollars.  Magazine  advertis¬ 
ing,  particularly  that  in  color,  had 
been  placed  weeks  and  months  in  ad¬ 
vance.  The  deadline  for  cancellation 
in  magazines  had  been  passed.  The 
companies,  therefore,  found  them¬ 
selves  in  a  position  of  spending  large 
sums  of  money  in  magazines  to  adver¬ 
tise  a  product  which  they  were  un¬ 
able  to  deliver. 

In  radio  the  situation  was  even 
worse.  They  had  had  to  contract  for 
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Iailies  merged 

^George  Riley  Hall,  publisher  of  the 
fshetta  (Okla.)  Daily  Free  Lance, 
“purchased  and  suspended  the 
^ng  News,  published  daily  since 
19.  The  Free  Lance,  estab- 
**<1 35  years  ago  by  Hall,  pvuchased 
k  title,  goodwill  and  part  of  the 
J^^ent  of  the  News.  The  News 
tog  Company  will  operate  a 
printing  plant  at  its  former  loca- 
■  Overcrowding  was  given  as  the 
F*®  for  the  consolidation. 
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Effectively  designed 
for  modern  or  tradi¬ 
tional  treatments  of 
display  composition. 

Ludlow  Typo^raph  Co. 

2032  Clybourn  Avenue  •  Chicago 


at  least  13  weeks,  and  many  of  them 
had  entered  into  agreements  for  26 
weeks  of  broadcasting.  They  had  to 
continue  these  programs  throughout 
that  contract  period  despite  the  fact 
that  they  had  nothing  to  sell.  On  top 
of  this,  many  of  the  executives  were 
dissatisfied  with  the  programs  which 
they  had  purchased  and  the  rating 
which  they  received. 

In  the  billExrard  situation,  compa¬ 
nies  were  able  to  cancel  postings  after 
a  thirty-day  notice.  This  meant  in 
many  instances,  that  they  could  not 
cancel  all  postings,  and  spent  large 
sums  of  money  which  did  little,  if 
any,  good. 

A  few  weeks  later,  Chrysler  went 
through  the  same  experience. 

When  Strike  Ends 

Now  consider  the  advantage  of 
newspaper  flexibility  when  the  strike 
was  over.  The  companies  were  able, 
in  cases  where  they  had  cars  to  sell, 
to  immediately  advertise  their  wares 
in  the  newspapers.  If  they  wanted 
to  use  magazine  and  billboards  they 
were  compelled  to  wait  the  minimum 
of  six  weeks  before  they  could  get 
space,  prepare  copy  and  get  publica¬ 
tion.  This  newspaper  mobility  is  of 
particular  advantage  to  the  automo¬ 
bile  industry.  Time  and  again,  con¬ 
ditions  arise  in  particular  sections  of 
the  coimtry,  or  because  of  emergen¬ 
cies,  which  can  be  handled  only  in 
the  newspapers.  Of  course,  all  this  is 
familiar,  but  I  am  merely  pointing  it 
out,  becavise  of  the  advantage  which 
may  be  taken  at  this  time,  while  the 
extreme  inflexibility  of  other  media 
is  fresh  in  the  minds  of  automobile 
advertisers.  Such  things  as  price 
changes  may  be  published  in  news¬ 
papers  immediately.  In  such  in¬ 
stances,  magazines  will  carry  the  old 


price  for  many  weeks  after  the  change 
has  been  announced. 

The  growth  of  the  automotive  ad¬ 
vertising  in  magazines  has  been  stim¬ 
ulated  by  the  trend  toward  color. 
Having  in  mind  the  necessity  for 
stressing  eye  appeal,  advertisers  have 
used  color  pages  and  color  spreads  in 
many  national  publications.  News¬ 
papers  surely  can  take  advantage  of 
this  situation  by  pointing  out  the  eye 
appeal  vdiich  may  be  given  in  black 
and  white,  and  by  improvement  in 
automobile  color  reproduction  in 
newspapers  themselves. 

GANNETT  NET  GAINS 

Rochester,  N.  Y.,  Aug.  3 — Net  earn¬ 
ings  of  Gannett  Co.,  Inc.  and  wholly 
owned  subsidiaries  (including  equity 
of  Gannett  Co.,  Inc.  in  undistributed 
net  earnings  of  controlled  companies) 
for  the  six  months  ended  June  30 
were  $600,559,  after  depreciation,  in¬ 
terest,  normal  federal  income  and 
New  York  State  franchise  taxes, 
Frank  E.  Gannett,  president,  an¬ 
nounced.  Equal  to  $9.01  each  on  75,- 
000  shares  of  no-par  value  $6  con¬ 
vertible  preferred  stock,  these  earn¬ 
ings  compare  with  $409,195  or  $5.76  a 
preferred  share  in  the  corresponding 
six  months  of  1936.  All  outstanding 
conunon  stock  is  owned  by  the  man¬ 
agement. 

ENTERS  DAILY  FIELD 

The  Lodi  (Cal.)  Times,  a  semi- 
v/eekly,  entered  the  daily  newspaper 
field  Aug.  6.  The  Times,  published 
by  Clifton  H.  Moore  and  George  E. 
Moore,  brothers,  recently  moved  into 
new  quarters  in  a  building  formerly 
occupied  by  the  Lodi  postoffice.  Clif¬ 
ton  Moore  is  editor  and  George 
Moore  is  the  business  manager. 


It  is  indeed  a  great 
honor  to  have  had 
a  part  in  re-styling 
the  appearance  of 
Editor  &  Publisher 

GILBERT  P.  FARRAR 

Newspaper  Stylist 

420  Lexington  Avenue,  New  York 

• 

In  an  early  September  issue  of  Editor 
&  Publisher  my  announcement  should 
prove  that  the  re-styling  and  modern¬ 
ization  of  doily  newspapers  is  no  “flash 
in  the  pan." 
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Outlines  Vacation 
Stop  System 

C.  H.  Roberts,  Charleston 
Gazette,  Solves  Summer 
Bugaboo;  Oscar,  the  Fish 
Finally  Caught 
By  GEORGE  A.  BRANDENBURG 

APPARENTLY  ON  SOME  newspa- 

papers,  “vacation  stops’’  are  a  real 
problem,  with  attendant  summer 
slump  in  circulation  figures  and  the 
job  which  follows  each  fall  of  “get¬ 
ting  them  back  on  the  list.”  "This 
was  the  situation  with  Charleston 
(W.  Va.)  Gazette  up  until  two  years 
ago,  when  a  temporary  stop  system 
was  installed. 

As  explained  by  Chester  H.  Rob¬ 
erts,  Gazette  circulation  manager  and 
president  of  the  Inter-State  Circula¬ 
tion  Managers’  Association,  the  system 
is  merely  an  office  “stop”  slip  or  or¬ 
der  made  up  with  a  starting  date  at 
the  bottom.  When  a  stop  order  is 
received  by  the  carrier,  or  by  the  of¬ 
fice  throughout  the  year,  the  reason 
for  the  stop  is  ascertained,  and  if,  for 
instance,  it  is  “vacation”  or  “going 
out  of  town,”  the  subscriber  is  asked 
when  he  is  expected  back  and  it  is 
suggested  the  Gazette  start  the  paper 
again  upon  his  return.  In  nearly  all 
cases,  a  future  date  is  obtained  from 
the  subscriber  and  is  entered  on  the 
original  stop  order  which  is  in  dupli¬ 
cate. 

How  Starts  Work 

“The  original  is  used  as  the  office 
‘stop’  order  and  the  duplicate  is  filed 
as  a  ‘start’  under  the  date  in  a  small 
file  used  for  the  purpose,”  explains 
Mr.  Roberts.  “Each  day,  when  the 
usual  starts  and  stops  are  entered  and 
run  through  the  office  and  issued  to 
the  routes,  the  ‘temporary  stop’  starts 
for  that  day  are  entered  as  starts. 

“Previously,  we  had  a  vacation 
slump  of  600  to  800  out  of  a  circula¬ 
tion  in  the  city  area  of  some  12,000 
daily.  During  the  second  season,  we 
find  a  vacation  slump  of  between  300 
and  400  showing  on  our  books.  But 
we  have  office  orders  on  file  for  50 
to  75%  of  these  and  while  we  have 
not  been  able  to  locate  a  way  to  make 
these  show  on  the  ABC  records,  we 
have  a  definite  starting  date  for  some 
150  to  200  on  file  at  all  times  dur¬ 
ing  the  summer  season,  and  they  are 
all  automatically  started  back  on  the 
route  list  before  the  first  of  Septem¬ 
ber. 

Carriers  Aid  Plaa 

“We,  of  course,  value  old  friends 
much  more  than  new,  and  the  carrier 
is  awarded  more  for  a  definite  future 
starting  date  entered  on  a  stop,  which 
he  himself  reports,  than  he  is  awarded 
for  a  new  start  order.  Therefore,  he 
watches  his  short  term  stops  on  his 
route  and  gets  a  future  starting  date 
so  that  he  can  obtain  the  extra  credit. 

“Also,  we  find,  after  two  years  of 
operation,  that  subscribers  are  becom¬ 
ing  educated  to  the  fact  they  can 
discontinue  the  paper  and  at  the 
same  time  enter  an  order  for  it  to  be 
resumed  in  the  near  future,  and  that 
relieves  them  of  future  bother.  In 
most  cases,  especially  with  the  older 
and  more  valued  subscribers,  they 
voluntarily  give  a  future  starting  date 
when  they  stop  for  a  short  term,  thus 
relieving  us  of  the  anxiety  of  ‘the 
other  fellow  getting  them  first’  when 
they  return  from  vacations.  It  has 
proven  valuable  insurance  in  this  re¬ 
spect  and  protects  our  subscription 
lists  against  the  competitor  obtaining 
them  and  soliciting  them  first  after 
they  return  home  from  vacations.” 


Oscar,  the  Fish,  Caught 

READERS  of  the  Chicago  American 

recently  were  greeted  with  the  fol¬ 
lowing  eight-column,  front-page  ban¬ 
ner  line;  “Oscar,  the  Great  Fish, 
Finally  Caught.”  For  nearly  six 
weeks,  thousands  of  fishermen  have 
been  searching  the  Fox  Lakes  for  any 
kind  of  fish,  but  with  the  hope  of  get¬ 
ting  the  added  thrill  of  finding  Oscar. 
Why?  Because  Oscar’s  value  in  cash 
and  other  prizes  was  $1,330.90,  of  which 
$500  was  paid  by  the  American.  A 
Chicagoan,  fishing  in  Pistakee  Lake, 
caught  the  pickerel,  but  didn’t  real¬ 
ize  he  had  Oscar,  until  his  brother 
noticed  the  tag  when  they  began  to 
clean  the  fish. 

The  fish  nearly  got  away  from  the 
lucky  Chicagoan  when  he  took  Oscar 
from  the  live  box.  Oscar  squirmed 
out  of  his  hands  and  flopped  back 
into  the  lake.  The  fisherman,  how¬ 
ever,  plunged  in  after  the  catch  and 
came  up  with  both  hands  firmly 
around  Oscar.  It  was  then  that  he 
noticed  the  $500  Chicago  American 
tag  on  his  gill. 

The  pickerel  caught  was  Oscar  II, 
the  first  Oscar  having  died.  Walter 
Parker,  American  circulation  man¬ 
ager,  announced  this  week  that  Oscar 
III  will  soon  be  released.  Meanwhile, 
Fanny,  Oscar’s  wife,  is  evading  fish¬ 
ermen  at  Lake  Geneva  and  the  person 
who  catches  her  will  get  $200  from 
the  American  and  $620.90  in  other 
awards. 

So  great  is  the  interest  in  the  Oscar- 
Fanny  promotion  stunt,  announce¬ 
ment  of  Oscar  being  caught  caused 
the  American’s  circulation  to  in¬ 
crease  several  thousand  that  day,  ac¬ 
cording  to  Mr.  Parker. 

Talks  on  Bike  Registration 

EFFORTS  on  the  part  of  E.  E. 

Keevin,  Lynn  (Mass.)  Telegram- 
News  to  check  carrier  boy  bicycle 
thefts  by  means  of  state-wide  regis¬ 
tration  of  bicycles,  were  recently  rec¬ 
ognized  when  he  was  invited  to  ad¬ 
dress  the  New  England  Circulation 
Managers  convention  at  Portsmouth, 
N.  H.,  in  this  subject.  Mr.  Keevin 
was  unable  to  attend  the  meeting,  but 
Irving  Kaplan,  president  emeritus  of 
the  Lynn  Newsboys  Association,  made 
the  address.  Both  he  and  Mr.  Keevin 
having  been  trying  to  get  state-wide 
legistration  of  bicycles  since  1928  and 
missed  this  year  by  a  narrow  mar¬ 
gin. 

It  is  Mr.  Keevin’s  contention 
that  unless  bicycle  thefts  are  checked, 
such  a  situation  is  likely  to  raise 
havoc  with  home  delivery  circula¬ 
tion  of  newspapers. 

Carriers  Win  Trip 

MEMBERS  OF  THE  7,000  CLUB, 

composed  of  out-of-town  St.  Paul 
Pioneer  Press  and  Dispatch  carriers 
who  recently  added  7,000  to  the 
Northwest  circulation  of  these  news¬ 
papers,  have  returned  from  a  whirl¬ 
wind  trip  to  Niagara  Falls,  New  York 
and  Washington.  The  party  of  240, 
composed  of  225  carriers,  14  super¬ 
visors  and  a  trained  nurse,  was  under 
the  supervision  of  George  Eckerstrom, 
circulation  manager,  assisted  by 
Carl  Strasser,  superintendent  of 
agencies. 

Prizes  for  Movie  Doubles 

THE  TORONTO  STAR  WEEKLY  is 

offering  cash  prizes  for  movie  star 
“doubles.”  The  winning  photographs 
are  published  in  the  rotogravure  sec¬ 
tion  and  the  Star  is  paying  $10  for 
each  winning  photograiffi.  Four 
movie  stars  are  mentioned  each  week 
in  the  contest  to  find  “doubles” 
for  the  stars  whose  names  are 
selected. 
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Carrier  Wrestles  'Gator 

JACKSONVILLE,  FLA.,  Aug.  3— 
J.  T.  Horton,  T!nies-Union  rural  car¬ 
rier,  had  an  exciting  yarn  to  relate 
July  29  after  an  encounter  with  an 
alligator.  Near  Middleburg,  in  Clay 
County,  Horton  spied  a  small  pig 
crossing  the  road,  and  hot  after  the 
pig  was  the  alligator.  Horton  and 
the  ‘gator  tangled  in  a  thrilling  45- 
minute  combat,  from  which  the  car¬ 
rier  emerged  victorious.  The  'gator 
measured  5  feet  9  inches.  Horton 
presented  the  saurian  to  Arthur  G. 
Ivey,  Times-Union  States  News  edi¬ 
tor,  who  in  turn  gave  it  to  his  young 
son,  DeWitt  Ivey. 


City  Circulation  Oiief 


W.  J.  Hayes  O.  Robert  Scott 


HOST  TO  EMPLOYES 

The  Worcester  (Mass.)  Telegram 
and  Evening  Gazette  staffs,  together 
with  executives  and  department  heads, 
attended  an  outing  at  the  Worcester 
YMCA  camp  at  Lake  Manchaug  July 
15.  Among  the  executives  present 
were  George  F.  Booth,  publisher; 
Howard  M.  Booth,  business  manager; 
Joseph  C.  DeWolf,  associate  editor; 
M.  H.  Williams,  managing  editor  of 
the  two  papers;  Lincoln  W.  Stoddard, 
assistant  to  the  managing  editor; 
Ayton  F.  Smith,  news  editor  of  the 
Gazette;  Harry  H.  Hoffman,  advertis¬ 
ing  manager;  Edward  L.  Dolhenty, 
circulation  manager;  John  J.  Shea, 
mechanical  superintendent;  George 
Foxhall,  Sunday  editor;  J.  Edward 
Croak,  county  ^itor;  and  William  F. 
Madden,  composing  room  superin¬ 
tendent.  Oscar  Silverman,  telegraph 
editor,  was  in  charge  of  arrangements. 

SPLASH!  FISH  DERBY 

The  splash  of  50  tagged  fish  placed 
in  Lake  Overholder  near  Oklahoma 
City  this  month  sounded  the  opening 
of  the  Daily  Oklahoman’s  first  annual 
fish  derby.  Prizes  in  merchandise  will 
be  given  anglers  who  catch  them  and 
take  the  tags  to  city  sporting  goods 
stores.  Successful  fishermen  must 
also  call  the  Oklahoman  office  to  re¬ 
port  their  luck,  and  must  go  to  the 
newspaper’s  studio  to  have  their  pic¬ 
tures  taken  with  their  catch. 

40,000  AT  OUTING 

More  than  40,000  residents  of  the 
East  Clinton  Street  section  of  Buf¬ 
falo,  N.  Y.,  attended  the  third  annual 
field  day  sponsored  by  the  Buffalo 
Times  and  the  Central  Council  of 
Clinton  Commimity  July  28.  The  day 
marked  the  community’s  50th  anni¬ 
versary.  John  P.  Lewis,  managing 
editor  of  the  Times,  was  a  speaker. 
Parade  trophies  were  presented  by 
Polish  Everybody’s  Daily,  Buffalo. 

SOAP  BOX  FINALS 

The  Pittsburgh  finals  of  the  Soap 
Box  Derby,  imder  the  promotion  of 
the  Post-Gazette,  attracted  40,000 
spectators  Saturday  afternoon,  July 
31.  Walter  Ritchey,  11,  nmner-up  in 
the  1936  Pittsburgh  finals,  crashed 
through  to  win  this  year’s  event  and 
will  represent  the  Post-Gazette 
at  Akron,  O.,  Aug.  16. 

SCATTERS  COMICS 

The  Richmond  (Va.)  News-Leader 
August  2  discontinued  its  page  of 
comic  strips  and  is  scattering  them 
through  the  paper,  with  the  bulk  in 
groupings  of  threes,  on  its  classified 
advertising  pages,  sports  and  local 
news  pages. 

DAILY  STAGES  OPERA 

Four  performances  of  the  Denver 
Post  summer  opera,  “The  Desert 
Song,”  were  given  recently  in  Chees- 
man  park  before  large  audiences. 
There  was  no  admission  charge. 


Promotion  of  W.  J.  Hayes  to  ci- 
circulation  manager  of  the  Wai.kitu,. 
ton  Post  was  announced  recently  bv 
Frank  C.  Cochran,  director  of  circula¬ 
tions.  Mr.  Hayes,  for  the  last  fou- 
years  suburban  and  country  circuia, 
tion  manager,  succeeds  Frank  ^ 
resigned. 

The  vacancy  left  in  the  .suburb?- 
and  country  department  was  fil1»d  t; 
O.  Robert  Scott,  who  was  Mr.  Haye; 
assistant  and  a  division  manager  i, 
three  years.  Before  coming  to  'he 
Post,  Mr.  Scott  was  circulation  mar., 
ager  of  the  Youngstown  (0.)  Tei^. 
gram,  and  later  was  with  the  Younsj. 
town  Vindicator  circulation  depa.n 
ment. 

Other  recent  additions  to  the  Pcsi; 
circulation  staff  include  Carroll  Kim 
formerly  Buffalo  (N.  Y.)  Times  pro 
motion  editor,  as  circulation  promc- 
tion  manager,  and  T.  P.  CuUen,  tram- 
ferred  from  the  purchasing  depan- 
ment  to  take  charge  of  circuktior. 
office  management. 

Anti-Noise  Compcrigii 
Bars  Own  Extras 

Richmond,  Va.,  August  3— In  fur¬ 
therance  of  its  anti-noise  campaigr. 
the  Richmond  (Va.)  News-Leader  n 
framed  today  from  issuing  extra  edi 
tions  on  the  progress  and  outcome  c 
the  Virginia  gubernatorial  and  othe 
state  and  local  primaries. 

“With  respect  to  the  anti-noise  cam 
paign,”  a  news  story  in  yesterday 
editions  said,  “News-Leader  news 
paper  boys  will  not  be  .shoufe 
‘extra’  in  the  street  late  that  (Tucs 
day)  night.” 

This  is  believed  to  mark  the  fc 
gubernatorial  election  in  years  tba 
the  News-Leader  did  not  publish  a 
least  one  extra.  Instead,  the  papa 
in  cooperation  with  Radio  Staba 
WRVA,  broadcast  what  it  called  “ant 
chair”  election  returns  as  the  baik 
were  counted.  In  furtherance  ol  ii 
anti-noise  campaign,  the  paper  ask 
its  readers  to  time  their  radio  recav 
ing  sets  “in  low.” 

CARRIER  BOYS  ON  TBIP 

The  Polish  Everybody’s  Daily,  Bui 
falo,  N.  Y.,  last  week  entertained  I 
carrier  boys  to  a  boat  trip  to  Clare 
land,  a  visit  to  the  Great  Lakes  Es 
position,  a  major  league  ba^ 
game,  and  then  a  boat  trip  back ! 
Buffalo.  The  boys  earned  a  place® 
the  excursion  by  getting  10  « 
readers  each  during  a  recent  ciec'- 
lation  contest. 

SETS  DAILY  RECORD 

Carriers  of  the  Phoenix  (Aw 
Republic  Gazette  surprised  Olis 
King,  circulation  manager,  when  t 
returned  from  his  vacation  wilk 
new  record  for  new  subscript” 
garnered  during  a  one-day  dib 
The  carriers  were  entertained  by  ■ 
paper  when  the  record  becS 
known,  the  highest  ranking  boyiK 
ceiving  special  awards. 
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K,  J,  Press  Seeks 
Parole  Reform 

Newspaper  Executives  De¬ 
cline  Governor's  Bid  to 
Explain  "Insinuations"  in 
Crusade  Before  Board 

Newark,  N.  J.,  Aug.  3 — An  editorial 
0usad*  by  the  New  Jersey  press  for 
urole  reform  has  been  intensified 
:e  the  recent  filing  by  Governor 
:man  of  a  $25,000  libel  suit  against 
fte  Newark  Sunday  Call  and  Edward 
S.  Hipp,  on®  of  its  writers,  based 
upon  an  article  relating  to  the  State 
Court  of  Pardon’s  action  in  paroling 
gennan  Mulock.  Jr.,  after  he  had 
served  seven  years  of  a  life  sentence 
for  murder. 

In  reply  to  press  criticism.  Gover¬ 
nor  Hoffman,  who  is  the  presiding 
officer  of  the  paidons  court,  besides 
institutim;  the  libel  litigation,  has  in- 
rited  officials  of  the  Trenton  Times 
Newspapci's,  the  Newark  Evening 
Sews  and  the  Newark  Sunday  Call, 
to  attend  a  pardons  court  session  Aug. 
10  and  show  where  the  court’s  action 
has  been  irregular.  The  invitations 
were  extended  to  James  Kerney,  Jr., 
of  the  Times,  Arthur  Sinnott  of  the 
News,  and  Hipp  of  the  Call.  Hoffman 
suggested  the  newspaper  executives 
explain  “insinuations”  he  had  attended 
a  dinner  in  Atlantic  City  given  by 
Mulock’s  stepfather,  a  month  before 
the  parole  was  granted.  'The  governor 
denies  he  attended  such  a  dinner  and 
is  basing  his  libel  action  on  this  point. 
Invitation  Declined 
The  Newark  Sunday  Call  answered 
the  governor’s  invitation  in  an  edi¬ 
torial  Aug.  1.  stating:  "The  newspa¬ 
pers  have  declined  the  invitation  be¬ 
cause  it  is  intended  to  obscure  the 
essential  fact  that  a  man  who  had 
been  convicted  of  murder  and  sen¬ 
tenced  to  prison  for  life  was  released 
at  the  instance  of  powerful  political 
friends  after  he  served  seven  years. 
The  newspapers  can  tell  the  governor 
nothing  that  has  not  been  published. 
What  has  been  published  furnishes 
ample  material  upon  which  the  Court 
of  Pardons  can  base  a  real  investiga¬ 
tion  of  the  Mulock  case.” 

In  another  editorial,  the  Call  re¬ 
ferred  to  Hoffman’s  libel  suit  by  de¬ 
claring:  "The  newspapers  of  New 
Jersey  will  not  be  intimidated  by  this 
punitive  gesture,  any  more  than  is 
the  Sunday  Call.  Should  a  time  come 
when  a  politician  can  influence  the 
press  by  any  such  procedure,  it  will 
be  the  end  of  the  road  for  democratic 
government.” 

The  Newark  Evening  News,  which 
launched  the  editorial  crusade  for 
parole  reform  as  a  result  of  the  Mu¬ 
lock  situation,  said  editorially  the 
utterly  indefensible”  action  of  Mr. 
Hoffman  and  his  associates  on  the 
Court  of  Pardons  is  the  issue  in  the 
Mulock  scandal  and  “no  libel  suits  or 
smoke  screens  can  obscure  it.” 

The  Trenton  State  Gazette  charges 
Hoffman  with  “effrontery  to  threaten 
the  press  of  the  state  which  has  been 
justly  critical  of  his  public  acts.” 

The  Camden  Courier-Post  express¬ 
es  pleasure  that  declarations  to  re- 
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the  press  to  present  to  the  public  facts 
brought  out  in  connection  with  the 
case. 

Powell’s  statement,  which  was  con¬ 
sidered  vmusual  in  view  of  the  fact 
that  his  gubernatorial  candidacy  has 
been  supported  by  Hoffman,  told  the 
governor  it  was  not  sufficient  for  the 
court  to  invite  interested  parties  to 
discuss  the  case,  as  they  could  not  be 
expected  to  “put  their  heads  in  the 
noose.” 

E.  E.  Irvine  Named 
Almanac  Editor 

E.  Eastman  Irvine,  head  of  the  New 
York  World-Telegram  copy  desk,  has 
been  named  editor  of  the  World 
Almanac,  filling  the  vacancy  caused 
by  the  resignation  April  14  of  Robert 
Hunt  Lyman,  who  held  the  position 
since  1922,  according  to  an  announce¬ 
ment  Aug.  3  by  the  World-Telegram, 
publishers  of  the  Almanac. 

Mr.  Irvine  came  to  New  York  in 
1914  and  served  in  executive  posi¬ 
tions  on  the  New  York  Press,  the 
World,  the  Sun,  the  Evening  Telegram 
and  the  World-Telegram.  At  one  time 
he  was  managing  editor  of  the  Phila¬ 
delphia  Public  Ledger.  He  has  been 
in  newspaper  work  for  33  years. 

Mr.  Lyman’s  resignation  followed  a 
three-year  illnes  which  weakened  him 
to  such  an  extent  that  he  decided  to 
retire.  He  was  on  the  staff  of  the 
Springfield  (Mass.)  Republican  for 
two  years  before  going  to  New  York. 
He  worked  on  the  New  York  Herald 
as  night  editor  and  later  was  manag¬ 
ing  editor  of  the  London  Herald.  Dur¬ 
ing  the  Spanish-American  war  he 
joined  the  World  and  later  became  its 
night  editor. 

BUYS  NIPIGON 

The  Lake  Sulphite  &  Pulp  Com¬ 
pany,  Limited,  has  announced  the 
purchase  of  all  the  common  shares 
of  the  Nipigon  Corporation,  formerly 
owned  and  operated  by  the  Cana¬ 
dian  International  Paper  Company. 
Nipigon  owns  and  operates  a  groimd- 
wood  pulp  mill  with  a  capacity  of 
50  tons  daily,  located  at  Nipigon, 
Ontario,  8  miles  from  the  Lake  Sul¬ 
phite  plant  on  which  construction 
work  is  well  advanced. 

DEEP-SEA  TRIP 

Publicity  Lodge,  the  Masonic  lodge 
of  advertising  men,  will  make  a  deep- 
sea  fishing  trip  Aug.  14  on  the  Fred 
E.  M.,  leaving  Pier  2,  Sheepshead  Bay 
at  9  o’clock  that  morning.  Dr.  Wil¬ 
liam  A.  Rochester  is  chairman  of  the 
trip  committee. 


•nt  cinn|foim  parole  procedure  are  already 
being  heard  as  a  result  of  the  “state¬ 
wide  newspaper  criticism  of  the  Mu- 
lock  parole,  climaxing  years  of  glar- 
_  (Aiding  abuses  of  the  parole  system  by 
^  Olnitbe  New  Jersey  Court  of  Pardons.” 


"Tke  l/ital 

LINK 

Every  step  in  the  chain 
of  reproduction  proc¬ 
esses  is  important . . . 
but  so  much  depends 
upon  the  dependable 
uniformity  of  your  mat! 
Alwor*  VaUorm 


In  calling  upon  Gov.  Hoffman  for  a 
®®nplete  investigation  by  the  State 
Court  of  Pardons  of  the  Mulock 
parole.  State  Senator  Clifford  R. 
•Bowell  of  Burlington  County,  candi- 
■date  for  the  Republican  nomination 
(Governor,  declared  Aug.  4  it  was 
not  only  the  right,  but  a  duty”  for 


WOOD  FLONG  CORP. 

HOOSICK  FALLS.  N.  Y. 


BIG  ANTHRACITE  LIST 

Plans  are  under  way  to  extend  the 
newspaper  advertising  campaign  of 
the  Anthracite  Industries  to  cities  in 
Great  Lakes  territory  and  the  upper 
Mississippi  Valley,  according  to  the 
president,  F.  W.  Earnest,  Jr.  The 
campaign  in  Eastern  states  was  a 
marked  success  last  year.  About  130 
newspapers  will  be  used,  beginning  in 
September,  against  106  a  year  ago. 
The  Simpers  Company,  New  York,  is 
the  agency. 

WROTE  1.056  SERMONS 

Philadelphia,  Aug.  2 — ’The  Rev.  Dr. 
S  W.  Purvis,  special  writer  for  the 
Philadelphia  Evening  Bulletin,  has  not 
once  missed  writing  a  “Saturday  ser¬ 
mon”  for  the  Bulletin  in  20  years.  In 
that  time  he  has  written  a  total  of 
1,056  sermons,  some  of  which  have 
gained  world- wide  fame  and  have 
been  reprinted  in  half  a  dozen  or 
more  foreign  languages.  He  observed 
the  anniversary  July  24. 

ASSISTANT  PUBLISHER 

L.  V.  Peterson,  formerly  business 
manager  of  the  Stockton  (Cal.)  Rec¬ 
ord,  has  been  promoted  to  assistant  to 
the  publisher,  Irving  Martin,  Sr.  Title 
of  business  manager  has  been  added 
to  that  of  advertising  director  for  Ross 
Williams.  Fred  A.  Eckstrom  is  secre¬ 
tary  and  treasurer;  Phil  C.  Beaton  is 
managing  editor  and  Lon  Hildebrand 
is  circulation  manager. 


Publisher,  Editor 
Face  U.  S.  Trial 

Madison,  Wis.,  Aug.  4. — ’Three  oil 
newspapers,  the  editor  of  one  and  the 
publisher  of  two,  charged  with  aid¬ 
ing  a  conspiracy  of  major  oil  com¬ 
panies  to  raise  gasoline  prices  by  pub¬ 
lishing  misleading  market  quotations, 
yesterday  asked  Federal  Judge  Patrick 
T.  Stone  to  grant  an  additional  bill 
of  particulars  of  the  indictment. 

TTie  information  which  the  defend¬ 
ants  wanted  was  in  connection  with 
the  thousands  of  quotations  printed. 
They  have  asked  that  the  prosecution 
list  the  figures  alleged  to  be  part  of 
the  conspiracy. 

The  defendants  are  the  Chicago 
Journal  of  Commerce  Publishing 
Company  and  its  petroleum  editor, 
Keith  Fanshier;  W.  C.  Platt  of  Cleve¬ 
land  and  his  two  publications,  the 
National  Petroleum  News  and  Platt’s 
Oilgram. 

Trial  date  is  set  for  Oct.  5.  In  ad¬ 
dition  to  the  papers  and  the  news¬ 
papermen,  two  dozen  oil  corporations 
and  more  than  50  individuals  will 
appear  as  defendants. 

WINS  SCHOLARSHIP 

R.  J.  Wolfrum,  17,  of  West  Rox- 
bury.  Mass.,  has  been  awarded  the 
Boston  Newsboys’  Scholarship  at  Har¬ 
vard  University  for  next  year,  ac¬ 
cording  to  E.  E.  Keevin,  who  since 
1912  has  been  in  charge  of  aiding 
boys  to  qualify  for  this  scholarship. 


Topical  Index 

January  to  June,  1937 


Bound  with  the  Semi-Annual  Bound 
Volume,  these  volumes  are  attractive  addi¬ 
tions  to  any  desk  or  library,  and  especially 
appropriate  for  the  newspaper  library, 
advertising  offices  and  schools  of  journal¬ 
ism.  This  index  serves  three  useful  pur¬ 
poses  : 


Ilt  will  facilitate  reference  to  any  of 
•  the  thousands  of  subjects  treated  in 
EDITOR  &  PUBUSHER  during  the 
past  six  months. 

2  It  will  serve  as  a  complete  and  com- 
•  pact  historical  summary  of  newspaper 
and  advertising  events. 

3  It  shows  that  nothing  really  important 
,  that  took  place  from  January  to  June, 
1937,  escaped  EDI’TOR  &  PUB¬ 
LISHER. 


All  are  thoroughly  cross-indexed.  Dateline,  page 
and  column  indices  are  given  for  every  subject 
listed.  To  make  sure  of  receiving  your  January 
to  June  bound  volume,  see  that  your  subscription 
is  entered  at  once.  The  price  is  $7.50  per  volume. 
Entire  year  (two  volumes)  $15.00. 

For  those  who  have  kept  their  own  personal  file, 
the  index  is  printed  and  trimmed  to  EDITOR  & 
PUBLISHER  size  and  can  easily  be  inserted  or 
kept  for  ready  reference.  Single  copies  $1.00. 
Extra  copies  of  the  previous  six-month,  June  to 
December,  1936,  index  available. 

Place  order  at  once  to  secure  the  bound  volume 
with  index  included,  or  index  separately.  The  | 
supply  is  limited. 

Editor  &  Publisher 


1700  Times  Bldg. 


New  York,  N.  Y. 
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Alma  Sioux  Scarberry's  News 
Stunts  Kept  Editors  Guessing 


Tha  following  sketch  of  Alnta  Sioui 
Scarbarry,  writer  for  tha  Ball  Syndi¬ 
cate,  was  dona  for  EDITOR  &  PUB¬ 
LISHER  by  Miss  Helen  Walshimar,  of 
NEA  Syndicate. 


WHEN  ALMA  SIOUX  SCARBERRY, 
the  stunt  girl  who  once  followed  a 
series  of  newspaper  adventures  as  yet 
unapproached  by  any  motion  picture 
attempts  to  glorify  die  girl  reporter, 
was  married  seven  years  ago,  every¬ 
one  predicted  she  would  miss  the  ex¬ 
citement  and  glamour  of  her  front 
page  life.  That  gal  could  never  settle 
down! 

Persistently,  these  last  few  years, 
editors  sear^ing  for  drama  to  in¬ 
crease  reader  interest,  have  asked  the 
question;  “Where  is  Alma  Sioux 
Scarberry?” 

The  answer  is  not  at  all  the  one 
they  expect.  She  is  not  in  a  far  cor¬ 
ner  of  the  earth,  ferreting  out  a  story 
which  staggered  other  news  gather¬ 
ers.  Quietly  and  happily  married  to 
Captain  Theodore  Klein,  who  recently 
resigned  from  the  Army  to  enter  pri¬ 
vate  business,  she  is  the  mother  of 
Theodore,  Jr.,  who  is  five  years  old. 
And  she  is  the  mistress  of  a  large, 
comfortable  house  that  sits  in  the 
middle  of  a  green  lawn  on  a  shaded 
suburban  street  on  Long  Island,  N.  Y. 

Did  11  Newspaper  Serials 
“Tedo,”  as  she  calls  her  small  son, 
enjoys  all  the  attentions  lavished  on 
youngsters  by  mothers  who  grew  up 
with  no  interests  other  than  prepar¬ 
ing  for  marriage. 

Along  with  her  home  management. 
Miss  Scarberry  has  devoted  her  time 
to  fiction  writing.  She  is  the  author 
of  11  newspaper  fiction  serials,  all  of 
which  have  been  made  into  books, 
and  five  of  which  sold  to  the  movies. 
Such  serial  best  sellers  as  “Rainbow 
Over  Broadway,”  “High  Hat,”  “Pent¬ 
house  Love,”  and  “Thou  Shalt  Not 
Love”  are  hers.  Radio  scripts,  feature 
articles  and  shorter  fiction,  too,  come 
constantly  from  her  typewriter. 

No  Datira  to  Go  Back 
“I  have  no  desire  to  go  back  into 
the  exciting  end  of  newspaper  work 
either  as  a  feature  writer  or  a  re¬ 
porter,”  Miss  Scarberry  now  declares. 
“It  frightens  me  when  I  think  of  some 
of  the  assignments  I  used  to  handle. 
But  I  had  no  fear  at  the  time.  I  en¬ 
joyed  every  minute  of  it.” 

There  was  the  time,  back  in  August 
of  1925,  that  all  America  followed  the 
mental  awakening  of  an  amnesia  vic¬ 
tim,  who  lay  unidentified  in  a  Wee- 
hawken,  N.  J.,  hospital.  The  girl, 
described  in  the  national  press  as 
beautiful  and  21  or  22,  was  found 
weeping  as  she  roamed  in  the  streets. 
It  was  thought  that  she  might  belong 
to  English  nobility  because  of  a  pock- 
etbook  filled  with  British  currency 
and  a  tattered  passport  picture. 

The  British  embassy  attempted  to 
ascertain  whether  she  might  be  Lady 
Anstell,  a  missing  English  noble¬ 
woman,  who  was  Vanessa  Levy  be¬ 
fore  her  marriage.  She  was  headline 
news.  From  the  New  York  Times  to 
the  rural  newspaper,  her  picture  and 
story  flashed  while  doctors,  police¬ 
men,  and  reporters  were  baffled. 

A  week  after  her  discharge  from 
the  hospital  as  “ciired”  the  New  York 
Daily  Mirror  announced  that  Alma 
Sioux  Scarberry  had  assumed  the 
amnesia  role  to  prove  that  the  loss 
of  memory  can  be  a  convenient  trick, 
and  Alma  Sioux  wrote  the  story. 

Posad  as  Beggar 

Disguised  as  a  mendicant,  she  also 
conducted  an  investigation  for  the 
Philadelphia  Record.  With  a  sign 


hanging  from  a  string  aroimd  her 
neck,  labelled  “Deaf  and  Dumb”  one 
night  and  “Blind”  the  next,  she  posed 
as  a  shabby,  broken-down  old  woman, 
and  proved  to  the  police  that  beggars 
earn  an  easy — and  fairly  pleasant — 
living.  As  a  result  the  police  ordered 
the  city  cleaned  of  all  beggars  and 
panhandlers. 

When  Pittsburgh  was  conducting  a 


about  the  middle  of  September. 

R.  Coons  to  Do  AP  Column 

features 


see  if  its  a  wig,”  he  said.  “It’s  prob-  sailed  for  Europe  Aug.  5.  He  pUns 
ably  that  Scarberry  girl  on  a  stunt!”  to  visit  the  syndicate’s  foreign  offices 

and  perhaps  to  sign  up  several  im- 
Toonerville's  Last  Ride  portant  features  for  issuance  in  thl 

ANOTHER  saga  of  days  gone  by  itinerary  includes  England, 

was  brought  to  a  tearful  end  July  ***’>«> 

31  when  the  Pelham  Manor  (N.  Y.) 
street  car,  which  served  as  the  in¬ 
spiration  for  cartoonist  Fontaine  Fox’s 
“Tonnerville  Trolley,”  distributed  by 
the  Bell  Syndicate  and  the  Dominion 
News  Bureau,  Ltd.,  took  its  last  ride. 

The  stunt  was  promoted  by  Thomas  •  tt  n  — • 

N.  Kennett,  president,  and  Ed  Browne,  Coons,  long-tiine  Hollywood  writet, 
editor,  of  the  Pelham  Sun,  and  at-  ^  do  the  column, 

tended  by  several  mayors,  Mr.  Fox,  m  which  he  will  choose  the  best  movie 
the  original  skipper  of  the  car,  a  local 
policeman,  and  several  people  who 
impersonated  the  characters  in  the 
cartoon.  The  village  of  Pelham 
Manor  has  supplied  a  bus  to  replace 
the  ramshackle  vehicle  made  famous 
by  Mr.  Fox’s  series  of  cartoons  about 
it  and  the  people  it  served. 


ASSOCIATED  PRESS 
has  announced  the  inauguration~5 
a  “Movie  of  the  Month”  feature  de- 
signed  for  afternoon  papers.  Robbin 


of  the  month,  explain  the  reason  for 
his  choice,  and  provide  illustrations 
from  the  picture. 


Alma  Sioux  Scarberry  and  son,  Theodore 
August  Klein,  Jr.,  aged  5. 


crusade  against  automobile  sheiks,  in 
1926,  Alma  Sioux  became  a  flapper 
cop,  rounded  up  18  mashers  in  one 
evening,  and  won  high  praise  from 
the  director  of  public  safety. 

The  Pittsburgh  Chronicle  -  Tele¬ 
graph  at  once  engaged  her  to  write 
her  adventures,  which  she  did  in  a 
series  entitled  “Bringing  in  the 
Sheiks.”  She  stayed  on  the  editorial 
staff  two  years  as  a  special  writer, 
doing  a  column  called  “Miss  Today.” 
While  there  she  played  numerous 
roles  that  included  a  telephone  girl, 
waitress,  saleswoman,  and  factory 
worker  to  obtain  first  hand  informa¬ 
tion  for  her  column. 

Daughter  of  a  Minister 

Born  in  Kentucky,  the  daughter  of 
a  Baptist  minister,  as  a  child  Alma 
Sioux  lived  in  many  cities.  Her 
mother  died  when  she  was  seven.  By 
the  time  she  was  17  she  had  a  high 
school  diploma,  more  than  enough 
credits  for  one  year  of  college,  and  a 
business  college  diploma. 

It  was  that  year  that  she  received 
her  first  newspaper  assignment  after 
working  her  way  to  New  York  selling 
varnish.  Beauvais  Fox,  then  feature 
editor  of  the  New  York  Sun,  sent  her 
over  New  York  to  find  out  why 
Americans  couldn’t  make  as  good 
spaghetti  as  Italians!  For  four  days 
she  tested  recipes!  The  editor  com¬ 
plimented  her  on  her  story — which 
was  far  too  long — and  gave  her  $5. 
The  laugh,  he  tells  the  now  wiser 
Alma  Sioux,  was  worth  it. 

Tried  Movie  Work 

Miss  Scarberry  was  in  motion  pic¬ 
tures  during  her  stunting  days,  and 
stardom  was  predicted.  But  the 
Kleig  lights  bothered  her  eyes  and 
she  realized  that  writing  and  acting 
would  not  mix,  so  she  left  the  cinema. 
However,  she  appeared  on  Broadway 
in  the  second  edition  of  the  “Music 
Box  Review,”  and  she  played  in  the 
1925  revival  of  the  Mikado.  She  is 
a  contralto  and  has  been  heard  many 
times  over  the  air. 

During  the  second  year  of  her 
marriage,  Alma  Sioux  dramatized  her 
newspaper  experience  in  a  skit  called 
“The  Girl  Reporter,”  which  was 
broadcast  over  NBC  from  Chicago. 
Her  husband  played  the  male  lead. 

From  the  days  when  her  name  was 
synonymous  with  newspaper  adven¬ 
ture,  there  comes  the  story  of  an  editor 
who  was  told  that  the  identity  of  a 
red-headed  girl,  who  had  drowned, 
was  being  sought. 

“Pull  out  some  of  the  hair,  and 


New  Financial  Bureau 
JULIUS  G.  BERENS,  writer  of  the 
“Broaden  Wall”  column  for  the 
Hearst  papers,  has  taken  over  the  di¬ 
rectorship  of  the  Berens  Financial 
News  Bureau,  servicing  more  than  a 
dozen  newspapers  in  the  country  with 
market  information.  The  bureau  is 
composed  of  most  of  the  financial  staff 
of  the  New  York  American,  before  its 
consolidation  with  the  New  York 
Journal  and  the  New  York  Daily 
Mirror.  The  bureau  is  issuing  a 
Bulletin,  which  provides  advance 
news  and  comment  on  various  aspects 
of  the  economic  field. 


NANA  Jungle  Series 

BEIRTAM  ZILMER  at  Ncmrs  Aho]. 

CAN  Newspaper  Alliance  has  ju« 
released  a  new  series  of  non-schedule 
stories  by  Osa  Johnson,  widow  of  the 
famous  African  explorer  and  one  of 
note  in  her  own  right,  who  will  de¬ 
scribe  her  adventures  on  her  latest 
invasion  of  the  African  wilds.  The 
featvire,  to  appear  “whenever  Mn 
Johnson  has  something  to  write 
about”  is  expected  to  run  throughout 
August  and  perhaps  into  September. 


Giunp  Correction  by  Life 
ARTHUR  CRAWFORD,  general  man¬ 
ager  of  the  Chicago  TRiBUNE-DAnv 
News  Syndicate  in  New  York,  has  been 
assured  by  the  editors  of  Life  magazine 
that  they  will  publish  soon  his  letter 
protesting  that  the  pictures  of  the 
“original  Andy  Gump”  were  false, 
since  creator  Sydney  Smith  had  re¬ 
lied  solely  on  his  imagination  for 
his  characters.  Life,  July  12,  printed 
a  series  of  pictures  about  “the  origi¬ 
nal  Andy  Gump,”  but  Crawford  pro¬ 
duced  affidavits  to  prove  that  Smith 
had  never  seen  the  supposed  inspira¬ 
tion  for  the  character. 


Gallup  Invades  Britain 

UNDER  Dr.  George  Gallup’s  direction. 

the  American  Institute  or  Pot- 
uc  Opinion,  feeling  the  nation’s  pul* 
on  all  topics  of  general  interest  his 
extended  its  influence  across  the  At¬ 
lantic,  where  the  British  Institto 
OF  Public  Opinion  is  being  estab¬ 
lished.  The  two  agencies  will  func¬ 
tion  separately  for  the  most  part,  but 
at  times  will  publish  British-Ameri- 
can  comparative  surveys  on  various 
subjects  of  international  or  universe 
interest.  The  English  institute  wi 
be  under  the  active  direction  of  Henry 
C.  Durant,  honor  graduate  of  the 
Loudon  School  of  Economics  and  an 
experienced  executive  in  statistical 
fields. 


DAILY'S  BAND  WINS 


Boake  Carter  Ill 
BOAKE  CARTER,  radio  commenta¬ 
tor  and  columnist  for  the  Ledger 
Syndicate,  has  been  confined  to  his 
bed  during  the  past  few  weeks  with 
an  attack  of  pleurisy.  He  is  recover¬ 
ing  now,  however,  and  has  been  able 
to  continue  his  broadcasts  as  well  as 
his  column. 


The  Ogden  (Utah)  Standard-Exam¬ 
iner  girls  drum  corps  took  secffic 
prize  in  the  Covered  Wagon  Day 
band  competition  at  Salt  Lake  City 
during  the  Mormon  Pioneer  Day; 
celebration.  The  Standard-Examiisi 
and  the  Deseret  News  bands  werr 
also  featured  in  the  OgdMi  Pions: 
Days  celebration. 


G.  F.  Kearney  on  Trip 

GEORGE  F.  KEARNEY,  manager  of 
the  Ledger  Syndicate  in  Philadephia, 


YEAST  IN  COMICS 

Standard  Brands  in  September  will 
start  a  series  of  double-strip  black' 
and-white  comics  in  a  long  list  c 
newspapers  for  Fleischmamn’s  Yeisi 
The  campaign  calls  for  15  insert; 
of  70  inches  each. 
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OUR  OWN  WORLD 
OF  LETTERS 


;jjiOST  ANY  BIG  CITY  paper— 

‘  un)«<i  the  city  is  absolutely  isolated 
ad  unaccompanied  by  urblets  or 
sitellites— will  benefit  in  its  market 
aalysis  and  presentation  by  a  care- 
fal  reading  and  application  of  the 
niterial  in  an  article  in  the  July  issue 
of  The  Journal  of  Marketing.  Paul 
Q  Converse  and  Robert  V.  Mitchell, 
professors  in  the  University  of  Illinois, 
jjjcuss  “nie  Movement  of  Retail 
Trade  Within  a  Metropolitan  Area,” 
first  laying  out  a  scheme  for  getting 
the  difference  between  the  sales  at 
retail  in  any  given  area  and  the  pur¬ 
chases  at  retail  by  those  living  in  the 
same  area,  and  then  applying  the 
•nethod  to  Chicago  and  its  metropoli¬ 
tan  area  as  defined  by  the  Census 
Bureau.  Ibe  results  in  part  show 
that  Chicago  gained  $228,000,000  from 
letail  purchases  made  by  people  liv¬ 
ing  outside  the  city;  that  eight  towns 
in  the  area  each  over  30,000  had  a 
net  loss  of  retail  trade  amounting  to 
$57,000,000 — but  the  four  nearest  the 
city  had  a  combined  net  loss  of  $76,- 
000,000  and  the  four  more  than  15 
miles  from  the  Loop  had  a  combined 
net  gain  of  $19,000,000,  Waukegan 
alone  (the  most  distant  from  Chicago) 
showing  six  and  a  half  millions  more 
actual  retail  sales  than  the  estimated 
purchases  by  its  own  inhabitants. 

“Perfect  results  can  hardly  be  ex¬ 
pected  by  this  method,”  the  authors 
say.  "The  results  obtained,  however, 
indicate  a  high  degree  of  accuracy.” 
Besides  the  total  figures  there  are 
some  on  various  types  of  retail  stores 
showing  (what  everyone  knew  before 
in  a  less  precise  way)  that  “the  larger 
town  draws  trade  from  other  towns, 
partictilarly  in  shopping  lines  such  as 
apparel,  fvumiture  and  jewelry.  Fur¬ 
niture,  because  of  its  bulkiness,  seems 
to  be  bought  closer  to  home  than 
clothing.” — R.  W. 

*  •  * 

RAYMOND  C.  MAYER’S  “How  to  Do 

Publicity”  has  just  been  revised 
(Harpers,  $2.50)  and  it  disarms  some 
of  the  criticism  of  press  agentry  that 
come  almost  automatically  to  the 
mind  and  lips  (or  typewriter)  of  the 
ordmdox  advertising  or  newspaper¬ 
man.  In  two  ways.  First,  about  half 
the  book  is  devoted  to  a  characteriza¬ 
tion  of  the  different  vehicles  or  me¬ 
diums  for  publicity  with  hints  on  what 
sort  should  be  used  in  dailies,  in  cotm- 
tiy  weeklies,  general  magazines,  trade 
papers,  financial  pages,  etc.  Space 
selMtion— if  not  space  buying!  Then 
chapters  on  publicity  in  emergency, 
fo  trade  associations,  on  business  in- 
ionation  and  economics,  on  organiza- 
reiMrts,  committees,  national  or- 
IBizations,  conventions,  scientific  and 
■hnical  societies,  social  service  and 
idfare  work,  home  economics  and 
•(her  topics  that  have  a  flavor  of  so- 
dal  benefit  and  are  nowhere  near  so 
nmmercial  sounding  as  the  paid  ad- 
Iptising  copy  that  we  have  been 
pitnlring  of  as  so  much  sounder  stuff 
Ifcun  publicity. — R.  W. 


ERE  NATIONAL  Industrial  Confer¬ 
ence  Board  has  just  published  (at 
150)  a  report  on  Income  Received 
•  tile  Variotts  States — 1929-1935  by 
Slaughter  of  the  board’s  re- 
Urch  staff — continuing  the  work  be- 

tin  1925  for  the  board  by  Maurice 
en.  The  book  has  70  tables  and 
1  charts  with  explanatory  text  and 
^  the  expert)  particularly  interest- 
w  remarks  on  the  method  and 
purees. 


In  the  Periodicals 

AUGUST  ATLANTIC  MONTHLY  carries 

“Crisis  in  Russia:  The  Long  View,”  by 
Wickham  Steed  who  has  been  continental 
correspondent,  foreign  editor  and  editor-in- 
chief  of  the  London  Times.  Another  article, 
“Crisis  in  Russia:  The  Human  Equation,” 
also  appears,  under  the  by-line  of  William 
Reswick,  former  correspondent  in  Russia 
for  AP. 

The  new  magazine,  Photo-History,  has  as 
its  associate  editor,  Edward  Levinson,  Neva 
York  Post  labor  editor.  The  current  issue  is 
devoted  to  “War  in  Spain.”  The  pictures 
are  presented  along  with  headlines  from  the 
New  York  Times  which  the  magazine  editors 
laud  as  impartial  in  news  coverage.  Their 
own  viewpoint,  however,  is  violently  pro- 
Loyalist. 

“Fighter’s  Wife”  in  August  Cosmopolitan 
was  written  by  Paul  Gallico  who  is  likewise 
represented  in  Saturday  Evening  Post  (Aug. 
7)  with  “Did  You  See  the  Coronation?”  The 
Post  also  runs  a  double-spread  of  color  pho¬ 
tographs  entitled,  “Five  Hours  to  Bermuda.” 

Don  Herold  is  now  doing  a  regular  radio 
page  for  Judge.  .\side  from  an  article 
there  is  a  listing,  with  comments,  of  various 
programs  including  (iabriel  Heatter,  Boake 
Carter  and  Walter  Winched. 

“Roosevelt's  Defeat — the  Inside  Story,”  by 
Robert  S.  Allen,  appears  in  July  31st  Nation. 
Among  his  inteersting  comments  is  the  fol¬ 
lowing:  “One  reactionary  decision  by  the 
court  next  term  and  Mr.  Roosevelt  will  be 
at  the  throat  of  the  Chief  Justice.” 

SEVEN  MONTHS  LATE 

Milwaukee,  Wis.,  Aug.  3 — Follow¬ 
ing  an  “interruption”  of  more  than 
seven  months,  Ae  Milwaukee  Jour¬ 
nal  received  an  air  mail  letter  July  31 
from  Douglas  W.  Churchill,  one  of 
its  Hollywood  correspondents.  The 
letter,  mailed  Dec.  14,  was  on  the 
Western  Air  Express  transport  plane 
which  crashed  the  next  day  in  the 
Wasatch  movmtains  near  Alpine, 
Utah. 

800  CARRIERS  ON  TRIP 

Eight  htmdred  boy  carriers  of  the 
Minneapolis  Tribune  were  rewarded 
this  week  for  outstanding  service 
when  they  were  given  a  three-day 
sight-seeing  trip  to  Chicago  and  Mil¬ 
waukee.  The  trip  was  made  in  two 
special  nine-car  trains  which  left  on 
Monday.  All  expenses  were  paid  by 
the  Tribune. 

CARRIER  IN  RESCUE 

Savannah,  Ga.,  July  31 — When  Law¬ 
rence  Allen  got  out  beyond  his  depth 
at  Savannah  Beach  Simday,  Robert 
Dimmich,  14,  Savannah  Evening  Press 
carrier,  supported  him  imtil  Judge  A. 
R.  MacDonell  and  W.  A.  Watkins  could 
swim  out  and  bring  the  boy  to  safety. 


URGES  HARDWARE  COPY 

President  of  Retail  Group 
Asks  Dealers  to  Use  Space 

Hugh  C.  Ross,  retiring  president  of 
the  National  Retail  Hardware  Asso¬ 
ciation,  in  his  address  to  the  associa¬ 
tion’s  annual  congress  recently  at  the 
Biltmore  Hotel,  Los  Angeles,  urged 
independent  hardware  retailers  to 
combat  competition  with  modem  mer¬ 
chandising  methods  plus  planned 
newspaper  advertising  campaigns. 

“The  small  merchant,”  said  Mr. 
Ross,  “has  the  same  opportimities  to 
sell  the  public  the  same  values  as  the 
‘big  fellows’  if  he  will  keep  his  busi¬ 
ness  up  to  date  with  modern  store 
planning  and  streamlined  merchan¬ 
dising  .  .  .  and  then  tell  the  public 
all  about  it  in  his  daily  newspaper. 
Lots  of  so-called  ‘bargain’  prices  can’t 
stand  comparison!” 

Ross  pointed  out  that  1936  sales  of 
U.  S.  hardware  stores,  as  reported  by 
Hardware  Retailer,  were  62  per  cent 
above  the  low  year  of  1932;  31.5  per 
cent  above  1934;  and  16  per  cent  above 
1935. 

CARRIERS  REWARDED 

As  a  reward  for  making  a  15  per 
cent  net  gain  each  dining  June  and 
holding  it  during  July,  50  Spartan¬ 
burg  (S.  C.)  Herald  and  Journal  car¬ 
riers  were  taken  Aug.  3  to  the 
Charleston,  S.  C.,  seacoast  area  for  a 
four-day,  all-expenses-paid  recrea¬ 
tional  tour. 

LUNCHEON  MEETmG 

The  Sales  Executives  Club  of  New 
York  held  the  first  of  a  series  of  in¬ 
formal  luncheon  meetings  Aug.  3  at 
the  Hotel  Roosevelt.  They  will  con¬ 
tinue  every  Tuesday  until  Sept.  14. 


FOR  SALE 

We  offer,  subject  to  prior  sale, 
the  following  hand  stereoWp- 
ing  equipment  recmtly  taken 
in  trade  as  part  payment  for 
new  Pony  Autoplate  Machines. 

e  Hoe  FlnUhiac  and  Coolins  Haehinee 
91  Hoe,  Gose  and  Scott  Cnrred  Caatlns 
Boxes 

4  Hoe,  Ooae  and  Scott  Carved  Shavers 
4  Hoe,  Goss  and  Seott  Carved 
TaU  Catters 

1  Hoe  Matrix  Boiler 

We  invite  correspondence  re¬ 
garding  specifications  and  sizes. 

WOOD 

NEWSPAPER  MACHINERY 
CORPORATION 

Main  Ofliee  and  Factory:  riainfleld,  N.  4. 
New  York  Ofliee:  nOl  Fifth  Avenae 


F.  C.  Othman  New  U.P. 
Hollywood  Chief 

Frederick  C.  Othman,  Washington 
writer  for  the  United  Press  for  more 
than  five  years,  has  arrived  in  Holly¬ 
wood,  Cal.,  to 
become  chief  of 
bureau  there. 

On  his  new 
assignment  Oth¬ 
man  will  spend 
all  his  time  in 
the  motion  pic¬ 
ture  capital.  He 
will  write  a  daily 
column  of  mo¬ 
tion  picture  side 
lights  for  the 
morning  paper 
F.  C.  Othman  clients  of  the  UP. 

In  addition  he 
will  handle  all  spot  news  stories  there. 
Othman  has  been  with  the  United 
Press  11  years,  working  in  Chicago, 
St.  Louis,  Memphis  and  Denver  in 
addition  to  his  last  position  as  feature 
writer  for  U.P.  in  Washington. 

GRASSHOPPER  HOAX 

The  Wichita  Eagle,  famous  in  an 
early  day  for  its  hoaxes,  recently 
used  a  front  page  story,  accompanying 
a  3-col.  picture  of  a  girl  sitting  astride 
a  giant  grasshopper,  announcing  that 
scientists  working  in  a  secret  labora¬ 
tory  had  succeeded  in  developing  a 
gland  treatment  which  would  cause 
the  ’hoppers  to  attain  great  size. 

PRESS  BREAKDOWN 

A  breakdown  of  presses  of  the 
West  Chester  (Pa.)  Daily  Local  News 
delayed  delivery  for  four  hours  July 
21.  Forms  were  transported  to  the 
Pottstown  Mercury  for  printing. 


"WE  CONNECT  THE  WIRES 

National  Advertising . . . 

Manager;  advertising  manager  or  publisher’s  assistant  .  .  . 
One  who  has  a  substantial  knowledge  of  the  space  sales* 
man's  problems  (he  knows  how  to  overcome  them)  as  well 
as  a  wide  acquaintance  among  national  advertisers  and 
account  executives. 

His  18  years  of  intensive  advertising,  merchandising  and 
publishing  experience  includes  14  years  with  one  of  the 
better*known  dailies.  Here,  he  handled  several  advertbing 
executive  assignments,  but  his  primary  background  was  in 
the  national  department. 

Of  his  own  volition,  he  resigned  from  this  position  to 
accept  a  post  as  assistant  publisher  of  a  large  metropolitan 
newspaper.' 

He  is  still  employed,  but  would  like  to  make  a  change  that 
would  enable  him  to  stay  in  the  East. 

He’s  38,  is  married  and  a  college  graduate.  Do  you  want 
to  know  more?  (In  confidence,  of  course.) 

Phone,  write  or  wire  collect: 


FERNALD'S  EXCHANGE,  INC. 
another  EDITOR  &  PUBLISHER  service 

Wm.  M.  Wilton,  Mgr. 

1708  Times  Building,  Times  Square,  N.  Y.  C. 

miiiiiiu  WE  CONNECT  THE  WIRE Smniitiiiiiii 


Chica90  211  West  Wocker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  1st  Nat  I  Bank  Bldg 


Fake  AP  Press  Card  Carried 
Picture  of  Cameraman 

By  JACK  PRICE 


ANOTHER  METHOD  of  sharp  prac-  of  this  concern,  and  it  has  no  con- 
tice  in  the  use  of  press  cards  was  nection  with  the  AP  news  photo  ser- 
uncovered  last  week  in  New  York  vice  in  any  way.  How  the  picture 
City.  A  woman  trying  to  gain  ad-  of  Mr.  Camerano  was  obtained  I  have 
mission  to  the  studios  of  the  National  no  idea,  but  no  authority  for  its  use 
Broadcasting  Company,  presented  a  was  given  by  us  or  by  him.” 
press  card  issued  in  the  name  of  one  The  firm  whose  name  is  printed  on 
“A.  N.  Davis.”  The  card  itself  was  the  card  is  not  listed  in  either  the 
made  out  in  the  name  of  a  firm  bear-  telephone  or  city  directory.  Although 
ing  the  title  “Associated  Press  Service  this  practice  has  been  in  operation 
Photo.”  for  some  time,  this  is  the  first  time 

An  alert  member  of  the  press  staff  it  has  become  a  matter  of  record.  It 
of  NBC  became  suspicious  when  he  was  bad  enough  to  misuse  the  name 
saw  “Associated  Press  Service  Photo.”  of  the  Associated  Press,  but  it  cer- 
While  the  lady  calling  herself  “Mrs.  tainly  took  nerve  to  use  a  picture  of 
Davis”  waited  for  a  reply,  a  query  a  photographer  in  good  standing  with- 
was  put  through  to  the  AP.  Upon  out  permission. 

learning  that  no  such  name  was  listed.  Free  lance  cameramen  are  generally 
the  card  was  withheld  and  sent  to  the  accommodated  with  proper  creden- 
AP  offices  with  an  explanation  by  tials  by  constituted  authorities  in  their 
J.  D.  McTigue  of  the  press  division  localities.  Regular  staff  photographers 
of  NBC.  are  provided  with  cards  by  their  pa- 

“Mrs.  Davis  swore  up  and  down  pers.  The  most  important  require- 
that  her  husband  worked  for  the  As-  ment  for  the  procuring  of  a  police 
sociated  Press  for  14  years,”  McTigue  or  press  card  is  proof  that  it  is  for 
wrote  EJdward  Stanley,  executive  edi-  legitimate  use. 
tor,  AP  Photo  Service.  Yackt  Race  Coverage 


BROUGHT  TEXAS  MELONS  TO  NEW  YORK 

Mr.  and  Mrs.  Jimmy  Laugkead,  who  make  pictures  for  the  Associated  Press  Photo 
Service  in  Texas,  on  their  vacation  carried  these  70-pound  Brazos  River  watermelons 
1,750  miles  into  the  main  AP  offices  in  New  York.  The  melons  went  to  Executive 
Editor  Edward  Stanley,  Photo  Editor  Al  Resch,  Desk  Man  James  Crayhon,  who  had  to 
be  shown  just  how  big  Texas  watermelons  really  get.  Crayhon,  Resch  had  to  use  tn 
auto  to  take  their  prizes  home.  Says  Laughead,  "Why,  these  are  small  babies.  In 
another  three  weeks  our  Tom  Watsons  become  150-pounders." 


over  the  inter-  the  Cutter  Chelan  with  another  Big  child  aerial  camera.  Incidentally 
The  procedure  Bertha  with  a  20-inch  lens.  Roberts  obtained  one  of  the  outstand- 

_  When  Ackerman  finished  in  the  air  ing  shots  of  the  Elndeavour  II.  Mak- 

he  returned  to  Newport  where  he  ing  his  exposure  in  a  cross  light  with- 
picked  up  the  films  made  by  Boyle  out  the  aid  of  a  filter  he  obtained  a 

_  of  extraordinary  quality. 

Fox,  when  not  shooting  society  and 
local  color,  dashed  back  and  forth 
fiom  the  cutter  to  the  messengers. 

When  Roberts  had  his  fill  of  air 
views  he  returned  to  Newport  where 
he  picked  up  the  photos  made  by 
Caneva  and  Fox,  and  then  flew  to 
Boston.  Sam  Kendrick,  news  j^oto 
editor  of  the  Boston  bureau,  sto^  by 
until  the  pictures  were  on  the  Wire- 
photo  machine.  Records  show  that 
these  pictures  were  received  in  New 
York  8  minutes  later. 
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and  then  flew  directly  to  New  York  negative 
making  the  trip  in  55  minutes.  All  “ 
pictures  were  serviced  from  the  New 
York  office  which  transmitted  them 
via  the  Acme  Tele-photo  machine. 

Wide  World  Cevarag* 

Times-Wide  World  Photos  covered 
the  races  with  George  Hill  of  the 
Boston  bureau  and  Carl  Nesensohn 
of  New  York.  Hill,  operating  a  spe¬ 
cial  4x5  Long  Tom  camera  fitted 
with  a  28- inch  lens  made  his  pictures 
from  the  plane  while  Nesensohn  work¬ 
ing  with  another  camera  of  the  same 
type  covered  the  start  from  the 

Chelan.  Hill  returned  to  Newport  FALSE  PRESS  CARDS 
where  his  own  and  the  pictures  made  .-or 

by  Nesensohn  were  phoned  by  means  Washington,  D.  C.,  Aug.  2  — In- 
of  a  portable  transmitter.  The  de-  spector  Bernard  W.  Thompson  has 
veloping  and  first  printing  was  done  assigned  by  Washington  police 

in  a  temporary  set-up  in  the  city  of  discover  the  source  of  pr^ 
Newport  to  save  the  time  in  transit  cards”  which  are  having  wide  cir- 
to  either  Boston  or  New  York  City,  culation  in  the  Capital  among  non- 
Covering  the  assignment  for  the  newspaper  men.  At  least  one  print- 

Associated  Press  were  Joe  Caneva  *ng  shop  already  has  been  identifiM 

in  all  cases  was  almost  identical.  The  (who  covered  the  Italo-Ethiopian  as  a  Murce.  Inspector  Thompson 
start  was  covered  both  from  sea  level  War),  H.  B.  Roberts  and  A.  W.  Fox.  fsk  the  operator  to  discontinue  pub- 

and  from  the  air.  If  the  weather  per-  Both  Roberts  and  Fox  were  assigned  hcation  and  advertising  of  these  cards 

mitted  the  finish  was  also  covered  from  the  Boston  bureau.  because  they  ^  have  absolutely  no 

from  both  angles.  Caneva  worked  from  the  Cutter  standing  at  police  or  fire  lines,  or  at 

Mack  Barron,  George  Woodruff  and  Chelan  with  a  Big  Bertha  while  Rob-  other  places  where  a  legitimate  press 
Tnnv  Sarnn  onvpr^d  for  International  took  the  air  Stuff  With  his  Fair-  Card  serves  a  Useful  purpose. 


LATEST  PHOTO  FIRST 


To  All  Fire  and  Police  Officials 
and  those  whom  it  Ttiay  concern: 


lANAOINQ  EDITOR 


RCPRESCNTATIVC 


Fake  AP  card  presented  at  NBC  Studios 


Every  step  in  the  chain 
of  reproduction  proc¬ 
esses  is  important . . . 
but  so  much  depends 
upon  the  dependable 
uniformity  of  your  mat! 

Mwayt  UaUoriB 
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Ads  Boost 
laundry  Sales 

Seattle  Cleaner  Attracts  New 
Business  with  2000  "Funny- 
bone  Ticklers"  in  Classified 
. , .  Soys  Many  Ads  Are  Dull 

g^lp.  Wash.,  Aug.  3 — Bert  Tom- 
jovial  president  of  the  New 
|]i^nd  Laundry  Company,  a  lead- 
^  cleaning  concern  here,  believes 
is  the  backbone  of  successful 
dirti'h"r  aiid  fo*"  15  years  has 
lUed  the  funnybone  of  Seattle  clas- 
id  ad  readers. 

f^Blinson’s  droll  ads  are  often  in- 
by  news  events  such  as  his 
joicf  on  "Wally”  Simpson,  which  he 
jjj  "brought  me  a  lot  of  complaints 
ya  serious- minded  Britishers,  but 
1  lot  of  new  business  as  well.” 

They  are  the  only  form  of  adver- 
jsing  his  company  uses,  and  since  the 
jginning  has  inserted  nearly  2,000 
i  in  the  Seattle  Times.  “Real  ad- 
ertising  should  be  interesting,”  he 
jeclares,  “in  everyday  language  and 
jbout  topics  that  everyone  knows.  So 
aaiy  ads  are  so  dull  that  a  bright 
one  shouts  for  attention.” 

Hit  Masterpiece . 

Tomlinson’s  masterpiece  was  one 
oitten  around  an  item  he  read  in 
Henry  Ford’s  Dearborn  Independent 
i  i  Ford  owner  who  used  his  car  to 
nm  the  washing  machine  and  during 
ne  day  “travelled”  an  equivalent  of 
i  miles.  It  said: 

Wouldn’t  it  be  terrible,  girls,  to 
lalk  back  that  far  from  a  wash-day 
ide?  Take  no  chances  and  try  the 
New  Richmond  Laundry,  1101  E. 
Spring  St” 

Here  are  some  other  samples: 

“Wally  Simpson  shows  what  U.  S.  A. 
:als  can  do  if  one  doesn’t  develop  a 
looked  backbone,  knotty  finger 
:mts  trying  to  save  a  dime  a  week 
iiy  home  washing — ” 

How  father  has  changed!  We  sew 
jp  the  rips,  on  with  the  buttons,  socks 
te  dam  ’em.  Let  us  be  your  mother, 
(etc.)” 

“Invisible  germs  more  dangerous 
han  a  wild  cat,  more  obnoxious  than 
a  pde  cat  Louie  Pasteur  would  send 
emto— .  (etc.)” 

Zoriclean  customers  say  no,  no,  no, 
1.000  times  no;  we’d  rather  die  than 
ay  yes,  back  to  old  methods  or  sub- 
tutes.’  (etc.)” 

"Have  You  Basamanfitis?" 

Have  you  basementitis?  It’s  ter- 
'.Dle!  Caused  by  wet  clothes,  cold 
t-Tient  and  hard-hearted  husbands. 
|3etter  call — .  (etc.)” 

■flOO,!)©©  Sonja  Heinie  at  Orpheum. 
piSgine  her  washing  like  some  of  you 
^  trying  to  save  a  dime,  and  hid- 
pg  (100,000  personalities,  (etc.)” 

“Hrst  three  years  married  life 
net  romance,  then  he  gives  her  a 
'•diing,  a  nightmare,  a  heartache,  a 
•ckiche  and  love  leaves  like  a  fire 
^  with  siren  wide  open,  (etc.)” 
S,468  women  pneumonia  victims — 
caused  by  home  washing  to  save 
but  hospital  expenses  over 
PWOO.  Penny  wise,  pound  foolish. 

^^■nlinson  says  on  the  latter  ad,  20 
fwos  called  for  the  source  of  his 
fctirtics— including  one  professor — 
pt  most  of  them  asked  for  a  driver 
•top  for  their  laundry  when  he 
I  in  the  neighborhood! 

|16.PAGE  directory 

^Hardware  Age  annual  merchan- 
directory  out  this  week,  con- 
716  pages;  it  is  the  largest  issue 
fn  published.  It  carries  380  pages 
•dvertising. 


I.P.  FINANCE 
PLAN  PROGRESSES 

The  board  of  directors  of  Interna¬ 
tional  Paper  and  Power  Company  met 
in  New  York  Aug.  3  and  voted  to 
take  the  necessary  steps  to  bring  into 
effect  the  company’s  plan  for  change 
in  capitalization.  Application  must 
be  made  to  list  the  new  shares  on  the 
New  York  Stock  Exchange  and  for 
their  registration  under  the  Securities 
and  Exchange  Act  of  1934.  This,  to¬ 
gether  with  other  necessary  steps,  will 
require  some  time,  but  the  directors 
expect  that  they  can  fix  the  date  for 
the  exchange  of  the  new  securities 
for  the  old  not  later  than  Oct.  1,  1937. 

The  action  taken  by  the  directors 
followed  receipt  by  the  company  of  an 
order  from  the  Securities  and  Ex¬ 
change  Commission  exempting  the 
company  from  the  applicable  sections 
of  the  Public  Utility  Holding  Com¬ 
pany  Act  of  1935  in  respect  to  the 
common  stock  issuable  on  conversion 
of  the  cumulative  convertible  5  per 
cent  preferred  stock  provided  for  in 
the  plan  and  the  common  stock  issu¬ 
able  on  exercise  of  the  common  stock 
Pixrchase  Warrants  provided  for  in  the 
plan. 

AIDING  V.F.W.  MEET 

Newspapermen  are  playing  an  im¬ 
portant  part  in  preparations  for  the 
38th  national  convention  of  the  Vet¬ 
erans  of  Foregin  Wars  of  the  United 
States  to  be  held  in  Buffalo  Aug.  29- 
Sept.  3.  Chairman  of  the  local  pub¬ 
licity  committee  is  Edward  P.  Hart¬ 
nett,  executive  city  editor,  Buffalo 
Evening  News,  with  Joseph  F.  Cum- 
miskey,  city  editor,  Buffalo  Times; 
Edwin  J.  Lebherz,  day  city  editor,  and 
Albert  J.  Duffy,  night  city  editor, 
Buffalo  Courier  Express,  as  vice- 
chairman.  Active  members  assigned 
by  the  three  Buffalo  dailies  are:  Jack 
Meddoff,  Frank  Balch,  Aubrey  L. 
Pierce,  Arthur  E.  Goldberg  and  Ar- 
thxir  P.  Backus  of  the  News;  Richard 
J.  Murray,  Clyde  B.  Davis,  Harry  S. 
Mullaney,  George  A.  Kennedy  and 
Richard  J.  Walsh  of  the  Times;  Harold 
P.  Jarvis,  Frank  M.  Dooley,  Stephen 
V.  Feeley,  James  P.  Meegan  and  Paul 
P.  Schifferli  of  the  Courier  Express. 
Publicity  headquarters  have  been  es¬ 
tablished  at  Hotel  Statler  where  press 
releases  are  prepared  and  distributed 
to  over  150  dailies  and  weeklies  in  a 
radius  of  150  miles  of  Buffalo.  In  ad¬ 
dition  feature  stories  have  been  sent 
all  over  the  country. 

TYPOS  TO  AID  GUILD 

Election  of  officers  and  announce¬ 
ment  of  a  pledge  of  support  from  two 
labor  groups  featured  at  meeting  at 
San  Jose,  Cal.,  Sunday  of  the  North¬ 
ern  California  District  Covmcil  of  the 
newspaper  guild.  Support  for  the 
ANG  was  promised  by  representatives 
of  the  Santa  Clara  County  Central 
Labor  Council  and  the  Typographical, 
Stereotypers  and  Printing  Pressmen’s 
unions.  John  V.  Yoimg  of  San  Jose 
was  named  president  of  the  guild’s 
district  council. 


M.  E.  Demands  New 
Deal  in  News 

continued  from  page  11 

graphs.  After  all  if  the  information 
were  very  important  it  wouldn’t  be  in 
the  last  paragraph,  would  it? 

The  trouble  is  that  our  average 
news  editor  draws  up  a  beautiful 
dummy  before  he  looks  at  the  news 
report.  He  then  attempts  to  make 
the  news  conform  to  that  dummy. 
The  result  is  a  nicely  balanced  front 
page  that  other  desk  men  admire  and 
the  public  doesn’t  appreciate. 

The  trouble  with  that  kind  of  make¬ 
up  is  that  it  lacks  elasticity.  No  pro¬ 
vision  is  made  for  handling  a  story 
that  breaks  at  press  time.  The  in¬ 
tricate  typographical  arrangement 
cannot  be  juggled  in  an  emergency. 
Consequently  valuable  time  is  lost, 
stories  are  vmderplayed  and  produc¬ 
tion  cost  increased. 

"Pretty"  Makcep  vt.  Circalotion 
After  all  our  front  page  is  the  show 
window  of  our  store.  In  order  to  ac¬ 
quire  circulation  we  must  present 
things  that  appeal  to  the  customer 
instead  of  trying  to  win  awards  for 
pretty  makeup.  Your  average  reader 
doesn’t  know  or  give  a  hooray 
whether  you  use  Bodoni,  Gothic  or 
Italic,  but  he  will  know  mighty  quick¬ 
ly  whether  your  paper  is  interesting 
or  dull.  I  have  never  heard  of  a 
tabloid  winning  any  prizes  for  typo¬ 
graphical  perfection,  but  I  have  no- 
tic^  that  the  New  York  Daily  News 
has  managed  to  pick  up  a  bit  of  cir¬ 
culation  here  and  there.  And  after 
all,  isn’t  that  what  we’re  all  after? 

Assuming  that  a  lively  front  page 
has  sold  your  paper,  how  about  yoiu: 
repeat  business?  An  attractive  maga¬ 
zine  cover  might  catch  yoxir  eye  and 
you  might  buy  the  magazine,  but  un¬ 
less  the  inside  pages  contain  some¬ 
thing  worth  while  you  svu'ely  won’t 
buy  that  magazine  again.  Apply  the 
same  conclusion  to  your  newspaper. 
If  every  inside  page  offers  something 
readable  and  interesting  instead  of 
telegraphic  hemorrhages  rim  over 
from  the  first  page  your  reader  will 
soon  learn  to  read  the  entire  paper 
and  advertisers  will  get  something  for 
their  money. 

Too  Much  Foreign  Newt 

I  don’t  mean  that  the  paper  should 
be  completely  departmentalized  be¬ 
cause  the  mechanical  difficulties  and 
editorial  problems  involved  in  such 
meticulous  segregation  of  news  can¬ 
not  be  offset  by  the  additional  cir¬ 
culation,  if  any. 

It’s  true  that  most  of  us  have  gone 
too  far  in  segregating  foreign  news. 


1/  you  need 
circulation 


Our  state  dailies  give  approximately 
75  per  cent  of  page  one  space  to  wire 
news.  Yet  we  call  ourselves  the  Nor¬ 
folk  Ledger-Dispatch,  the  Richmond 
News-Leader,  the  Danville  Register 
and  so  on.  Then  why  not  get  out 
papers  for  Norfolk,  Richmond  and 
Danville  instead  of  giving  over  75  per¬ 
cent  of  the  front  page  to  news  of  which 
less  than  one-half  of  one  per  cent 
originated  in  our  circulation  area? 

There  are  a  number  of  other  head¬ 
achy  questions  I  would  like  to  ask, 
such  as  who  sprang  the  idea  that 
lower  case  is  easier  to  read  than  caps? 
Whose  job  is  it  to  throw  space  chisel - 
ers  down  the  stairs?  Why  is  it  that 
news  photographers  are  willing  to  do 
anything  except  take  pictures?  How 
shall  we  handle  suicides?  And  is 
newspaper  streamlining  a  development 
based  on  thorough  research  or  merely 
the  result  of  a  faddist’s  nightmare? 

I  say  we  can’t  get  the  right  answers 
here,  discussing  these  things  with 
other  newspaper  men.  For  my  part  I 
intend  to  continue  to  try  to  obtain  the 
answers  by  talking  to  soda  jerkers, 
deck  hands,  waitresses,  bus  drivers 
and  plumbers’  helpers — our  readers. 

FTC  CITES  AUTO  ADS 

Complaints  that  General  Motors  and 
Ford  Motor  Company  were  using 
misleading  advertising,  made  public 
last  week  by  Federal  Trade  Commis¬ 
sion,  follow  the  refusal  of  these  two 
companies  to  sign  stipulations  as  seven 
other  companies  did  some  weeks  ago. 
The  complaint  charges  that  minimum 
f.o.b.  prices  were  published  in  large 
type  with  pictures  of  fully  equipped 
cars  costing  more  than  the  amounts 
mentioned.  Auto  men  insist  this  is 
not  misleading. 
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men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare  j 
(Committee  of  the  Interna-  i 
tional  Circulation  Managers  i 
Association  can  provide  you  i 
with  men  of  capacity  and  | 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The  ] 
Peoria  Star,  Peoria,  Illinois. 
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Vacation  Funds  of  Dailies 
Aiding  Needy  Children  of  U. 


S. 


BECAUSE  1,500  HOMES  in  “friendly 
towns”  from  Virginia  to  Maine  have 
opened  their  doors  and  their  hearts, 
that  many  youngsters  from  the  con¬ 
gested  E^st  Side  districts  of  New  York 
City  are  today  enjoying  the  benefits 
of  fresh  air,  sunshine,  good  food,  and 
out-of-door  exercise.  The  gap  be¬ 
tween  the  friendly  towns  and  the  East 
Side  was  bridged  by  the  New  York 
Herald  Tribune,  which,  with  its  Fresh 
Air  Fimd,  made  possible  the  new  life 
for  the  tenement  house  children  who 
need  to  know  what  the  other  side  of 
the  world  looks  like. 

This  effort  on  the  part  of  the  Her¬ 
ald  Tribune  is  only  one  cog  in  a  na¬ 
tionwide  wheel  of  charity  campaigns 
which  has  taken  hold  in  almost  every 
metropolis  in  the  United  States.  A 
survey  conducted  by  Editor  &  Pub¬ 
lisher  provided  only  a  cross-section 
of  scores  of  similar  newspaper  cam¬ 
paigns.  Dailies  in  many  cities  not 
included  here  have  organized  and  op¬ 
erated  or  cooperated  in  such  fresh  air 
and  camp  hmds  for  many  years,  and 
their  work  is  still  going  on.  The 
specific  instances  mentioned  are  not 
intended  to  cover  the  entire  nation, 
being  only  samples  of  the  welfare 
work  of  American  newspapers. 

The  Tribune  Fresh  Air  Fund  is  in 
the  midst  of  its  61st  year.  Under  the 
direction  of  Leslie  M.  Conly,  who  took 
over  the  job  when  he  was  a  reporter 
in  1911,  although  the  original  idea  was 
conceived  in  1877,  the  Fund  has  de¬ 
veloped  to  the  point  where  it  can 
safely  afford  to  budget  $140,000  for 
its  year’s  work. 

To  date  $82,000  has  already  been 
contributed. 

Child  Becomes  Part  of  Family 

The  child  moves  into  a  “friendly 
home”  as  one  of  the  family,  with 
transportation  paid  by  the  Herald 
Tribune  and  maintenance  bills  by 
the  head  of  the  house.  If,  after  a 
two-week  period,  he  has  proved  satis¬ 
factory  to  every  one  concerned,  he 
may  stay  the  entire  summer;  and 
there  have  been  cases  where  a  boy 
or  girl  has  been  invited  to  spend  the 
winter  in  the  coimtry  as  well.  School 
arrangements  are  made  and  the 
yoimgster  finds  new  friends  and  new 
happiness. 

Mr.  Conly,  in  discussing  the  work 
that  his  paper  is  doing  as  part  of 
nation-wide  welfare  efforts  by  news¬ 
papers  in  congested  cities,  emphasized 
the  educational  and  psychological  ad¬ 
vantages  which  the  children  are  of¬ 
fered  in  these  friendly  homes. 

TTie  fresh  air  camps  or  “homes” 
as  they  were  then  called,  followed  the 
friendly  town  idea  for  the  Herald 
Tribune  fund.  It  was  in  the  last 
decade  of  the  19th  century  that  Wil¬ 
lard  Parsons,  who  had  started  the 
friendly-towns  by  preaching  a  ser¬ 
mon  in  a  Sherman,  Pa.,  church  about 
the  tenement-reared  children  in  New 
York,  opened  the  first  camp.  For  sev¬ 
eral  years  there  were  only  two  or 
three  each  year,  but  since  1911,  the 
chain  of  camps  has  stretched  to  10. 


Many  Newspapers  Throughout  Country  Operating 
Comps  and  Fresh  Air  Homes  to  Give  City  Youngsters 
Healthy  Holidays  Out-of-Doors 


Counselor  in  Indian 
costume  at  Marks 
Memorial  Camp, 
maintained  by  the 
New  York  Herald 
Tribune,  initiates  two 
Herald  Tribune  camp¬ 
ers  into  the  Council 
Ring. 


Preparing  for  swim 
at  Camp  Henry,  in 
New  York,  one  of  the 
several  camps  to 
which  the  New  York 
Daily  News  contrib¬ 
utes  funds  with  which 
News  Campers  are 
entertained  during 
the  summer. 


families  together,  are  equipped  with 
the  finest  facilities  for  healthy  out¬ 
door  activity,  and  staffed  by  paid 
coimselors.  They  are  situated  as  near 
to  New  York  as  possible,  most  of  them 
being  in  New  York  State,  through 
the  Adirondack  and  Catskill  mountain 
regions. 

Mr.  Conly  himself  writes  the  two 
columns  of  promotion  which  appear 
in  the  Herald  Tribune  each  day.  In¬ 
cluded  in  these  two  columns  are  sev¬ 
eral  “opportunities”  which  describe 
the  plight  of  a  particular  child  and 
make  a  notation  of  the  money  re¬ 
quired  to  start  him  or  her  back  to 
health  again.  The  information  for 
these  “opportunities”  is  forwarded  to 
the  Herald  Tribune  by  the  various 
settlement  houses  and  clinics  which 
choose  the  children  for  the  camps.  To 
date  615,000  children  have  been  en¬ 
rolled  on  the  Herald  Tribune  lists. 

Experts  Admiaistar  Camps 
At  the  other  end  of  the  scale,  where 
the  paper  puts  up  the  money  for  the 
administration  of  the  camps,  wages  a 
promotion  campaign  for  its  success, 
and  leaves  the  administration  to  camp 
experts,  is  the  New  York  Daily  News. 
There  W.  R.  Fitzinger,  business  man¬ 
ager  of  the  News  Welfare  Association, 
and  Calvin  Cubberly,  his  assistant. 


FO 


ciUes  on  the  extent  of  the  sumnw 
camp  work.  One  of  the  moirr^ 
cently  inaugurated  is  the  camp  on 
CaUwba  River,  near  Charlotte,  N  C 
which  was  opened  late  in  July’u  aT 
Charlotte  Observer,  under  the 
sonal  supervision  of  Curtis  B.  J^' 
son,  publisher. 

Of  the  400  boys  from  the  lo«»r  Sw 
bracket  income  groups  in  Charlott.  ni, 
who  expect  to  attend  the  camp,  ir  ^ 
have  already  taken  advantage  of  it  h 
The  camp  is  being  financed  by  pro.  jtl 
motion  stunts  and  by  contribution*  i 
which  together  have  brought 
than  $5,500.  "  ' »  ® 
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Thirteen  hundred  children  whose  uTc 
parents  are  on  Cleveland  relief  will '  ^  ] 
be  sent  to  the  Cleveland  Press  camp !  ^ 
this  summer  as  the  contribution  of  c 
the  city’s  more  affluent  citizens,  who  ^ 


are  volunteering  their  resources 
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tain  percentage  of  the  proceeds  from 
the  Harvest  Moon  Ball,  the  Silver 
Skates,  and  the  Golden  Gloves  is 
donated  to  the  Welfare  Association, 
and  through  the  Children’s  Welfare 
Federation,  comprising  several  chari¬ 
table  organizations,  the  money  is  ap¬ 
plied  to  the  tuition  for  2,500  needy 
children  at  camp  for  two-week  periods 
throughout  the  summer.  More  than 
$35,000  has  already  been  spent,  al¬ 
though  the  entire  quota  of  2,500  chil¬ 
dren  has  not  yet  been  filled. 

A  committee  composed  of  Dr.  Shir¬ 
ley  Wynne,  former  health  commis¬ 
sioner  in  New  York,  Nelson  W.  Bur¬ 
ris,  chairman  of  vacation  homes  and 
camps  committee  for  the  Children’s 
Welfare  Federation,  and  Frank  C. 
Meyers  is  the  connecting  link  be¬ 
tween  the  Federation  and  the  Daily 
News.  Mr.  Burris  himself  inspects 
the  camps  which  are  to  hold  News 
campers  and  he  makes  daily  re^rts 
for  use  in  the  promotion  campaigns. 
Ihe  News  stories  run  about  one  col¬ 
umn  and  a  picture  per  day. 


the  Cleveland  yoimgsters  can  play  for 
two  weeks  out  in  the  open  country  ^ 
where  the  sim  can  get  at  them,  iich  ^  ® 
camp  is  inspected  by  the  Cleveland 
Camp  Council  before  the  Press  Pub¬ 
lic  Service  Bureau,  administering  the 
funds  and  directing  them  into  the 
light  channels,  can  send  one  child  ofi 
to  the  coimtry. 

The  bureau  also  makes  all  the  ar¬ 
rangements,  acting  here  as  in  the  Ner 
York  Daily  News  case  as  liaison  be¬ 
tween  the  camps  and  the  newspaper 
The  camps  are  supervised  by  trained 
social  workers  and  salaried  counselors. 

Chicago  Tribune  Continues  Work 

The  Chicago  Tribune,  through  Chi¬ 
cago  Tribune  Charities,  Inc.,  is  again 
conducting  three  long- established 
summer  welfare  projects.  Camp  Al¬ 
gonquin,  a  43-acre  camp  site  located 
on  the  banks  of  the  Fox  RIvct  near 
Cary,  Ill.,  is  a  summer  haven  for  2,00(1 
needy  mothers  and  their  children  fran 
Chicago’s  tenement  districts.  The 
camp  is  in  its  29th  year  and  during 
the  past  28  years  has  attracted  nun 
than  51,000  mothers  and  children  for 
a  two-week  period.  It  is  supported 
largely  through  contributions  from 
Tribime  readers  and  Tribune  Chari¬ 
ties,  in  cooperation  with  United  Chari¬ 
ties  of  Chicago. 

Another  Tribune  service  is  Sally 
Joy  Brown’s  “Friend  in  Need”  d^ 
partment,  a  year-around  project 
which  during  the  summer  months 
specializes  in  picnics,  boat  trips,  base¬ 
ball  games  and  other  outings  for  chil¬ 
dren.  Groups  of  100  participate  b 
these  events,  imder  the  personal  di¬ 
rection  of  Sally  Joy  Brown.  More 
than  1,000  under-privileged  children 
are  given  an  outing  each  summer 

The  Chicago  Daily  News  for  46  yean 
operated  the  Fresh  Air  Sanitariuii 
in  Lincoln  Park  for  imder-privikged 
children  of  Chicago,  but  the  projeci 
was  abandoned  this  year. 

Fhila.  Doiliat  Help  Needy 

Two  newspapers  in  Philadelphia- 
the  Record  and  the  Inquirer— haw 
roles  in  providing  fun  and  rematioB 
for  thousands  of  PhiladeliJiia  boys 
and  girls. 

The  Record,  with  the  cooperation 
the  Fairmount  Park  Commissiwi  ^ 
the  Philadelphia  Board  of  Educatisn, 
has  established  the  “Record 
Camp”  in  Pennypack  Park  in  the 
northeast  section  of  the  city. 

Each  day,  btises  furnished  by  t.~ 
board  of  education  stop  at  givffl 
points  and  pick  up  children  and  the 
mothers,  liiey  are  transported  to  tie 


Camps  belonging  to  the  Federation  where  a  day  of  treasure  huntin|l  « 

make  application  there  for  children  amusements,  lunch,  swimming  ar 
and  the  Federation  turns  a  number  other  sports  is  enjoyed, 
of  these  applications  over  to  Dr.  Barrett,  who  has  super  i 

Wynne’s  committee,  which  in  turn  in-  ^he  camp,  estimated  this  we* 

spects  the  camp  in  question  and  ad-  editor  &  Publisher  that  at  lea.'ij 


There  are  some  1,400  boys  and  girls  carry  on  the  work  of  gathering  funds  mini^rs  Ae  money  contributed  by  5  qqq  gjj.jg  visited 


in  these  camps  this  summer,  Mr.  Conly 
said. 

'Die  camps,  separated  for  boys  and 
girls,  with  one  exception  where  emer¬ 
gencies  make  it  necessary  to  keep 


to  send  children  to  camp.  the  Daily  News.  camp  since  July  1,  when  it  openeij 

Choice  of  the  camps,  their  admiiiis-  Charlotf*  Camp  Mott  Rocoat  All  expenses  of  the  camp,  such 
tration,  transportation,  and  selection  In  response  to  a  query  sent  to  all  furnishing  the  equipment  for^^ 
of  the  children  are  matters  entirely  parts  of  the  country.  Editor  &  Pub-  playground  and  lunches  for  the 
out  of  the  association’s  hands.  A  cer-  lisher  received  reports  from  various  privileged  children,  are  paid  by 
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miner  g«cord  without  any  outside  solicita- 

^  the  The  Inquirer  more  than  a  month 
N.  C, '  -0  notified  Mayor  Wilson  that  it 
>y  the  j  eoold  purchase  an  imlimited  supply 
per.  I  el  playground  equipment  and  also 
gn<»«  and  sports  paraphernalia  for 
pJJ^treets  as  designated  by  the  city, 
lower  city  was  authorized  to  buy  the 
trlotte  equipment  and  send  the  bills  to  the 
Pi  127  Inquirer. 

of  it  I  In  Camden,  N.  J.,  John  Fitzgerald, 

^  I»o-  of  the  Courier-Post  local  staff,  has 
'thions  turned  an  abandoned  CCC  camp  into 
more '  1  boys’  camp  at  Berlin,  Camden 
County.  The  camp,  financed  by  pub- 
whose  lir  contributions  and  personally  by 
'f  will  j(r.  ntzgerald,  already  has  entertained 
oamp  jjore  than  1,000  boys. 

Children  Contribnte  in  Lonisvilie 
In  Louisville,  Ky.,  where  the  Cou- 
^  rier-Joamal  and  the  Times  sponsor  a 
Fresh  Air  Fund  to  send  youngsters 
to  camp,  children  who  can  afford  to 
qiend  their  vacations  away  from  the 
city’s  streets  aid  in  financing  the  pro- 
pim.  ’They  organize  neighborhood 
carnivals,  cake  sales  and  similar  bene¬ 
fits,  profits  of  which  go  to  the  papers’ 
Fr^  Air  Fimd.  Otherwise,  the  fund 
is  financed  by  voluntary  contributions 
inspired  by  appeals  in  the  news  col- 

The  goal  for  the  1937  campaign  is 
to  send  214  under-privileged 
children  to  Boy  Scout  and  Y.  W.  C.  A. 
camps.  Children  sent  to  camp  are 
selected  by  social  service  organiza¬ 
tions. 

Ihe  City  Health  Department  co¬ 
operates  in  giving  typhoid  immuniz¬ 
ations  and  medical  examinations  be¬ 
fore  the  children  leave  for  camp. 

Hie  three  Columbus,  O.,  newspa¬ 
pers  have  given  whole-hearted  co¬ 
operation  to  the  camp  project  origi¬ 
nated  by  Domestic  Relations  Judge 
Clayton  W.  Rose  with  the  result  that 
the  drive  for  $1,500  has  gone  over  the 
tq>. 

Newsmew  Cooperate 

Newspapermen  cooperating  with 
Judge  Rose  in  his  plan  to  send  100 
boys,  wards  of  the  Franklin  County 
juvenile  court,  to  camp  for  two  weeks, 
include  Kenneth  D.  'Tooill,  managing 
editor,  Ohio  State  Journal;  Lester  C. 
Galy,  reporter,  Columbus  Dispatch, 
and  Jesse  Zousmer,  reporter,  Colum- 
bu  Citizen. 

Ihe  fund  has  already  reached  $1,664 
with  additional  contributions  expected. 
Ihe  boys  will  be  in  camp  from  Aug. 
9  to  21. 

William  H.  Anderson,  although  re¬ 
tired  from  active  work  as  publisher. 


ay  for 
Juntry 
Each 
veland 
1  Pub- 
ng  the 
to  the 
lild  efi 

he  ar- 
e  New 
)n  be- 
ipaper 
rained 
tselors 
Verk 
h  Chi- 
I  again 
blished 
np  Al¬ 
located 
r  near 
)r  21X10 
nfnm 
The 
during 
1  more 
ren  for 
aported 
I  fron 
Chari- 
Chari- 


EDITOR'S  CASKET  IN  COMPOSING  ROOM 


AT  HIS  OWN  REQUEST  the  casket 

of  Tom  V.  Bodine,  long  a  familiar 
figure  around  the  shop  of  the  Paris 
(Mo.)  Mercury,  even  before  he  be¬ 
came  editor  of  the  weekly,  lay  in 
state  last  week  at  his  old  desk  near 
the  Linotyiae  machine  in  the  compos¬ 
ing  room. 

It  was  the  clacking  machines  and 
rumbling  presses  which  sang  the 
requiem  for  Editor  Bodine.  It  was 
his  wish  that  there  should  be  no  or¬ 
gan  music,  no  fanfare.  He  went  to 
his  rest  with  the  next  edition  on  the 
presses. 


put  the  regular  weekly  edition  to 
press,  had  set  type  at  the  old  case 
where  his  desk  is  now.  He  had  com¬ 
posed  his  editorials  on  the  machine 
in  his  last  years,  just  as  he  had  “writ¬ 
ten”  his  news  flashes  in  hand-set  type 
when  he  started  in  the  newspaper 
business.  He  wrote  a  column,  “'ITie 
Scrap  Bag,”  which  was  widely  quoted. 

Even  after  all  the  fight  had  been 
drained  from  him,  Alexander  said, 
Bodine  came  down  to  the  office  every 
day  to  get  the  Mercury  out  on  time. 
He  knew  he  was  going  to  die  when 
he  went  to  Moberly  Hospital.  His  last 


SUBMITS  GUILD  TERMS 
TO  READERS 

Sioux  Cmr,  la.,  Aug.  3— Full  text 
of  the  suggested  contract  submitted 
to  him  by  the  Sioux  City  chapter  of 
the  American  Newspaper  Guild  was 
reprinted  by  Eugene  Kelly,  publi^er 
of  the  Sioux  City  Tribune,  on  the  edi¬ 
torial  page  of  the  Tribune  today. 

In  an  accompanying  editorial  he 
asks  his  readers  if  “you,  as  a  layman, 
see  in  this  proposed  contract  anything 
‘red’  or  bolshevistic  or  even  radical.” 

’The  editorial  continues  that  the 
’Tribune  sees  nothing  in  the  proposed 
contract  that  “might  be  even  remotely 
construed  as  a  menace  to  a  free  press.” 
He  points  out  that  no  provision  of  the 
proposal  prevents  the  discharge  of  em¬ 
ployes  for  “sloppy  or  untruthful 
work.” 

Tlus  and  other  features  of  the  edi¬ 
torial  were  considered  Mr.  Kelly’s  an¬ 
swer  to  the  recent  Chicago  meeting 
called  by  the  ANPA  which  he  did  not 
attend. 

The  proposed  contract  provides  a 
sliding  scale  of  from  $25  to  $50  for 
reporters  with  a  scale  $5  higher  for 
desk  men.  It  contains  corresponding 
provisions  for  paid  vacations,  dismis¬ 
sal  indemnity  and  other  guarantees 
typical  of  guild  contracts  throughout 
the  country. 

Article  I  of  the  proposal  calls  for  a 
guild  shop. 

NEW  COAST  DAILY 

Santa  Monica  Topics  Will 
Enter  Morning  Field 

Santa  Monica,  Cal.,  Aug.  2 — The 


Paul  Alexander,  his  cousin  and  as-  request  was  that  his  body  lie  in  state  Santa  Monica  Topics,  formerly  a  tri- 
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sociate  on  the  Mercury,  told  EIditor  & 
Publishers  “Like  the  dial  of  today’s 
machine  (the  radio),  Tom  Bodine 
timed  in  on  progress.” 

For  50  years,  Tom  Bodine  had  per¬ 
sonally  directed  the  news  and  edi¬ 
torial  policy  of  the  Mercury,  although 
he  had  owned  the  paper  only  12  years. 
As  a  boy,  the  67-year-old  newspaper¬ 
man  who  died  July  29  after  he  had 


in  the  composing  room,  while  the  edi¬ 
tion  rolled  on  as  usual. 

On  his  desk  when  he  left  it  was  the 
manuscript  of  a  chronology  of  a  coun¬ 
try  editor  which  will  be  published  in 
the  near  future  and  dedicated  to  him. 
It  is  as  yet  unnamed. 

Formal  services  were  held  for  Editor 
Bodine  on  July  31,  attended  by  news¬ 
paper  notables  from  all  over  the  state. 


ing  administered  by  a  staff  of  22  per¬ 
sons.  More  than  1,450  children  are 
expected. 

KoRias  City  Cooperates 

Two  Kansas  City,  Mo.,  papers,  the 
Star  and  the  Journal-Post,  have  raised 
several  thousand  dollars  for  the  re¬ 
lief  of  under-privileged  men,  women 

_  _ _  and  children  during  the  summer.  To 

is  continuing  his  personal  direction  of  date  the  Star  has  $5,000,  contributed 
the  Troy  (N.  Y.)  Times  Fresh  Air  for  the  upkeep  of  needy  mothers  and 

children  at  the  Kansas  City  Salvation 
Army  camp. 

’The  Journal-Post  has  confined  its 
fund,  now  approximately  $130,  for 
the  upkeep  of  boys  and  girls  at  two 
camps.  Approximately  500  boys  and 
girls  will  have  had  two  weeks  in  camp 
when  the  summer  is  over. 


Rind,  Inc.,  which  was  inaugurated  50 
years  ago. 

The  Troy  Record  Newspapers  de¬ 
vote  their  news  columns  to  promoting 
the  fund.  David  B.  Plum,  Record 
publisher,  is  secretary  of  the  Fresh 
Air  Fund  with  Mr.  Anderson  as  trea- 
stwr  and  Mrs.  John  M.  Francis, 
widow  of  the  Times’  former  co-owner, 
M  president. 

600  Childroo  Aidod 
About  600  children,  selected  by  club 
women,  church  workers  and  other 
leaders  in  welfare  activity,  are  being 
given  the  advantages  of  two  weeks 
on  a  150-acre  farm  this  summer.  ’They 


Weight  gain  tables,  indicating  in¬ 
creased  health  of  boys  and  girls  at  the 
fresh  air  camps  maintained  by  the 
Madison  (Wis.)  Capital  Times  has 
been  the  chief  feature  of  the  promo¬ 
tion  column  written  by  Selma  Parker, 
who  has  taken  charge  of  administer¬ 
ing  the  “Kiddie  Camp  Fund.”  The 


C.  A.  branch.  After  the  Press  gath¬ 
ered  $7,000  in  memberships  and  the 
“Y”  could  hold  no  more,  the  boys 
were  shipped  off  for  two  weeks  in  the 
country  at  the  “Y”  camp.  The  Com¬ 
mercial-Appeal  over  a  period  of  years 
has  sent  more  than  1,000  poor  chil¬ 
dren  to  Ozark  Moimtain  camps. 

New  Jersey’s  oldest  newspaper- 
sponsored  fresh  air  camp  for  children 
is  that  annually  promoted  by  the 
Newark  Evening  News  in  conjunction 
with  the  Newark  Female  (Charitable 
Society,  owners  of  the  camp  site  at 
Summit,  N.  J.,  50  years.  All  running 
expenses  are  borne  by  voluntary  con¬ 
tributions  in  response  to  News  pub¬ 
licity. 

Two-week  vacations  are  given  to 
600  deserving  children  from  Newark 
and  surrounding  towns.  Financially, 
the  1937  season  promises  to  be  the 
best  in  history,  even  surpassing  1936, 
when  contributions  totaled  more  than 
$8,000. 

Premetot  "Kiddy  Kooip" 

The  New  Brunswick  Home  News 
cooperates  each  summer  in  devoting 


weekly  morning  paper,  enters  the 
daily  field  Aug.  9,  the  day  following 
its  third  anniversary. 

The  paper  is  published  by  the  Santa 
Monica  Topics  Publishing  Co.,  of 
which  John  B.  Daniell  is  president, 
and  Jack  Evans  vice-president. 
Daniell  is  editor  and  general  manager; 
E.  S.  Kellogg,  business  manager; 
Evans,  advertising  manager;  Robert 
Hutton,  city  editor,  and  Fred  Austin, 
assistant  e^tor.  Fenger-Hall  Co.  are 
national  representatives.  The  paper 
subscribes  to  the  United  Press,  but 
will  play  up  local  news. 

Elstablished  in  tabloid  size,  the 
Topics  went  eight  columns  in  its  first 
year.  Last  May  it  stepped  up  fre¬ 
quency  of  publication  to  three  times 
a  week.  It  occupies  quarters  at  Fifth 
and  Colorado,  and  operates  its  own 
mechanical  departments,  including  a 
32-page  Hoe  press  wiA  one  color 
deck.  Its  first  issue  as  a  morning 
daily  is  expected  to  carry  from  24  to 
30  pages. 

INCREASES  BUDGET 

’Ihe  largest  fall  program  of  adver¬ 
tising,  promotion  and  convention  solic¬ 
itation  ever  undertaken  by  the  Na¬ 
tional  Hotel  Management  Company, 
Inc.,  will  be  launched  shortly,  it  was 
announced  at  a  sales  and  advertising 
forum  of  the  chain  held  this  week  at 
the  Hotel  Nicollet,  Minneapolis, 
Minn.  The  advertising  budget  will  be 
increased  10  to  25  per  cent,  Peter 
Hilton,  advertising  manager,  said. 


~  ituiii  uiu  auiiuiici.  ■UUl  nnrl  nn  coupciaica  suiiuucx  iii  ucvuuiig  nuion,  auverusuig  manager,  saiu. 

live  in  well-built  dormitories,  one  for  ?  ,  o-i  ointiinrB  ronnrf’oH  that  tha  many  columns  to  publicize  the  Kiddie  Swafford  &  Koehl,  Inc.,  New  York  and 
bovs  anH  fnr  airlB  anft  mntbprs  31,  auditors  reported  that  the  . 


hvs  and  one  for  girls  and  mothers 
with  babies. 

A  fresh  air  camp  for  crippled,  deli¬ 
cate  or  otherwise  handicapped  chil- 
<ken,  located  on  a  Sylvan  L^e  island 
sod  operated  by  the  Detroit  Free 
Press,  is  the  only  newspaper-spon¬ 
sored  welfare  project  under  way  in 
Detroit  this  summer. 

The  camp,  established  in  1906,  is 
supported  entirely  by  popular  sub¬ 
scription  through  the  Detroit  Free 
Press  Fresh  Air  Fund.  A  two-month 
program,  which  began  June  30,  is  be- 


contributions  were  just  $300  short  of 
that  amount. 

"Moo  for  Boy"  CompoigR 

Two  papers  in  Memphis,  Term.,  have 
directed  their  summer  charity  work 
to  under- privileged  children,  raising 
money  by  contributions  and,  in  the 
case  of  the  Commercial- Appeal,  by 
athletic  contests.  The  Press- Scimitar 
has  conducted  a  “man  for  boy”  cam¬ 
paign  in  which  adults  are  asked  to 
“adopt”  a  needy  child  and  pay  his 
membership  in  the  Memphis  Y.  M. 


Kamp  in  nearby  Raritan  Township, 
sponsored  by  the  local  chamber  of 
commerce  and  other  organizations  in 
the  city. 

AU  of  the  Washington,  D.  C.,  dailies 
feature  stories  calling  upon  the  pub¬ 
lic  to  contribute  funds  to  send  chil¬ 
dren  to  Bald  Eagle  Tuberculosis 
Camp,  in  Maryland.  The  campaign 
started  two  weeks  ago  when  District 
of  Columbia  officials  announced  that 
funds  to  send  only  60  to  the  camp 
were  available  but  that  camp  capacity 
was  about  120. 


Chicago,  have  the  account. 

TINTS  DROPPED 

Adopting  its  new  name  this  week, 
the  Albany  (N.  Y.)  Knickerbocker 
News  went  on  a  black  and  white 
standard.  Use  of  pink  paper  in  the 
first  stocks  edition  was  abandoned. 
Soon  the  sports  editions,  printed  with 
green  front  pages  for  a  score  of  years, 
will  be  rim  on  white  paper  also.  A 
saving  in  newsprint  costs  was  emtici- 
pated. 
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Seattle  Police 
Arrest  19 
Guild  Pickets 


Inter-State  Meeting 
Sept.  20-21 


his  office  July  28.  He  died  two  da*, 
later.  " 


Georgiana  Shaw,  19  -  year  -  (jj 


Inter-State  Circulation  Managers’ 
Association,  comprising  circulation 
managers  in  Pennsylvania,  New  Jer¬ 
sey,  Maryland,  Delaware,  District  of 


FC 


CYRUS  "  WILLIAM  BRIDIL^'IHAL,  daughter  of  George  B.  Shaw  Dixon 
publisher  and  secretary-treas\irer,  (Bl.)  Evening  Telegraph,  was  kiUed 
Kendallville  (Ind.)  News-Sun,  died  in  an  automobile  accident  near  Poln 
July  26.  Ill.,  July  30. 

,  O  e  Harold  H.  Marden,  formerly  of  the  John  P.  Wallace,  58,  formerly  rhi., 

Members  and  Sympathizers  Columbia  and  West  Virgmia  wU  hold  Transcript  and  winner  of  the  derk  in  the  Chicago  Tribuw  ^' 

Charged  with  Blocking  Plant  ^  Massachusetts  state  open  golf  cham-  tising  order  bureau,  died  recently  at 

Enirmc.  ...  Mobs  Betum  “3^’  to  >923,  died  July  30  in  San  hie  summer  home  at  Gray,  I..b.V 

,  ^  ,,  ^  .  j,  Antonia,  Tex.,  of  pneumonia  con-  after  a  three-month  illness.  nin»» 

of  Strikers  Rejected  sesaon  was  i^ued  by  '^omas  tracted  after  an  operation  for  ap-  forced  his  retirement  sometime  aio 

S^lTLa,  Auo.  4-Mayor  John  F.  ’  '“ndioiU,.  Mr.  Waller  a  naUye 

Dore  and  trouble  entered  the  Seattle  officers  of  ‘  the  associaUon  are:  Arthur  Rogers  Boyden,  54,  featme  j^ed  the  Tribune  in  1901  and  in 

Star  American  Newspaper  Guild  con-  Chester  H  Roberts  Charleston  (W  (Mas^)  Ev^ng  1904  he  was  ap^mted  classified 

troversy  here  again  Aug.  2  when  the  Va  )  Gazette  president  Mr.  ^inkw’  Gazette,  died  suddenly  after  a  heart  bran^  inanager  He  wm  pomoted 

mayw  caused  the  arrest  of  19  mem-  g^st  vice-pr^ident-  George  W  Man-*  a^aA  July  30.  Hel^gan  his  career  to  chief  clerk  ffie  advertising  order 

bem  and  sympathizers  of  the  Guild.  S.  ?a.)  H^ald  s^SId  in  1900.  Later  he  went  departme^  m  1914. 

T»  T-o,,!,,-  to  New  York  where  at  one  time  he  Harry  M.  Williams,  81,  of  the  St 
PoUto  made  the  arr^te  on  West^  Chester  (Pa )  Dailii  Local  assistant  managing  editor  of  the  Louis  Post-Dispatch  editorial  stafi 

from  the  mayor  when  half  a  old  New  York  World.  He  also  held  since  1895,  died  there  of  a  heart  aU 

Guildsmen  assertedly  attempted  to  .  executive  positions  on  the  New  York  tack.  He  went  to  St.  Louis  as  secre- 

block  entry  to  the  newspaper  plant  Committees  for  the  convention  fol-  secre- 

by  ma<K  picketing  Monday  morning,  low: 

The  19,  by  Jack  Heise,  strike  MEMBERSHIP— Joseph  A.  Abey,  Reading 


Be 

bl 


ctuunnm.  «nd  funner  Star  phumgra- 


Globe  and  other  papers  in  New  York,  tary  to  Col.  Charles  H.  Jones,  one- 
Los  Angeles  and  San  Antonio,  Tex.  time  editor  of  the  Post-Dispatch,  and 
As  a  war  correspondent  he  covered  also  had  served  as  secretary  to  Joseph 
„,n.,..a.nmM  v .. .  aa.  t^e  campalgns  of  CaiTanza  and  Villa  Pulitzer,  Jr.,  and  at  one  time  was  aa 

pher,  were  booked  on  dirorderly  con-  Ra„ck,  Pittsburgh  (Pa.)  Press;  A.  D.’  Wallace,  in  Mexico;  the  World  War,  where  he  editorial  writer, 

duct  charges  at  the  city  jail  and  Washington  (D.  C.)  Daily  News,  and  Jay  J.  was  gassed  severely.  More  recently  e  mitibtii  Vaicntinv  ^  a 

wur.  reluu^d  buU  each.  M™,..,  Xr  .Aftur  ^ 

Ma-««  picketing  was  started  Satur-  Sharon  (Pa.)  Herald,  chairman I.  Isenbc.K.  "orld  Wm  he  was  aviated  wito  Detroit,  died  July  26  in  St  Mary’s 
day  afternoon  following  refusal  by  Newark  (N.  j.)  Star-Eagle,  and  Frank  See,  the  Metro  Film  Corp.,  first  as  pub-  Hospital,  Detroit. 

the  Star  management  to  accept  r  t  r,  s.  swna^o 

APT ENDANCEr— Paul  G.  Lawson,  Clofhs-  writer.  Tills  past  spring  Mr.  Boyden  _ 

toijtorf  Ae  Wurcusmr  Gazette  and  HARRY  BALTZ 

wSTe  Hany  Balu,  71,  veter«  ne»wp». 

w.  — ^  _  PROGRAM — Thomas  Dunklcy,  Paterson  of  other  days  in  Worcester.  The  naan,  died  in  Blmira,  N.  Y.,  July  30., 

Labor  Relations  Board  hearing  of  Ex_entng  jVcwx.  chairman;  W'.  S.  Zim-  American  Antiquarian  Society  has  He  began  newspaper  work  at  the  age 

the  jurisdictional  case  which  precipi-  S!  PaW  T  ™  ^ 

tated  the  July  3  strike,  Heise  led  ENTERTAINMENT — G.  W.  Stabler,  tVU-  “i  its  historical  library.  A  sister  Suruiay  Telegram^  and,  subsequently 


terms  for 


strike 


offered  guild 
settlonent 

Mots  Retnni  Rejecfed 

At  the  conclusion  of  the  National 
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striking  employes  to  the  Star  manage¬ 
ment  and  offered  to  return  to  work 
and  leave  the  fate  of  the  19  circula¬ 
tion  members,  over  whom  the  con¬ 
troversy  arose,  to  the  labor  board. 

Harry  E.  Marshall,  publisher,  told 
the  strikers  the  newspaper  would 
consider  individual  applications  for 
reinstatement  but  would  not  consider 
the  mass  proposal 

The  concentrated  picket  line  was 
formed  for  a  short  time  Saturday, 


liamsl'ort  (Pa.)  C^fiV,  chairman,  and  John  S. 
Davis  and  David  N.  Smith,  both  of  the  Wil¬ 
liamsport  (Pa.)  Sun-Gasette. 

PUBLICITY— Harry  W.  Cullis, 

(Pa.l  Times. 

NEWSPAPER  BOY  WELFARE— John  H. 
J.  Kuntz.  Laneaster  (Pa.)  Newspapers,  chair¬ 
man;  David  Fair,  Harrisburg  (Pa.)  Patriot- 
News;  (leorge  Stabler,  Williamsport  (Pa.) 
Cant,  and  Harold  Linden,  Johnstown  (Pa.) 
Tribu  ne-Demoerat. 


$25,000  LIBEL  SUIT 


survives.  he  became  general  manager  and  idant 

Dennis  A.  Brislin,  53,  assistant  tele-  superintendent.  When  EHmira  s  tl^ 
Chester  editor,  Scranton  Times,  died  newspapers  Sunday  Telegram,  Ad- 

recently.  He  was  a  brother  of  Tom  ver^^  and  the  Star-C^etfr,  were 
J.  Brislin,  telegraph  editor  of  the  united  under  the  ownership  of  Frank 
Times  Gannett,  Mr.  Baltz  became  circuli- 

Ruel  Perley  Smith,  67,  who  was  ^ion  manger  In  i^ent  ye^  he 
night  city  editor  and  one  of  the  Sun-  relinquished  these  duties  to  tije  . 
day  editors  of  the  New  York  World  position  m  the  busmess  office.  He  is 
until  his  retirement  10  years  ago,  died  survived  by  two  daugh^  ^ 

July  30  at  Caledonian  Hospital,  Park-  i*'?*"**’^  •  i 

New  York  World-Telegram  circuli- 


A  -4  c  ME  A/W3  J  11  •  side  Avenue,  Brooklyn,  of  pneumonia  ^  _ 

-  .  .  ,  -  A  suit  for  ^.OM  d^ages,  allegmg  which  foUowed  an  operation.  He  was  tion  staff, 

but  was  disbanded  at  the  close  of  the  wm  hied  m  Mmhattan  Supreme  jmown  to  the  general  public  as  an 

publishing  day,  3  o  clock.  Court  this  week  by  Benjamm  Leven-  author  of  adventure  stories  for  boys.  STOCK  TO  EDITOR 

on  fund,  provid^  by  a  TdX 


well  known  citv  bad  merchant  the  * loric  -jack  Harvey’s  Adventures"  were  Stephen  Bolles,  edUor  of  the  Jomi- 

strikers  said  thev  would  return  to  -  Telegram.  Levenson  com-  popular  in  the  first  decade  of  this  (Wis.)  Daily  Gazette,  wm 

strikers  ^d  tney  woma  return  to  ^  World-  century  queathed  100  shares  of  stock  in  the 

d  Ho«™  S.  scon,  68,  for  U»  paa.  <=»,  by  George  S  Pario. 

We  U  keep  It  up.  Jack  Hei^  smd.  from  Middletown  Coim.,  stating  that  ^7  ^  ffnancial  writer  for  the  who  died  m  Chi^go  July  19. 

It  IS  our  only  recourse  now  that  the  a  police  warrant  had  been  issued  for  Oakland  (Cal )  Tribune  died  July  26  cordmg  to  the  will  filed  for  probate 
Star  management  has  repudiated  an-  his  arrest  on  a  kidnaping  charge.  ^is  home  in  Berkeley  CaL  fol-  Janesville,  Wis.,  the  estate  is  val- 
other  of  its  agreanents.”  The  attorney  asserts  he  was  in  no  way  lowing  a  long  illness  Mr '  Scott*  bet-  more  than  $1,000,000.  Gifts  of 

A  resolution  was  passed  by  the  case  md  that  the  ter  known  as  Harry  Scott,  went  to 

Seattle  Central  Labor  Coundl,  Aug.  '*^“y  aPPLed  to  him.  California  in  1890.  Since  then  he  unately  $44,0M,  m  addition  to  about 

4,  criticising  the  Seattle  Newspaper  j  Aken  &  Nast  represent  worked  on  every  daily  newspaper  in  $10»000  in  cash. 

Guild  fca:  calling  a  strike  on  the  .  f  '“i®Ddmts.  Attorney  Morris  Pot-  San  Francisco  and  Oakland. 

Seattle  Star  and  “doing  everything  complaint  for  Levenson.  anson  Strong  Brooks,  84,  chairman 

possible  to  tear  down  and  disrupt  ____ 

CHARGES  PROPAGANDA 


legitimate  organized  labor.’’  The 
resolution  was  introduced  by  Web 
Pressman’s  Union  No.  26. 


PHOTOS  BRING  PROBE 


The  German  press  is  amazingly 
anti-American  in  its  editorial  and 
news  columns,  according  to  Albert 
Grzesinski  former  Prussian  minister 
of  the  interior  who  was  ousted  when 


of  the  board  of  Brooks-Scanlon  Lum¬ 
ber  Company,  Inc.,  Minneapolis,  and 
founder  and  operator  of  the  largest 
single  unit  newsprint  mill  in  the 
world,  at  Powell  River,  B.  C.,  died 
at  his  home  in  Minneapolis  Aug.  3 
following  a  two-month  illness.  He 

Pictures  of  Camp  Nordland,  An-  Chancellor  Franz  von  Papen  took  the  prominent  in  the  grain  and  lum- 
dover,  N.  J.,  carried  July  19  by  the  helm.  Mr.  Grzesinski  arrived  m  New  ,y,an„fap4„-or  101 1 

Newark  (N.  J.)  Ledger,  showing  men  York  on  the  He  de  France  recently.  „  „  ^  ., 

marching  in  Nazi  uniforms  and  on-  He  brought  with  him  a  volume  of  *^™ryn  W.  Kearns,  37,  wife 

lookers  allegedly  pledging  Nazi  al-  clippings  as  proof  of  his  charges.  The  Kearns,  president  of 

legiance,  with  the  Swastika  and  other  propaganda  drive  becomes  evident  he  1  ,  Kearns  Corporation,  owners  of  the 

flags  displayed  presumably  in  prefer-  said,  only  when  a  prominent  Ameri-  Tnbime  and  Telegrarn  died 

ence  to  the  American  flag,  resulted  in  can  attacks  Hitler  and  an  official  ou  |  two-year  illness, 

demands  by  Wheeler  Post,  VFW,  Jer-  apology  is  demanded  from  Washing-  ,  I  ^ 

sey  City,  for  an  mvestigation.  The  ton.  He  said  American  correspond-  acnomnlished  horse- 

pictures  were  taken  by  Ralph  Morgan,  ents  in  Germany  should  pay  more 
Newark,  N.  J.,  free-lance  photogra-  attention  to  this  “petty  war.” 
pher,  who  had  been  assigned  by  the 


and  an  accomplished  horse¬ 
woman.  She  devoted  much  time  to 
the  Kearns  St.  Ann’s  Orphanage  in 
Salt  Lake  City. 


Associated  Press  to  cover  camp  activi¬ 
ties,  and  Victor  Leonard,  Newark 
Ledger  staff  mcin.  The  VFW  post 
acted  on  a  motion  by  Stephen  Nilan, 


r’TTTTD  I>T?eTTiv>rr*e  Samuel  Martin,  66,  first  artist  and 

VaUlLLI  rAll'JUt  nJ:.^UiyL£.b  cartoonist  of  the  old  Pittsburgh  Dis- 

Regular  monthly  publication  of  the  patch,  died  at  his  home  in  Pittsburgh. 
Pittsburgh  Guild  News  was  ordered  July  29. 
formerly  of  the  U.  S.  Army  Intelli-  resumed  recently  by  the  Executive  Thomas  F.  Punch,  77,  owner  and 

gence  Service,  who  said  the  pictures  Committee  of  the  Pittsburgh  News-  editor,  Chelsea  (Mass.)  Catholic  Citi- 

show  “what  appears  to  be  un-Ameri-  paper  Guild.  The  first  issue  ap-  zen  for  49  years,  was  fatally  injured 

can  activities.’’  peared  July  23.  when  struck  by  a  trolley  car  near 


Equipment  and  SuppUei 


Rebuilt  Presse* 


BLACK  AND  COLOR 


SCOTT  Modem  High  Speed  Std 
Cylinder  Roller  Bearing  Unit  Preaie 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 


SCOTT  24  and  32  page  presses. 
HOE  and  GOSS  32  page  presses. 
HOE  “Super  Speed’’  Unit  Octuplf 


with  substructure  and  reels. 
DUPLEX  “Super  Dirty’’  Unit  Oc¬ 
tuple  Press. 


Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  OMca  ft  Faatnir . PUlii*rtft  M- 

New  York  Office . 230  Weal  Alai  SW* 


S'^'BiTaa  gs.a.Iiaa’  A  m  tez  c/3 


53 


ER 


rOR  AUGUST  7 


19  3  7 


*  days 

-old 

Oiio* 

bUed 

Polo, 

r  chief 
ulver. 
itly  It 

»,  IIL, 
Dines 
e  ago. 
^oan. 
md  in 
tssified 
>moted 
!  order 


the  St 
i  staff 
art  aU 
secre- 
i>  one- 
di,  and 
Joseph 
was  as 

salei- 

ngCo. 

Mary’s 


spaper- 
Itily  30. , 
the  age 
Elmira 
quently 
id  i^t 
’s  three 
n,  Ad- 
E,  were 
f  Frank 
cireula- 
rars  he 
take  a 
He  is 
ind  one 
of  the 
circuli- 


Jonei- 
ras  be- 
in  the 
Puker. 
9.  Ac- 
probate 
is  val- 
Gifts  of 
api»'ox- 
0  about 


iseo 


•OR 

k1  Sted 
Presae 
ubstruc- 


les. 

>ses. 

Octupl< 

nit  Oc- 


ery 

liPAin 

mM,  !*•  f- 
Urt  90^ 


Record  Ad  Drive 
by  Radio  Firm 


CLASSIFIED  ADVERTISING 


Stewart-Wamer  to  Spend 
$400,000  for  Newspaper  and 
Radio  Ads — Largest  Cam¬ 
paign  in  Firm's  History 

^By  telegraph  to  Editor  &  Publisher) 

Chicago,  Aug.  5 — ^The  radio  division 
of  Stewart  Warner  Corporation  wiU 
[j^nrh  a  $400,000  advertising  cam- 
pnign  late  this  month,  introducing  its 
US8  radio  receiving  sets,  featuring 
the  “magic  keyboard”  it  was  an¬ 
nounced  here  today  by  F.  R.  Cross, 
ideertising  manager,  at  a  sales  con- 
THttinn  of  350  distrilsutors  and  sales- 
ntnagers.  The  campaign,  said  to  be 
the  largest  in  the  history  of  the  com¬ 
pany,  wiU  be  confined  to  radio  and 
newspapers. 

A  major  share  of  the  appropriation 
mil  go  for  Stewart  Warner’s  Colum¬ 
bia  coast-to-coast  network  program, 
{tarring  Horace  Heidt  and  his  orches¬ 
tra  beginning  August  23.  Newspaper 
advertising  wiU  be  placed  locaUy  on 
a  co-operative  basis  with  distributors. 

Mere  Dailies  or  List 

Newspaper  copy  will  be  used  ex- 
tosively,  Mr.  Cross  stated,  in  aU 
cities  where  Stewart  Warner  has  dis- 
tiibufion.  The  schedule  will  include 
more  newspapers  than  last  year,  al¬ 
though  he  declined  to  indicate  how 
many  papers  will  be  used. 

“The  oitire  campaign,  both  radio 
and  new^aper  advertising,  wUl  cen¬ 
ter  around  a  new  radio  development, 
bown  as  the  magic  keyboard,  giv¬ 
ing  radio  set  owners  a  completely  auto¬ 
matic  receiving  unit,”  he  said. 

The  accoimt  is  placed  by  Hays 
HacFarland  and  Company,  local 
agency. 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 
3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 
3  Times  —  .60  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Swrvica  At  No  Extra  Cost 


Every  Editor  &  Publisher  subscriber  has 
the  privilege  of  asking  any  question,  on 
any  subject  connected  with  newspapers  or 
advertising.  Uur  reference  department  is 
well  organized  to  give  quick,  cheerful  and 
intelligent  information  service. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 


Basiaass  Oppertaaity  Waatad 


$8  ,000  to  Invest  small  daily;  purchase  agree¬ 
ment;  2  young  experienced  men,  sales¬ 
man  and  accountant.  Box  2523,  Editor 
&  Publisher. 


Nawipapar  Appraisiag 

Appraisals  of  publishing  properties  mads 
for  tax,  estate,  purchase  and  aale  pur¬ 
poses,  including  goodwill  value. 

NEWSPAPER  APPRAiaAL  OORP’N. 
Times  Bldg.,  Times  Squire,  Mew  York 


Newtpapart  Waatad 


$6,000  down  payment  on  daily  or  weekly. 

Box  2522,  Editor  &  Publisher. _ 

Option  wanted  on  good  county  seat  weekly. 
Will  also  consider  management  of  similar 
weekly.  Box  2506,  Editor  &  Publisher. 


Circulation  Promotion 


For  good  newspapers  this  27 -year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


New  Circulation  Methods  —  Hudson  De 
Priest  &  Associates,  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.  Y'. 


Advertising — Homo  Study 


The  Advertising  Minded  Newspaper  Man  is 
qualified  to  make  the  most  money.  Many 
liave  graduated  from  this  long  estab¬ 
lished  school.  Common  school  education 
sufficient.  Send  for  free  booklet  outlin¬ 
ing  borne  study  course  and  requirements. 
Page-Davis  School  of  Advertising,  3601 
Michigan  Ave.,  Dept.  292C,  Chicago,  Ill. 


Hnip  Wanted 


Classified  Manager — ^Young  man,  preferably 
one  seeking  bis  firirt  executive  position 
will  find  it  on  daily  newspaper  in  mid- 
western  city  of  43,000.  Ample  oppor¬ 
tunity  to  increase  classified  in  a  field  that 
has  not  been  developed.  State  age,  ex¬ 
perience,  references.  Box  2515,  Editor 
&  Publisher. 


Wanted:  Toung  man,  hustler,  handle  classi¬ 
fied  department,  town  23,000  in  South. 
Experienced,  sober,  hard  worker.  Write 
fully,  references,  salary  and  commission. 
Box  2510,  Editor  &  Publisher. 


Looking  for  a  Berth?  .  .  .  The  most  logical 
way  to  secure  a  connection  in  any  branch 
of  newspaper,  magasine,  advertisiag 
agency  or  kindred  work,  Ur  through  our 
personnel  agency. 

Applicants  may  register  without  charge. 
Of  course,  there  ia  a  nominal  fee  after 
the  placement  is  made. 

Write  for  a  registration  card  today. 
All  correspondence  strictly  confidential. 


Capital  Papers  Appoint 
Geo.  McDevitt  Co. 

George  McDevitt  Company,  na¬ 
tional  advertising  repreeentatives 
have  been  chosen  to  represent  the 
WtMngton  (D.  C.)  Herald  and 
Timet,  Hearst  publications,  which 
are  under  a  five-year  lease  to  Mrs. 
Eleanor  Patterson  who  also  has  the 
option  to  buy.  Advertising  space 
will  be  sold  in  the  national  field  as  an 
optional  morning  and  evening  com- 
iWtion. 

CANNERS'  DRIVE 

Plans  for  an  intensive  sales  cam¬ 
paign,  in  cooperation  with  chain  stores, 
were  announced  on  behalf  of  the 
Northern  California  Canning  Tomato 
Stabilization  Committee  this  week.  A. 
G.  Franklin,  chairman,  said  the  com- 
inittee  hopes  to  move  1,000,000  cases 
of  canned  tomatoes  carried  over  from 
last  year’s  pack. 

FREDERICK  TUBBS 

Frederick  L.  Tubbs,  51,  vice-presi¬ 
dent  of  the  Miehle  Printing  Press 
company,  died  Aug.  3,  at  Grant  hos¬ 
pital,  Chicago,  after  an  illness  of  a 
wedc.  Surviving  are  his  widow,  Mrs. 
Emily  Tubbs,  3100  Sheridan  road,  and 
a  daughter,  Mrs.  Charles  D.  Peacock 

m. 

acquires  daily 

Ihe  Shamokin  (Pa.)  News-Dispatch, 
an  evening  paper,  this  week  an¬ 
nounced  it  had  acquired  the  Shamokin 
PkhUc  Press,  a  morning  daily.  Begin- 
mng  Aug.  3  both  morning  and  evening 
P^rs  were  issued  out  of  the  News- 
^^iapatch  plant.  National  representa- 
iives  are  DeLisser-Boyd,  Inc. 


Magazia*  For  Sal* 


Hoofs  and  Homs,  rodeo  and  Western  mags- 
sine.  Well  eatabliahed.  Incorporated. 
7,000  circulation.  Official  Western  pub¬ 
lication  of  R.  A.  A.  Or  will  sell  in¬ 
terest  to  basinets  manager,  retaining  edi¬ 
torship.  P.  O.  Box  700,  Tucson,  Arisona. 


Nawtpapan  For  Sal* 


Exclaslve  afternoon  daily  in  steadily  grow¬ 
ing  city  on  the  Pacific  Ooaat.  $60,000 
cash  required;  balance  reasonable  terms. 
M.  C.  Moore,  Newspaper  Broker,  Beverly 
Hills,  Calif. 


Nawspapar  Brekort 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


The  B.  J.  Kingston  Agency,  Est.  1898, 
National  Newspaper  Brokers.  Offices 
Jackson,  Michigan,  and  337  W.  5th  Bt., 
Jacksonville,  Florida. 


New  England  weekly,  exclusive  field,  making 
money ;  one  of  oldest  papers  in  east ; 
owner  bag  other  interests.  Price  $12,500, 
initial  payment  $3,500. 

New  Jersey  weekly  showing  nice  profit;  well 
established;  fine  community;  excellent 
equipment;  down  payment  $6,000. 

Also  others.  To  buy  or  sell,  consult  us. 
Brown  &  Likely,  Times  Building,  Times 
Square,  New  York. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

QualHScationt,  photot,  and  ra/ereneea 
on  Alt. 

FERNALD'S  EXCHANGE.  INC. 

another  EDITOR  A  POBLIBHEB  tervioe. 

WX.  X.  WILSON,  Xgr. 

1700  Timaa  Bldg.,  Timea  Square,  N.  T.  a 


“We  Connect  the  Wires” 
FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  A  PUBUSHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 
Wm.  M.  Wilson,  Mgr. 


SitaatioBs  Waitad 


Advertising  Manager  or  loUcitor  seeks* 
change.  Ten  years’  experience,  young  and 
aggressive.  Know  advertising.  Married. 
Box  2519,  Editor  &  Publisher. 


Advertising  manager.  Age  32.  Good  per¬ 
sonality.  Married.  Excellent  layout  and 
copy.  Thorough  experience.  Successful 
record  good  daily.  A-1  references.  Box 
2513,  Editor  &  Pblisher. 


Ambitious  Newspaperman  wants  to  leave 
the  trade  paper  field  where  he  has  spent 
a  succesgful  two  years  to  re-enter  daily 
field.  Has  eleven  years’  metropolitan 
and  urban  daily  experience  in  addition  to 
trade  paper  work.  Familiar  w-ith  agri¬ 
cultural,  chemical,  food  and  textile- 
apparel  fields.  Forceful,  factual  writer, 
knows  make-up  and  use  of  pictures.  Has 
made  surveys  of  entire  industries  writing 
same  in  technical  and  laymen’s  language. 
College  man,  married,  age  34  and  of 
congenial  pers*onality.  Available  on 
short  notice.  Box  2505,  Editor  &  Pub¬ 
lisher. 


Artist-Cartoonist — Position  with  future  on 
newspaper.  Experience  King  Features, 
Post,  others.  Go  anywhere.  For  details. 
Box  2491,  Editor  &  Publisher. 


Circulation  Manager  —  Thoroughly  experi¬ 
enced  in  all  phases  of  circulation  man¬ 
agement.  Fifteen  years’  experience  as 
manager  on  dailies.  Can  build  circula¬ 
tion  steadily  and  economically.  Best  of 
reference.  Available  at  once.  Age  38. 
Married.  Addres's  P.  O.  Box  1141,  High 
Point,  N.  C. 


Circulation  Manager — Thorough  knowledge 
of  modern  circulation  methods.  Many 
years’  experience.  Expert  organizer.  .Suc¬ 
cessful  trainer  of  district  men,  carriers, 
and  street  ^les  boys.  Sells  on  merits  of 
paper.  Hard  worker.  Aggreasive,  depend¬ 
able.  Sound  practical  ideas.  Economical 
promotion  methods.  Outstanding  record. 
First  class  references.  Will  go  anywhere. 
Write  for  full  i>articulars  to  Box  2474, 
Editor  &  Publisher. 


Circulation  dep’t  man  with  actual  experi¬ 
ence  in  Home  Delivery;  Country;  Snbur 
ban;  and  city  Distribution.  Also  Retail 
and  Wholesale  magazine  work.  Age  ‘25, 
A.B.  Degree.  Single,  car,  now  employed 
on  road.  Box  2518,  Editor  &  Publisher. 


Situations  Wanted 


Circulation  Manager,  college  graduate,  age 
34.  Fourteen  years  intensive  experience 
on  three  home  delivery  newspapers.  Seven 
years  in  complete  charge  on  110,000  cir¬ 
culation  six-day  evening,  where  1  put  on 
over  100%.  My  salary  can  be  paid  out 
of  percentage  of  department’s  savings. 
Fine  references.  Box  2526,  Editor  &  Pub- 
lisher. _ 

Bdltor,  reporter,  copjTead.er — 15  years’ 
training  major,  small  dailies.  Young, 
ambitioue.  Able  writer  news,  editoriaU. 
Now  in  executive  post.  Like  travel.  Oe 
anywhere.  Excellent  references.  Box 
2492,  Editor  &  Publisher. _ 

Editor,  reporter,  copyreader;  satisfactory 
record  several  years  American  dailies, 
five  London  Times;  moderate  salary,  any- 
where.  Box  2508,  Editor  &  Publisher. 

Editorial  executlTe,  young,  single.  Interna¬ 
tional  newspaper  experience.  At  present, 
editor  New  York  weekly.  Thoroughly  edu¬ 
cated.  Writer,  lecturer,  radio  program  di¬ 
rector.  Willing  to  work  anywhere.  Prefer¬ 
ably  small  paper  in  congenial  community. 
Salary  moderate — highest  references.  Box 
2520,  Editor  &  Publisher. _ 

Editorial  Executive:  now  available.  Knows 
how  to  gauge  and  develop  reader  interest 
and  liven  up  a  paper.  Knows  make-up, 
how  to  traffic  news  reports  through  vari¬ 
ous  departments.  Can  handle  men 
amiably.  Has  been  city,  news  and  man¬ 
aging  editor  of  various  sized  papers.  3 
years’  foreign  experience.  Can  cover  and 
write  a  colorful  story  himself,  in  addi¬ 
tion  to  teaching  others.  Familiar  with 
interpretative  handling  of  the  news  re¬ 
port.  Seeks  a  medium  sized  paper  con¬ 
nection  in  a  congenial  community  where 
he  can  settle  down.  Age  34,  married,  col¬ 
lege  graduate.  Highest  recommendations. 
Salary  commensurate  with  local  condi¬ 
tions.  Confidences  will  be  respected.  Box 
2512.  Editor  &  Publisher. _ 

Editorial  writer,  columnlat,  valuable  aid  to 
publisher.  City  200,000  or  less  preferred. 
Temperate,  conservative,  no  guild.  Avail¬ 
able  September  1.  Box  2507,  Editor  & 
Publisher. _ 

Mr.  Pabllaher:  Art  you  getting  juatified 
resultg  nnder  present  bnaineqe  cenditianet 
If  not,  are  you  looking  for  an  aaaiatant 
or  buainess  manager  to  help  lolva  your 
problems  1  I  can  do  juat  that.  Have 
been  a  newapaper  executive  for  over  15 
years  with  outstanding  organisation, 
however,  have  perional  reaeoni  for  stok¬ 
ing  change.  I  have  the  poraonal  addraat 
required  in  an  executive.  My  achieve¬ 
ments  are  extraordinary,  my  references 
the  beat.  An  inquiry  from  you  may  be 
of  mntnal  advantage.  Box  2490,  Editor 
&  Publisher. 

Newspaper  cr  Magasine  work  wanted. 
Columnist  and  feature  writer  for  large 
university  paper.  Age,  26.  Willing  to 
start  at  small  salary.  Travel  anywhere. 
Box  2459,  Editor  A  Publisher. _ 

Newspaperman,  24,  desires  change  from 
New  York.  Go  anywhere.  Salary 
secondary.  Ted  Baron,  9  Lawrence 
Street.  Yonkers.  New  York. _ 

Photographer  —  Thoroughly  experienced 
newspaper  photographer.  Four  years’ 
experience  in  midwest  city  of  135,000 
population.  Also  two  years’  commercial 
experience  with  large  antomotive  raanu- 
fsetnrers.  Box  2509,  Editor  A  Publisher, 

Young  man,  23.  June  University  graduate, 
seeks*  opportunity  as  reporter  or  desk 
man.  Salary  secondary.  Jnst  want 
chance.  Box  2511,  Editor  A  Publisher. 


Why  invest  a  lot  of  money  in  Photo-Engrav¬ 
ing  equipment  and  start  out  with  an  un¬ 
experienced  man,  when  yon  can  employ 
an  experienced  news  photo'-rnpher  end 
engraver  who  has  complete  and  modern 
equipment  for  both  News  I’hotography 
and  Photo-Engraving?  Tf  interested  write 
Box  2460.  Editor  &  Publisher. 


Machanical  Eqaipment  Wanted 


16,  20  or  24-page  single  width  press,  wi  h 
stereotyping  equipment,  by  publisher; 
give  detailed  information;  state  lowest 
rash  price.  Box  2514,  Editor  &  Pub¬ 
lisher. 


Photo-Engraving  Equipment  For  Sale 


E.  T.  SULLEBARGER  CO. 
Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 

j4ll  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Madison  Ava.  Now  York 

Bnsineas  Established  in  1899 
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SHOP  TALK  AT  THIRTY 


By  CHARLES  H.  CUMMINGS 
Editorial  Writer.  Saginaw  (^fich.)  News 


PROTESTS 


SOMETIMES  WHEN  I  READ  the 
remarks  of  outspoken  critics  of  the 
American  press  I  wonder  whether 
they  are  really  talk- 

A  SMALL 

_ ness — or  profession — 

CITY  EDITOR  which  I  have 

PROTESTS  been  associated  for 
more  than  20  years. 
They  deal  so  largely  with  abuses 
of  which  I  have  had  little  or  no 
knowledge.  They  attribute  to  the 
American  press  faults  I  have  never 
encountered,  practices  that  are  either 
unknown  or  exceedingly  rare  in 
the  places  with  which  I  am  familiar. 

I  assume  they  base  their  indictment 
largely  upon  the  metropolitan  press. 
To  what  extent  it  may  be  guilty  of 
the  things  they  charge,  I  do  not 
know.  I  have  never  had  any  experi¬ 
ence  in  the  metropolitan  field;  what 
I  know  of  it  is  hearsay.  Perhaps  the 
publishers  and  editors  of  the  handful 
of  great  papers  of  the  country  are 
the  sinful  wretches  their  critics  rep¬ 
resented  them  to  be.  I  do  not  know. 

I  do  know  something  about  the  prac¬ 
tices  of  journalism  in  cities  of  smaller 
size.  As  I  read  current  criticisms  I  can¬ 
not  help  feeling  that  these  cities  and 
their  newspapers  are  completely  ig¬ 
nored  by  those  who  are  striving  to 
make  the  American  press  appear  a 
venal  and  wicked  institution.  Their  vir¬ 
tues  are  overlooked;  by  inference 
faults  are  attributed  to  them  that  they 
do  not  possess.  Even  the  friends  of  the 
newspaper  profession,  who  are  de¬ 
fending  and  trying  to  improve  it, 
seem  too  often  to  forget  about  this 
great  group  of  newspapers. 

It  would  seem  about  time  that  a 
word  be  spoken  on  their  behalf. 

Ihe  field  to  which  I  refer  may  be 
roughly  outlined  as  that  of  cities 
ranging  from  25,000  to  200,000  popula¬ 
tion.  It  is  no  negligible  thing.  Ac¬ 
cording  to  the  1930  census  there  were 
in  the  United  States  335  such  cities 
with  an  aggregate  population  of  19,- 
602,000.  This  is  approximately  16  per 
cent  of  the  total  population  of  the 
United  States  and  28  per  cent  of  its 
urban  population.  Furthermore,  there 
is  a  substantial  population  aroimd 
each  of  these  cities  served  by  its 
newspapers.  I  have  no  means  of 
knowing  accurately  how  large  this 
subsidiary  population  is.  At  a  guess 
it  would  seem  that  this  suburban  and 
rural  population  might  be  nearly  as 
large  as  the  purely  urban. 

So  much  for  the  general  field.  To 
be  more  specific  as  to  the  thing  about 
which  I  am  talking.  The  paper  with 
which  I  have  been  connected  for 
more  than  20  years  is  published  in  a 
city  that  hopes  to  break  into  the  100,- 
000  class  in  1940.  It  is  one  of  several 
papers  published  by  one  of  the  coun¬ 
try’s  conspicuously  successful  chains, 
so  it  ought  to  be  subject  to  the  sup¬ 
posed  iniquities  of  chain  journalism 
as  well  as  those  of  the  profession  in 
general.  The  cities  served  by  this 
chain  range  approximately  from  the 
smaller  to  the  larger  of  the  popula¬ 
tion  limits  I  have  suggested.  Most  of 
the  papers  are  without  competition. 

*  *  • 

NOW,  THE  STAGE  BEING  SET, 
what  of  the  practice  of  journalism 
in  these  cities?  If  we  2u^  to  believe 

vMrw-K-TMr'  critics,  all  of 

lUNUCJvLNU  these  papers  should 

DOWN  SOME  be  rigidly  uniform  in 
OLD  STRAW  appearance,  content 
and  editorial  policy. 
They  should  be  un¬ 
der  the  thumb  of  the  merchants  in 


KNOCKING 


their  respective  cities  and  tinable  to 
take  any  position  or  do  anything  dis¬ 
pleasing  to  those  merchants.  They 
should  be  subject  to  piu'chase  by  the 
local  utilities.  The  local  bankers 
should  be  able  to  call  in  the  publisher 
and  tell  him  what  to  do.  They  should 
be  prostituted  to  sensational!^. 

As  a  matter  of  fact  none  of  these 
filings  are  true,  even  remotely.  The 
papers  are  far  from  uniform,  either 
in  appearance,  content  or  policy. 
Some  of  them  have  been  experiment¬ 
ing  with  new  styles  of  type  dress; 
some  are  rigidly  conservative  in  this 
respect.  Tendencies  in  editing  and 
displaying  the  news  vary  materially. 
Some  features  and  news  services  pre¬ 
pared  jointly  are  available  to  all 
papers  of  the  group,  but  every  editor 
feels  entirely  free  to  use  them  or  not, 
as  his  judgment  dictates.  Their  edi¬ 
torial  views  often  differ  widely.  No 
editor  knows  except  in  the  most  gen¬ 
eral  way  what  position  any  other  is 
going  to  take  on  a  given  question. 

These  papers  are  not  dominated  by 
their  advertisers.  In  fact,  to  us,  that 
whole  bitterly  controversial  subject 
seems  a  good  deal  of  a  straw  man. 
Our  advertisers  rarely  even  try  to 
influence  our  policy.  When  they  do 
try,  they  are  likely  to  get  less  favor¬ 
able  treatment  than  if  they  had  kept 
quiet.  Usually  these  attempts  have 
to  do  with  the  old  familiar  cases.  An 
advertiser  is  looking  for  free  publicity 
the  editors  think  he  ought  to  pay  for, 
or  some  friend  or  relative  gets  in 
trouble  and  the  advertiser  wants  his 
name  kept  out  of  the  paper. 

As  for  cases  in  which  advertisers 
have  tried  to  influence  the  policy  of 
the  paper  on  any  major  matter,  all 
that  have  occurred  in  20  years  could 
be  counted  on  the  fingers  of  one  hand, 
with  fingers  left  over.  The  thing  just 
doesn’t  happen. 

As  for  utility  companies,  the  same 
thing  is  true.  Our  relations  are 
friendly,  but  we  do  not  hesitate  to 
criticize  if  we  think  it  necessary.  Fre¬ 
quently  when  a  controversial  issue 
arises,  representatives  of  one  of  the 
utilities  will  come  to  us  with  this  sort 
of  statement:  “I  am  not  asking  you  to 
do  anything  at  all,  but  I  would  like 
to  have  you  imderstand  our  posi¬ 
tion.”  Surely  no  one  but  a  dyed-in- 
the-wool  radical  could  object  to  this. 
The  same  is  true  of  the  bankers.  TTiey 
are  no  menace  to  our  independence. 
They  don’t  even  try  to  infringe  upon 


IN  A  GOOD  MANY  RESPECTS  our 
policy  differs  materially  from  that  of 
the  big  city  newspapers.  We  believe 
that  decent  men  and 

CITIZEN’S  women  have  certain 

PRTVArv  T<s  privacy  and 

i'mVAOY  lb  we  try  to  avoid  need- 

RESPEC'TED  lessly  invading  them. 

We  do  not  drive 
prominent  citizens  out  of  town  or  out 
of  the  country  by  senseless  persecu¬ 
tion  in  the  name  of  news.  We  print 
many  unpleasant  things,  but  we  do 
not  stress  or  emphasize  them  merely 
to  appeal  to  an  iinwholesome  public 
appetite. 

It  may  surprise  a  good  many  news¬ 
paper  men  to  learn  that  the  paper 
with  which  I  am  associated  has  never 
in  more  than  20  years  printed  a  line 
about  a  local  divorce  case.  Occa¬ 
sionally  when  the  principals  in  a 
divorce  action  are  national  figiires,  we 
use  brief  stories  about  them,  entirely 
avoiding  sensational  testimony. 

Not  long  ago  a  member  of  one  of 


TROUBLES 


the  leading  families  in  our  city  was 
involved  in  a  sensational  divorce 
scandal.  Newspapers  from  the  near¬ 
by  metropolitan  city  printed  from 
one  to  two  or  three  columns  daily 
about  it,  for  the  family  was  of  state¬ 
wide  prominence.  We  used  nothing. 
Perhaps  some  news  executives  would 
criticize  our  policy  in  this  respect.  It 
is  perfectly  true  that  the  metropoli¬ 
tan  papers  were  eagerly  bought  and 
read  t^oughout  the  trial.  But  I  am 
confident  we  made  many  more  friends 
than  we  lost  by  our  policy. 

Naturally,  we  are  interested  in 
money.  Ariy  newspaper  that  hopes  to 
stay  in  business  has  to  be.  Neverthe¬ 
less  when  national  prohibition  was 
repealed  the  publishers  of  these  pa¬ 
pers  decided  not  to  accept  hard  liquor 
advertising.  Beer  advertising  is  used. 
We  imderstand  that  some  ptapers  in 
the  nearby  metropolis  attempt  to  sell 
space  to  hard  liquor  manufacturers 
on  the  basis  of  coverage  in  the  cities 
in  which  we  operate.  That  is  up  to 
them.  We  do  not  take  the  ad¬ 
vertising  and  we  don’t  make  any 
parade  of  our  virtue  either. 

•  •  « 

THE  EDITOR  IN  A  SMALL  or 
medium  sized  city  is  confronted  by 
a  somewhat  different  set  of  problems 
than  his  brother  in 

TlMTTMArv  the  overgrovm  me- 

HASITSOWN  P^°bablyon 

HAS  ITS  OWN  the  whole  the  differ- 

TROUBT.es  ences  may  be  placed 
on  the  asset  side  of 
the  ledger,  though  this  is  not  always 
true.  The  editor  in  a  city  of  moderate 
size  is  personally  acquainted  with  a 
far  larger  proportion  of  his  readers. 
He  cannot  be  as  “hard-boiled,”  and 
usually  he  doesn’t  want  to  be.  He  gets 
much  closer  to  the  lives  of  his  fellow 
citizens  cmd  this  is  an  advantage  to 
him,  to  the  paper  and  to  the  com¬ 
munity.  On  the  other  hand  he  finds 
it  much  harder  to  develop  an  im¬ 
personal  attitude  toward  the  troubles 
of  his  fellow  citizens.  He  is  no  half- 
mythical  figure  remote  from  the  ordi¬ 
nary  difficulties  of  his  readers.  He 
is  a  close  acquaintance  to  whom  they 
can  appeal  if  things  go  wrong. 

Undeniably  this  is  sometimes  em- 
barreissing.  Personal  ties  and  sympa¬ 
thies  at  times  conflict  with  the  edi¬ 
tor’s  sense  of  duty.  Circumstances 
arise  that  are  hard  to  settle  by  an 
abstract  rule.  But  on  the  whole  the 
closer  relationship  imdouibtedly  is 
ben^cial  to  everybody  concerned.  It 
sometimes  means  that  the  public  does 
not  learn  the  thrilling  fact  that  Bank¬ 
er  Jones’  death  was  by  his  own  hand 
or  that  Attorney  Brown’s  wife  named 
his  secretary  as  co-respondent  But 
can  anyone  honestly  say  that  the  pub¬ 
lic  is  any  the  worse  off  for  not  know¬ 
ing? 

We  do  not  get  too  excited  over 
politics.  Government,  yes,  but  not 
politics.  We  are  perfectly  willing  to 
hit  and  hit  hard  if  we  believe  that  a 
choice  between  two  men  of  about  the 
same  character,  experience  and  gen¬ 
eral  background  constitutes  such  an 
occasion.  We  are  generally  credited 
with  having  been  hostile  to  President 
Roosevelt  in  the  last  campaign.  We 
have  repeatedly  criticized  many  of  his 
policies.  On  the  other  hand  we  have 
supported  some  of  them.  We  praised 
Gov.  Landon  for  some  things,  criti¬ 
cized  him  for  others. 

From  time  to  time  we  are  criti¬ 
cized  for  attempting  to  dominate  the 
city  government.  Self-seeking  poli¬ 
ticians  make  the  charges  of  “invisi¬ 
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ble  government”  against  us, 
are  familiar  to  every  newsjuqjer  aZ 
But  believe  me  when  I  say  that  our 
editors  and  publishers  are  busy  nun 
who  have  plenty  to  do  without  try. 
ing  to  conduct  the  city  governing 
as  well.  They  are  delighted  «hn 
things  go  smoothly,  efficient  service  h 
given,  and  the  public  funds  are  eco¬ 
nomically  spent.  As  long  as  this  u 
done  they  are  not  in  the  least  inter¬ 
ested  in  which  set  of  officials  does  it 
We  have  neither  “sacred  cows”  nor 
official  goats. 

We  devote  far  more  space  than  is 
possible  in  a  great  city  to  the  ciAiKp 
of  ordin^  people.  We  believe  that 
we  are  in  a  rather  happy  positkn  in 
this  respect.  Our  field  is  large 
enough  to  permit  us  to  give  our  read¬ 
ers  nearly  all  of  the  service  that  great 
metropolitan  papers  give.  At  fire 
same  time  it  is  small  enou^  so  that 
we  can  still,  without  exceeding  rea¬ 
sonable  space  limitations,  devote  a 
good  deal  of  attention  to  those  pmpk 
of  whom  it  is  said  that  they  get  into 
the  newspaper  only  three  times  during 
their  lives — when  they  are  bom,  sfijcn 
they  are  married  and  when  they  die. 
We  chronicle  all  three  of  these  events 
— ^without  charge.  And  we  still  are 
able  to  tell  about  the  bridge  parties, 
the  birthday  anniversaries,  the 
church  and  l^ge  gatherings  of 
people.  We  have  not  yet  readied 
the  stage  where  a  person  has  to  have 
a  million  dollars  or  be  divorced  four 
times  to  warrant  otir  attention. 


WE  ARE  RATHER  ORDINARY 
human  beings,  living  the  lives  of  or¬ 
dinary  human  beings  and  honestl; 

trying  to  be  of  ser- 

GFVING  A  vice  to  our  friendt 

BALANCED  neighbors.  We 

BALANCED  delusion  of 

View  of  life  grandeur.  We  know 
that  none  of  us  is 
ever  likely  to  be  either  a  President 
or  a  President-maker.  And  yet  we 
have  no  sense  of  inferiority  toward 
those  of  our  profession  in  the  big 
cities.  We  think,  on  the  whole,  that 
we  are  doing  just  as  good  a  job  as 
they,  and  in  some  respects  a  mock 
better  one. 

We  think  that  on  the  whole  we  are 
giving  our  readers  a  better  balanced 
picture  of  life  as  it  is  lived  in  the 
world  today. 

When  we  go  to  bed  at  ni^  wt 
sleep  quietly.  We  have  no  qualm 
of  conscience.  We  have  not  broken 
faith  with  anyone.  We  have  not  dis¬ 
torted  the  news  to  serve  private  ends 
We  have  invaded  no  one’s  privacy 
needlessly. 

We  have  not  bowed  our  headi 
either  to  economic  royalists  or  ts 
ranting  demagogues.  No  one  has  dic¬ 
tated  our  policy  or  suppressed  any 
news — except  perhaps  the  purely  per¬ 
sonal  failings  of  an  occasional  in¬ 
dividual  whose  private  conduct  is  d 
little  importance  to  the  world. 

We  are  a  little  bit  weary  of  reading  | 
wholesale  denunciations  of  the  presi 
as  a  servile,  venal  creature.  We  a« 
neither  servile  or  venal.  We  ai* 
ordinary  human  beings  doing  our  jok 
as  well  as  we  know  how  and  someho* 
we  wonder  whether  our  critics  couU 
do  it  half  as  well. 

As  I  said  in  the  beginning,  this  h 
no  defense  of  the  metropolitan  press 
Its  representatives  are  perfectly  com¬ 
petent  to  speak  for  fiiemselves.  PW' 
haps  they  are  guilty  of  the  charge 
made  agains-  them.  But  in  the  medi¬ 
um  sized  towns  where  a  v&ry  sub¬ 
stantial  part  of  the  people  live  and 
work  and  lead  their  useful  if  com¬ 
monplace  lives,  these  charges  j«® 
aren’t  true.  It  is  time  somebody  said 
so. 

(Mr.  Robb  is  on  vacation.  He  will 
resume  Shop  Talk  at  Thirty  in  the 
issue  of  Aug.  21.) 
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Automotive  Strikes,  Then 
Widespread  Labor 
Troubles,  Put  Brakes  on 
Predicted  Rise  in  News¬ 
paper  Advertising — ^Late 
Improvement  Noted 


Rctail 

Gcncral 

Automotive 

F I NANC I AL 

Total  Display 
Class i r i ed 
Total  Advertising 
Department  Stores 


-30  -20  -10  0  10 

Linage  Gain  or  Loss,  by  Classifications,  Jan.  l-June  30,  I937>I936. 


Linage  Paced  Business 


I 


newspaper  advertising  accu¬ 
rately  reflected  the  course  of  busi- 
nm  between  Jan.  1  and  June  33. 
Normal  and  powerful  upward  trends 
in  all  business,  which  were  expected 
to  provide  an  advertising  gain  ap- 
pradmating  10  per  cent,  were  braked 
by  the  industri^  disturbances  which 
began  in  January  and  carried  on  with 
little  interruption  for  the  next  six 
months.  The  result  was  reduction  of 
the  gain  from  the  expected  10  per  cent 
to  ^ut  7  per  cent. 

Focussed  in  automotive  and  allied 
lines,  the  business  slack  occasioned  by 
the  strikes  is  noted  in  every  branch  of 
newspaper  advertising.  In  only  one 
month  of  1937  has  the  volume  of  auto¬ 
motive  advertising  equalled  that  of 
1S3S,  despite  the  plans  of  manufac¬ 
turers  to  engage  in  vigorous  cam¬ 
paigns  early  this  year.  The  solitary 
pin  was  made  in  February,  normally 
the  low  linage  month  of  the  year. 
February,  1937,  outran  the  29-day 
month  of  February,  1936,  reflecting  a 
belated  effort  by  the  stricken  Michi- 
giD  firms  to  recover  some  of  the 
ground  lost  in  the  idle  January. 

Financial  advertising,  encouragingly 
high  in  January,  receded  as  Wall 
Street  took  alarm  at  the  strike  wave 
and  also  at  the  hostile  attitude  of 
Washington  toward  financial  infla- 
tioo.  Not  until  June  did  its  to.al 


move  again  ahead  of  a  1936  month. 

Department  store  advertising  was 
not  so  markedly  affected  by  the  Janu¬ 
ary  strikes  as  by  those  in  the  popu¬ 
lous  steel  centres  during  late  spring 
and  early  summer.  Even  with  the 
normal  gain  restricted  by  labor  dis¬ 
turbances  and  with  spring  linage 
swelled  by  an  early  Easter,  depart¬ 
ment  stores  moved  through  the  first 
six  months  with  an  advertising  curve 
and  volume  that  departed  little  from 
predictions.  In  total,  department 
store  volume  is  now  running  month 
by  month  ahead  of  the  1931  figures. 
If  the  expected  rise  of  12  per  cent 
over  1936  is  realized  in  holiday  busi¬ 
ness,  it  is  likely  that  the  total  in  this 
group  for  the  second  half  year  will 
equal  that  of  1930. 

Retail  advertising,  including  depart¬ 
ment  stores,  has  maintained  a  slightly 
smaller  ratio  of  gain.  The  increases 
during  April,  May  and  June  were 
considerably  smaller  than  those  dur¬ 
ing  the  advanced  Easter  season.  The 
May-Jime  epidemic  of  strikes  im- 
doubtedly  had  some  limiting  effect 
in  many  cities. 

General  advertising,  the  laggard  for 
several  years,  has  moved  foward  with 
surprising  speed  during  the  past  six 
months.  Its  start  in  January  was 
unpromising,  but  was  offset  by  an 
unusually  large  gain  in  February.  Its 


recent  movements  indicate  thaL  like 
department  store  advertising,  it  may 
pass  the  1931  total  for  the  last  half 
of  1937. 

Classified  advertising  maintained  its 
place  as  the  newspaper  pace-maker 
in  volume  of  gains. 

These  conclusions  are  drawn  from 
the  tabulation  of  newspaper  linage  in 
52  cities  prepared  monthly  by  Media 
Records,  Inc.;  they  are  sufficiently 
broad  in  base  to  cover  40  to  50  p.r 
cent  of  all  linage  published  by  daily 
newspapers  and  considerably  more 
than  that  proportion  of  dollar  vol¬ 
ume.  They  cover  most  of  the  major 
cities  where  commercial  and  indvis- 
trial  trends  are  set  for  the  entire  na¬ 
tion,  and  they  constitute  the  largest 
group  for  which  comparable  data  are 
available  since  before  1929.  Their 
indications  would  not  be  materially 
changed  by  inclusion  of  the  other 
cities  for  which  Media  Records  flgurej 
are  published  in  this  issue. 

In  accordance  with  long-standing 
custom,  the  linage  figures  here  pub¬ 
lished  are  divided  into  two  major 
groups.  The  first  (compiled  by  Media 
Records)  covers  98  morning,  171  eve¬ 
ning,  and  134  Sunday  newspaper,  pub¬ 
lish^  in  102  cities  of  the  U.  S.  A.  and 
Canada.  The  second  list,  prepared  by 
Editor  &  Publisher  from  reports  fur¬ 
nished  directly  by  newspapers,  re¬ 


ports  the  linage  of  160  morning,  693 
evening,  2  all-day,  and  196  Sunday 
papers,  published  in  739  cities. 

Every  effort  has  been  made  to  at¬ 
tain  accuracy  in  the  compilation  and 
composition  of  these  reports,  and  they 
can  be  guaranteed  as  better  than  93 
per  cent  correct  The  deficiency  is 
due  to  the  diminishing  margin  of 
clerical  carelessness  in  reports  fur¬ 
nished  by  newspapers.  This  source 
of  error,  against  which  it  is  diflicul: 
for  the  most  expert  statisticians  to 
guard,  probably  remains  in  10  to  23 
of  the  reports  presented  on  pages  VII 
to  XI.  Corrections  will  be  printed  as 
soon  as  the  errors  are  called  to  our 
attention. 

As  usual,  also,  the  breakdown  of 
linage  totals  varies  between  the 
tables.  The  first  is  presented  on  the 
Media  Records  set-up  in  which  auto¬ 
motive  and  financial  are  stated  sepa¬ 
rately  from  either  general  or  retail 
advertising.  The  second  adheres  to 
the  old  standard  breakdown — Total, 
national  (general),  retail  (local), 
classified,  and  legal.  Figures  in  the 
second  table  are  generally  compar¬ 
able,  city  against  city,  and  newspaper 
against  newspaper,  but  since  each 
newspaper  sets  its  own  definitions  imd 
measurement  standards,  they  are  not 
mathematically  and  scientifically  com¬ 
parable. 

Both  tables  included,  this  section 
presents  the  largest  number  of  cities 
ever  reported  upon  at  midyear.  The 
number  of  newspapers  is,  of  course, 
also  a  record  high  for  a  semi-annual 
report. 


TREND  OF  TOTAL  NEWSPAPER  ADVERTISING 

52  CITIES  JANUARY  1928  TO  DATE 


rjw»v  Tntmvmrmiv  imwirmmin  itTnmvinmtv  Tfmmrmnsyrr  •amen  kith  it  »i’ 


Monthly  Linago  Trondt,  Total  Advartiting,  I937>I928. 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Compiled  By  Media  Records,  Inc.,  It  Covers  Jon.  1-June  30,  1937,  Period  for  98  Morning,  171  Evening 
134  Sunday  Newspapers  in  102  Cities  of  U.  S.  and  Canada 


Cltini  and  N>n-Mpap,‘r« 


Retail  General  Automotive 

Display  Display  Display 

AKRON.  OHIO 


Financial 

Display 


Total  Ad- 
Classifled  vertlsinc 


Beacon  Journal  .... 

..(E) 

4,267,873 

948,449 

284,313 

88,504 

1,470,050 

7,124,874 

Times  Press  . 

..(E) 

2,633,345 

426,647 

157,908 

46,783 

643,158 

3,948,376 

Times  Press  . 

..(S) 

1,013,250 

174,612 

67,977 

46,262 

373,352 

1,675,713 

ALRANY,  N. 

Y, 

K.iuckerhocker  Press  . 

.(M) 

709,708 

302,296 

60,106 

59,455 

561.866 

1,767,421 

Knickerbocker  Press 

..(S) 

226,510 

86,721 

55,646 

33,388 

132.500 

535,641 

News  . 

..(E) 

1,930,171 

673,118 

219,647 

65,405 

564,014 

3,613,748 

TimesrUnion  . 

..(E) 

1,887,838 

747,152 

181,783 

51,201 

468,513 

3,579,219 

•Times-Union  . 

..(S) 

320,112 

676,994 

116,300 

32,423 

116,494 

1,263,153 

•Includes  American  Weekly 

linage. 

ALRUOUERQUE, 

N.  M. 

Journal  . 

.(M) 

1,144,433 

431,606 

174,518 

16,947 

302,484 

2,085,946 

Journal  . 

..(S) 

243,884 

29,229 

29,984 

3,115 

73.060 

382,730 

Tribune  . 

..(E) 

1,304,733 

356,584 

184,206 

20,003 

326,081 

2,205,794 

ASHEVILLE,  N 

.  c. 

Citizen  . 

..(M) 

1,138,419 

468,739 

90,526 

35,143 

259.962 

2,002,320 

Times  . 

..(E) 

1,246,203 

484,461 

91,837 

34,195 

248,619 

2,156,021 

Citizen  Times  . 

..(S) 

482,964 

113,057 

64,448 

23,825 

136,622 

821,227 

ATLANTA.  GA. 

Constitution  . 

..(M) 

1,517,020 

553,208 

132,743 

106,638 

593,931 

2,941,144 

Conatitutioa  . 

..(S) 

809,318 

99,787 

57,258 

13,105 

222,633 

1,202,295 

Georgian  . 

..(E) 

1,935,629 

354,265 

93.308 

54,763 

391,128 

2,848,775 

•American  . 

..(S) 

364,886 

658,998 

109,100 

17,225 

156,301 

1,308,234 

Journal  . 

..(E) 

2,466,573 

644,563 

138,736 

98,437 

612,080 

3,997,048 

tjournal  . 

..(S) 

558,742 

295,097 

78,177 

24,254 

298,529 

1.255.134 

'Includes  American  Weekly  linage, 
tincludes  This  Week  linage. 

ATLANTIC  CITY,  N.  J. 

Press  Union  . (M)  1,537,641  497,662  145,010 

Press  Union  ..a . (S)  304,949  22,741  12,503 

Sold  M  &  E  combination.  Linage  of  one  edition  (M)  shown. 


306,931  2,350,629 
94,132  437,765 


RALTIMORE,  MD. 


Sun  . 

. (M) 

817,328 

1,002,942 

145,553 

176,797 

1,083,401 

3,288,250 

Sun  . 

. (E) 

4,152,918 

1,012,764 

224,346 

103,064 

1,079,711 

6,586,151 

ttSun  . . . . 

. (S) 

1,567,620 

567,973 

105,869 

5,209 

515,271 

2.788,930 

News  Post 

. (E) 

4.043,899 

844,278 

293,254 

100,036 

598,961 

5,926,655 

•American 

. (S) 

980,445 

688,600 

116,948 

10,711 

317,168 

2,127,227 

tincludes 

This  Week  linage. 

tincludes  Metropolitan  Group  linage. 

•Includes  American  Weekly 

linage. 

lANGOR.  MAINE 

Commercial 

. (E) 

703,772 

199,991 

73,558 

26,149 

346,442 

1,388,734 

News  . . . . 

. (M) 

1,060,096 

612,657 

184,419 

16,273 

363,722 

2,268,165 

lIRMINGHAM, 

ALA. 

Age-Herald 

. (M) 

1,095,839 

824,667 

118,990 

82,093 

345,750 

2,489,759 

News  . 

. (E) 

2,288,101 

824,573 

140,833 

82.525 

348,710 

3,690,075 

tNews  &  . 

\ge-Herald. .  (S) 

1,027,404 

358,540 

79,461 

52,096 

276,980 

1,795,706 

Post  . 

. (E) 

1,491,844 

539,593 

128,414 

52,481 

345,605 

2,578,319 

tincludes 

This  Week  linage. 

ROSTON,  MASS. 

American 

. (E) 

1,146,429 

439,603 

108,205 

34,535 

343,809 

2,086,753 

Globe  .... 

. (M) 

2,055,319 

968,904 

171,744 

55,344 

395,111 

3,660,663 

tGlobe  ... 

. (S) 

894,900 

454,144 

111,167 

2,289 

630,061 

2,092,576 

Herald-Traveler  . (ME) 

3,102.437 

1,237,389 

219,688 

192,372 

671,210 

5,439,626 

t  Herald 

. (S) 

1,046,831 

449,041 

120,152 

10,684 

553,673 

2,180,501 

1,074,865 

540,170 


Post  . (M)  1,460,920 


Post  . (S) 

Transcript  . (£) 


15,970  1,616,989 

231,411  1,550,930 

175,173  2,848,652 
103,267  679,071 

551,417  2,011,238 


Record .  (M)  1,074,865  347,130  23,711  5,097  15,970  1,616,989 

•Advertiser  . (S)  540,170  672,742  104,877  1,730  231,411  1,550,930 

Post  . (M)  1,460,920  992,725  160,982  48,433  175,173  2,848,652 

Post  . (S)  322,238  206,449  41,764  5,282  103,267  679,071 

Transcript  . (E)  724,311  489,057  35,800  154,166  551,417  2,011,238 

Globe  (m  &  e)  sold  in  combination  only.  Linage  of  one  edition  shown. 

Herald  (m)  and  Traveler  (e)  sold  in  combination.  Herald  linage  shown.  Traveler  sold 
also  in  combination  with  Sunday  Herald. 

•Includes  American  Weekly  linage, 
tincludes  This  Week  linage, 
lincludes  Metropolitan  Group  linage. 


lUFFALO, 

N.  Y. 

(^urier-Express 

....(M) 

2,239,541 

518,611 

174,950 

91,996 

400,383 

Courier-Express 

. (S) 

741,311 

392,651 

106,532 

13,250 

217,198 

News  . 

. (E) 

3,726,948 

1,172,885 

343,685 

81.350 

1,091,940 

Times  . 

. (E) 

2,445,879 

415,814 

140,323 

58,859 

490,382 

ttl'imes  . 

. (S) 

415,538 

396,932 

51,406 

8,621 

195,818 

tincludes  This  Week  linage. 

tincludes  Metropolitan  Group  linage. 

CAMDEN, 

N.  J. 

Courier  . . 

. (E) 

1,831,387 

773,848 

213,004 

44,766 

631,319 

Courier  (e)  and 

Post  (m) 

sold  in  combination. 

Linage  of  Courier  (e) 

shown. 

CHATTANOOGA,  TENN. 


Free  Press  . 

.(E) 

2,073,756 

231,664 

67,080 

26,407 

253,577 

2,662,963 

Free  Press  . . 

..(S) 

700,639 

112,635 

29,020 

20,269 

107,531 

970,444 

News  . . 

..(E) 

1,442,480 

479,694 

137,716 

47.975 

366,638 

2,485,628 

Times  . 

.(M) 

969,700 

399,050 

88,373 

54,167 

336,184 

1,860,932 

Times  . 

..(S) 

458,137 

146,899 

41,927 

8,928 

113,335 

770,357 

CHICAGO. 

ILL. 

American  . 

..(E) 

2,878,687 

1,050,901 

150,461 

75,797 

489,305 

4,649,021 

Herald  &  Examiner. 

.(M) 

1,275,933 

468,579 

49,642 

71,692 

2,480,576 

4,346.422 

•Herald  &  Examiner. 

..(S) 

689,737 

738,624 

135,538 

4,279 

695,104 

2,263.282 

tNews  . 

..(E1 

3,660,808 

1.305,932 

232,520 

128,166 

1,440,479 

6,774,546 

Times  . 

..(E) 

2,756,878 

545,027 

93,997 

17,521 

6,818 

3,426,773 

Times  . 

. .  (.S) 

326,759 

56,232 

9,058 

4,038 

14,768 

410,927 

Tribune  . 

.(M) 

3,217,885 

1.360,813 

201,055 

160,463 

1,836,555 

6,783,513 

.tTribune  . 

..(S) 

2,378,190 

779,227 

123,586 

17,780 

889,104 

4,188,165 

•Includes  American  Weekly  linage, 
tincludes  This  Week  linage, 
tincludes  Metropolitan  Group  linage. 


CINCINNATI, 


£n<)uirer  . . 

. (M) 

1,310,440 

502,393 

149,874 

99,457 

558,579 

2,640,444 

t  Enquirer  . 

. (S) 

1,386,096 

505,437 

143,751 

60,125 

828,050 

2,923,562 

Post  . 

. (E) 

2,125,334 

700,342 

223,224 

81,578 

912,996 

4,047,013 

Times-Star  . 

. (E) 

3,257,694 

1,238,639 

277,838 

91,466 

775,926 

5,674,639 

tincludes  This 

Week  linage. 

CLEVELAND. 

OHIO 

. (E) 

2,685,246 

690,558 

230,264 

134,767 

458,246 

4,215,270 

Plain  Dealer  . . . 

. (M) 

1.914,457 

738,811 

237,920 

138,060 

1,130,256 

4,173,841 

ttPUin  Dealer  . 

. (S) 

1,424,797 

777.210 

209,872 

43,176 

512,587 

2,967,773 

Fress  . 

. (E) 

4,292,709 

1,182,111 

329,963 

104,817 

1,119.252 

7,034,500 

tincludes  This  Week  lii^e. 
tincludes  Metropolitan  Group  linage. 


Cities  and  Newspapers 


Retail  General  .Vutomotlve  Financial 
Display  Display  Display  Display 


COLUMBUS.  OHIO 

Citizen  . (E)  2,308,206  480,203  184,260  99,528 

Dispatch  . (E)  3,471,873  1,125,026  262,157  125,284 

Dispatch  . (S)  828,225  227,569  69,529  78,011 

State  Journal  . (M)  568,631  248,592  58,500  157,518 

Star  . (S)  248,226  87,799  4,417  13.898 


5  72,60  1  3,659  iji; 
1.099,395  t,093;: 
501,444 
337.698 

355324 


Dispatch  . (E)  1,003,596 

Dispatch  . (S)  312,789 

Journal  . (E)  1,656,443 

News  . (M)  2,246,908 

tNews  . (S)  1,007,269 

Times- Herald  . (E)  3,564,679 


DALLAS.  TEXAS 


Times-llerald  . (E)  3,564,679  912,999 

Times-Herald  . (S)  1,225,583  158,924 


1,596  393,401 

!,789  56,631 

>.443  682,574 

>,908  819,602 

,269  375,478 

,679  912,999 


tincludes  This  Week  linage. 


210.116  1J25J.- 

96,346  50«J?; 

789.711 

789.768  4,097V;, 
374.578  l,90«,r 
5^.612  5,255,6;. 
202.335  1.678322 


DAYTON,  OHIO 


Rocky  Mt.  News . (S) 


.(E) 

2,677,458 

475,291 

207,934 

79,040 

.(M) 

840,552 

298,556 

59,994 

78,387 

.(S) 

274,638 

83,684 

66,247 

28,404 

.(E) 

3,570,611 

818,930 

277,299 

76,485 

.(S) 

342,654 

153.627 

73,205 

31,171 

DENVER.  COLO. 

.(M) 

981,078 

419,261 

116,810 

59,659 

.(S) 

219,150 

14,612 

29,376 

4,061 

.(E) 

3,014,332 

1,018,803 

267,442 

101,888 

.(S) 

426,631 

289,484 

87,541 

9,278 

DES 

MOINES. 

IOWA 

.(M) 

723,332 

683,080 

218,190 

37,714 

.(S) 

616,429 

339,891 

98,433 

12.393 

.(E) 

1,719,616 

717,499 

269.702 

39,118 

950,078  4,400,h. 
932,369  2,2433. 
265,641  71I;23 

961,227  iMLi 
281,615  88225. 


«6,769  2,133,!; 
150,086  4173t 

741.966  5,156^ 
591,269  1,404,4.: 


553,342  2,2iiXi 
278,862 

551,909  3,304,154 


{Continued  on  page  III) 


Media  Records  first  fifty  report 
for  evening  papers  1st  Six  Months 
of  1937  shows  that 


AKRON  BEACON  JOURNAL 
*  FIRST  in  OHIO  • 


and 


FIFTH  in  the  U.  S. 


TOTAL 
PAID  ADVERTISING 


AKRON  BEACON  JOURNAL 


A  metropolitan  netvspaper  in  a  highly 
responsive  market. 


Represented  by  STORY,  BROOKS  &  FINLEY 


august 


19  3  7 


REF.  STACK  - 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  II) 


Cttira  and  NewHpapm 


Ketall  (ienerat  Aotomotlve  Financial  Total  Ad* 

Display  Display  Display  Display  Classlflcd  vertlsInK 


HOUSTON.  TEXAS 


Chronicle  . (S) 


CIpM  and  Newspapers 


.Press . (M)  1,785,802 


sll  General  Autouiotlye  Financial 
lay  Display  Display  Display 

DETROIT,  MICH. 


EM  Press  . is;  oyo.oiu 

S*  . (E)  4,337,919  1,276,100 

. (S)  725,815  636,206 

^  . (E)  2,545,012  891,991 

. (S)  889,640  775,494 

tiscindes  This  Week  linage, 
includes  Metropolitan  Group  linage. 

•Includes  American  Weekly  linage. 


946,178 

436,450 

1,962,281 

1,446,631 

1,135,422 

470,233 


o-nld-Post  . (E)  1,408,699 

/its  znt 


EL  PASO,  TEXAS 


nMstch-Herald  . (£)  1,577,263 

w^-Hersia  . (S)  882,172 

tS  . (E)  1,737,918 


ERIE.  PA. 

612,606 

165,882 

632,886 


Carier  . (M)  1,876,232 

SSer  . (S)  569,526 

^ . (E)  2,693,925 


EVANSVILLE.  IND. 


Stsr-Telegram  . (Mf 

SaeTelegram  . (E) 

Stir-Telegram  . (S) 


FALL  RIVER.  MASS. 

Hoild-N'ews  . (E)  1,672,447  510,450  185,880  32,742 

FORT  WAYNE.  IND. 

losmal-Gaactte  . (Ml  945,494  514,087  100,811  25,628 

Usal-Gaaette  . (S)  766,766  276,680  53,115  53,100 

S^Scntinel  . (E)  3,531,936  756,853  217,919  81,365 

FORT  WORTH,  TEXAS 

Pnis . (Q  1,218,584  483,993  77,999  33,767 

Stsr-Te!«ram  . (M)  226,446  876,374  123,901  37,854 

SaeTelegram  . (E)  1,936,310  887,009  162,530  38,814 

Snr-Teleram  . (S)  469,195  197,253  87,687  17,391 

FREEPORT-HEMPSTEAD.  N.  Y. 

Reriew  &  Star . (E)  1,240.297  197,888  116,535  44,405 

Star  merged  with  Review  Feb.  28,  1937. 

FRESNO.  CALIF. 

lee  . (E)  1,362,348  790,007  265,568  35,938 

lee . (S)  319,660  104,899  47,175  10,561 

GLENS  FALLS.  N.  Y. 

Poit-Sur  . (M)  1,738,319  303,257  177,577  113,905 

Post-Star  (m)  and  Times  (e)  sold  in  combination. 

HARRISBURG.  PA. 

Piiriot  . (M)  1,830,845  665,083  265,388  47,998 

Telegra^  . (E)  1,658,520  511,707  109,741  16,693 

The  News  (e)  carries  the  same  amount  of  advertising  as  the  Patrio 

HARTFORD.  CONN. 

Conrant  . (M)  1,018,298  582,515  119,822  102,671 

Coorant  . (S)  1,131,226  312,465  202,517  79,876 

Tinas  . (E)  4,286,650  886,693  334,293  153,811 


Total  Ad¬ 
vertising 

3,885,458 

1,431,151 

7,997,278 

3,013,634 

4,867,670 

2,377,029 


2,520,743 

1,860,549 

907,338 


3,014,971 

1,222,831 

3,174.354 


2,911,702 

936,162 

3,881,946 

887,117 


2,283,692 

1,303,886 

5,242.315 

2,292,623 

1,788,964 

3,548,672 

997,738 


3,189,220 

667,789 


Times-Union  . (S) 


.(E) 

2,380,378 

1,091,204 

229,778 

.(S) 

930,436 

231,750 

82,831 

.(M) 

1,397,011 

522,185 

137,745 

.(S) 

858,390 

149,081 

52,947 

.(E) 

1,844,923 

496,815 

158,204 

INDIANAPOLIS, 

,  IND. 

.(E) 

2,839,758 

1,155,280 

289,984 

(M) 

1,931,765 

455,501 

121,960 

.(S) 

1,194,516 

461,869 

109,616 

.(E) 

3,202,411 

470,510 

189,127 

:  linage. 

JACKSONVILLE 

,  FLA. 

.(E) 

1,851,420 

510,095 

182,332 

.(M) 

1,485,402 

964,915 

171,400 

.(S) 

856,986 

188,723 

78,147 

JAMESTOWN. 

N.  Y. 

.(E) 

1,570,013 

253,410 

122,308 

.(M) 

1,592,064 

251,173 

121,834 

JOHNSTOWN.  PA. 

Tribune  . (E)  3,259,815  519,037  237,492 

Tribune  (e)  sold  in  combination  with  Democrat  (m). 


48,129  1,006,852  4,790,639 
18,127  415,545  1,681,608 

55,707  632,623  2,771,881 

16,795  254,820  1,336,002 

38,995  451,008  3,015,265 

88,344  1,105,274  5,604,557 
90,956  973,404  3,624,218 

23,047  588,035  2,377,221 

53,955  496,758  4,437,500 


80,130  733,450  3,402.825 

102,618  721,837  3,472,197 

10,761  329,347  1,465,262 

40,450  314,051  2,330,991 

32,008  249,678  2,332,774 

24,995  368,098  4,443,292 


Journal  . 

....(M) 

KNOXVILLE. 

1,516,614  476.098 

TENN. 

80,903 

72,037 

355,343 

Journal  . 

. (S) 

456.347 

153,077 

45,626 

20,834 

116,080 

News-Sentinel  . . . . 

- (E) 

1,761,604 

529,205 

92,424 

59,967 

319,374 

Neiws-Sentinel  . . . . 

. (S) 

634,413 

157,539 

48,977 

29,920 

132,986 

Examiner  . 

....(M) 

LOS  ANGELES 

1,542,683  883,485 

.  CALIF. 

132,301 

110,321 

1,902,665 

'Examiner  . 

. (S) 

1,253,642 

750,897 

221,193 

4,727 

679,357 

Herald-Express  . . . 

. (E) 

3,439,590 

1,196,715 

258,552 

102,825 

815,392 

News  . 

....(M) 

1,470,355 

324,163 

113,913 

50,910 

439,630 

Evening  News  . . . 

. (E) 

1,171,900 

313,554 

89,731 

35,888 

360,740 

Times  . 

....(M) 

2,868,726 

864,428 

141,156 

169,391 

2,182,075 

'Times  . . 

. (S) 

1,258,113 

371,707 

169,332 

21,580 

865,882 

'Includes  American  Weekly  linage. 

{Includes  Associated  Weekly  linage. 

LOUISVILLE.  KY. 

Courier-Tournal  . (M)  2,919,806  935,442  190,347  134,048  731,046  4,926,292 

Courier-Journal  . (Sj  1,570,982  254,962  85,819  73,911  227,614  2,214,452 

Times  . (E)  2,897^60  900,935  205,048  123,058  725,710  4,903,880 

'Note:  Due  to  flood  conditions  ^mes  &  Courier  Journal  published  jointly  Feb  1st  to  5tb 
inc.  Linage  included  in  Courier-Journal  column. 

MANCHESTER.  N.  H. 

Union-Leader  . (M)  1,646,966  619,259  238,63*8  27,794  201,068  2,750,681 

Union  (m)  and  tbe  Leader  (e)  sold  in  combination.  Linage  of  Union  (m)  shown. 

MIAMI.  FLA. 


406,754 

508,854 

(m). 


3,242,001 

2,865,055 


2,237,473 

1,913,848 

6,494,876 


Herald  . 

. (M) 

2,436,296 

1,122,022 

217,192 

99,720 

1,374,072 

5,268,177 

Herald  . 

. (S) 

1,047,092 

353,693 

83,774 

57,115 

413,310 

1,955,570 

. (E) 

2,582,413 

688,485 

189,335 

92,711 

538,993 

4,366,727 

News  . 

. (S) 

595,784 

112,551 

42,079 

23,842 

154,184 

932.627 

Tribune  . 

. (S) 

536,072 

340,741 

35,442 

11,210 

94,403 

1,017,868 

Tribune  . 

. (M) 

1,243,117 

368,841 

73,248 

40,840 

311,568 

2,042,493 

MILWAUKEE. 

WIS. 

Journal  . 

. (E) 

4,017,034 

1,019,804 

254,399 

40,295 

1,274,535 

6,613,366 

tjournal  . 

. (S) 

1,026,997 

431,948 

110,924 

38,864 

704,514 

2,313,493 

. (E) 

686,425 

201,968 

33,340 

8,427 

116,957 

1,130,655 

. (E) 

2,269,171 

491,790 

138,030 

27,500 

527,012 

3,520,188 

1,125,153 

299,446 

81,323 

36,647 

480,045 

2,070,072 

'Sentinel  .... 

. (S) 

368,262 

674,322 

114,168 

25,372 

286,940 

1,469,088 

tlncludes  This  Week  linage. 

'Includes  American  Weekly  linage. 

(Continued  on  page  IV) 


The  Jacksonville 

f  ou  r  n  a l 


fS5,> 


“FIRST 


in  BOTH  ADVERTISING  and 
CIRCULATION  ...  for 
16  CONSECUTIVE  YEARS" 


UINERESRLBRRE 

concHiTminD 


With  an  Increase  of  452,899  Lines  is 


st  —Among  the  week-day  newspapers  of  Flor-VP 


in  total  advertising  gains  for  the  first  6 
months  of  1937,  compared  with  corresponding  period 
of  1936. 

Both  local  and  national  advertisers  know  it  pays 
to  concentrate  in  the  JOURNAL! 


The  MIAMI  HERALD 
LINA6E  GAINS 

Show  An  Ever-lncreeuing  Advertiser  Preference 


OTHER  PERRY  PAPERS 
SHOW  LARGE  GAINS 

let  6  mot.  ’37  over 
’36  period 

Paaeme  City  News-Herald.  .  110% 

Pensacola  News-Journal . -|-  12% 

Reading,  Pn.,  Times . -|-8.1% 

(Largest  week-day  increase  in 
Rending  Market) 


80% 


Hersid  Linage: 

Year  1933  .  7,807,999  Lines 

Year  1934  .  9,651,131  " 

Year  1935  .  11,143,587  " 

Year  1936  .  12,089,203  " 

6  Month*.  1937  .  7,223,747  " 


Increase  Over 
Preceding  Year: 

332,868  Lines 
1,843,132  " 
1,492,456  " 
945,616  " 

601,555  " 


of  the  total  Retail  Sales 
within  a  radius  of  50 
miles  of  Jacksonville 
(eight  counties)  are 
made  in  the  city  of  Jack¬ 
sonville. 

70% 

of  the  JOURNAL’S  cir¬ 
culation  is  concentrated 
in  the  city  of  Jackson¬ 
ville. 


National  Roprotmntativot 


John  H.  Perry  Associates 

229  West  39th  Street,  New  York  City — BRyant  9>3357 

Wm.  K.  Dorman,  Manager 

Chicago  •  Detroit  •  AtlaiiU  (K.  J.  Bidnril:  San  FrancUro  and  I,oa  .Vngelea) 


4H  Year  GAIN . 5^15,627  Lines 


THE  MIAMI  HERALD,  Florida’s  Most  Important  Newspaper 
.  .  .  has  enjoyed  a  healthy  and  consistent  gain  in  advertising  volume 
for  many  years.  Year  after  year,  in  ever-increasing  numbers, 
advertisers  in  this  area  have  consistently  placed  the  bulk  of  their 
linage  in  the  Herald. 

You  CANNOT  cover  this,  one  of  America’s  richest  markets, 
WITHOUT  the  HERALD  .  .  .  You  CAN  cover  the  Miami  Market 
with  the  HERALD  ALONE  ...  at  one  low  cost! 

Slje  ilCiami  Heralb 

M  <(rfa'8  Mott  Important  Newspaper 
FRANK  B,  SHUTTS,  Publisher 
National  Representatives:  South»n  Representatives: 

j.  p.  McKinney  &  .son  garner  &  grant 

Suite  1601 

New  York  —  Chicago  Rhodes-Haverty  Bldg. 

San  Francisco  Atlanta,  Ga. 


Retail  Oeneral  Automotive  Flnaneial 
Ulaplay  Display  Display  Display  Classllled 

PITTSIUROH,  PA. 

1,946,855  865,444  137,068  97,769  604.871 

5,047.639  1,274,466  236,329  49,938  1,085.300 

889,870  622,652  107,975  13,557  788,944 

4,081,471  874,873  135,802  40,172  482,993 

865,573  794,035  151,331  8,515  460,340 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

iContxnued  from  -page  III) 


Post-Gazette 

Press  . . 

ttPress  . 

Sun-Telegraph 
•Sun-Telegraph 
tincludes  This  Week  linage, 
tincludes  Metrc^litan  Group  linage. 
•Includes  .American  Weekly  linage. 


Retail  General  Automotive  Financial  Total  Ad- 

Cities  and  Newspapers  Display  Display  Display  Display  Classi&ed  vertlsing 

MEMPHIS  TENN. 

tCommercial  Appeal...  (S)  1,258,316  327,379  98,123  16,077  364,313  2,064,795 

Commercial  Appeal  ...(M)  2,483,814  825,382  183,797  62,410  704,201  4,273,133 

Press  Scimitar  . (E)  1,790,534  379,090  180,321  59,258  348,713  2,760,692 

tincludes  This  Week  linage. 

MINNEAPOLIS.  MINN. 

Journal  . (E)  2,194,617  851,804  177,808  51,290  578,193  3,855,293 

tJournal  . (S)  607,531  279,900  73,147  13,857  260,587  1,235,172 

Star  . (E)  1,378,587  489,153  120,246  61,729  572,960  2,880,600 

Tribune  . (E)  2,278,063  837,779  196,101  69,164  735,727  4,117,622 

Tribune  . (S)  1,025,809  330,389  90,360  16,271  480,558  1,943,387 

tincludes  This  Week  linage. 

Tribune  sold  only  in  combination  morning  and  evening.  Linage  of  one  edition  (E)  shown. 

MODESTO,  CALIF. 

Bee  . (E)  1,114,132  283,849  211,088  34,272  460,203  2,187,786 

MONTREAL,  CANADA 

SUr  . (E)  4,005,664  1,391,314  250,565  226,133  861,291  6,762,431 

Gazette  . (M)  1,342,715  731,369  203,845  223,539  88,517  2,618,580 

Herald  . (E)  328,948  281,074  21,798  99,838  355,727  1,164,283 

La  Patrie  . (E)  196,985  297,422  53,389  59,993  41,542  662,008 

La  Patrie  . (S)  112,414  301,381  64,840  26,926  11,303  517,149 

La  Presse  . (E)  3,143,601  1,411,734  267,938  153,948  729,798  5,738,888 

MUNCIE,  IND. 

Press  . (E)  1,748,607  358,128  150,479  55,309  382,236  2,711.195 

Star  . . (M)  1,486,877  356,180  110,461  39,400  441,920  2,460,042 

Star  . (S)  399,777  127,180  25,234  30,423  112,742  695,356 

NASHVILLE  TENN. 

Banner  . (E)  1,306,167  488,176'  140,521  36,238  285,961  2,279,179 

Banner  . (S)  533,995  195,086  51,657  47,845  122,170  951,207 

Tennessean  . (M)  1,329,451  430,556  135,976  41,566  440,459  2,389,808 

Tennessean  . (S)  452,596  123,739  45,175  47,342  141,712  810,564 

Tennessean  sold  only  in  combination  morning  and  evening.  Linage  of  one  edition  (M)  shown. 

NEWARK  N.  J. 

Call  . (S)  756,376  22*.S62  *  56,787  97,947  159,719  1,346,654 

Ledger  . (M)  1,081,834  196,870  38,246  41,791  254,667  1,655,114 

Ledger  . (S)  594,974  40,173  8,856  9,210  92,391  748,367 

News  . (E)  3,650,723  1,325,850  405,007  123,601  1,617,466  7,354,621 

Star-Eagle  . (E)  1,768,115  590,779  97,734  64,089  348,274  3,011,293 


Journal  . (E)  2,746.69- 

Journal  . (S)  303,4S( 

News-Telegram  . (E)  1,169,811 

Oregonian  . (M)  966, 72i 

^Oregonian  . (S)  661,991 

Sincludes  Associated  Weekly  linage. 


Bulletin  . (E)  4,132,657  1,043,126  300,195  164,434 

Journal  . (M)  578,587  397,166  174,025  83,492 

Journal  . (S)  709,858  214,379  194,562  31,318 

Star-Tribune  . (E)  933,619  339,870  96,577  81,570 

Rhode  Island  Star  and  Providence  News  Tribune  merged  April  5. 
Star-Tribune. 

READING,  PA. 

Eagle  . (E)  2,499,391  821,281  236,179  38,860 

Eagle  . CS)  130,524  77,808  33,509  4,412 

Times  . (M)  2,297,828  396,875  157,278  29,148 


845,313  6,502  ( 
855,062  2,176’l 
226,099  1,376 
165,217  1,835,! 
Name  changed 


News-Leader  . 
Times-Uispatch 
Times-Dispatcb 


Times  . 

Times  . . . . 
World-News 


Journal  . (E)  2,081,286  618,617  193,603 

•American  . (S)  396,962  686,609  140,230 

Democrat  &  Chronicle.  (M)  2,503,677  653,676  208,177 

Democrat  &  Chronicle.  (S)  621,837  159,695  125,456 

Times-Union  . (E)  3,350,287  737,370  339,788 

•Includes  American  Weekly  linage. 

ROCKFORD,  ILL 

(M)  1,442,112  527,653  194,760 

.(S)  460,754  75,937  61,640 

.(E)  1,931,895  586,481  257,333 

SAN  ANTONIO,  TEXAS 

(M)  464,585  459,587  78,928 

.(S)  768,019  102,850  51,445 

.(E)  1,850,471  648,009  183,251 

_  _  .(E)  1,611,777  623,885  154,570 

Lfght  . (S)  950,831  686,381  138,321 

•Includes  American  Weekly  linage. 

(Continued  on  page  VI) 


3.508.715 

1.378,117 

4.512,005 

1.529,094 

4,785.977 


44  3,134  2,645J11 
115,075  719,050 

558,783  3,426,477 


Star  . 

Star  . 

Register- Republic 


844,371  1.962.415 
332,722  1,286,624 
85  5,16  1  3,590,812 
730,883  3,192,428 
361,383  2,150,149 


Times-Picayune  . (M)  1 

States  . (E)  1 

Times-Picayune  & 

States  . (S)  1 

Item  . (E)  2 

Tribune  . (M) 

tItem-Tribune  . (S)  1 

tincludes  This  Week  linage. 


TTlecUa 


American  . (M)  1,027,011  493,767  36,541  102,851  1,422,836  3,107,474 

•American  . (S)  924,385  863,270  129,673  22,668  678,092  2,618,103 

tHerald  Tribune  . (M)  2,113,930  1,119,009  144,390  363,834  517,994  4,290.380 

Herald  Tribune  . (S)  1,737,515  1,099,192  132,964  44,882  515,989  3,531,055 

iournal  . (E)  2,255,292  961.146  91,716  103,001  75,414  3,491,154 

(irror  . (M)  1,143,493  338,842  18,118  37,656  144,927  1,684,595 

Mirror  . (S)  423,063  289,496  15,957  8,225  68,839  805,580 

News  . (M)  5,470,501  1,074,442  183,714  166,721  10,119  6,905,762 

tNews  . (S)  2,262,424  635.574  28,800  39,046  4,243  2,970,108 

Post  . (E)  2,682,242  624,042  25,213  56,281  536.101  4,007,272 

Sun  . (E)  4,544,986  1.555,22«  122,666  249,449  142,100  6.622,829 

Times  . (M)  2,981,687  1,349,325  175,859  558,188  1,012,148  6.119,820 

Times  . (S)  2,479,519  1,164,659  105,938  58,012  1,082,544  4,892,507 

World-Telegram  . (E)  4,135,733  1,348,661  128,198  166,936  686,773  6,469,952 

American  (m)  discontinued  publication  June  25,  1937. 

•Includes  American  Weekly  linage, 
tincludes  This  Week  linage, 
tincludes  Metropolitan  Group  linage. 

IROOKLYN,  N.  Y. 

Eagle  . (E)  2,426,650  780,260  226,932  152,246  1,058,693  5,259.890 

Eagle  . (S)  523.848  218,067  49,665  6,265  303,155  1,101,298 

fimes-Union  . (E)  453,933  287,737  66,911  73,369  711,688  2,112,091 

Times-Union  . (S)  137,409  22,672  12,929  3,377  259,332  436,605 

Times-Union  suspended  publication  June  6,  1937. 

L  NIAGARA  FALLS,  N.  Y. 

ette  . (E)  2,635,348  370,483  204,584  75,314  280,720  3,688,600 

i  OAKLAND,  CALIF. 

frwt-Enquirer  . (E)  1,647,801  529,485  158,030  73,569  659,995  3,367,395 

Tribune  . (E)  1,981,365  951,554  149,437  85,488  1,338,377  4,595,992 

ftrribune  . (S)  284,560  184,388  134,212  10,746  493,878  1,115,138 

”  tincludes  Associated  Weekly  linage. 

I  OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (M)  1,206,843  618,038  146,891  23,385  551,630  2,548,941 

OUahoman  . (S)  828,555  282,585  100,901  22,885  300,354  1,535.581 

Times  . (E)  2,217,479  728,359  171,079  32,882  546,654  3,698,727 

?klahoma  News  . (E)  1,025,101  315,342  106,109  18,406  421,611  1,896,322 

klaboma  News  . (S)  431,764  57,463  23,677  6,462  138,480  658,596 

OMAHA,  NEB. 

Bee-News  . (E)  1,627,148  523,959  132,751  23,761  325,788  2,638,429 

.*Bee-News  . (S)  446,775  660,2M  150,018  2,325  177,685  1,437,046 

, World-Herald  . (E)  2,262,744  861,176  182,165  28,937  537,926  3,911,872 

_  tWorld-Herald  . ...(S)  601,840  362,132  101,690  6,443  348,704  1,420,958 

World-Herald  sold  in  combination  only.  Linage  of  one  edition  shown. 

!■  Bee-News  sold  in  combination  only.  Linage  of  one  edition  shown. 

*  •Includes  American  Weekly  linage. 

T  tincludes  This  Week  linage. 

PEORIA.  ILL. 

Journal-Transcript  _ (E)  2,321,878  620,211  175,525  54,132  650,166  3,852,674 

Journal-Transcript  _ (S)  548,825  150,479  81,849  16,153  178,511  976,100 

iSUr  . (E)  2,636,288  723,292  159,719  38,427  601,133  4,195,674 

fStar  . (S)  508,413  141,113  69,869  16,586  181,701  918,052 

L  Journal-Transcript  sold  in  morning  and  evening  combination.  Linage  of  one  edition  shown. 

{  PHILADELPHIA,  PA. 

fBuIIctin  . (E)  3,198.609  1,376,744  253,613  83,565  955,647  5.885,651 

linquirer  . (M)  1,997,546  909,689  115,786  168,020  1,183,721  4,770,438 

Jtinquirer  . (S)  1,759,173  787,433  138,667  7,492  826,320  3,519,136 

sNews  . (E)  1,198,272  340,435  37,767  12,370  33,324  1,784,014 

s  Public  Ledger  . (E)  4,560,363  996,534  158,816  81,244  330,514  6,556,150 

» Record  . (M)  1,717,781  889,863  97,333  76,928  742,923  3,693,794 

^tRccord  . (S)  1,359,550  499,242  75,193  987  513,499  2,448,493 

tincludes  Metropolitan  Group  linage. 

,  tincludes  This  Week  linage. 

PHOENIX.  ARIZ. 

I  Gazette  . (E)  1,515,655  608,738  283,946  64,656  570,191  3,054,928 

Republic  . (M)  1,220,587  540,968  191,842  23,778  565,369  2,548,024 

'Republic  . (S)  359,229  146,116  94,717  41,286  214,399  856,280 


I'an  An.onio  Express,  and  San  Antonio  Evening  News  continue  to  gain  imeoge- 
leflects  reader  confidence  and  coverage.  The  Express  and  The  Evening  Ne« 
gained  ond  hold  o  commonding  position  In  the  South  and  West  Texas  market  tx 
of  their  popularity  in  the  homes,  among  the  customer-fomilies,  of  this  region- 
is  in  better  economic  condition  than  for  several  years  post. 

For  the  first  six  months  of  1937  these  two  newspapers  show  notable  gams  m 


liacs  of  paid  advertising — first  6  months  of  1937. 


lines  more  thon  for  first  six  months  of  1936. 

3,443391  lines  of  locol  odvertising — 

159,992  lines  gained. 

1  377  785  lines  of  notionol  advertising — 

60,235  •'"«*  ao'tet*- 

2,105,976  lines  of  clossified  odvertising — ' 
121,854  lines  gained. 

The  Sunday  Express  gained  12.8%  for  the  first  six  months  of  1937 
over  the  like  period  of  1936. 

This  steody  increase  carries  on  the  gains  made  in  1934,  1935  and  193 
These  two  newspapers  are 


fan  i^ntoma 

SAN  ANTONIO  EVENING  NEWS 


Texas*  Foremost  Newspapers 


I 


for  august  7,  1937 


Ovepw 


Here  are  facts  based  on  bed¬ 
rock.  Figures  below  tell  a 
small  part  of  a  big  story  . . . 
tell  how  local  and  national 
advertisers  are  concentrat¬ 
ing  in  The  Commercial 
Appeal  —  overwhelming 
evidence  of  this  paper’s 
unique  position  in  the 
South’s  First  Market  and 
its  tremendous  power  to 
produce  profitable  results. 


FIRST  6  MONTHS  1937  MEDIA  RECORDS 


Morning 

Sunday 

Commercial 

Press- 

Commercial 

Commercial 

Appeal 

Scimitar 

Appeal 

Appeal 

Totals 

Totals 

Retail  Display  . 

.  45% 

23% 

68% 

32% 

General  Display  . 

. 

21% 

75% 

25% 

Automotive  Display  . 

.  40% 

21% 

61% 

39% 

Financial  Display  . 

.  45% 

12% 

57% 

43% 

Total  Display  . 

.  46% 

22% 

69% 

31% 

Classified  . 

.  50% 

26% 

75% 

25% 

Legal  . 

.  80% 

03% 

84% 

16% 

Total  Advertising  . 

.  47% 

23% 

70% 

30% 

Some  of  the  Principal  Retail  and  General  Classifications 


Morning 

Sunday 

Commercial 

Press- 

Commercial 

Commercial 

Appeal 

Scimitar 

Retail : 

Appeal 

Appeal 

Totals 

Totals 

Total  Boots  &  Shoes  . 

.  59% 

10% 

69% 

31% 

Total  Clothing  Stores  . 

.  447o 

22% 

66% 

34%o 

Department  Stores  Total  . 

.  41% 

29%, 

70% 

30% 

Drug  Stores  . 

.  70% 

03%, 

73% 

27% 

Furniture  &  Household . 

.  21% 

45% 

66%. 

34% 

Grocers  . 

.  86% 

86%„ 

14% 

General: 

Groceries  . 

.  55% 

28% 

83% 

16% 

Housing  Equipment  &  Supplies.... 

.  3 1  % 

49%, 

80% 

20% 

Medical  . 

.  54% 

15% 

69% 

31% 

Toilet  Requisites  . 

.  487o 

42%, 

90% 

10% 

THE  Commercial  Appeal 

A  SCRIPPS-HOWARD  NEWSPAPER 

,  ■  NATIONAL  REPRESENTATIVE  •  THE  RRANHAM  CO. 

£  ^  Jl  C®  S  T  nA  IJL  Y  CMH  C  VEATI  ON  SOU  TM 
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EDITOR  &  publisher 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  IV) 


^  R^tAll  General  AutomotU’e  Financial  Total  Ad* 

Cities  and  Newspapen*  Oluplay  OlNplay  Display  Display  ('laasifled  vertUIng 


SALT  LAKE  CITY,  UTAH 

Deseret  News . (E)  1,263,185  418,503  142,277  77,124  379.909  2,339,288 

Tribune  . (M)  2,144,694  778,278  220,541  106,621  570,722  3,848,144 

tTribune  . (S)  776,080  283,985  82,678  15,497  241,758  1,403,798 

Telegram  . (E)  1,531,481  783,721  226,457  66,572  569,139  3,277,161 

{Includes  Associated  Weekly  linage. 

SACRAMENTO.  CALIF. 

Bee  . (E)  2,710,144  923,000  307,676  61,922  1,074,197  5,080,460 

Union  . (M)  986,168  183,008  55,943  20,773  292,833  1,625,986 

Union  . (S)  521,023  88,118  63,780  10,748  164,426  858,095 

SAN  DIEGO.  CALIF. 

Sun  . (E)  1,519,025  459,738  191,720  59,212  512,022  3,442,599 

Sun  . (S)  373,862  27,772  61,640  18,221  158,196  641,591 

Union  . (M)  1,148,249  716,011  130.654  58,852  861,637  2,955,354 

{Union  . (S)  963,366  205,768  124,861  24,581  235,902  1,568,062 

Tribune  . (E)  2,470,742  843,796  299,797  83,652  864,367  4,680,814 


{Includes  Associated  Weekly  linage. 


SAN  FRANCISCO.  CALIF. 


Call-Bulletin  . 

. .  (E) 

1,726,815 

1,057,439 

197,736 

84,304 

521,459 

3,588,356 

Chronicle  . 

.(M) 

1,206,564 

616.1C5 

114.055 

152,039 

1,028,719 

3,220,015 

{Chronicle  . . 

..(S) 

547,279 

323,395 

149,103 

6,583 

428,211 

1,462,406 

Examiner  . 

.(M) 

1,277,476 

884,271 

126,503 

125,127 

1,684,890 

4,107,871 

.  'Examiner  . 

..(S) 

1,031,163 

779,183 

204,078 

4,808 

670,616 

2,690,880 

News  . 

.(E) 

2,396,063 

747,351 

188,821 

80,798 

1,021,177 

4.673,075 

-Includes  .\merican  Weekly  linage. 

{Includes  Associated  Weekly  linage. 

SCHENECTADY, 

,  N.  Y. 

Gazette  . 

.(M) 

2,820,853 

551,276 

172,992 

45,783 

677,371 

4,393,344 

Union-Star  . 

,..E) 

2,649,624 

478,587 

196,762 

39,203 

475,658 

3,930,631 

SCRANTON, 

PA. 

Times  . 

,.(E) 

3,961,940 

844.216 

254,155 

23,211 

245,352 

5,425,893 

Tribune  . 

.(M) 

2,268,568 

364,632 

153,566 

26,600 

312,110 

3,163,056 

Scrantonian  . 

..(S) 

982,554 

237,514 

60,793 

12,370 

6,140 

1,330,472 

SEATTLE.  WASH. 

Post-Iiitelligencer  .... 

.(M) 

701,477 

588,586 

133,435 

63,377 

1,096,655 

2,588,314 

*Post-Intelligencer  . . . 

..(S) 

486,482 

716,087 

180,562 

17,592 

459,936 

1,860,891 

Star  . 

.(E) 

1,112,339 

396,484 

98,062 

50,686 

463,943 

2,123,546 

Times  . 

.(E) 

2,331,193 

910,304 

226,536 

81,508 

984,836 

4,547.359 

{Times  . 

..(S) 

598,268 

208,069 

135,179 

22,280 

466,588 

1,431,727 

-Includes  American  Weekly  linage. 

{Includes  Associated  Weekly  linage. 

SIOUX  CITY.  IOWA 

Journal  . 

.(D) 

1,031,757 

509,747 

101,044 

5,610 

238,084 

1,895,831 

Journal  . 

.(S) 

344,653 

100,355 

27,643 

6,196 

107,415 

586,382 

Tribune  . 

.(E) 

1,143,294 

395,939 

98,816 

10.206 

243,939 

1,914,769 

SOUTH  REND, 

IND. 

.(E) 

1,745,091 

474,709 

141,958 

41,480 

437,802 

2,895,334 

News-Times  . 

.(S) 

538,078 

29,497 

39,005 

31,015 

121,642 

759,237 

.(E) 

2,332,331 

642,090 

212,240 

51,516 

597,479 

3,901,275 

Tribune  . 

.(S) 

317,365 

83,878 

47,516 

33,208 

142,200 

624,167 

SPOKANE,  WASH. 

Spokesman- Review  . . . 

(M) 

6^1,751 

584,093 

145,863 

39,189 

670,140 

2,096,948 

.(S) 

582,940 

224,324 

103,535 

91,276 

255,741 

1.258,214 

.(E) 

1,979,806 

700,875 

213,492 

67,385 

626,669 

3,650,235 

Press  . 

.(E) 

618,512 

430,748 

82,601 

30,323 

297,611 

1,473,069 

{Includes  Associated  Weekly  linage. 

ST. 

.  LOUIS,  MO. 

Globe-Democrat  . 

(M) 

1,900,438 

835,181 

320,383 

122,615 

381,761 

3,483,220 

ttGlobe-Democrat  - 

.(S) 

615,445 

501.337 

80,991 

14,839 

453,695 

1,667,856 

.(K) 

3,668,029 

1,210,899 

208,059 

80,171 

774,182 

5,961,860 

.(S) 

975,564 

412,059 

127,244 

20,564 

1,064,935 

2,601,868 

Star  &  Times . 

.(E) 

2,438,741 

683,893 

124,092 

47,557 

427,903 

3,736,490 

t  Includes  This  Week 

linage. 

llncludes  Metropolitan  Group  linage. 

ST. 

PAUL,  MINN. 

.(E) 

2,249,834 

958,923 

201,626 

55,727 

667,165 

4,148,045 

(M) 

1,724.352 

811,837 

173,610 

41,829 

666,473 

3,433,809 

.(S) 

414,684 

294,755 

62,244 

22,045 

276,926 

1,070,828 

News  . 

.(E) 

1,472,018 

459,350 

140,033 

52,154 

431,328 

2,586.206 

SYRACUSE.  N 

.  Y. 

.(E) 

2,262,867 

564,512 

196,449 

49,927 

620,016 

3,906,385 

.(S) 

158,154 

67,795 

61,784 

24,625 

191,057 

519,494 

.(R) 

2,302,201 

624,636 

166,563 

42,311 

751,126 

4,029,468 

.(S) 

244,516 

675,315 

106,836 

26,691 

235,782 

1,314,402 

(M) 

1,443,879 

438,422 

137,783 

52,629 

570,670 

3.259,700 

Post-Standard  . 

.(S) 

151,891 

107,754 

56,043 

40,504 

131,082 

545,092 

-Includes  American  Weekly  linage. 

TACOMA,  WASH. 

.(E) 

1,446,079 

649,761 

177,172 

40,151 

624,065 

2,940,785 

Times  . 

(E) 

1,241,323 

405,732 

171,704 

38,974 

474,258 

2,336,758 

TOLEDO,  OHIO 

(E) 

3,036,211 

937,536 

376,593 

73,981 

856,454 

5,290,657 

.(E) 

1,830,075 

361,182 

198,996 

64,808 

460,107 

2,931,386 

(M) 

518,463 

110,176 

50,793 

35,779 

82,854 

807,339 

Times  . 

.(S) 

1,177,143 

214.150 

173,285 

57,216 

111,912 

1,733,734 

TORONTO.  ONT.,  CANADA 


Globe  &  M«il . 

....(M) 

1,582,478 

889,799 

299,621 

380,942 

701,273 

3,903,194 

....(E) 

4,529,230 

1,300,337 

247,207 

226,707 

2,068,203 

8,406,779 

...(W) 

56,884 

544,275 

79,108 

1,887 

24,553 

707,310 

Telegram  . 

....(E) 

3,880,352 

956,472 

278^31 

182,344 

2,244,606 

7,572,306 

TRENTON,  N. 

.  J. 

....(E) 

2,235,133 

703,921 

212,204 

47,232 

420,370 

3,755,333 

Times-Advertiser  . 

....(S) 

298,197 

16,367 

38,203 

32,385 

93,708 

479,728 

TROY,  N.  Y 

...(M) 

2.057,710 

544,410 

168,509 

80,525 

458,834 

3,457,933 

Record  (m)  sold 

in  combination  with 

Timea  (e). 

Linage 

of  one  edition  shown. 

TULSA,  OKLA. 

....(E) 

1,765,345 

479,535 

171,455 

25,118 

415.477 

2,872,472 

...AS) 

436,250 

119,515 

43,620 

15,255 

174,999 

793,678 

...(M) 

1,614,434 

510,762 

108,331 

24,745 

487,304 

2,760,457 

World  . 

....(S) 

740,797 

231,066 

89,896 

37,047 

228,611 

1,330,253 

WASHINGTON, 

D.  C. 

...(M) 

1,528,752 

504,981 

61,743 

83,066 

868,541 

3,124,829 

•Herald  . 

....(S) 

1,466,458 

693,767 

110,499 

17,484 

244,544 

2,534,024 

. . . . (E) 

2,084,874 

413,600 

58,040 

33,871 

684,759 

3,294,316 

...(M) 

1,908,326 

657,768 

151,686 

100,161 

669,401 

3,563,998 

Post  . 

....(S) 

1,216,825 

156,735 

65,608 

15,153 

288,514 

1,743,174 

....(E) 

5,793,234 

1,070,436 

306,603 

134,400 

1,438,994 

8.848,505 

ttStar  . 

....(S) 

1,354,499 

527,765 

125,444 

25,922 

708,248 

2,743,773 

Times  . 

....(E) 

3,509,417 

821,760 

231,215 

45,773 

871,438 

5,497,542 

*Inckidea  American  Weekly  linage, 
tlncladea  This  Week  linage. 
{Includes  Metropolitan  Group  linage. 


Ketall  General  .\utoinotlve  Financial 
t'ltlcH  and  Newspapers  Display  Display  Display  Display 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mamaroneck  Times  . . . 

.(E) 

657,376 

320,770 

97,681 

36,360 

Mt.  Vernon  Argus. ... 

.(E) 

1,620,865 

354,266 

154,552 

70,824 

New  Rochelle  Standard 
Star . . 

(E) 

1,762,959 

364,336 

148,757 

92,713 

Ossining  Citizen- 
Register  . 

.(E) 

601,167 

320,279 

127,086 

37,135 

Peekskill  Star  . 

.IK) 

946,366 

304,908 

147,322 

15.683 

Port  Chester  Item _ 

.(K) 

1,270,550 

331,688 

135,383 

97,513 

Tarrytown  News . 

.(E) 

757,688 

362,199 

147,110 

61,230 

Yonkers  Herald- 
Statesman  . 

.(E) 

1,251,734 

346,273 

134,450 

112,737 

White  Plains  Reporter 

(E) 

2,153,312 

366,102 

212,245 

145,837 

Beacon  . 

.(E) 

WICHITA.  KAN. 

2,002,073  596,933  141.618 

12,155 

Beacon  . 

.(S) 

835,516 

259,033 

101,251 

25,146 

Eiagle  . 

(M) 

662,555 

350,706 

117,242 

11,271 

Eagle  . 

(E) 

1,121,215 

461,664 

205,325 

35,891 

Eagle  . . 

.(S) 

554,725 

155,068 

81,730 

26,489 

Independent  . 

.(S) 

WILKES-BARRE, 

784,404  131,641 

,  PA. 

40,865 

28,258 

News  . 

(E) 

2,004,920 

197.281 

108,858 

31,840 

Record  . 

(M) 

3,036,449 

584,947 

196,440 

31,877 

Times-Leader  . 

.(E) 

3,403,021 

575,786 

210,348 

27,557 

Telegram  . 

(M) 

WORCESTER.  MASS. 

1,805,162  633,008  208,218 

49,830 

Telegram  . 

.(S) 

658,078 

161,902 

67,234 

29,557 

Gazette  . 

.(E) 

2.159.389 

682,006 

220,618 

66,170 

Post  . . 

.(E) 

1,029,317 

452,531 

101,075 

57,730 

Vindicator-Telegram  . . 

.(E) 

YOUNGSTOWN, 

3,453,971  805,300 

OHIO 

238.626 

93,477 

Vindicator  . . 

.(S) 

814,148 

175,607 

82,882 

53,739 

FIGURES  SUPPLIED  BY  PUBLISHER 


I'lassllled 


2,659, 6S9 


59,832 

375,913 


309,473  2,762.440 

110,261 
151.573 
190,691 
59,249 

403,268 
496,739 


J.245J9I 

1.583,34s 

2,095,541 

1.485,710 

2,366,621 

3,453,097 


471.888 

203,739 

593,333 

604,370 

202,134 


3.242,80s 

1.425,094 

1.2?l4i3l 

2.430,154 

1.022,129 


10,445 

109,208 

585,729 

342,923 


1.047.655 

2.498,101 

4.485,097 

4,637.492 


447,382 

220.167 

477,073 

306,368 


3.190,432 

1.136,978 

3.653,721 

2,008.159 


760,741 

238.267 


5.378224 

1.364,643 


BRONX  (NEW  YORK  CITY) 


Bronx  Home 

News....(E) 

938.200 

292,618 

33,856 

29,170 

252,509 

1 ,4*332; 

Bronx  Home 

News. . . .  (S) 

358,446 

35.824 

33.427 

15,518 

135.132 

S29.4i)i 

Automotive 

and  financial  linage  stated  separately  as  well  as 

included  in 

National  and  RMiil 

respectively. 

GARY.  IND. 

Post-Tribune 

. (E) 

3,695,496 

329,817 

158,371 

66,412 

462,185 

5,030304 

KANSAS  CITY. 

KAN. 

Kansan  . 

. (E) 

971,495 

391,496 

52,697 

13.256 

175,483 

1,5*0,019 

Kansan  _ 

. (S) 

375,963 

40,754 

33,889 

29,059 

129,276 

556:500 

KANSAS  CITY. 

MO. 

Journal-Post 

. (E) 

1,130,566 

639,448 

30,496 

6,171 

179,919 

1,9*9, *61 

Journal-Post 

. (S) 

414,728 

108,152 

32,834 

295 

78,677 

634,9]; 

Star  . 

. (M) 

2,213,875 

834.544 

225.662 

89.252 

949,309 

4.312,644 

Star  . 

. (E) 

2,606,049 

847,309 

255,232 

83,476 

968,317 

4,7604*] 

Star  . 

. (S) 

1,147,135 

451,660 

145,581 

98,517 

601,768 

2,444,661 

NEW 

BEDFORD. 

MASS. 

Mercury  . . . . 

. (M) 

1,747,592 

645,232 

198,912 

19,684 

283,948 

2.6*2.014 

Standard  Times  . (E) 

1,734,362 

634.704 

198,912 

19,684 

278,334 

2.709424 

Standard  Times  . (S) 

184,016 

53,018 

42,308 

6,468 

61,628 

29*. 662 

Automotive  and  financial  linage  appears  in  both  morning  and  evening  editions. 


THE  HEADLINES 
TELL  THE  STORY 


BUSINESS 
IS  GOOD  IN 

"INGOT  OUTPUT 
HERE  HIGHEST 
SINCE  '29  PEAK 


Gary  Works  Average  at  81%;  j 
New  Record  in  Number 

of  Units’*  ' 


"TAX  COLLECTIONS 
IN  LAKE  CO.  BEST 
IN  RECENT  HISTORY  I 


Exceed  Budget  Estimates  By 
8  Percent” 


“THOUSAND  AUTO  LICENSES 
ISSUED  IN  GARY  DURING 
JUNE,  BUREAU  REPORTS 


Total  Licenses  Issued  for  the 
First  Half  of  1937  Nearly  4,000 
Over  Figure  for  Ekitire  Year  1936” 

"STEEL  NEARING 
DIVIDENDS  FOR 
JUNIOR  STOCK" 


GARY 

"1937  BUILDING 
EQUAL  TO  FULL 
1936  FIGURES 


Value  of  New  Constructioo 
Leads  Mark  for  All  of 
Last  Year” 


"CALUMET  AREA  TIN 
MILL  BUYS  12-ACRE 
TRACT:  TO  EXPAND 


Metal  and  ITiermit  Adds  To  Land 
on  Canal” 


“U.  S.  STEEL  SHIPMENTS 
IN  JUNE  HIGHEST  SINCE 
1929;  1,385,000  TONS'’ 


i  "GARY  BANKS' 
j  DEPOSITS  SOAR 
!  IN  SIX  MONTHS 


Joint  Gain  $1,612,235’’ 


GET  YOUR  SHARE  OF  THIS  GOOD  BUSINESS 
BY  SEEING  THAT  GARY  IS  ON  YOUR  LIST 


THE  GARY  POST-TRIBUNE 

BURKE,  KUIPERS  &  MAHONEY,  INC. 

National  Repretentative 

NEW  YORK  —  CHICAGO  —  ATLANTA  —  DALLAS 


POR  AUGUST  7,  1937 


VII 


E  <S  P  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 


Compiled  from  Reports  of  Publishers  in  739  Cities,  Covering  160  Morning,  696  Evening,  196  Sunday 

Newspapers,  for  Six  Months,  Ending  June  30,  1937 


aty 

Pub- 

Paper  lUhed 

Total  Display 

Linage  National  Local 

A 

Classi- 

fiad 

Legal 

^jKfdeen  (S.  D.) .... 

.  .American-News . . 

(me) 

PA 

1.071s532 

307,664 

623,994 

80,150 

59,724 

Sunday  edition. . . 

..(s) 

202,062 

19,768 

159,334 

22,960 

.  .(c) 

1,753,698 

706,966 

326,620  1,209,152 
(Legal  included  in  Ic 
103,788  556,376 

217,826 

.tbikae  (K«n) . 

.Chronicle . 

(ms) 

ical) 

29,204 

17,598 

Reflector . 

..(e) 

1,072,106 

76,664 

936,970 

37,226 

22,246 

1,343,398 

321,272 

796,936 

225,190 

Reporter . 

..(e) 

1,389,850 

323,176 

807,460 

259,224 

Sunday  edition . . . 

..(s) 

520,506 

24,598 

431,816 

64,092 

.tihlOkla.) . 

.News . 

..(e) 

(Legal  included  with  classified) 
986,097  171,913  732,438  71,484 

10,262 

Sunday  edition. . , 

...(s) 

406,790 

27,377 

359,835 

18,578 

Total . 

..(es) 

1,391,887 

199,290 

1,092 1273 

90,062 

10,262 

.Telegram . 

..(e) 

1,988,836 

249,606 

1,400,476 

138,768 

41,104 

.Times-Star . . 

..  (e) 

981,218 

176,882 

487,452 

274,834 

43,050 

.Herald . 

.  .(es) 

1,331,162 

262,076 

965,496 

107,926 

27,664 

.  Democrat-Herald. 

...(e) 

(Started  Sunday  issue  on  Match  21st) 
912,410  240,884  568,722  76,818 

25,986 

.  Tribune . . 

,..(e) 

1,060,150 

231,646 

682,468 

103,628 

42,518 

. .  Recorder . 

..(e) 

689,942 

127,120 

493,276 

39,672 

29,674 

AJlatowD  (Pa.) . . . . . 

..Call . 

.(m) 

5,066,362 

811,438 

3,806,404 

331,646 

116,774 

Sunday  edition.. 

..(•) 

466,640 

23,184 

385,336 

56,546 

Total . 

(ms) 

5,532,002 

834,622 

4,191,740 

388,192 

117,348 

Chronicle  &  News. .  (e) 

4,206,272 

826,056 

2,999,206 

320,992 

60,018 

..Telegraph . 

...(e) 

2,079,392 

266,770 

1,495,550 

300,412 

14,253 

...(e) 

4,538,310 

2,142,560 

561,743 

234,052 

3,520,111 

1,636,600 

456,466 

271,908 

Tribune . 

.  .(m) 

2,564,086 

1,913,884 

[Legal  induded  with  classified) 
620.084  I.AIA.OOO  427.112 

Globe . 

..(e) 

520,128 

L117,256 

276:600 

.Citizen . 

..(e) 

1,151,276 

(Legal  included  in  local) 
158,363  810,043  164,785 

18,085 

.Recorder . 

..(e) 

2,058,463 

288,726 

1,587,318 

155,624 

26,795 

.Bulletin . 

...(e) 

925,400 

200,636 

617,106 

107,800 

15,526 

.tadcrsoo  (Ind.) . 

.  Herald . . . 

.  .(m) 

1,846,630 

142,898 

1,472,519 

167,356 

63,757 

Sunday  adition. . 

...(s) 

501,844 

29,932 

409,594 

60,354 

1,964 

Total . 

.(ms) 

2,348,374 

172,830 

1,882,113 

227,710 

66,721 

.tadcrsoo  (S.  C.)  .  . . 

.  .Independent -Tribune 
&  Mail . (mes) 

1,710,025 

271,132 

1,438,893 

Asa  Arbor  (Mich.) . . 

.  .News . 

...(e) 

2,670,293 

326,186 

1,936,049 

366,180 

38,878 

.  .Journal . 

...(e) 

965,258 

143,836 

704,942 

66,696 

49,784 

AsDlittoD  (Wis.) .... 

. .  Post-Crescent . . . 

...(e) 

3,216,360 

368,732 

2,446,458 

260,318 

110,852 

A^(Cal.) . 

. .  Tribune . 

...(e) 

594,553 

62,979 

486,419 

26,522 

18,633 

.  .Main  Line  Times . .  (e) 

729,254 

102,125 

520,298 

77,446 

29,386 

AikuisasCity  (Kasi.). Traveler . 

...(e) 

1,495,172 

184,660 

1,229,298 

66,220 

14,994 

Arbury  Park  (N.  J.) 

.  .Press . 

..(es) 

3,056,203 

384,084 

2,411,025 

214,065 

47,029 

Aihla^  (Ky.) . . 

.  .Independent . 

. .(es) 

2,100,803 

244,838 

1,292,876 

491,302 

71,788 

.Aihlsnd  (Ore.) . 

.  .Tidings . 

..(e) 

967,192 

242,380 

672,882 

35,324 

16,666 

.  Times-Gazette. . . . 

..(e) 

1,836,716 

191,225 

7,427,608 

181,846 

36,036 

Adiknd  (Wis.) . 

, .  Press . . 

...(e) 

916,874 

179,690 

701,008 

22,134 

14,042 

Aditabola  (O.) . . 

,  .Star-Beacon .... 

...(e) 

2,206,232 

268,296 

1,746,388 

137,060 

54,488 

Aitoria  (Oic.) . 

.  .Astorian-Budget. 

...W 

1,237,888 

296,934 

786,123 

129,789 

25,042 

..Globe . 

...(e) 

1,156,274 

203,084 

850,360 

65,198 

37,632 

. .  Times . 

.  (m) 

822,677 

86,573 

562,345 

86,936 

87,724 

.Ubou  (0.) . 

,  .Messenger . 

.  .(es) 

1,704,224 

281,314 

1,090,363 

307,557 

25,000 

.AtkDtic  (Iowa) . . . . . 

.  .News-Telegraph. 

...(e) 

765,858 

154,178 

513,037 

50,930 

26,662 

Aobura  (N.  Y.) . 

,  .Citizen-Advertiser 

...(e) 

1,588,216 

269,164 

1,158,108 

102,018 

58,926 

.\n(usU  (Ga.) . 

. .  Chronicle . 

.  .(m) 

1,303,160 

321,777 

717,967 

191,976 

71,460 

Sunday  edition. . 

...(s) 

512,465 

39,398 

411,631 

56,687 

1,749 

Tot^ . 

.(ms) 

1,815,625 

1,129,588 

361,175 

251,663 

73,199 

.Aufusta  (Kan.) .... 

.  .Gazette . 

...(e) 

782,342 

120,864 

612,500 

35,056 

14,786 

.Aufusta  (Me.) . 

.  .Kennebec  Journal . (m) 

1,384,628 

374,416 

775,862 

132,510 

101,850 

.AniDra  (III.) . 

. .  Beacon-News .  .  . 

...(e) 

3,079,610 

446,222 

2,222,106 

390,642 

20,540 

Sunday  edition . . 

...(s) 

766,426 

26,672 

648,900 

89,824 

130 

Total . 

..(es) 

3,844,936 

472,794 

2,871,006 

480,466 

20,670 

Amtio  (Minn.) . 

..Herald . 

...(e) 

1,659,674 

232,960 

1,063,762 

281,904 

80,948 

.Anitin  (Tex.) . 

.  .American . 

.  .(m) 

1,870,064 

494,732 

1,063,874 

311,458 

Sunday  edition . . 

...(s) 

706,580 

54,656 

461,108 

200,816 

Total . 

.(ms) 

2,576,644 

549,388 

1,514,982 

612,274 

Statesman . 

...(e) 

1,672,412 

498,036 

864,976 

309,400 

City 

Pub- 

Paper  lished 

Total 

Linage 

Display 

National  Local  '  ^ 

Classi- 

Legal 

Hlackwell  (Okla.) _ 

.Journal . 

..(e) 

548,632 

111,958 

339,220 

89,950 

7,504 

Sunday  edition . . . 

..(s) 

234,150 

4,508 

210,378 

19,082 

182 

Total . 

.(es) 

782,776 

116,460 

549,598 

109,032 

7,504 

Tribune . 

.(m) 

732,611 

(Evening,  5  days) 
129,129  543,709 

39,270 

20,503 

Sunday  edition . . . 

..(s) 

295,239 

10,619 

275,086 

9,114 

420 

Total . 

(ms) 

1,027,850 

139,748 

818,795 

48,384 

20,923 

Bloomington  (HI.). . . 

.  Pantagraph . 

..(e) 

2,414,454 

437,738 

1,663,830 

282,436 

30,450 

Sunday  edition . . . 

..(s) 

363,510 

19,754 

290,696 

50,848 

2,212 

Total . 

.(es) 

2,777,964 

457,492 

1,954,526 

333,284 

32,662 

Bloomington  (Ind.).* 

.  World . 

..(e) 

1,186,262 

116,228 

943,250 

108,010 

18,774 

Bluefield  (W.  \'a.)... 

.Telegraph . 

.(m) 

1,080,968 

322,963 

618,538 

118,615 

20,852 

Sunday  edition. . . 

.  •  (s) 

605,886 

36,725 

501,607 

63,145 

4,409 

Total . 

(ms) 

1,686,854 

359,688 

1,120,145 

181,760 

25,261 

Ulytheville  (Ark.) .  . . 

,  .Courier  News. . . . 

..(e) 

939,344 

207,864 

501,480 

175,000 

55,000 

Boise  (Ida.) . 

.  .Capital  News .... 

.  .(e) 

1,732,682 

372,263 

1,015,798 

295,331 

49,290 

The  Idaho  States- 
man . 

.(m) 

2,053,980 

339,393 

1,346,052 

347,551 

20,984 

Sunday  edition . . . 

..(s) 

668,703 

84,231 

477,366 

78,070 

29,036 

Total . 

(ms) 

2,722,683 

423,624 

1,823,418 

425,621 

50,020 

Boone  (Iowa) . 

, .  News-Republican . 

..(e) 

720,748 

160,972 

499,926 

19,376 

40,474 

Boonville  (Mo.) . 

.  News . 

..(e) 

562,576 

103,180 

410,424 

28,924 

20,048 

Boston  (Mass.) . 

.The  Christian 

Science  Monitor,  .(e) 

3,192,504 

743,347 

2,359,588 

89,569 

Boulder  (Colo.) . 

,  .Camera . 

..(e) 

1,268,008 

212,688 

946,918 

63,854 

44,548 

Bowling  Green  CKy.) 
Bowling  Green  (O.) . , 

..  Times- Journal . . . 

..(e) 

1,243,760 

207,102 

999,950 

15,260 

21,448 

.  .Sentinel-Tribune . 

..(e) 

962,940 

132,384 

613,500 

150,738 

66,318 

Bozeman  (Mont.) . . , 

.  .  Chronicle . 

.(m) 

670,712 

172,900 

383,600 

114,212 

Sunday  edition. . . 

• .  (s) 

212,730 

23,450 

168,938 

20,342 

Total . 

.(ms) 

883,442 

196,350 

552,538 

134,554 

Bradenton  (Fla.)  . . . . 

..Herald . 

..(e) 

798,140 

(Legal  included  in  classified) 
121.744  586.616  89.880 

Sunday  edition . . . 

..(s) 

257,038 

23,954 

209,594 

23,490 

Total . 

.(es) 

1,055,178 

145,698 

796,110 

113,370 

Bradford  (Pa.) . . 

.  .Era . 

(ms) 

2,099,572 

(Legal  included  in  local) 
308,727  1,664,303  97,545 

28.997 

Brattleboro  (Vt.) _ 

.  .Reformer . 

.  .(e) 

1,567,286 

248,878 

1,318,408 

Bremerton  (Wash.) . 

.  .Sun . 

..(e) 

421,039 

48,027 

277,459 

95,553 

Bridgeport  (Coon.) . . 

.  .Port-Telegraph. . . 

(me) 

3,532,150 

834,186 

2,235,139 

444,979 

17,846 

Sunday  edition. . . 

...(s) 

512,676 

43,878 

381,385 

87,192 

221 

Sunday  Herald . . . 

. . .  (s) 

712,162 

60,690 

612,265 

39,207 

Times-Star . 

..(e) 

2,829,571 

434,300 

1,966,969 

428,302 

Bridgeton  (N.  J.) _ 

.  .News . 

..(e) 

1,569,014 

(Legal  included  in  classified) 
231,182  1,214,934  83,272 

39,626 

Bristol  (Conn.) . 

. .  Press . 

..(e) 

1,528,156 

169,652 

1,291,206 

52,612 

14,686 

Bristol  (Va.-Tenn.) . . 

, .  Herald-Courier  & 

News-Bulletin  (mes) 

1,591,338 

245,854 

1,162,546 

182,938 

Bristow  (Okla.) . 

.  .Record . 

..(e) 

300,664 

84,490 

206,430 

11,228 

714 

Brockton  (Mass.)  . . . 

.  .Enterprise-Times. 

..(e) 

2,946,104 

417.186 

2,186,758 

279,188 

62,972 

Brownsville  (Pa.) . . . 

. .  Telegraph . 

..(e) 

1,081,766 

186,088 

792,932 

76,972 

25,774 

Brownsville  (Tex.).. 

. .  Herald . . 

.  .(es) 

1,260,742 

247,800 

779,436 

211,848 

21,658 

Brownwood  (Tex.) . . 

..BuUetin . 

,..(e) 

9,255,968 

2,403,446 

6,806,992 

42,630 

2,900 

Bucyrus  (O.) . 

. .  Telegraph-Forum 

..(e) 

952,156 

195,611 

671,664 

58,274 

26,607 

Buffalo  (N.  Y.) . 

. .  Polish  Everybody’s 

Daily . (e) 

2,076,166 

422,136 

1,458,492 

195,538 

Burbank  (Cal.) . 

.  .Review . 

..(e) 

1,066,996 

85,750 

620,090 

233,422 

122,836 

Burlington  (Vt.) _ 

.  .Free  Press . 

.  .(m) 

2,657,788 

527,044 

1,874,892 

243,985 

11,867 

News . 

.  .(e) 

1,082,242 

259,567 

757,099 

65.583 

Butler  (Pa.) . 

. .  Eagle . 

..(e) 

2,806,440 

(Legal  included  in  local) 
338,394  2,105,936  297,500 

64,610 

C 


Cadillac  (Mich.) . 

.  News . 

.(e) 

898,663 

165,315 

648,858 

34,591 

49,899 

Caldwell  (Ida.) . 

.News-Tribune . 

.(e) 

628,166 

113,890 

419,412 

66,960 

32,964 

Caldwell  (Kan.) . 

.Messenger  &  News. 

.(e) 

362,359 

51,618 

274,652 

25,125 

10,964 

Calexico  (Cal.) . 

.Chronicle . 

.(e) 

673,974 

106,456 

275,226 

70,686 

221,606 

Cambridge  (O.) . 

.Jeffersonian . 

.(e) 

1,544,270 

247,674 

1,028,566 

214,830 

53,200 

Canandaigua  (X.Y.). 

.Messenger . 

.(e) 

1,000,412 

144,410 

698,600 

116,662 

40,740 

Canonsburg  (Pa.) . . . 

.Notes . 

.(e) 

1,048,075 

161,964 

844,896 

22,123 

19,092 

Canton  (Ill.) . 

.Ledger . 

.(e) 

1,258,449 

222,025 

847,112 

162,330 

26,982 

.  Repository . 

.(e) 

5,445,474 

816,289 

3,711,637 

786,943 

130,605 

Sunday  edition... 

.(s) 

1,235,953 

489,722 

913,207 

232,989 

35 

Total . 

(es) 

6,681,427 

^,011 

4,624,844 

1,019,932 

130,640 

Btk(r(Ore.) . Democrat-Herald.  .  .(e)  1.015.742  193.452  709.128 

Btktnadd  (Cal.) . Californian . (e)  3.065.720  596.974  1.872.220 

BiteonSpa  (N.  Y.)..yo«r»ul . (e)  308.070  48.970  179.893 

BstlesviUe  (Okla.). .  .Examiner . (m)  1.348.088  159.082  973.420 

Btt»via(N.  Y.) . News . (e)  1.743.900  244.624  1.337,518 

Btteville  (Ark.) . Guard . (e)  703.890  96.390  600,000 

Bettk  Creek  (Mich.).  . . (e)  2.664,057  374,377  1.907,392 

Sunday  edition . U)  550,222  55,364  429,935 

Total . (es)  3.214.279  429,741  2.337.327 

Moon  Journal . (e)  2,245,330  327.175  1.556,054 

Sunday  ediUon _ (s)  432,218  26.635  327,972 

Total . (es)  2,677.548  353,810  1,884,026 

B»y  aty  (Mich.) . Times . (e)  2,729,638  414.316  1,942.598 

Sunday  edition . (s)  654,150  ’  29,148  557,900 

Total . (es)  3,383,688  443.464  2,500.498 

Bsyoone  (N.  J.) . Times . (e)  1.672.788  298,088  953,974 

Beatrice  (Xeb.) . Sa« . (e)  1,697,934  364,434  1,174,726 

Sunday  ediUon . . . .  (s)  537,684  44,072  472,024 

ToUl . (es)  2,235,618  408,506  1,646,750 

Beaver  Falls  (Pa.) _ News-Tribune . (e)  2,383,262  234,766  1,964,872 

Beaumont  (Tex.) . Enterprise . (m)  12,260,352  559,461  1,215,860 

Sunday  edition . (s)  506,365  79,903  329,577 

Total . (mes)  2,766,717  639,364  1,MS.437 


79,460  33,712 

377,832  218.694 
11213  67,994 

198,394  17,192 

132,756  29,116 

4,500  3,000 

292,278  90,010 

63,627  1,296 

356,905  91.306 

330,313  31.788 

76,005  1,606 

406,318  33,394 


354,410  18214 


67,046 


421,466  18,270 

240,254  80,472 

71,372  87,402 
20.944  644 

92,316  88,046 

158,018  25,606 

465,142  19,889 

92,058  4,827 

657.200  24,716 

tAU  daily  advertising  sold  in  combination.  Linage 
noted  is  that  published  in  morning  Enterprise,  only. 


,  T  imes . 

,..(e) 

903,902 

173,593 

588,873 

43,400 

Examiner . 

..(e) 

1,233,123 

165,323 

921,266 

127,200 

.Advocate . 

..(e) 

1,199,128 

177,^ 

1,021,188 

,  News-Democrat .  . 

.  .(e) 

1,226,400 

228,307 

808,044 

165,168 

.  Herald . 

..(d) 

1,708,322 

405,846 

980,476 

300,244 

Sunday  edition . . 

...(s) 

291,060 

28,700 

205,016 

56,868 

Total . 

..(da) 

1,999,382 

434,546 

1,185,492 

357,112 

.News . . 

...(e) 

2,146,042 

308,707 

1,566,355 

270,980 

(Legal  included  in  classified) 

.  Pioneer . 

...(e) 

755,104 

150,472 

497,504 

64,498 

.Bulletin . . 

...(e) 

1,159,060 

235,893 

811,223 

73,339 

.Banner . . 

...(e) 

1,285,620 

245,742 

980,322 

59,556 

5*'“ley  (Cal.) . GauUe . (e) 

®*0ilehem  (Pa.) . Globe-Times . (e) 

Biddeiard  (Me.) . Journal . (e) 

Bit  Rapids  (Midi.)  . . .  Pioneer . (e) 

BiUinfa  (Mont.) . Gazette . (d) 

Sunday  edition . (s) 

Total . (ds) 

“■lliainton  (N.  Y.) . .  Press . (e) 

Sun . (m) 

“««rek  (N.  D.) _ Tribune . (m) 

Bi^oot  (Idaho) _ Bidletin . (e) 


2,369,744 

3,620,008 

1,014,188 

567,280 

1,437,083 

377,934 

1,815,017 

6,369,739 

1,964,494 

1250,130 

695,358 


(Legal  induded  in  local) 
299,550  1,252,235 


489,006  2,809200 
298,466  610258 


135,800 

477,693 

72,776 

550,469 


369,135 

731200 

241,430 

972,930 


806,871  3,838,633 
210.154  1,439,634 


317,660 

160,530 


774,965 

459,907 


(I,egal  induded  in  classified) 


249,032  7: 


227,890 

63,728 

291,618 


74,921 


Cape  Girardeau  (Mo.) .  Southeast 

.Missourian . (e)  1 ,407,644 

Carroll  (Iowa) . Herald . (e)  516,435 

Carthage  (Mo.) . Press . (e)  872,466 

Casper  (y/yo.) . Tribune-Herald. . . .  (es)  1,552,474 

Cedar  Rapids  (lowu).. Gazette . (e)  3,(X)0,116 

Sunday  edition . (s) 


214,144 

98,518 

126,014 


Total . (es)  3,813,810 


813,694  66,052 


Centerville  (Iowa) ....  lowegian  &•  Citizen .  (e) 

Centralia  (111.) . Sentinel . (e) 

Centralia  (Wash.) - Chronicle . (e) 

Chanute  (Kan.) . Tribune . (e)  1,241,702 

Charleston  (IIL) . Courier . (e)  986,780 


740,922 

1,064,616 

1,059,024 


927,850 
343,192 
654,612 
434,560  1,003,450 
556,276  2,010,540 

-  646,610 

622,328  2,656,150 
162,624  484,400 


251,132  14,518 

47,015  27,710 


82,614 

77,518 

397,418 

100,730 


9,382 

36,946 

35,882 

1,302 


224,658 

220,630 

191,394 

70,802 


498,148  37,184 

55,510  38,388 


106,134 

91,979 

113,750 

52,207 


10,150 

20,737 

23,142 

7,217 


56  Charleston  (W.  Va.) . 


Sunday  edition . 


.(s) 


Simday  edition . 


(a) 


723,688 
725,678 
913,416 
843,282 

(Total  indudes  13,272  lines  o{  paid  readers  and  locals 
not  listed  in  the  columns) 

64,436 
1,304 
65,740 
22,536 
1,715 
24,251 
12,320 
2,016 
14,336 


Sunday  edition.. .  .(s) 
Charlottesville  (Va.) . .  Progress . (e)  1,620,562 


2,840,234 

337,366 

2,038,648 

399,784 

811,211 

41,508 

652,107 

116,292 

3,651,445 

378,874 

2,690,755 

516,076 

2,848,980 

289,023 

2,015,958 

509,100 

732,568 

45,915 

510,300 

168,821 

3,581,548 

334,938 

2,526,258 

677,921 

3,005,142 

633,556 

1,757,868 

601,398 

1,292,634 

192,724 

859,852 

238,042 

4,297,776 

826,280 

2,617,720 

839,440 

1,451,086 

555,618 

762,006 

133,462 

2,212,210 

611,002 

1,410,220 

190,988 

810,068 

97,636 

638,694 

73,738 

1,620,562 

295,428 

1,241,260 

83,874 

(Legal  included  in  classified) 


Chester  (Pa.) . 

.Times . 

.(e) 

2,619.271 

^,068 

1,904,023 

265,680 

40,500 

24,881 

Cheyenne  (Wyo.) .... 

.  Wyoming  State 

21,756 

Tribune . 

.  (es) 

1,671,701 

338,621 

1,011,010 

282,772 

39,298 

476 

Chicago  (HI.) . 

•  Journal  of  (^mmerce 

22,232 

and  LaSalle  Street 

Journal . 

.  (m) 

1,445,354 

478,177 

408,284 

124,816 

434,077 

Chickasha  (Okla.) . . . 

.Express . 

.(es) 

1,503,977 

173,615 

1,136,149 

161,419 

32,794 

42,630 

Chillicothe  (Mo.) . . . . 

.  Constitution-Tribu  ne(e) 

941,682 

166.698 

513,842 

81,634 

179,508 

38,605 

.Scioto  Gazette . 

.(e) 

1,485,890 

182,700 

1,165,570 

108,878 

28,742 

Claremont  (N.  H.).. . 

.Eagle . 

..(e) 

1,023,147 

260,848 

694,750 

46,581 

20,968 

Clarksburg  (W.  Va.). 

.  Exponent . 

.(m) 

1,829,562 

403,627 

1,198,249 

184,838 

42,847 

77,147 

Telegram . 

..(e) 

1,904,805 

404,432 

1,241,901 

215,719 

42,752 

72,170 

Exponent-Telegram  (s) 

528,160 

68,048 

397,985 

62,126 

40,012 

Clarksdale  (Miss.) . . . 

.  .Register . 

.(e) 

863,940 

142,772 

663,446 

29,694 

28.028 

48,867 

Clearfield  (Pa.) . 

.Progress . 

..(e) 

1,245,706 

178,070 

992,978 

62,258 

15,400 

.Sun . 

..(e) 

1,469,818 

162,078 

1,071,336 

152,474 

83,930 

Clinton  (lU.) . 

.Journal  &  Public. 

.(m) 

715,162 

99,176 

563,556 

33,376 

19,064 

Sunday  edition . . . 

..(s) 

149,380 

20,888 

120,960 

7,532 

31,i25 

Total . 

864,542 

120,064 

684,516 

40,908 

19,054 

70,994 

. .  Clintonian . 

..(e) 

685,717 

93,399 

556,968 

20.538 

14,812 

43,015 

Clinton  (Iowa) . 

..Herald . 

..(e) 

1,749,397 

297,378 

1,230,108 

172,424 

48,110 

(Continued  on  page 

VIII) 

Pul>-  Total 
lashad  Lina^ 

. .  (e)  1.705.612 

. . .  (s)  443.864 

. .  (es)  2.239.496 

..(e)  1.459.653 

...(e)  2.183.146 
...(e)  872.186 


Display 

National  Local 
367.026  1.028.958 
25.998  312.830 

402.024  1,341.788 

269.931  852,886 

417.704  1,518,986 
88,004  642,978 


CUmi. 

Bad 

347,480 

105,056 

452,536 

361,290 

184,702 

101.444 


Paper 

Kegister-Guard. 
Sunday  edition 

Total . 

Humboldt 
Standard.  . . , 

•  Herald . 

.Vnei . . 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  VII) 


Pub-  Total  Display  Classi- 

Ished  Linace  National  Local  Bad  Local 
.(e)  556,586  139,356  359,452  48.566  9.212 

..(s)  241,542  14,766  215,894  10,640  252 

.(es)  798.128  164,112  575,346  59,206  9,464 

.(m)  1,055,106  109,912  881.626  42,288  21,280 

..(s)  104,566  16,400  80,886  8,280  . 

(ms)  1,159,672  125,312  962,512  50,668  21,280 

.(e)  826,714  108,941  677.802  19,894  20,077 

..(e)  1,168,790  267,624  733,362  146,790  21,014 

..(e)  1,383.970  . 

..(e)  1,107,529  214,263  737,936  67,056  88,553 

..(e)  1,491,578  177,690  1,183,734  121,326  10,538 

.  (e)  750,993  105,003  589,897  33,587  22,506 

..(e)  1,388.170  242,494  1,004,664  141,022  . 

..(e)  741,160  122,178  675,288  30,058  13,636 

..(e)  2.143,092  420,770  1.352,274  330,358  39,690 

.(m)  1.692,008  483,536  719,114  439,159  50,199 

..(s)  1,000,208  126.830  620,241  236,802  17,335 

(ms)  2,692,216  609,366  1,339,355  676,961  67,534 

ial 

..(e)  504,350  69,216  328,286  64,904  41,944 

.(m)  1,490,774  360,331  895.707  219,599  16,137 

..(s)  439,789  48,567  324.484  66,738  . 

(ms)  1,930,563  408,898  1,220,191  286,337  15,137 

..(e)  1,409,131  315,930  882,435  201,250  9,516 

..(e)  671,543  192,962  417,998  36,583  24,000 

..(e)  2,167,214  468,272  1,547,616  97,776  53,550 

..(e)  624,890  . . 

..(e)  1,099,316  139,825  948.808  19,153  1,530 

..(e)  1,427,141  196,670  1,071.781  130,914  27,776 

..(e)  1,655.262  279,482  1,282,512  80,836  12,432 

.(m)  2,206,246  401,268  1,381,646  392,658  30,674 

..(s)  788,172  45,332  621,614  117.726  3,500  i,  -  rr- - - - - 

(ms)  2,994,418  446,600  2,003,260  510,384  34,174  Frankfort  (Ind.) . . 

..(e)  2,066,624  406,966  1,296,918  335,146  27,594  Frankfort  (Kan  ). 

..(e)  1,332,855  246,650  986,819  66,879  32,508  Frederick  (Md.). . 

s- 

..(e)  1,413,286  202,230  981,162  205,884  24,010 

..(e)  1,727.462  335,034  1,144,674  201,600  46,144  Fredenck  (Okla.). 

..(s)  423,866  24,458  287,366  112,042  Freeport  (111.) - 

.(es)  2,151,318  359,492  1,432,040  313,642  46,144  Fremont  (Neb.) . . 

..(e)  1,610,266  51,170  1,233,232  325,864  Fremont  (O.) - 

(Legal  included  in  display)  _  , 

. .  (e)  777,529  140,833  525,826  90,962  19,908  Fullerton  (Cal.) . . 

. .  (e)  699,622  162,736  408,926  33,152  94,808  Fulton  (Mo.) _ 

..(e)  955,150  131,866  572.082  176,596  74,606 

.(m)  1,418,219  342,697  1,024,485  51,037  . 

..(e)  3,165,840  336,908  2.553.250  275,682  . 

..(s)  523,187  36,387  433,216  53,584  Gatnesville  (Fla.). 

.  (es)  3,689,027  373,295  2,986,466  329,266  Gainesville  (Tex.) 

Galesbuic  (Ill.)... 

Q  Gallon  (O.) . 

..(e)  916,235  145,817  737,324  26,024  7,070  Gallipolis  (O.) _ 

..(e)  2,133,058  349,524  1,550,130  205,026  28,378  Galveston  (Tex.) . 

...(s)  424,112  49,000  326,780  48,332  . 

.(es)  2,557,170  398,524  1,876.910  253,358  28,378 

.(m)  1,182,052  411,404  617.694  139,724  13,230 

...(s)  572,586  30,296  498,848  41,622  1,820 

,(ms)  1,754,638  441,700  1,116,542  181,346  15,050 

..(e)  1,758.344  439,880  1,115,142  183,750  19,572 

..(e)  3,585,652  674,436  2,583,630  327,586  . 

(Legal  included  in  local) 

. . (e)  879.592  207,018  555,212  94,388  22,974 

Herald  &  Review(mes)  3,809,()36  593,362  2,664,462  531,300  16,1758 

(Additional  3,1M  lines  of  local  notices) 

(e)  951,608  166,614  689,668  67,158  28,168 

..(e)  1,323,294  177,016  957,390  178,654  10,234 

..(e)  646.170  119,685  453.772  28,305  44,408 

..(e)  919.856  131,012  663,446  103,194  22,204 

..(e)  697,370  116,524  506,065  62,895  11.866 

..(e)  1,211,224  128,100  976,248  106,876  . 

..(ej  1,221,123  196,345  652,533  367,646  27,119 

..(e)  607,870  147,712  431,222  5,628  23,308 

..(e)  912,486  243,685  668.801  . 

..(e)  1,447,201  186,473  1,106.798  131,271  22,659 

..(e)  753,886  153,412  477,960  102,942  19.572 

..(e)  784,287  143,685  554,048  4,354  82,200 

.(es)  1.637.272  801,556  475.622  273.070  87,024 

..(e)  1,546,258  408,506  989,674  106,596  41,482 

..(s)  388,458  44,114  296.646  47,320  378 

.(es)  1,934,716  452,620  1,286,320  153,916  41,860 

..(e)  727.935  103,166  542.864  54.871  27.034 

..(s)  256,825  13.804  223,398  19,623  . 

.(es)  984,760  116,970  766,262  74,494  27,034 

..(e)  2,242.989  159,603  1,986.474  72,403  24,609 

..(e)  383,848  84,921  289,671  7,690  1,566 

..(e)  251,461  57,538  186,418  6,615  990 

(m)  1,508,671  320,320  1,047,984  140.367  . 

.  (s)  611,352  38,136  486,752  86.464  . 

(ms)  2,120,023  358,456  1,534,736  226.831  . 

..(e)  2,032,176  322,700  1,504,300  205,176  . 

(Legal  included  in  local) 


Fayetteville  (N  C.). 
Findlay  (O  ) . 

Flint  (Mich.) . 


,  Leader . 

,  Journal-Standard. 

.  Tribune . 

.  Messenger . 

News . 

•  News  Tribune _ 

,Sun-l^iette . 


Sun . 

.Register . 

.Register-Mail. . 
.Inquirer . 

.  Tribune . 

.News . 

Sunday  edition. 

Total . 

Tribune . 

.  News . 

.Gaeette . 

.  7  fairs . 

.Free  Press . 

.  T  imes . 

.News-Record . . 


.(e)  767,684  158,587  460,314  117.227  3l5a 

..(e)  680.969  144,920  505,162  19.063  im 

..(e)  2,418,408  428,820  1,727,362  209.566  52!m 

..(e)  776,496  109,676  566,356  100,464 

(Legal  included  in  classified) 

..(e)  580,191  116,746  376,589  62,790  24  (» 

.(m)  2,253,925  462,614  1,304,431  486.880  . 

..(s)  467,708  30,868  337,863  98.977  ..  ■" 

(ms)  2,721,633  493,482  1,642,294  585867  .. 

..(e)  1,905,471  463,576  1,100,354  341,541  .. 

..(e)  1815.466  144,242  966,543  114.681  ...  ‘ 

..(e)  1831.986  179,046  931,742  55,496  65,701 

..(e)  1,368,542  186,664  1,071,042  81.046  2980 

..(e)  702,640  123,102  662,944  26,594  .... 

..(e)  1,326,164  172,074  1,063,804  69,328  20,911 

.(m)  187,925  36,499  150.771  .  W 

(Clashed  included  in  lo^) 

..(e)  3,407,292  394,912  2811.594  650,818  149,W 

..(e)  1,118,810  202,746  791,514  83,430  41,120 

(m)  1,415,274  333,676  860,034  187,488  34.(01 

..(e)  1,919832  336,154  1,354.122  186,060  42.W 

..(e)  351,006  99,722  229,438  9,996  11,W 

..(e)  847,730  114,482  699,970  33878  ..... 

(Legal  included  in  local) 

.(e)  973,466  180,068  640,186  92,923  602» 

..(e)  789,732  137,436  621,026  29,364  19.011 

.(e)  907,363  200,892  609,813  46,702  49.98 

..(e)  1,765,778  284.102  1,208.802  229,906  42.98 

..(e)  1,392,230  321,538  898.646  97,692  74.38 

..(s)  376,684  34.804  308,308  27.664  iM 

.(es)  1,768,914  356,342  1,206,954  125,356  8028 

..(e)  4,981,648  1,022,952  3,136,392  822,304  . 

..(e)  865,326  134,204  525,448  180,306  2528 

.(m)  1,961,673  569,709  1,087,618  292,012  1228 

..(s)  499,611  65,506  334,621  98,112  12^ 

(ms)  2,461,284  635,215  1,422,239  390,124  13.78 

..(e)  994.098  578.858  361.396  24,668  29.13 

(me)  1,375,220  245,585  957.092  157,556  14.98 

..(e)  4,143,748  499,100  3,072.230  461,818  110,98 

..(e)  1,610,854  253,288  1,244.236  68,348  44.98 

.(m)  1,855,336  461,860  1,077,146  311,930  4.18 

..(s)  952,238  115,024  749,140  88,074  . 

(ms)  2,807,574  576.884  1,826.286  400.004  4.38 

..(e)  1,720,578  494,634  908,572  314.065  9.38 

.(m)  2,105,370  271,082  1,542,534  249,564  42.18 

..(e)  2,089,500  271,964  1,524.796  249,564  43,13 

.(m)  1,375,222  134,472  1,104,238  58.315  18.18 

. .  (e)  801,608  215,880  538,006  47,782  . 

(Legal  included  in  local) 

.(m)  1,955,455  529,651  1,215,696  210,108  . 

..(s)  798,203  49,775  658,538  89,950  . 

.(ms)  2.753.718  579,420  1,874,234  300,058  .... 

..(e)  2,416.014  545,934  1,605,498  264,582  .... 

(Legal  included  in  local) 

(ms)  998,941  166,748  780,967  41.678  9.SI 

..(e)  337,358  62,783  251,092  2,793  20,()« 


Dalhart  (Tex.) 
Danville  (111.). 


Texan . 

,  Commercial-News. 
Sunday  edition. . . 

Total . 

.Register . 

Sunday  edition . . . 

Total . 

Bee . 

.Times . 


Danville  (Va.) 


Gardner  (Mass.) . 

Gastonia  (N.  C.) 

Geneva  (N.  Y.) . 

Geneva  (O.) ..... 

Gettysburg  (Pa.) 

Gillette  (Wyo ) . . 

Glendale  (Cal  ) . News-Press . 

Gloucester  (Mass  )  . . .  Times . 

Glovers ville  &  Johns¬ 
town  (N.  Y.) . Herald . . 

Leader- Re  publican . 

Goodland  (Kan.) . News . 

Goose  Creek  (Tex.). .  .Sun . 

Goshen  (Ind.) . News-Democrat .  .  . 

Grafton  (W.  Va.) . Sentinel . 

Grand  Haven  (Micb.).rrf6aiir . 

Grand  Island  (Neb.)..  Independent . 

Grand  Jet.  (Colo.) _ Sentinel . 

Sunday  edition . . . 

Tot^ . . 

Grand  Rapids  (Mich.) .  Press . 

Grants  Pass  (Ore.)  . .  .Courier . 

Great  Falls  (Moot.). . .  Tribune . . 

Sunday  edition . . . 

Total . 

Leader . 

Greeley  (Colo.) . Tribune . 

Green  Bay  (Wis  ) . Press-Gasette . 

Greenfield  (Mass.). . .  .Recorder^atette. . . 

Greensboro  (N.  C.) . .  .News . 

Sunday  edition. . . 

Total . 

Record . 

Greensburg  (Pa.) . Review . 

Tribune . . 

Greenville  (Pa.) . Record-Argus. . . . 

Greenville  (N.  C.) . . . .  Re/lector . 

Greenville  (S.  C.) . News . 

Sunday  edition . . . 

Total . 

Piedmont _ _ _ 

Greenville  (Tex.) . Herald . 

Guymon  (Okla  ) . Panhandle  Herald 


Davenport  (Iowa). 

Decatur  (Ala.) .... 
Decatur  (Ill.) . 

Defiance  (O.) . 

DeKalb  (lU.) . 

DeLand  (Fla  ) _ 

Delaware  (O.) . 

Del  Rio  (Tex.) _ 

Denton  (Tex.) .... 
Dodge  City  (Kan.) 

Donora  (Pa.) . 

Dothan  (AUl) . 

Dover  (O.) . 

Dowagiac  (Mich.) . 

Dublin  (Ga.) . 

Dubuque  (lowa) . . 


,  Crescent-News. . . 

.Chronicle . 

.Sun  News . 

.Gaeette . 

.News . 

.  Rfcord-Chrcnicle. 


.  Herald- A  merican . 

.Eagle . 

.Reporter . 

.  News . 

.Courier-Herald. . . 
.Catholic  Tribune.. 
T degraph-Herald . 
Sunday  edition. . 

Total . 

.Banner . 

Sunday  edition. . 

Total . 

.Observer . 

.CaU . 

News . 

.Herald . 

Sunday  edition. . 

Total . 

Sun . 


Duncan  (Okla.) 


Dunkirk  (N.  Y.) 
Du  Quoin  (Ul ).. 

Durham  (N  C.). 


(e)  2,689,736  311,290  1,997,436  336,490  44,520 

(e)  493,527  88,246  336,658  32,340  36,283 

(e)  1,794,700  300,203  1,141,743  307,858  44,896 

.(s)  555,230  25,840  404,208  124,873  309 

(es)  2,349,930  326,043  1,545,951  432,731  45,205 

(e)  3,574,394  578,900  2,641,086  354,408  _ 

(e)  1,854,300  423,164  1,222,872  208,264  _ 

(m)  834,508  103,673  679,787  34,114  16,933 

(e)  850,400  156,336  564,025  90,474  39,565 

(m)  1,083,600  292,852  682,542  105,182  3,024 

(e)  1,135,722  292,852  682,542  105,182  55,146 

(Sunday  is  included  in  the  above) 

(m)  913,780  253,981  601,629  49,175  8,995 

.(s)  324,506  21,147  290,143  11,858  1,358 

ms)  1,238,286  275,128  891,772  61,033  10,453 

(e)  973,224  276,031  646,737  50,456  _ 

(e)  1,005,438  135,926  819,028  36,466  14,028 

(e)  3,122,672  420,028  2,346,904  335,552  20,188 

(e  4,111,730  600,138  2,891,966  467,460  152,166 

.(e)  693,958  214,424  398,093  66,611  16,830 

.(e)  396,984  104,002  261,071  7,201  24,710 

(s)  116,568  13,875  99,492  3,201  _ 

(es)  513,552  117,877  360,563  10,402  24,710 

.(e)  350,047  53,163  257,334  39,650  4,200 

(Legal  included  in  load  linage  figures) 

.(e)  472,014  109,032  260,092  16,688  41,202 

,(e)  858,069  183,136  609,772  52,945  12516 

.(e)  895,278  186,444  590,590  61,236  57,008 

(es)  1,004,440  139,118  776,818  81,200  7,304 

.(e)  1,971,352  135,446  1,519515  240,654  76,038 

(e)  1,587,085  225,836  1,323,026  38523  . 

me)  4570,432  523,178  2,857,638  756,266  133,350 

(s)  559,279  24,325  446,222  84,714  4,018 

(m)  1,575,770  272,328  1,199,002  79512  25528 

.(e)  431,864  71,792  340,788  7,284  12,000 

(e)  362,418  102,620  252,840  2,520  4,438 


Baston  (Pa.) . . 

Bau  Claire  ( Wis  ) . 
Bdinburg  (Tex.).., 
Bdwardmrille  (Ill ) , 
B1  Centro  (Cid.). . 


Hagerstown  (Md.) 

Hamilton  (O.) . 

Hammond  (Ind.). . 
Hancock  (Mich.) . . 
Hanford  (Cal.) _ 

Hanover  (Pa.)  .  .  . . 
Harlingen  (Tex.) . . 


Herald . (m)  1,808,884  381,626  1,136,996  290,262 

MaU . (e)  1,779,764  386,372  1,142,022  251,370 

.Journal-News . (e)  2,578,422  458,766  1,827,672  165,692 

.Times . (e)  3,627,216  375,942  2,680,274  288,537 

.Copper  Journal _ (e)  513,000  155,000  325,500  10,500 

.Journal . (m)  800,348  152,208  558,712  76,300 

Sentinel . (e)  802,184  123,648  541,044  81,396 

■  Sun . (e)  1,797,936  212,492  1,454,040  114,618 

Valley  Star . (m)  1,437,814  209,286  389,110  171,402 

Sunday  ediUou . (s)  658,840  52,780  527,436  78,624 

Total . (ms)  2,096,654  262,066  916,546  250,026 

.Register . (e)  870,006  159,366  647,948  26,068 

.News-Record . (m)  1,428,959  191,436  1,141,210  57,519 

.Tribune . (e)  1,110,466  278,726  679,448  152,292 

(I.,egal  included  with  classified) 

. (e)  1,485,200  148,400  1,216,544  107,800 

t . (es)  1,154,988  142,310  1,002,372  82,432 

. (e)  1,527,557  179,215  1,161,755  42,350 

. (e)  1,308,062  260,262  796,530  110,600 

. (e)  1,283,826  163,884  1,053,550  43,260 

. (es)  1,748,810  241,570  1,295,980  178,682 

. (e)  729,432  152,380  563,290  10,962 

. (e)  821,569  199,532  491,410  105,924 

(Continued  on  page  IX) 


Harrisburg  (Ill.). 

Harrisburg  (Va) 

Hastings  (Neb.). 

Hays  (Kan.) . News . 

Hendersonville  (N.C.).Times-News. 

Haldmer  (N.  Y.) . Telegram. . . . 

Hibbing  (Minn.) . Tribune . 

Hickory  (N.»C.) . Record . 

High  Point  (N.  C.)  . .  .Enterprise. . . 

Hillsboro  (Tex.) . .Mirror . 

Hillsdale  (Mich.) . News . 


X 


f 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  IX) 


Pub* 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage  National 

ai 

Local 

Aed 

Legal 

Nacogdoches  (Tea.).. 

.  Sentinel . 

...(e) 

680,785 

92.008 

563,286 

13,636 

11,854 

Sunday  edition . 

...(s) 

140,903 

138,705 

2.198 

Total . 

..(es) 

821.688 

92,008 

701,991 

15,834 

11,854 

.Democrat . 

...(e) 

460,600 

50.400 

325,200 

45,000 

30,000 

.  Journal . 

..(e) 

427,081 

99,234 

231,768 

75,468 

20,611 

.Triimne . 

...(e) 

836,920 

156,415 

551,677 

91,476 

37,352 

(Publication  of  Tribune  wa^  dislocated  during  January 

and  February  account 

Ohio  River  flood.  Publication 

was  actually  suspended  for  six  issues  and  during  the 

two  succeeding  weeks  The  Tribune  was  printed  in  a 

weekly  plant  at  Salem.) 

,AdPOcaU  &*  American 

Tributu . 

..(e) 

2,108,064 

301,714 

1,555,512 

209,734 

41,104 

.Sun-Joumal. . . . 

.(m) 

633,545 

173,473 

411,434 

20,656 

27,982 

Sun- Journal . .. . 

..(e) 

745,368 

203,686 

486,376 

25,284 

30,022 

Sunday  edition . 

.  .(s) 

142,844 

40,213 

91,063 

7,372 

4,196 

Tribune . 

.(m) 

371,300 

109,460 

222,160 

6,764 

32,926 

Sunday  edition . 

..(s) 

111,112 

1,652 

108,114 

1,346 

Total . 

(ms) 

482.412 

111,112 

330,274 

8,100 

32,926 

New  Brunswiede 

(N.  J.) . 

.  Home  News .... 

(es) 

3,235,036 

370,426 

2,251,928 

507,822 

104,860 

News . 

..(e) 

2,192,199 

274,652 

1,700,122 

187,737 

29,688 

..(e) 

757,848 

192.164 

565.684 

.Courier-Times . . 

..(e) 

1,426,684 

184,674 

987,434 

178,402 

110,460 

.News  Letter. . . . 

(m) 

243,677 

82,436 

112,434 

16,800 

42,000 

New  London  (Conn.). 

.Day . 

..(e) 

2,032,954 

491,529 

1,304,345 

203,469 

33,611 

News . 

..(e) 

2,628,109 

231,933 

2,263,092 

133,084 

(Legal  included  with 

local) 

New  Philadelphia  (0.).Times . 

..(e) 

1,296,820 

231,210 

923,216 

104,986 

37,408 

Newport  (Vt.) . 

.Express . 

..(e) 

574,569 

140,173 

401,487 

26,892 

6,017 

.  Press . 

.(m) 

1,302,098 

404,614 

726,922 

140,560 

30,002 

Sunday  edition . 

..(s) 

753,074 

31,276 

668,514 

43,470 

9,814 

Total . . 

.(ms) 

2,055,172 

435,890 

1,395,436 

184.030 

39,816 

Times-Herald.. . 

..(e) 

2,422,280 

435,288 

1,837,682 

125,118 

24,192 

Newton  (Iowa) . 

.News . 

..(e) 

1,111,600 

160,230 

750,260 

163,310 

37,800 

New  York  (N.  Y.)... 

.11  Progresso  Italo- 

Americano. .. , 

.  .(ms) 

1,173,365 

835,921 

337,444 

(Local  included  in  national;  legal  included  in  classified) 

Wall  Street 

Journal . 

. . .  (m) 

858,541 

267,792 

177,167 

14,456 

26,086 

(333,025  lines  Financial  included  in  total) 

Niles  (O.) . 

.  T  imes . 

...(e) 

1,311,968 

171,710 

745,080 

364,000 

31,178 

.Ledger . 

...(e) 

638,511 

99,249 

507,262 

8,250 

23,760 

Norfolk  (Neb.) . 

News . 

...(e) 

907,396 

229,684 

573,160 

91,112 

13,440 

Norfolk  (Va.) . 

.  Virginian-Pilot . . 

. . .  (m) 

3,363,052 

838,208 

2,049.686 

415,450 

59,808 

Sunday  editiem . 

...(s) 

1,443,274 

167,174 

1,184,358 

81,382 

10,360 

Total . 

. .  (ms) 

4,806,326 

1,005,382 

3,233,944 

496,832 

70,168 

Ledger-Dispatch . 

...(e) 

4,121,908 

933,128 

2,660,756 

411,012 

117,012 

Norman  (Okla.) . 

.  Transcript . 

...(e) 

842,562 

115,906 

631,960 

75,222 

19,474 

Sunday  edition . 

. .  .  (s) 

285,026 

13,132 

253,876 

18,018 

Total . 

. . . (es) 

1,127,588 

129,038 

885,836 

93,240 

19,474 

Norristown  (Pa.) . . . . 

Times-Herald. . . 

...(e) 

2,907,345 

321,860 

2,189,880 

350,051 

45,554 

North  Tonawanda 

(N.Y.) . 

.News . 

...(e) 

1,381,637 

153,202 

1.084,179 

108,920 

35,336 

Hour . 

...(e) 

1,656,513 

252,455 

1,253,518 

126,224 

24,136 

Sentinel . 

...(e) 

1,115,548 

138,376 

831,992 

145,180 

,Sun . 

...(e) 

795,844 

156.324 

588,784 

35,124 

16,612 

Journal-News. . . 

...(e) 

792,832 

149,375 

499,201 

111,251 

32,689 

(Total  includes  316  lines  readers) 

o 


Oceanside  (Cal.) . 

. . Blade-Tribune .  . . 

..(e) 

466,578 

105,518 

305,382 

35,686 

19,992 

.  .Banner . 

(ms) 

882,126 

129,052 

658,896 

56,588 

37,590 

Ogden  (Utah) . . 

,  .Standard-Examiner .  (e) 

2,171,449 

434,854 

1,294.237 

346,801 

95,557 

Sunday  edition . . 

.  .(s) 

561,365 

55,041 

415,289 

88,256 

2,779 

Total . 

.(es) 

2,732,814 

489,895 

1,709,526 

435,057 

98,336 

Ogdensburg  (N.  Y.). 

.  .Journal . 

..(e) 

990,108 

203,924 

697,088 

63,098 

25,998 

Oil  City  (Pa.) . 

, .  Derrick . 

(m) 

2,162,825 

250,590 

1,839,235 

38,737 

24,263 

Oneonrit  (N.  Y.) _ 

.  .Star . 

.(m) 

1,367,132 

182,224 

1,053,769 

85,624 

102,592 

Ontario  (Cal.) . 

.  .Report . 

..(e) 

1,582,966 

179,130 

1,193,458 

179,025 

31,353 

Orange  (Cal.) . 

,  .News . 

..(e) 

1,004,130 

137,808 

777,072 

72,300 

16,950 

Orlando  (Fla.) . 

. .  Sentinel . 

.  (m) 

1,889,214 

501,298 

1,030,589 

316,182 

42,145 

Reporter  Star . .  • . 

..(e) 

1,910,288 

501,298 

1,030,589 

315,182 

63,219 

Sunday  edition . . 

.  .(s) 

595,308 

61,362 

412,314 

121,632 

Oswego  (N.  Y.) _ 

,  .Palladium-Times. 

..(e) 

1,748,194 

248,164 

1.316.434 

130,298 

53,298 

Ottawa  (Ill.) . 

.  .Republican  Times 

.  .(e) 

1,438,654 

229,488 

1,069.866 

92,022 

47,278 

Ottawa  (Kui.) . 

.  .Herald . 

(m) 

1,406,930 

181,160 

1,018,142 

169,660 

37.968 

Ottumwa  (Iowa) ... 

.  .  Courier . 

..(e) 

1,949,332 

349.090 

1,421,770 

178,472 

Owensboro  (Ky.) . . . 

. .  Inquirer  & 

Messenger . 

(me) 

1,228,796 

287,386 

840,045 

45,276 

56,090 

Sunday  e^tion .  . 

..(8) 

366,551 

19,400 

330,386 

14,840 

1,926 

Owosso  (Mich.) .  — 

.  .Argus-Press . 

..(e) 

1,817,446 

P 

1,389,136 

249,606 

1,470,518 

97,322 

Paducah  (Ky.) . 

.  .Sun-Democrat _ 

..(e) 

314,468 

922.866 

161,802 

Sunday  edition . . 

..(8) 

383,992 

33,390 

316,588 

36,014 

Total . 

.(es) 

1,773,128 

347,858 

1,238,454 

186,816 

Painesville  (O.) .... 

. .  Telegraph . 

..(e) 

1,473,060 

171,486 

1,128,808 

82,792 

89,866 

PaUtka  (Pla.) . 

.  .News . 

..(e) 

493,764 

106,638 

327,402 

41,692 

18.032 

Palestine  (Tez.) - 

.  .Herald-Press . 

.(m) 

720,356 

234,332 

424,228 

61,796 

Sunday  edition . . 

.  .(s) 

232,974 

72,772 

1384278 

21,924 

Total . 

(ms) 

953,330 

307.104 

562,506 

83,720 

Herald  Press . 

..(e) 

758,878 

229,950 

458,004 

70.924 

Palo  Alto  (Cal.).... 

.  .  T imes . 

.(e) 

1,596,882 

(Legal  included  in  classified) 
168,280  1,124,844  246.498 

57,260 

Pampa  (Tez.) . 

.  .News . 

,.(es) 

1,436,302 

1,058,106 

225.064 

141,988 

11,144 

Panama  City  (Fla.). 

.  .News-Herald . 

..(e) 

536,290 

97,860 

387,408 

39,606 

10,416 

Peru  (lU.) . 

. . Beacon-News . . .. 

..(e) 

1,062,802 

223,213 

762,100 

42,364 

36,135 

Parkersburg  (W.  Va.)  .News . 

1,404,231 

389,882 

946,064 

68,285 

Sunday  edition . . 

..(s) 

710,104 

37,594 

656,810 

15,700 

Total . 

(ms) 

2,114,335 

427,476 

1,602,874 

83.986 

Sentinel . 

..(e) 

2,546,434 

420.668 

2,042.866 

82,910 

Parsons  (Kan.) . 

..Sun . 

..(e) 

1,625,496 

189,770 

1,189,776 

126,146 

20,804 

Pasadena  (Cal.) _ 

..Post . 

.(m) 

1,763,244 

274,418 

665,834 

541,829 

281,163 

Sunday  edition . . 

..(s) 

784,303 

38,892 

572,256 

168,330 

14,826 

Total . 

(ms) 

2,547,547 

313,310 

1,238,089 

700,159 

295,989 

Star-News . 

..(e) 

3,130,299 

484,595 

1,988.631 

619,756 

37.317 

Passaic  (N.  J.) . 

.  .Herald-News . 

..(e) 

2,728,744 

496,455 

1,772,779 

379,707 

79,803 

Patriiogue  (N.  Y.).. 

.  .Suffolk  Island  News,  (e) 

602.376 

46,642 

443,405 

99,672 

12,666 

Paterson  (N.  J.) . . . . 

..Call . 

..(m) 

2,628,215 

278,586 

1,975,381 

304,792 

69,466 

News . 

...(e) 

3,283,984 

615,968 

2,314,764 

234,386 

118,876 

Pawhuaka  (Okla.) . . 

. .  Journal  Capital . , 

,.(es) 

854,424 

137,434 

662,305 

33,885 

20,800 

Pawtucket  (R.  L)  . . 

. .  T  imes . 

..(e) 

3,608,596 

604,543 

2,633,391 

270,662 

Peekskill  (N.  Y.) . . . 

.  .Press  Union . 

..(e) 

687,650 

46.484 

607,026 

15,089 

19,061 

Pekin  (lU.) . 

.  .Timer . 

..(S 

1,334,718 

178,598 

1,040,102 

65,492 

50,626 

Pendleton  (Ore.) . . . 

. ,  East  Oregonian. . . 

..(e) 

1,023,461 

241,243 

700,854 

56,939 

24,426 

Pensacola  (Pla.) . . . . 

.  .Journal . . 

.(m) 

1,487.962 

419,986 

823,004 

217,168 

27,804 

News . 

..(e) 

1,413,846 

427,266 

798.308 

179,732 

8,640 

Perry  (Okla.) . 

, . .  Journal . 

..(e) 

854,127 

104,649 

651,708 

71,129 

16,641 

Perth  Amboy  (N.  J.).,New5 . 

..(e) 

2,046,970 

492,295 

1,349,941 

102,171 

102,663 

Peru  (Ind.) . 

..Tribune . 

..(e) 

1,320,256 

210,366 

1,007,146 

88,802 

13,944 

Petaluma  (Cal.) . . . . 

. .  Argus- (Courier. . . 

(me) 

1,253,908 

202.692 

848,092 

166,096 

36,428 

Petersburg  (Va.)  . . . 

. .  Progress-Index. . . 

..(e) 

1,516,900 

333,802 

1,067,966 

125,132 

Sunday  edition. . 

..(») 

380,954 

22.484 

328,188 

30,282 

Total . 

.(es) 

1,897.864 

356.286 

1,386,154 

166,414 

Phoenizville  (Pa.) . . 

. .  Republican . 

..(e) 

1,134,828 

21,726 

1,105,184 

5,906 

2,012 

Pittsburg  (Cal.) . . . . 

. .  Independent. ... 

.(m) 

623,588 

84,532 

443,338 

94,262 

1,466 

Post-Dispatch... , 

..(e) 

747,726 

123,732 

504,714 

93,422 

25,868 

EDITOR  5c  PUBLISHER 


City  Paper 

Pittsburg  (Kan.) . Sun . 

Headligiu . (e) 

Pittsfield  (Moss.) . Berkshire  Eagle _ _  (e) 

Plainfield  (N.  J.) . Courier-News . (e) 

Pocatello  (Ida.) . Idaho  State 

Journal . (m) 

Tribune . (e) 

Sunday  edition . (s) 

Total . (es) 

Point  Pleasant 

(W.  Va.) . Register . (e) 

Pomona  (C^.) . Progress-Bulletin . . .  (e) 

Ponca  City  (Okla.)  .  . .  News  . (e) 

Sunday  edition . (s) 

Total . (es) 

Pontiac  (III.) . Leader . (e) 

Pontiac  (Mich.) . Press  . (e) 

Poplar  Bluff  (.Mo.).. .  .American  Republic. .(e) 

Portage  (Wis.) . Register  Democrat. . .  (e) 

Portales  (N.  M.) . News . (e) 

Port  Angeles  (Cal.)  . . .  News . (e) 


Pub-  Total 
lishad  Linage 
(ms)  1,575,714 
1,579,256 
3,246,423 
3,400,152 


Display 

National  Local 
288,288  1,089,466 


288,288  1,093,414 
434,348  2,433.368 


fiad  Urt 


603,582  2.344.426 


668.500 

1,218.704 

363,898 

1,582,602 


IM’sin 

281.»«0  2«,7S 


262,574 

2,286.984 

1,163.568 

349,692 

1,513,260 

839,935 

4,719,368 

946,407 

812.130 

319,255 

1,127.845 


79,142 

255,122 

168,977 

31,573 

200,550 


393,M6 
116,238  l»9» 
♦4,104  27* 

160,342  ulS 


773,646  86  9* 
93,655  mm 
1,029  nsii 
28564  20.1B 


Port  Huron  (Mich.).. .  Times-Herald . (e)  3,163,734 


Port  Jervis  (N.  Y.) ...  l/aion-Gosrttr . (e)  835,240 


681,366 

3,405,640 

2,108,108 

779.109 

2.887,217 

755,370 


Portsmouth  (O.) . T imes . (e) 

Sunday  edition . (%) 

Total . (es) 

Portsmouth  (Va.) . Star . (e) 

Sunday  edition . (s) 

Total . (es) 

Poughkeepsie  (N.  Y.)  Sunday  Courier. . .  (s) 

Bogle-News  & 

Star . (me)  2,576,988 

Pratt  (Kan.) . Tribune . (e) 

Prescott  (Ariz.) . Courier  &  Courier 

Journal . (mes) 

Provo  (Utah) . Herald . (e) 

Simday  edition . (t) 

Total . (es) 


502,005  3,357,434 
137,686  668,423 

213,527  580,356 

67,219  205,590 

239,231  888.614 

481,432  2,289.588 

131,414  703.826  . 

(Legal  and  classified  included  in  locaif  . 

2,724,274  354,508  1,?88,6?0  303,768  803U 


337,400  Miii 


71,680  511,070 

426,188  2,496,760 
339,152  1,594,242 
57,223  672,215 

396,375  2,266,457 
44,240  627,788 


98,616 

49,671  . 
224,385 
62,734  26,608 


Skd 

Sbd 

Sbu 

Shn 


720,692 


421,605 

107,744 


1503.577 

559,174 


272,455  70,351 
<2^40  11554 


1,192,340 

1,229,638 

221,592 

1,451.230 


233,690 

220,556 

12,754 


835,408 

945,336 

192,542 


Pueblo  (Colo.) . Chieftain . (ms)  2,330,763 


233,310  1,137,878 
621,432  1,084,427 


34.412  88,830 
«.880  15.554 
12,768  3.M 

60.648  19,181 
456,897  125571 


Star-Journal . 


.(e) 


(Total  includes  42,434  lines  briefs  and  readm) 


Pulaski  (Va.) . Southwest  T imes. ...(e) 

Sunday  edition . (s) 

Total . (es) 

Punxsutawney  (Pa.).  Spirit . (e) 


2,318.498  527,534  1,368,192  365,925  24  927 

(Total  includes  32,620  lines  briefs  and  readers) 
574,882  114,450  439,866  20.566 

28,616  109,956 

143,066  549,822 

195,161  817,942 


141,960 

716,842 

1,045,416 


3,388 

23,954 

22,734 


9571 


Quincy  (Ill.) . Herald-Whig . (e) 

Quincy  (Mass.) . Patriot  Ledger . (e) 


2,113,002 

2.262,890 


398,664  1,247,526 
177,240  1,878,058 


250,656 

152,306 


15.155 

55285 


Spr 


Sp* 


R 


Racine  (W'is.) . 

.Journal-Times  .. 

..(e) 

2,933.854 

464,964 

2,178,624 

290,276 

! 

Sunday  edition. . . 

..(s) 

436,764 

405,888 

29376 

Total . 

.(es) 

3,369,618 

464,964 

2,584,512 

320,152 

Raleigh  (N.  C.) . 

.News  &  Observer. 

..(m) 

1,774,486 

470,638 

1,085,658 

185,206 

32,964 

Sunday  edition . . . 

..(s) 

730,548 

106,722 

526,456 

94,836 

2534 

Total . 

(ms) 

2,505,034 

577,360 

1,612.114 

280,042 

35511 

Times . 

..(e) 

1,472,786 

176,952 

1,116,822 

148372 

31544 

Rapid  City  (S.  D.)  . 

.Journal . 

..(e) 

1,096,690 

304,052 

640,766 

105,210 

39521 

Ravenna  (O.) . 

.  Recced . 

..(e) 

965,034 

131,208 

721,770 

68,600 

43,491 

Redondo  (Cal.) .... 

.  Breeze . 

..(e) 

816,592 

101,444 

581,938 

63,042 

70,161 

Red  Wing  (Minn.) .. 

.Republican . 

..(e) 

732,060 

150,220 

450,142 

74,242 

57,451 

Redwood  City  (Cal.) 

.Tribune . 

..(e) 

1,155,770 

151,032 

726,936 

150,458 

127544 

Reno  (Nev.) . 

.Gazette . 

Nevada  State 

.(e) 

2,156,714 

454,776 

1,445,304 

256,634 

Journal . 

(ms) 

1.267,266 

174,818 

798,000 

230,314 

64,134 

Rhinelander  (Wis.) .  . 

.  News . 

..(e» 

857,948 

136,276 

637,620 

61,348 

22,7(M 

Richmond  (Ind.) .... 

.Item . 

(ms) 

2,149,070 

348,768 

1,442,826 

317,702 

4571 

Palladium . 

..(e) 

2,161,866 

349,356 

1,439.956 

316,666 

3,40! 

Rochester  (Minn.) . . . 

.Post- Bulletin . 

..(e) 

1,864,366 

375.304 

1,238,546 

138,334 

112,18! 

Rock  Springs  (Wyo.). 

.  Rocket . 

.(m) 

1,880,480 

218,000 

1,456,000 

116,480 

90,004 

Rome  (N.  Y.) . 

.  Sentinel . 

..(e) 

1,612,392 

272,652 

1,182,722 

112351 

44,78: 

Roseburg  (Ore.) . 

.News-Review . 

..(e) 

841,666 

186,564 

529,984 

93,436 

31,66! 

Royal  Oak  (Mich.)  .  . 

.Tribune . 

..(e) 

1,402.773 

152,604 

978,393 

241,490 

30534 

Rutland  (Vt.) . 

.Herald . 

.(m) 

2.319,214 

470,075 

1,563,128 

286,011 

Saginaw  (Mich.) .... 

.  News . 

..(e) 

s 

3,726,716 

549,850 

2,559,452 

557,956 

59,456 

Sunday  edition. . . 

..(s) 

732,914 

50,498 

564,872 

117,054 

490 

Total . 

.(es) 

4,459,630 

600,348 

3,124,324 

675,010 

59,948 

St.  .\ugustine  (Fla.).. 

.  Record . 

..(e) 

587,370 

144,172 

361,312 

59,332 

22554 

Sunday  edition . . . 

..(s) 

179,592 

17,514 

147,252 

14,644 

182 

Tot^ . 

.(es) 

766,962 

161,686 

508.564 

73,976 

22,736 

St.  Cloud  (Minn.)  .  . . 

.  T imes- Journal . . . 

..(e) 

1,462,754 

287,265 

967,756 

118,357 

89576 

St.  Johnsbury  (Vt.) . . 

.Caledonian-Record . .  (e) 

1,352,192 

245,800 

1,083,418 

21,017 

St.  Joseph  (Mich.) . . . 

.Herald-Press . 

..(e) 

1,361,990 

369,824 

746,466 

205,002 

40,696 

St.  Joseph  (Mo.) .  . . . 

.  Gazette . 

.(m) 

992,124 

609,938 

136,654 

230,888 

14,644 

News-Press . 

..(e) 

2,576,896 

625,506 

1,689,646 

257,880 

3,864 

Sunday  edition . . . 

..(s) 

416,794 

106,624 

243,684 

66,262 

224 

Total . 

.(es) 

2,993,690 

732,130 

1.933.330 

324,142 

4586 

St.  Petersburg  (Fla.). 

.  Independent . 

..(e) 

2,386,252 

330,633 

1,609,181 

393,736 

51,702 

Times . 

.(m) 

3,051,920 

418,779 

1,914;220 

664393 

54,628 

Sunday  edition . . . 

...(s) 

1,044,546 

77,902 

814,331 

151,655 

658 

Total . 

.(ms) 

4,096.466 

496,681 

2,728,551 

815,948 

55586 

Salamanca  (N.  Y.).. . 

.  Republican-Press . 

..(e) 

1,084,636 

107,198 

927,626 

36,330 

13,482 

Salem  (O.) . 

.  News . 

..(e) 

1,646,042 

197,280 

1,273,384 

154,504 

20574 

Selina  (Kan.) . 

.Journal . 

..(e) 

2,025,968 

302,596 

1,627,836 

95,536 

Salisbury  (N.  C.) - 

.Post . 

..(e) 

1,281,728 

211,568 

865,018 

177,408 

27,734 

Sunday  edition. . . 

...(s) 

388,304 

14,854 

329.504 

43,834 

112 

Total . 

.  .(es) 

1,670,032 

226,422 

1,194,522 

221342 

27546 

San  Bernardino  (Cal.). Sun . 

.(ms) 

3,148,180 

554,218 

2,047,122 

381,178 

165552 

TAegram . 

..(e) 

2,731,428 

5534152 

1,846,096 

312,424 

19586 

Sondpoint  (Ida.)  . . . . 

.Bulletin . 

..(e) 

345,881 

103,506 

213,745 

21,962 

6568 

Sandusky  (O.) . 

.Register . 

.(ms) 

1,892,576 

270,018 

1,480,052 

121,072 

21,4M 

Star^Journal. . . . 

..(e) 

1,885,548 

269,220 

1,472,016 

119,868 

24,444 

Son  Jose  (CaL) . 

.  Mercury-Herald. 

.(m) 

3,096,135 

463.935 

2,073,223 

507,282 

51598 

Sunday  edition . . 

...(s) 

736,698 

42,326 

587,497 

102,031 

4544 

Total . 

.(ms) 

3,832,833 

506,261 

2.660.720 

609,313 

56539 

News . 

San  Luis  Obispo  (Cal.).Tef«gram- 

..(e) 

3,130,792 

382,718 

2,038.708 

431,480 

277586 

Tribune . 

(mes) 

1,437,268 

202,216 

910,406 

157,486 

107,160 

Son  Pedro  (Cal.) .  .  . . 

.  News-Pilot . 

..(e) 

1,263,100 

2434250 

713,134 

269,066 

27,680 

Santa  Cruz  (Col.) .  . 

.  .  Sentinel . 

.(m) 

1,006,853 

142,705 

570,354 

240397 

53.497 

Sunday  edition.. 

..(s) 

187,683 

18,872 

109,952 

51,055 

7504 

Total . 

(ms) 

1,194,536 

161,577 

680,306 

291,352 

61501 

News . . 

...(e) 

1,240,609 

201,280 

696,978 

259,813 

82538 

Santa  Monica  (Cal.) . 

.Outlook . . 

..(e) 

2,788,912 

359,870 

1,881,054 

353,010 

142,156 

Santa  Paula  ((^.) . . . 
Santa  Rosa  (Cal.) .  . . 

.Chronicle . 

.  Press-Defnocrat  CJ* 

..(e) 

664,972 

154,658 

479,584 

16312 

14518 

Republican. .  . 

(mes) 

2,30.'>,590 

318,318 

1,404,326 

'  455,306 

137538 

Sapulpa  (Okla.) . 

.Herald . 

..(e) 

651,805 

115,304 

488,621 

37,702 

16,178 

Sarasota  (Fla.) . 

. .  Tribune . 

,..(e) 

977,083 

142,998 

477,595 

287.041 

69,448 

Sunday  edition . . 

...(s) 

451,686 

21,304 

352,915 

7730« 

261 

Saratoga  Springs 

Total . 

..(es) 

1,428,769 

164,302 

830,510 

364347 

69,700 

(N.  Y.) . 

Sault  Ste.  Marie 

,  .Satalogian . 

..(e) 

1,536,878 

253,050 

1,103,760 

132,420 

47,642 

(Mich.) . 

,  .News  . 

,..(e) 

1,310,094 

220,811 

942.161 

147,123 

6,937 

Scrktsbluff  (Neb.) .  . . 

.  Star-Herald . 

.  .(m) 

818,181 

212,765 

e05.'416 

55,475 

Sunday  edition . . 

...(s) 

235,802 

19,488 

216,314 

6537 

motrisi 

Total . 

.(ms) 

1,063.983  232,263  821,730  66,476 

(The  legal  and  cla^fied  figures  include  both 
and  Sunday) 

(Continued  on  page  XI) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  X) 


aty 

(Mo.)  ■ 


41100  (Po.) . . . . 
3ktini«  (Okla.) . 


oictbTviUe  (Ind.) 
40OiKioah  (Pa. 
jjiridan  (Wyo.). 


Pub- 

Total 

Display 

Clasai- 

Paper 

lUhed 

Linage  1 

National 

Local 

bod 

Logal 

.  Capital . 

. . .  (m) 

1.466.143 

274.547 

1,143,002 

43,862 

4,732 

Democrat . 

. . . (e) 

1,699,960 

274,547 

1,302,994 

116,417 

6,002 

Sunday  edition. 

....(s) 

339,920 

26,894 

288,596 

22,330 

2,100 

,  Producer . 

. . . (e) 

670,636 

129,411 

496,284 

42,141 

2,800 

Sunday  edition. 

....(s) 

293,698 

30,917 

249,552 

13,229 

Total . 

...(es) 

964,334 

160,328 

745,836 

55,370 

2,800 

.Tribune . 

...(e) 

925,506 

144,396 

693,252 

78,190 

9,638 

, News- Dispatch. . 

...(e) 

1,318,227 

221,936 

970,032 

107,703 

24,556 

.  Herald . 

...(e) 

2,771,678 

321,902 

2,144,856 

277,256 

27,664 

•News . 

. . .  (m) 

1,014,062 

211,428 

651,798 

149,828 

1,008 

Sunday  ediUon. 

....(s) 

728.868 

47,852 

611,100 

69,580 

336 

Total . 

.  .(ms) 

1,742,930 

259,280 

1,262,898 

219,408 

1.344 

Star . 

....(e) 

950,558 

215,516 

572,530 

151,872 

10,640 

. .  Press . 

...(e) 

3,188,556 

446,544 

2,354,240 

202,594 

185,178 

.Democrat . 

...(e) 

1,615,389 

123,561 

1,437,646 

27,019 

27,163 

.Herald . 

....(e) 

1,400,308 

189,154 

1,152,466 

33,054 

25,634 

.Press . 

....(e) 

1,063,027 

267,960 

672,910 

68,411 

53,746 

Sunday  ediUon . 

....(s) 

240,114 

10,416 

215,880 

13,818 

ToUl . 

...(es) 

1,303,141 

278,376 

888,790 

82,229 

53,746 

. Democrat . (e)  1,160,180  201,628  890,106 

Sunday  ediUon _ (s)  158,114  24,052  115,820 

Total . (es)  1,318,294  225,680  1,005,926 

Skmeoort  (U.) . Journal . (e)  2,965,794  466,242  2,101,400 

Times . (m)  2,486,919  581,644  1,323,657 


201,628  890,106  68,446  . 

24,052  115,820  18,242  . 

225,680  1,005,926  86,688  . 

466,242  2,101,400  395,220  2,932 


Times . (m)  2,486,919  581,644  1,323,657  462,268  119,350 

Sunday  ediUon . (s)  1,068,945  111,075  716,045  239,543  2,282 

Total . (ms)  3,555,864  692,719  2,039,702  701,811  121,632 


.\rgus- Leader . . . . 

...(e) 

1,789,304 

517,712 

941,878 

266,756 

Sunday  ediUon. . 

...(s) 

364,769 

23,869 

280,966 

59,934 

Total . 

.  .(es) 

2,154,073 

541,581 

1,222,844 

326,690 

.  American . 

. .  (m) 

788,373 

127,222 

591,946 

43,316 

.  TriAuiu . 

...(e) 

658,588 

176,526 

426,930 

31,444 

.Herald . 

.  .(m) 

1,511,202 

368,298 

975,366 

167,538 

Sunday  edition . . 

...(s) 

541,688 

34,272 

435,862 

72,954 

Totil . 

.(ms) 

2,052,890 

402,570 

1,411,228 

240,492 

Journal . 

...(e) 

1,535.520 

399.826 

981,190 

154,504 

Sonnifield  (Ill.) . Illinois  State 

Journal . (m)  2,974,935  499,513  1,667,601  451,113  356,708 

Sunday  ediUon . (s)  870,850  76,442  682,247  110,993  1,168 

Total . (ms)  3,845,785  575,955  2,349,848  562,106  357,876 

Stale  Retister . (e)  6,684,608  575,293  1,906,930  366,498  431,850 

Sunday  edition . (s)  2,460,416  60,902  627,969  99,382  1,311 


Sunday  edition . (s)  2,460,416  60,902  627,969  99,382  1,311 

Total . (es)  9,145,024  636,195  2,534,899  465,880  433,161 

Soriotfield,  Mo . Xews . (m)  1,974,543  507,977  1,188,309  256,243  22,014 

^  Leader  &  Press..  .  .M  2,000,385  518,687  1,192,589  262,167  26,942 

Sunday  ediUon.  . .  (s)  620,656  63,691  449,348  102,707  4,910 

Sainifield  (O.) . Sun . (m)  3,204,754  540,400  2,140,558  469,266  54,530 

^  News . (e)  3,200,218  541,660  2,153,914  470,064  34,580 

Sunday  ediUon . (s)  558,894  74,592  384,748  99,288  266 

Sumlocd  (C^onn.) . Advocate . (e)  2,833,348  422,436  1,990,226  384,790  35,896 

SUtt  Collie  &  Belle- 

foBU(Pa.) . Centre  Times . (e)  615,888  141,820  387,226  28,896  57,946 

Staliiu  (Colo.) . Advocau . (e)  1,314,978  282,772  856,156  123,382  52,668 

StaSngdU.) . GatetU . (e)  1,547,406  187,432  1,165,488  165,270  29,204 

StcabenviUe  (O.) . Herald-Star . (e)  4,059,650  448,434  3,139,388  388,696  83,132 

SunasDoiat’ma.)...Journal . (e)  1,229,227  234,659  836,444  91,764  66,360 

Stockton  (Cal.) . Record . (e)  3,641,120  656,880  2,227,806  675,374  81,060 

Stitstot  (lU.) . Times-Press . (e)  1,419,082  233,730  1,049,258  136,694  . 

StnoddMirg  (Pa.) _ Record . (e)  1,291,710  169,274  1,012,522  109,914  . 

Sturt  (Fit). . News . (e)  428,406  322,367  57,116  30,499  18,424 

Sa«olk(Va) . News-HeraU . (e)  809,407  224,742  542,892  28,746  13,027 

Sumter  (S.  C.) . Item . (e)  1,151,000  385,000  640,000  125,000  1,000 

Suoerior  CWis.) . TeUgram . (e)  2,297,452  397,180  1,541,232  263,858  95,172 

(Tex.).... Reporter . (e)  190,330  29,498  152,432  6,992  2,408 


63,691  449,348  102,707  4,910 

540,400  2,140,558  469,266  54,530 

541,660  2,153,914  470,064  34,580 

74,592  384,748  99,288  266 

422,436  1,990,226  384,790  35,896 

141,820  387,226  28,896  57,946 

282,772  856,156  123,382  52,668 

187,432  1,165,486  165,270  29,204 


666,880  2,227,806  676,374  81,060 

233,730  1,049,258  136,694  . 

169,274  1,012,522  109,914  . 

322,367  57,116  30,499  18,424 


224,742  542,892 


28,746  13,027 

125,000  1,000 


29,498  152,432 


5,992  2,408 


Tift  (Cal.) . Midway  Driller ...  .(e)  1,800,380 

TsUshassee  (Fla.)  ....  Democrat . (es)  1,040,110 

TimsQua  (Pa.) . Courier . (e)  1,381,114 

Tunpa  (Fit) . Times . (e)  2,4(X),174 

Tiientum  (Pa.) . Valley  !fews . (e)  2,254,658 

Ttylorville  (lU.) . Breeu-Courier . (e)  7 5,269 


685,420  989,530  104,785  20,645 

179,460  691,390  148,372  20,888 

198,142  966,854  132,608  40,510 

423,710  1,396,906  543,886  35,672 


_  _  88,655  2,026,129 

fttla^ile'dU.) . Breeie-Courier . (e)  75,269  12,436  55,382  5,276  2,176 

Temple  (Tei.) . Telegram . (ms)  1,303,722  233,450  789,278  183,008  97,986 

Tare  Haute  (Ind.).  .  .Star . (m)  2,385,922  470,288  1,519,476  334,670  61,488 

Tribune . (e)  3,489,010  621,196  2,447,536  343,490  76,888 

Sunday  ediUon . (s)  898,590  138,934  589,778  169,778  . 


118,934  20,940 

5,276  2,176 


Teisikana  (.4rk.- 
Tex.) . 


Sunday  ediUon . 


The  Dallas  (Ore) . 


.Gazette . 

.(m) 

1,188,474 

428,036 

590,576 

158,872 

10,990 

Sunday  ediUon . . . 

.  .(s) 

376,978 

36,288 

289,380 

49,686 

1,624 

Total . 

(ms) 

1,565,452 

464,324 

879,956 

208,558 

12,614 

News . 

..(e) 

1.475,208 

467,670 

805,980 

178,388 

23,170 

.Chronicle . 

..(e) 

863,030 

237,342 

492,534 

107,380 

25,774 

.  Capital . 

.(m) 

3,186,675 

472,757 

1,254,708 

391,938 

67,272 

Sunday  ediUon . . . 

..(s) 

817,655 

122,722 

511,352 

180,797 

2,784 

Total . 

(ms) 

4,004,330 

595,479 

1,766,060 

572,735 

70,056 

State  Journal .... 

..(e) 

2,550,780 

278,300 

1,652,245 

552,783 

67,453 

.  Tribune . 

..(e) 

755,239 

311,854 

410,288 

21,661 

11,670 

.  Review . 

.(m) 

867,882 

139,308 

628,558 

100,016 

.  Republican-!  imes 

..(e) 

699,790 

109,760 

515,004 

52,192 

22,834 

.Chronicle-News.. . 

..(e) 

966.532 

246,624 

599,900 

94,640 

25.368 

News- Pictorial. . . 

.(m) 

453,124 

78,498 

335,020 

39,004 

602 

.  News . 

..(e) 

1,010,747 

177,344 

715,312 

95,682 

22,407 

.  News . 

..(e) 

417.995 

95.611 

307,287 

10,259 

5,838 

.Advance  Register . 

.  .(e) 

1,311,679 

165,695 

946,764 

148,680 

50,540 

Times . 

.(m) 

1,317,010 

186,552 

929,558 

148,722 

52,178 

.Journal . 

.(m) 

833,690 

77,866 

755,824 

’journal . 

..(e) 

961,870 

223,342 

546,700 

147,448 

44,380 

UstonGty  (N.  J.).. 

City  (Tenn.). 
Usiontown  (Pa.) . . . 
Utica  (N.Y.) . 


Villejo  (Cal.) . 


.  .News . 

.(m) 

1,043.3'50 

150,416 

755,132 

110,698 

27,104 

Sunday  edition  . . 

..(s) 

295,484 

29,498 

240,674 

25,312 

Total . 

(ms) 

1,388,834 

179,914 

995,806 

136,010 

27,104 

Times . 

.  .(e) 

1^235.738 

208.460 

888.748 

96.152 

42.378 

.  .Herald . 

.(e) 

909.006 

II 

120,582 

756,266 

32,158 

,  .Hudson  Dispatch. 

.  (m) 

u 

1,829,895 

375,698 

996,783 

241,963 

215,451 

.  .Messenger . 

..(e) 

553,614 

54,150 

376,166 

114,150 

9,142 

.  .News  Standard  .. . 

..(e) 

2,150,328 

162,030 

1,628,030 

318,290 

41,958 

.  .Observer-Dispatch. 

..(e) 

4,535,888 

727,804 

3.249,520 

499,814 

58,744 

Sunday  ediUon . . 

.  .(s) 

527,898 

76,916 

367,598 

83,356 

28 

Total . 

.(es) 

5,063,786 

804,720 

3,617,124 

583,170 

58,772 

Press . 

.(m) 

1,757,700 

235,662 

1,052,548 

320,914 

142,576 

ViUey  aty  (N.  D.) 
Vtadergrift  (Pa.)... 
leworm  (Cal.I . 


Yiacanes  (Ind.) . . . 
yiriinia  (Minn.)  • . . 
Viulu  (Cal.) . 


. .  Times-Herald ....  (ms)  2, 

Chronicle . (e)  1, 

, . .  T  imes-Record . (e) 

..News . (e)  1, 

.  .Free  Press . (ms) 

Star . (e)  1 

..  .Sun- Commercial  .  (es)  1, 

, .  .Enterprise . (e) 

..Delta . (m)  1, 

Times-DeUa . (e)  1, 

advertising  in  Times-Delta 


,282,391  255,163  1,360,604  604,766  25,858 

,645,461  255,163  1,360,604  4,256  26,438 

743,816  283,974  414,746  6,617  38,680 

,084,706  167,356  819,434  49,434  48,482 

377,860  113,750  213,628  49,812  770 

*Diacontinued  on  Apgil  10th,  1937 
1,368,182  264,782  965,532  100,282  27,566 

,400,234  260,273  955,614  144,022  40,425 

955,577  214,394  681,506  20,001  39,676 

,005,354  213,794  665,826  126,734  . 

,083,566  213,794  665,826  125,734  78,211 

>  and  morning  Delta,  except  legal  in  combination.) 


*>»»*  (Ind.) . 

wahsoburg  (Colo.), 


..Plain  Dealer . (c) 

. .  World-Independent .  (e) 


Pub-  Total  Display  I 

lishsd  uLinaga  (National  Loca 


Warrsnsburg  (tS.o.) ..  .Star- Journal. 


U  nion . (e) 

Washington  (Ind.). . . .  Herald . (e) 


Washington  (Pa.) . . .  .Observer  &  Reporter 


Waterbury  (Conn.) . . .  Republican  &  Amer- 


Republican  hr  A  mer- 
ican . (e) 


Waynesboro  (Pa.) . . .  .Record-Herald . (e)  1,184,141 


West  Palm  Beach 
(Fla.) . 


West  Warwick  (R.  I.)  Pawtucket  Valley 

Times . (e) 


3,059,378 

362,810 

2,352,224 

302,526 

1,724,019 

296,402 

1,204,890 

94,500 

456,659 

86,779 

335,685 

14,448 

938,242 

390,117 

395,245 

131,040 

541,795 

75,129 

274,106 

76,140 

814,002 

110,586 

577,654 

83,020 

976,906 

129,010 

779,730 

68,160 

4,357,956 

478,286 

3,440,402 

375,340 

1,064,672 

143,808 

835,646 

60,452 

2,622,996 

600,347 

1,656,434 

355,725 

614,235 

79,348 

446,527 

87,198 

3,237,231 

679,695 

2,102,901 

442,923 

3,048,003 

658.076 

2,007,164 

371,101 

2,845,066 

477,638 

1,869,784 

440,400 

856,340 

225,175 

551,880 

53,935 

2,511.712 

320,810 

1,856,330 

240,590 

1,321,406 

178,304 

1,108,464 

74,942 

1,935,920 

311,982 

1,348,942 

171,010 

1,184,141 

148,652 

840,595 

115,339 

1,013,4.32 

173,250 

745,234 

63,200 

768,722 

159,038 

554,100 

31,360 

2,184,000 

134,400 

1,884,652 

148,020 

835,339 

173,345 

554,810 

100,632 

1,385,867 

177,597 

1,151,276 

56,994 

201,369 

20,622 

167,559 

13,188 

1,587,236 

198,219 

1,318,835 

70,182 

1,796,914 

436,996 

943,390 

303,314 

1,773,702 

434,680 

930,174 

306,408 

522,872 

34,342 

384,720 

103,090 

858,155 

211,110 

612,144 

34,901 

807,907 

147,214 

604,754 

14,620 

2,948,173 

548,630 

2,071,475 

328,002 

3,324,971 

611,059 

2,378,820 

335,092 

1,181,789 

85,153 

1,018,670 

77,966 

4,500,760 

690,212 

3,397,490 

413,058 

1,050,504 

31,080 

758,646 

266,778 

Wichita  FalU  (Tex.).  .Poi< . (es)  1,056,504  31,080  758,646 

WilUamsport  (Pa.),... Gazette &BuUeUn(m)  1,787,828  374,346  1,413,482 

Saa . (e)  2,732,576  397,684  2,334,892 


Williamson  (W.  Va.) . 

.News . . 

.(e) 

958,403 

189,100 

645,698 

44,005 

79,534 

Willmar  (Minn.) . . . . 

.Tribune . 

.(e) 

703,806 

137,098 

472,670 

39,032 

55,000 

Wilmington  (DeL) . . . 

•News . 

(ra) 

4,120,292 

834,922 

2,830,004 

445,334 

15,432 

Journal-Every 
Evening . 

.(e) 

4,170,915 

836,737 

2,788,534 

458,258 

93,380 

Wilson  (N.  C.) . 

.  T  imes . 

.(e) 

789,595 

281,530 

444,183 

25,127 

38,755 

Winchester  (Ky.) . . . . 

.Sun . 

.(e) 

698,166 

144,886 

481,516 

56,462 

15,302 

Winchester  (Va.) . . . . 

.Star . 

.(e) 

922,078 

215,964 

696,675 

7,304 

2,735 

Winfield  (Kan.) . 

aCourier . 

.(e) 

889,319 

141,691 

703,724 

21,574 

22,330 

Winnemucca  (Nev.).. 

. .  Humboldt  Star .... 

.(e) 

478,103 

109,889 

250,129 

50,324 

47,821 

Winona  (Minn.) . 

.Republican-Herald. 

.(e) 

1,688,897 

261,005 

1,194,305 

108,532 

64,995 

Winsted  (Conn.) . . . . 

.  Citizen . 

.(e) 

844,675 

102,959 

739,254 

39,088 

3,374 

Winter  Haven  (Fla.) 

..Chief . . 

.(e) 

507,503 

130,935 

208,250 

84,308 

24,010 

Winston-Salem 
(N.  C.) . 

.Journal . 

(m) 

1,854,070 

434,028 

1,104,394 

244,210 

11,438 

Sentinel . 

.(e) 

2,209,452 

445,320 

1,477,714 

233,016 

53,396 

Sunday  ediUon.. . . 

.(s) 

715,610 

65,220 

586,930 

62,594 

854 

Wisconsin  Rapids 
(Wis.) . 

, .  Tribune . 

.(e) 

1,205,056 

299,048 

800,428 

94,780 

4,200 

Woodbury  (N.  J.)  . . . 

.  .News . 

.(e) 

908,296 

128,828 

699,836 

52,304 

27,328 

Times . 

.(e) 

1,020,040 

110,642 

787,122 

84,420 

37,856 

Woodland  (Cal.) .  . . . 

,  .Democrat . 

.(e) 

840,490 

193,382 

517,244 

61,572 

68,292 

Woonsocket  (R.  1.) . . 

..CaU . 

.(e) 

2,126,968 

420,240 

1,653,242 

53,486 

41,308 

(41,308  lines  of  legal  included  in  local) 


Worthington  (Minn.).. Times . 

.(es) 

661,906 

Y 

70,916 

5Q8,6()8 

52,418 

23,968 

Xenia  (O.) . 

. . .  .Gatette. . 

..(e> 

A 

1.197.938 

V 

170,758 

012,478 

83,664 

31,038 

York  (Neb.) ....,, 

. , ,  1  News-Times . 

..(e) 

T 

838.730 

109,033 

521,200 

2,830 

5,577 

York  (Pa.) . 

. . . .  Gazette  &  Daily. . 

.(m) 

2,049,684 

185,640 

1,503,362 

360,682 

(Classified  included  in  legal) 

Yuma  (Ariz.) .... 

_ Sun . 

..(e) 

754,698 

153,580 

419,970 

39,110 

74,396 

Zanesville  (O.) . . . . 

, . .  .Times-Recorder. . 

.(m) 

2,406,278 

411,306 

1,601,240 

281,498 

52,234 

Signal . 

..(e) 

2,356,655 

411,300 

1,661,240 

281,498 

2,011 

Sunday  ediUon. . . 

.  -U) 

393,386 

24,710 

355,250 

13,420 

(Sunday  legal  included  in  classified) 


ALASKA 

.Chronicle . (es)  951,154 


94,374  518,448  31,892  6,440 


DOMINION  OF  CANADA 


(54,768  NaUonal  display  linage  appearing  in  5-Star 
Weekly  included  in  total) 


Calgary  (Alta.) . Herald . (e)  3,179,894  978,026  1,567,808 

Chatham  (Ont.) . News . (e)  1,798,916  675,960  1,096,388 

Edmonton  (Alta.) - Bulletin . (e)  1.990.001  363,274  1,220,980 

Journal . (e)  3,320,037  809,050  1,877,309 

Fort  Williams  (Ont.). .  Times- Vournof . (e)  1,986,082  389,872  1,443,330 

Galt  (Ont.) . Reporter . (e)  1,656,817  367,117  1,163,697 

Guelph  (Ont.) . Mercury . (e)  1,648.257  664,816  901,224 

Hamilton  (Ont.) . Spectator . (e)  4,362,689  1,200,813  2,541,278 

Kingston  (Ont.) . Whig-Standard . (e)  1,893,232  530,868  1,229,536 

Lethbridge  (Alta.) - Herald . (e)  1,530,299  393,919  979,817 

Moose  Jaw  (Sask.).. ..  Times-Heroid . (e)  8^,911  266,227  532,591 

Nelson  (B.  C.) . News . (m)  1,150,051  382,004  608,762 

NewGla«ow(N.S.)..Are«ri . (e)  1,302,867  243,953  978,633 

Niagara  Falls  (Ont.).. . (e)  1,631,202  338,626  1,162,178 

Oshawa  (Ont.) . Times . (e)  768,716  257,026  384,664 

Ottawa  (Ont.) . CiUzen . (me)  3,631,367  843,233  2,401,229 

U  Droit . (e)  1,249,684  383,720  687,756 

Journal . (mei  3,395,560  936,030  2,145,915 

Peterborough  (Ont.)  ..  Examiner . (e)  311,685  100,3%  168,681 

Portage  La  Ptairie 

(Man.) . Graphic . (e)  388,627  105.103  125,062 


338,626  1,162,178 
257,026  384,664 

843,233  2,401,229 
383,720  687,756 

936.030  2,145,915 
100,388  168,681 


997,614  159,742  717,304  70,644  49,924 

405,016  97,356  270,256  22%3  14,521 


_  105.103  125,062  _ 

Port  Artbar  (Ont.) ..  .News-Chronicle . (e)  1,810,501  357,359  1,353,598  85,491 

Prince  Albert  (Saak.).. Heraid . (e)  856,063  302,665  520,014  33,384 

Quebec  (P.Q.) . V Action  Calholique  (e)  1,863,790  987,200  463,030  375,945 

L'Evenement . (m)  1,442,475  702,525  512,025  227,925 

USoleU . (e)  2,863.650  768,975  1,481,925  612,750 

Regina  (Saak.) . Uader-Posl . (e)  2,287,224  816,454  1,075,896  394,874 

St.  Catherines  (Ont.).. 5(ondord . (e)  2,508.484  522,021  1,781,010  192,334 

St.  Thomas  (OnL) - limes- Journal . (e)  1,429,233  431,138  857,556  140,539 

Saskatoon  (Sask.) - Star-Phoenix . (e)  2311,040  801,964  1,261,508  247.568 

Sault  Ste.  Marie 

(Ont.) . Star . (e)  1,345,596  377,286  904360  64,050 

Sherbrooke  (P.  a).... rrifrane . (e)  1,013,054  458,082  455,629  99343 

Sydney  (N.  a) . Post- Record . (e)  1,757,475  482,684  1326,038  48.753 

Stratford  (OnL) . Beacon-Herald . (e)  1,410,144  405,747  828,689  157367 

Trail  (B.C.) . Times . (e)  727,776  217,896  438,438  69,384 

Three  Rivers  (P.Q.)..Z,eiVoaseiiisle . (e)  1,017,505  366,961  581,148  68,396 

Vancouver  (B.  C.r-.. News-Herald . (m)  1,126,880  364,805  605,307  156,768 

Province . (e)  5,184303  1,378,459  2,453,233  1,353,111 

(13,806  lines  legM  included  in  general  and  i 

Sun . (e)  4,062,096  1,175,072  2,118,774  750,666 

Victoria  (B.  C.) . Colonist . (ms)  2,771,664  701,610  1,620,710  449.344 

WeUand  ((JnL) . Tribune . (e)  1,323373  284,375  928,719  101,575 

Winnipeg  (Man.) . Free  Press . (m)  4.482311  1,198,878  2,156,116  1,127,817 

Free  Press . (e)  4311.798  1337368  2,117380  1,148,082 

Tribune . (e)  4373,620  1335.085  2,180,815  857,720 

Woodstock  (Ont.) - Sentinri-Rnunm - (,)  1,421,420  357,126  975,394  88,900 


768,975  1,481,925 
816,454  1,075,896 
522,021  1,781,010 
431,138  857,556 

801,964  1,261,508 


482,684  1326,038 


/ 
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EDITOR  & 


PUBLISHER 


"W  in  th«'iii  and  ili«‘T  'will rt*/9^ut a^ain  and  as^ain'* 


Please  note  the  figures  in 

the  box  before  reading  this  ad 

Retail 
Food  Sales 

We  don’t  eat  any  more  than  most  people, 
hut  because  of  our  limited  farming  area,  we 
bought  in  1935,  32%  more  food  per  capita 
than  the  average  U.  S.  citizen.  This  ii  the 
largest  and  most  condensed  food  buying  area 
in  the  U.  S.  with  one  exception,  metropolitan 
New  York. 


Spendable 

Income 


The  U.  S.  Average  is  $546  for  1936.  New 
England  had  $643,  which  gives  each  person 
$97.00  more  than  the  U.  S.  average.  About 
15%  more.  Multiply  our  total  population, 
approximately  8.000,000  by  $97.00,  and  you 
have  $776,000,000.00.  That’s  the  plus  we 
offer  advertisers  and  their  agencies. 


How  Now  Emgiaod 

COMPARED  WITH 


17»  Avormge 


CLAB8IFICATION 

NKW 

KNtil.AND 

U.  8, 

SpMNimbl.  money  income, 
1936,  Per  CapiU 

$613 

$546 

Savinza  depoaita.  1936 

Per  Capfto 

.513 

184 

Savinza  depoaitora,  1936, 
per  100  population 

Hi 

:i5 

Llf^  Inaurance  Baloa,  1936, 
Per  CopitA 

91 

48 

Kadioa  owner,  19:16  eat., 

%  of  home. 

60 

76 

Ketaii  food  aalra,  193S, 
Per  Capita 

101 

68 

Apparei  atore  aalea,  inc,, 
Shoea,  1935,  Per  Capita 

39 

1  2* 

(iaaoiine  eonaumption  (zal- 
iona),  1936,  Per  Capita 

165 

1  160 

INEWSPAPERS  lA 


Savings 

Deposits 

We  had  $515  per  capita  savings  accounts  in 
1936.  U.  S.  Average  $184.  That’s  a  difference 
of  357%.  Since  statistics  have  been  com¬ 
piled  on  U.  S.  savings,  we  have  (dways  had 
more  per  capita  than  any  other  section  of 
the  U.  S.  A  good  place  to  look  for  sales  is 
where  people  have  money  of  their  own. 
Our  people  have  it. 

Savings 

DepoHtors 

With  our  tremendous  deposits,  it  follows  that 
we  should  have  more  depositors  per  100. 
Last  year  82  out  of  each  100  had  a  savings 
account, — men,  women,  boys,  girls,  and 
babies. 


Life  Insurance 

Insurance  in  New  England  is  a  major  indus¬ 
try.  Some  of  the  greatest  insurance  authori¬ 
ties  in  the  world  come  out  of  New  England. 
Here  are  dozens  of  great  companies,  who 
have  weathered  every  financial  storm  of  the 
past  century.  Here,  insurance  is  not  a  re¬ 
ligion  with  us,  but  almost. 

Wp  Free  copies  of  this 

^  ^ - will  be  sent  on  r 


Apparel 
Store  Sales 

Millions  of  our  people  are  in  factories,  offices, 
and  stores,  yet  we  top  the  U.  S.  average  of 
$22  by  $7. 

Radios 

Owned 

91  out  of  every  100  homes  in  New  Eaiglaiid 
have  radios.  The  U.  S.  average  is  76,  which 
gives  us  16%  more  sets  than  the  average. 
(These  figures  are  not  authentic  but  repre- 
^ent  the  best  estimate  available  at  this  time.) 

Gasoline 

Consumption 

Practically  all  present-day  economists  and 
research  people  believe  that  auto  registra¬ 
tions,  and  gas  and  oil  consumption  give  the 
best  index  to  the  value  of  a  market.  We  are 
inclined  to  agree  with  them. 

The  interesting  thing  to  us  about  our  slight 
lead  over  the  U.  S.  average  is  this.  Distances 
in  New  Elngland  are  short.  A  fast  driver  can 
easily  cross  New  England  north  to  south,  or 
east  to  west,  from  sun  up  to  sun  down.  We 
use  our  cars  constantly — short  trips,  but  we 
are  always  moving  about. 

advertisement  and  valuable  market  data 
equest.  Address  any  publisher  below. 


\  E  n  E  V  fV  E  1  A  U 


Circu-  2.5M 
lation  lines 

MAINE— PopuUtion  7f7,422 

••Bancor  Daily  News . (M)  .0f 

••Portland  Preas*Harald  Express  Sunday 

Telecracn . (MftE)  d3.«l8  .M 

NEW  HAMPSHIRE— Population  4dS^i 

••Concord  Mooitor-^triot . 7»7M  .#4 

ttKeene  Sentinel . (E)  4,078  .04 

•Manchester  Union-Leader. . .  (MftE)  32,00J  .18 

VERMONT— PopuUtion  180.011 

••Barre  Times . (E)  7,170  .04 

ttBennincton  Banner . (E)  1,417  .018 

ttBrattlet»oro  Reformer . (E)  1,802  .04 

••Burlington  Free  PVess . (M)  17,018  .OM 

••Rutland  Herald . (M)  18.188  .00 

ttSt.  Johnsbury  Caleidonian-Record  (E) 


bury  Caledonian-Record  (I 
MASSACHUSETTS— Pop 


••Beverly  Evening  Times.. .. 
•Boston  Evening  American. 
•Boston  Sunday  Advertiser. 

•Boston  Qlobe . 

•Boston  Qlobe . 

tT&oston  Herald-Traveler.... 

••Boston  Poet . 

••Boston  Poet . 

•Boston  Record . 

••Brockton  Enterpris^TImee. 

••Pall  River  Herald-News . 

ttPitchburg  Sentinel . 

ttPramingham  News . 

ttOlouceeter  Times 


.048 

nUtion  4,240,014 


.  (E)  4,f 

....(E)  201,110 
. .  . .  (S)  822,480 
(MAE)  208448 

_ (S)  108,741 

(MBE)  127,108 
(M)  187,708 


,000  .018 


(E) 

. (E) 

. (E) 

. (E) 

(E) 


•QreenOeld  Recorder-Gazette . (E) 


12401 

10,012 

12,281 

8,802 

7.170 

7,200 


Circu-  2,500 
lation  lines 

MASSACHUSETTS— (Continued) 

••Haverhill  Gazette . (E)  10,144  .07 

ttHolyoke  Transcript . (E)  18,100  .088 

••Lawrence  Eagle-Tribune . (ME)  10,020  .11 

••Lowell  Courier-Citizen  and  Evening 

Leader . (MBE)  25480  .10 

••Lynn  Item . (E)  17,004  .07 

••New  Bedford  Standard  Times  and 

Mercury . (MAE)  50,040  .15 

••New  Bedford  Sunday  Standard  Times 

(S)  20,787  .10 

••Newburyport  Daily  News . (E)  4,028  .01 

•North  Adams  Transcript . (E)  11407  .00 

••PitUfteld  Eagle . (E)  20,471  .07 

••Quincy  Patriot  Ledger . (E)  20,2M  .08 

••Salem  News . (E)  20.002  .00 

••Taunton  Gazette . (E)  0,772  .055 

••Waltham  News  Tribune . (E)  8,070  .04 

••Worcester  Telegram  and  Evening 

Gazette .  ' 

••Worcester  Sunday  Telegram.. 

RHODE  ISLAND— PopuUtion  087.407 


.50 

.50 

••Pawtucket  Times . 

. (E) 

10.782 

.00 

.00 

.10 

.10 

••Providence  Bulletin . 

. (E) 

101,408 

.21 

.21 

.11 

.11 

••Providence  Journal . 

. (M) 

44,880 

.12 

.12 

.00 

.08 

••Providence  Journal . 

. (S) 

101.511 

.21 

.21 

,aif 

.018 

ttProvidence  Star-Tribune. . . 

. (E) 

15,207 

.10 

.10 

.04 

-•»  (F) 

**WMt*rly  Sun . 

, . .  (EftS) 

5408 

.04 

.04 

.048 

.048 

••Woonsocket  Call . 

. (E) 

17,580 

.00 

.00 

Circu-  2,500 
lation  lines 


CONNECTICUT— Population  1,000,001 
••Bridgeport  Post  Telegram . (MOkE)  55,524  .125 


••Bridgeport  Post. . . 

..,.(S) 

25,200 

.08 

ttDanbury  News-Times . 

..,.(E) 

10,202 

.00 

••Hartford  Courant . 

41.408 

.12 

••Hartford  Courant . 

....(S) 

00,510 

.17 

ttHartford  Times . 

....(E) 

04.000 

.17 

••Meriden  Record . 

8,078 

.05 

••Middletown  Press . 

....(E) 

10,421 

.055 

••New  Britain  Herald . 

....(E) 

17487 

.00 

ttNew  Haven  Register . 

.(E»S) 

05,178 

.17 

••New  London  Day . 

.  .  (E) 

15,014 

.00 

'^tNorwich  Bulletin  and  Record 

(MAE) 

10,502 

.00 

••Stamford  Advocate . 

.  . . . (E) 

12,158 

.07 

••Waterbury  Republican  &  Am. 

(MAE) 

11,704 

.10 

••Waterbury  Republican  &  Am. 

.  (E  AS) 

4S.7M 

.10 

.10 


.!•  (Q 


(A)  Sold  in  combination  only 


(B)  Combination  rate  Daily  Journal  and  Evening  BulMU^JJ** 

(C)  Sold  only  in  combination  with  Saturday  or  Mondig  AMn 

(E)  Rates  apply  to  1,400  lines  and  open  i 

(F)  Rates  apply  to  1,400  lines  and  4400  I 

/rxv  CwArn  f£*-**m*n*  mAngft 


apply  bziu 

Publishers*  Sworn  Statement  month  ending  MoylL  ***•* 


•A.  B.  C.  Publishers*  Statement,  Oct.  I.  I014* 
••A.  B.  C.  Publishers*  Statement  April  I,  1017. 
tPublishers*  AfAdavit  Oct.  1,  1010. 
ttPublishers*  Affidavit  April  I,  1017. 


